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Double-Safe Design — No me- 
chanical guides—not diaphragm 
operated. 


Water Seal — Provides precise 
alignment of seal to disc and 
eliminates need of hazardous 
mechanical guides which can 
stick or freeze a valve shut from 
lime or corrosion. Seal also pro- 
tects spring working parts from 
water or steam during relief. 


Stickage-free Disc-to-Metal Seat- 
ing — heat resisting, stickage- 
proof silicone disc material. 





Pop Action Operation—Al! Watts 
A.S.M.E. rated relief valves op- 
erate by pressure exerted di- 
rectly against the disc to pop 
the valve wide open for steam 
relief. The full rate of discharge 
is immediately reached. at the 

set opening pressure and does 
not depend on further pressure 
accumulation as in some other 
designs. } 





























N ASME PRESSURE SAFETY RELIEF VALVES ? 





ENGINEERING DESIGN FULL SELECTION OF SIZES 


The most advanced design in A.S.M.E. rated pressure Watts offers the most complete line of boiler safety relief 
relief protection for hot water boilers is the new Double- valves with the 174A Series and 74A-740 (expanded 
Safe design of Watts Valves. outlet) Series. Designed to meet the smallest or largest 
These are water pressure relief valves with an emer- requirements for pressure protection from one line of 
gency steam rated pressure safety relief feature. They valves, Watts A.S.M.E. Rated Relief Valves furnish com- 
will discharge excessive water pressure created by thermal plete protection for the great majority of hot water 
expansion and also excessive steam pressure in the event heating and supply boilers with a single valve. 
of emergency temperature conditions. Watts Regulator Company + Lawrence, Massachusetts 


B e 0 n th e S a f e S d e W t h For complete Specifications, 


and Application In 

tion on Watts A.S.M.E. 

Rated Valves, see your whole 

saler or send for Bulletin 
F-ASME 


Protection and Control Specialties 








THE VAST MAJORITY OF THE NATION’S FINE BUILDINGS ARE SLOAN EQUIPPED 


ERNST PAYER 
architect 

HOWARD D. BENNETT 
mechanical engineer 

BROWN CONSTRUCTION COMPANY 
general contractor 

LINDQUIST PLUMBING COMPANY 
plumbing contractor 

KENNEDY COMPANY 
plumbing wholesaler 

KOH LER COMPANY 
fixture manufacturer 


New Home Office 


Medusa Portland Cement Company 
CLEVELAND HEIGHTS, OHIO 


CUMPANY PRODUCTS GLAMORIZE NEW MEDUSA HOME 


e Dramatic use of Portland Cement enhances the green and the patterned walls are of whit 


cement 
beauty of Medusa’s praiseworthy new home office with small white marble aggregates. Private offices 
building. In its curved design to meet the adjoining line the north wall and executive offic: 

boulevard, curtain walls are of precast Portland- penthouse. Here the walls are similar to 

terrazzo pane Ils. hung from floor slabs. Building-high the lobby while the curved roof of t} 

grids of aluminum join the panels and form window crete demonstrates another use of thi 


frames. Separating two large office areas in the main versatile product. Accounting | 


Wiad 
unit is a two-story high central lobby, part of which — cilities are in a one-story wing and the 
is a lounge overlooking a pool and landscaping. The — is air conditioned. Installed in all 


lobby flooring is Portland-terrazzo in three shades of 


washr 


floors are SLOAN Flush VALVES. most fa 


RSHIp 
pt Fo 


. : vv 
ssoae Sith VALVES = 
FAMOUS FOR EFFICIENCY, DURABILITY, ECONOMY 
SLOAN VALVE COMPANY * CHICAGO « ILLINOIS 


Another achievement in efficiency. endurance. and econ 
omy is the sLoan Act-O- Matic sHoweR HEAD. which is 
automatically self-cleaning each time it is used! No clog 
ging. No dripping. Architects and Engineer specily, 
and Wholesalers and Master Plumbers recommend the 


{ct-O- Matic the better shower head for better bathir 


Write for completely descriptive catalog 


DoMES “NGINEERING, APRIL 1959 





April « 1959 


\_/A 
¢ 4 
VLA 


DOMESTIC ENGINEERING 


eee Special in this issue 


Qualified Contractors Counterattack the Jackleggs 

The Comic Approach: How Flores Lampoons Do-It-Yourselfers. . 
He Met 50,000 Prospects in Five Days 

Job Problems and How to Solve Them 


Methods for improving operation of a steam heating system 
How to cut costs on large-volume copper jobs 


New ways to eliminate nozzle coking in gun-type burners 


The Coming Boom in Water Systems (Part 2) 


Water system road show takes pump story to contractors 

Survey turns up contractor attitudes on submersibles 

How one dealer sells 500 water systems a year 

The replacement market: Is it about to explode? 

Tips for contractors: How to make more money in water systems 


Manufacturers help build the market for water systems 
Wholesaler Sets Up Loan Plan for His Customers’ Customers. . . . 


7th Book of Ideas on Business Management, Merchandising 


Departments 


At Press Time be? a Letterhead Design Clinic 

Between Ourselves ........... Letters to the Editor 

Classified Advertising ........ New Products 

Convention Dates ; y News of the Month 

Five Minutes with Bergie Picture Paragraphs 

Idea File oan: (Juestions and Answers 

Index to Advertisers ..... . Sales Aids . 45 


Pr wOne BAW cee. cus . & Trade Literature . saw 286 


. + + continued on page 8 


Established 1889. Published monthly by Domestic Engineering Co., 1801 Prairie Ave., 
Chicago 16, Ill., U.S.A. Subscription rate, $5.00 per year. Current copies 50c each; 
back copies $1.00 each. Second class postage paid at Chicago, Ill., and at additional 
mailing offices. Copyright 1959 by Domestic Engineering Co. The publication’s title is 
registered in the U. S. Patent Office. Vol. 193, No. 4. Whole No. 2302 


DoMEsTIc ENGINEERING, APRIL 1959 





A. Epstein & Sons, Inc., Architects and Engineers 
William Goodman, Consulting Mechanical Engineer 


Hammond valves selected for 


major housing project 


Typical of the many outstanding structures in which Ham- 
mond Bronze Valves have been specified is the Frances 
Cabrini Homes Extension of the Chicago Housing Authority. 

To hold down maintenance costs, projects of this nature de- 
mand valves that provide long, trouble-free service. More and 
more architects and engineers are learning that they can in- 
sure this dependability by specifying Hammond valves. 

For Hammond produces bronze valves exclusively . . . and 
enough of them to be among the world’s largest suppliers. Here, 
bronze valves are not relegated to a secondary position, but 
get the undivided attention of an outstanding engineering staff. 

High volume production in a modern automation factory 
permits manufacturing economies which are passed on to the 
user. As a result Hammond valves carry surprisingly moder- 
ate price tags for valves with quality second to none. 

Hammond’s complete line includes over 550 types 
and sizes of bronze valves, each specifically de- 
veloped for a particular flow control function. Our 
new catalog #158 describes them all. Write to 
Hammond Valve Corporation, Hammond, Ind. 


Hammond No 613 is a solid wedge disc non 
rising stem gate valve, with sweat end connections 
for use with copper tubing. Rated for 125 lb 
w.s.p., 200 lb. w.o.g., meets Federal Spe No 
WW-.-V-54, type 1, Class A. Siz Me” to 3 


HAMMOND &R/TE-KOTF > BRONZE VALVES 
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If you want to sell more heating, plumbing, and air condi- 


tioning equipment, go where every page is full of ideas that sell: 


Better Homes & Gardens, the family idea magazine. BH&G readers 
are eager for home improvement ideas (3 out of 4 live in owned 
homes*), and they’re ready to act. For instance, the percentage of 
BH&G average-issue readers who live in fully air-conditioned 


homes** is more than twice that of all people in the U.S. 


*Source: BH&G-Politz 12-Months’ Study, 1956 


During the year 1/3 of America reads 


Better Homes ... the family 
: 2 ‘a ity el ‘dine aemeanilinn 
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SPEEDWAY, FLEXIBLE SUPPLIES... 


CONTRACTOR DESIGN 


FROM FIXTURE HOOKUP TO WATER LINE CONNECTION 
SPEEDWAY FLEXIBLE SUPPLIES ARE DESIGNED 
TO CONTRACTOR NEEDS AND JOB REQUIREMENTS. 


FLEXIBLE RISERS SHUT-OFF VALVES I.P.S. NIPPLES 


LAVATORY CLOSET SINK STRAIGHT 


FULL IRON PIPE SIZE 
RED BRASS . . . FULL CUT 
COMPLETE VALVE LINE OF PIPE THREADS. 


%" AND ‘2° O.D. COPPER OVER 250 DIFFERENT SIZE 


TUBE . . . TRIPLE-PLATED AND STYLE COMBINATIONS. TRADEMARKED AND 


POLISHED CHROME. SIZEMARKED. POLISHED 
LAV: 1 pc. construction, Ground Joint Seal. (ALSO COMPLETE LINE OF CHROME OR ROUGH 


CLOSET: With Lead Gasket. 
ce aoe EXTRUDED BRASS FITTINGS) UNPLATED. 




















ALL COPPER JOBS JOB KITS 


Y, 





SOLDERED JOINT 











COMPRESSION JOINT MEETS ALL 


OVER 2000 PREPACKAGED -FEDERAL SPECIFICATIONS 


COMPLETE LINE OF COPPER JOB KITS COMPLETE FOR WW-P-541b 


SWEAT AND COPPER INSTALLATION. 
COMPRESSION VALVES C.S.A. APPROVED IN CANADA 
AND FITTINGS. 














ASK FOR... AND GET © 1959 Bross-Croft Mfg. Co. 


“SpeeDwWAY SUPPLIES hy O5, rass S 3 Con t 


DETROIT 1, MICHIGAN 


For complete cateleg, product and code information and test results, write Dept. D, Brass-Craft Mfg. Co., Detroit 1, Mich. 





continued from page 4 


DOMESTIC ENGINEERING 


Combined with Automatic Heat and Air Conditioning 
and Domestic Appliance Merchandising 


Officers 
QO. T. Carson, president and publisher 
|S A. Foxworthy, executive vice president and 
general manager 
GS. Staples, vice president 
G. L. Milne, vice president 
W. M. Carson. secretary 


Staff 


J. E. Purnell, managing editor and 
assistant publisher 

E. E. Howard, associate editor 

L. A. Jozsi-Joe, feature editor 

D. A. Young, merchandising editor 

>. H. Werner, editorial research manager 

. C. Pronoitis, art director 


yA Campbell, director of catalogs 


A. Bogusz, market research manager 


A 
E 
J. D. Morrison, sales promotion manager 
E 
E 


. E. Ocker, advertising production manager 
M. B. Johnston, circulation manager 
J. Balma, office manager 


Field Representatives 


Chicago (Home Office) 
1801 Prairie Ave. ...... R. P. Haglund, J. H. Stoneking 


New York 
110 E. 42nd St. ..A. Papineau, Eastern Mgr., J. Untch, J. Curran 


New England 
60 Mt. Vernon, Needham, Mass. .. A. Papineau, Eastern Mgr 


Cleveland 
Citizens Building na ; ......M. K. Swanson 
213 Monroe, Middletown, O. .... Oe eae au vihe ag R. T. Wagner 


Pacific Coast 

520 S. W. 6th Ave., Portland, Ore. ...F. J. McHugh 
625 Market St., San Francisco .... ...L. A. Meek, C. Wood 
3727 W. Sixth St., Los Angeles Ee .......R. Eubanks 


Detroit 
9387 Mendota Blvd. ............ .D. T. Howerter 


Southern 
1722 Rhodes-Haverty Bldg., Atlanta, Ga. ... ...M. Pirnie 


Highlights of this issue: 


sy 


Eliminate coking in 
gun-burner nozzles 


page 96 


We ew ee re we ere oe oe oe eee 


WHAT, in heaven's name, is a 


JACKLEGG? 


a 


P-h contractors put 
jacklegg on the run 


page 84 


7th book of ideas on 
management, selling 
page Ill 


DoMEstIc ENGINEERING, Apnit 1959 























BETTER FOR EVERY TYPE OF INSTALLATION 


CUTLER 


BILTMORE TERRAZZO 


— 
fw fi fl 4 Ps 
Slsili A . Vy) aa 
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Installation Corner Receptor* 





Genuine TERRAZZO through and through... 
priced no more than ordinary receptors 


One word marks the difference between Cutler Biltmore Terrazzo Rec eptors 
and most ordinary terrazzo shower bases 





and that word’s genuine. Cutler 
Biltmore Terrazzo Receptors are not partly terrazzo, are not built merely to 
look like terrazzo. They're all terrazzo, top quality genuine terrazzo through and 
through. Result? The finest shower base you can buy—longer lasting, better 
looking, faster, easier, more economical to install—and competitively priced! 


Look at these time, trouble and money-saving features: Incorporation of 

terrazzo threshold makes costly custom fabrication of threshold unnecessary. 

One-piece solid leakproof structural unit eliminates need for lead or copper pan. 

Plumber easily installs shower floor at same time he connects water lines, 

thus eliminating one sub-contract. Raised full inch shoulders keep shower walls 

above critical area where water accumulates, and solid one-piece construction 

is not affected by average building settlement. In sum, the finest quality 

terrazzo shower floor made for use with any construction material 
plaster, ceramic or plaster tile, structural glass or marble 

and priced no more than ordinary terrazzo receptors. 

Guaranteed safe shipment to any job-site in the U.S.A. 

Recommendations and quotations upon request. 

For further information, write today. 








Installation Square Receptor* 





Standard sizes for every type of installation: Square 
Model 32” x 32” and 36” x 36”; Corner Model 36” x 36” 
Rectangular Model 48” x 32”. Special sizes for individual 
or multiple showers custom-made to your requirements 














*Walls installed by others. 


PRODUCTS Division peg,CUTLER METAL PRODUCTS CO. 
; 4= 1025 LINE STREET, CAMDEN 3, NEW JERSEY 
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Tailor-Made Warmth 

When a Japanese finds his pants 
in need of repair, he doesn’t know 
whether to go to a tailor or a heat- 
ing contracto! 
this 
frigid winter have been electrically 


Nipponese trousers past 
heated to combat chilly homes and 
Just 


hot 


and 
forth 


factories plug ’em in 
presto—a and so 


Electric 


seat, 


slippers, coats, cushions 
and blankets are just as popular as 
a suit with two pair of plugs. 
Japanese heating contractors are 
hot under the collar about the situ- 
ation, but don’t have our industry’s 
selling know-how to short-circuit 


the shocking trend 


Now How About Those Ears? 

A British skin 
supplant Wyatt Earp as the hero 
of small boys. Writing in Family 
Doctor the 


says youngsters’ aversion to soap 


specialist may 


magazine, specialist 


and water is a “sign of excellent 
health.” 

Too many baths, says the writer, 
may destroy a layer of fatty per- 
spiration on the neck that is nec- 
essary to protect the skin 

Sounds like the old skin 


to us, where a kid can’t win 


game 


he gets it in the neck whether he 
takes a bath or dodges it. 


Gas Service Expanding 
Gas appliances in daily service 
in American homes now total more 
102 
nearly 3.5 million from 1957. 
The 
that heating units of all types total 


than million, an increase of 


American Gas Assn. says 


nearly 40 million, the largest single 


portion of gas equipment now in 


use. includes 10% mil- 


This total 
lion central heating systems, 23,- 
140,000 space heaters, and 6,230,000 
floor and wall furnaces. 

Homemakers are using 32,975,- 
000 gas ranges, 23,100,000 gas water 
heaters, 3,430,000 gas refrigerators 
and 2,250,000 gas dryers. Gas incin- 
erators total 465,000. 


Modern gaslighting is something 


AGA 


gaslight sales were 


new in 250,000 


1958 


statistics; 


made in 


Housewrecking Hussy 
The 


subject in 


old 
but 
recently the third party has taken 
on new 


eternal triangle is an 


lovelcrn columns, 
characteristics 


The latest rival for a husband's 


(Please turn to page 12) 








It's a Crime! 


Add this to the uses of plumbing. Prisoners in the Lake 
County (Ind.) jail pulled loose the old plumbing in their 
cells and used the pipe to pry open the bars and escape. 

All this is revealed by the county sheriff, who has 
placed remodeling at the top of his “Most Wanted” list. 
His 78-year-old jail, its plaster dangling to expose ancient 
pipes rotting at the joints, has had nine escapes in 13 
months, causing the sheriff to ask for $100,000 for emer- 
gency repairs. He got $20,000. 


« The prisoners hope this sum is invested in new plumb- 
ing; the last pipe used to open bars was so brittle it 
snapped and attracted the guards’ attention. 
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| 1) ) MASTER P MIMI MAKES THE 
PLUMBER RIGHT ‘MISTAKE’” 


WHO ORDERED HERCULES PIPE MIMI, HAVEN'T I TAUGHT GOSH, MIMI, THAT NEW 
JOINT COMPOUND? You KNOW YOU THE BENEFITS OF HERCULES PIPE JOINT 
WE ALWAYS USE THE : SALES RESISTANCE? COMPOUND |S TERRIFIC. 
“DRIPPS” BRAND. ee LOOK HALF A CAN LEFT 


WHOLESALER AFTER A DAY'S WORK. 
SALESMAN : 























GOLLY, MR. FUDD, YOU DON'T HAVE TO 
THAT'S NOT THE sTiR HERCULES EITHER. 
MUST NOT we REASON. THIS iT STAYS “HOMOGENIZED,” 
HAVE MADE “ HERCULES Dope DOESN’T THIN OUT OR 
MANY -— DOESN’T DRIP. HARDEN IN THE 
JOINTS! SO THERE'S BOTTOM OF THE 
CAN. 


INDEPENDENT LAB REPORTS 


SHOW HERCULES PIPE JOINT COMPOUND 
WON'T SEPARATE 


Le Ss EVEN AFTER = 
, : ; STANDING AN & 
> , EXTENDED 


Q , iy PERIOD 


ORDINARY PIPE JOINT OF 
HERCULES PIPE JOINT COMPOUND DRIPS OFF, TIME... 
COMPOUND STAYS PUT/ CAUSES WASTE... 


< 








GEE, HERK 
I GUESS I SHOULDN’T THANKS FOR 
ASK, HERK... BUT WHAT SMART GIRL, MAKING UP 
ELSE IS GOOD ABOUT THAT MIMI. ALL THOSE 
HERCULES A REAL THINGS ABOUT 
PIPE JOINT ASSET TO \ HERCULES PIPE 
COMPOUND? 2 THE JOINT COMPOUND! 
‘ BUSINESS. 


Zz, MAKES TIGHT, LEAKPROOF 
SSS JOINTS EVERY TIME! GREAT NOT 
ONLY ON WATER, STEAM AND NATURAL 
GAS LINES...PERFECT FOR BUTANE 
AND LP GAS LINES, TOO/ 
IDEAL IN HARD WATER 
AREAS WHERE OTHER 
PIPE DOPES FAIL. USE 
IT WITHOUT WICKING 
ON BRASS PIPE. 


WANT A FREE SAMPLE OF HERCULES PIPE DOPE? weite 
HERCULES AND TELL ‘EM “HERK SENT you fe) 494 aa <0), 
YOUR SUPPLY HOUSE IN Ilb., Zib., 5ib. PAILS (WITH HANDLES) 
FOR SAMPLE OR LITERATURE, WRITE HERCULES 
o.| 4.' | [oy.| Re of om |’ [ ommtar-a t-te) Voll ty Wan Tan 


RK 13, N.Y. 
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DO YOU HAVE AN OIL BURNER 
SERVICING PROBLEM? 

GARDNER, MAss. 

er to 


I’m a subscrib- 


your wonderful magazine. 
your Oil 


Servicing manual. 


Please send me Burner 


HANs WINIKAINEN 


PAGING SHERLOCK HOLMES 
OR, A. J. BOYCE 


Would you kindly forward me 
sample copies of daily job record 
sheets that 
publication. 


were 
The 


ested in are ones that may be kept 


shown in your 


type I’m inter- 
as a permanent record. 


A. J. Boyce 


@ We'd like very much to supply Mr. 
Boyce with the materials he seeks. 
His letterhead, however, does not car- 
ry the name of his city. Unfortunately, 
the post mark on the envelope was 
obliterated, so we have no help there. 


eSo if anyone knows the where- 
abouts of Mr. Boyce, please send us 
his address—and we'll take care of his 
request at once! 


Fluoridation: Will It Harm 
a Statement by the U. S. 


SPRINGFIELD, Mo.—Have you any 
information as to the effect fluori- 
dation has on water 


pipe and 


plumbing? Also have you any in- 
formation on cities that have tried 
fluoridation? 

R. H. Drussa 


Bowman & Drussa Inc. 


s A copy of an article on fluorida- 
tion that appeared in DE and which 


WHAT THE PUBLIC SHOULD 
KNOW ABOUT PLUMBING 


PLEASANTVILLE, N.Y. 
of you to follow through on Mrs. 


It was good 


Romei’s suggestion that you send 
us a copy of the article, “Hits Jack- 
legg Takes Story of 
Good Plumbing to Public,” togeth- 


Atrocities, 


er with the material on your Quali- 
Contractor We'll 


want to give the material careful 


fied Program. 

and hopeful Digest consideration. 
DEWITT WALLACE 
Editor 

The Reader’s Digest 


@ Mrs. Romei, the wife of a plumb- 
ing and heating contractor, has been 
following DE’s Qualified Contractor 
program with “great interest.’ She 
suggested last month, in a letter ap- 
pearing in DE’s March issue (page 12), 
that the article cited by Editor Wal- 
lace be presented to a wide consumer 
audience through such media as The 
Reader’s Digest. The article makes 
the case for plumbing and heating 
work being done by qualified con- 
tractors and installers. 


the Plumbing? Here's 
Public Health Service 


Drus- 
sa’s questions was sent to him. In 
brief, it 


we believe will answer M: 
contained the following 
statement, issued by the U.S. Pub- 
lie Health Service: 


ws “The safety of fluoridation under 
normal water plant control proce- 
dures has been proven to a point 
beyond dispute. This public health 
(Please turn to page 16) 


Between Ourselves 


(Continued from page 10) 
time is still expensive, dangerous 
and frustrating—but hardly beauti- 
ful! In Edan Wright’s column in 
The Chicago Daily News, one wife 
sums up her rival like this: 

“My husband has fallen for this 
do-it-yourself craze. It has cost us 
more money than if we had hired 
an expert for any job around the 
house. He has been in the hospital 
five times just because he believes 
that he can save us money. Well, 
it's been so costly that we’re about 


to lose our home.” 


a What advice to give this scorned 
See a 
A lawyer? 


wife? marriage counselor? 
Miss Wright suggests 
seeing the safety council for sta- 
tistics on do-it-yourself accidents 
They will prove to an erring hus- 
band that today’s fad can literally 


break up a home, and a homeowne1 


The Old School Tie-Bar 
Today’s well-dressed water sys- 
tem dealer is sporting a _ tie-bar 
that shows the world he’s a proud 
member of his trade. 
Kabakoff 
Grange, IIl., 


Joseph & Co. La 
is offering (until April 
30) a gold-plated pump tie clasp 
in exchange for six labels from its 
K-3 Thrifty-Pak well seal cartons. 
Even the pump handle works but, 
fortunately, not the 


those old 


with wrist- 


back-kick of 


pumps just after priming. 


spraining 


Aside from the obvious sartorial 


and promotional benefits, the clip 
also gives new life to those spotted 
ties around the house. People are 
sure to think the spots are just a 
splash effect to match the clever 


new tie-bar END 
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Contractor: Shure-Richardson, Inc., Mechanical Engineering Contractors, St. Louis, Missouri 
National Pipe Distributor: Crane Company, St. Louis, Missouri 


24 miles of (iss) National Pipe — 
used in Steinberg Memorial Ice Skating Rink 


Twenty-four miles of USS NaTIonat PIPE lie 
beneath the concrete surface of the Mark C. 
Steinberg Memorial Ice Skating Rink, St. Louis, 
Missouri. The steel pipe is used to carry the 
calcium chloride brine which will be circulated 
through the system from zero to 10°F. Of the 
128,917 feet of USS NATIONAL PIPE installed, 
over 112,000 feet was 14” pipe for the coils 
The additional footage was made up of sizes 6 
through 14” seamless pipe which was used as 
headers. The coils were fabricated at the site 

a job made easy by the extreme flexibility of 
the 14” diameter pipe. 


Let National Tube supply the top-quality steel 
pipe you need for ice skating rinks, snow-melting 
and radiant-heating installations. USS 

NATIONAL PIPE will pay you back in outstanding 
service many times over for every dollar 

you spend for it. If you’d like further information 
or immediate assistance with your pipe problems, 
write to National Tube Division, United States 
Steel Corporation, 525 William Penn Place, 
Pittsburgh 30, Pa. USS and National are registered trademarks 


“The world’s largest and most experienced manufacturer 


of tubular products” 


National Tube ; 
Division of United States Steel 


Columbia-Geneva Stee! Division, San Francisco, Pacific Coast Distributors « United States Stee! Export Company, New York 
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NEW oilt-Fittep 


SUBMERSIBLE PUMP MOTOR 


























Flexible Buna N oil reser- Heavy-duty steel Reservoir contains 
voir allows expansion spring maintains 900 cc of highly re- 
(4) and contraction with (5) positive internal pres CG fined, tasteless, 
changes in temperature sure on oil supply odorless mineral oil 





Y HORSEPOWER 


PUMPING CAPACITY 


i 
aes See | | | 1 7 


PERFORMANCE PROVED in the laboratory WATER-PUMP TESTS PROVE that the new General Electric pump 


motor’s 
and in the field. In actual tests G-E extra load-carrying capacity enables it to deliver up to 32% more water 


motors have each cycled more than 700.- per rated horsepower. The above graph illustrates how the new General 
000 times without noticeable loss of oil Electric one-third horsepower oil-filled submersible pump motor has the 

the equivalent of more than 20 years’ capacity to do many jobs which formerly required one-half horsepower 
normal operation. submersible motors. 





Mylar* slot insulation Specially selected Windings are triple 
is 35 times more mois- Formex - insulated dipped, bake varnished 
ture resistant than wire assures high for protection against mois- 
paper insulation dielectric strength ture, electric stresses 





(NNN 











Specially developed Sand slinger protects Specially designed 
rotating seal to pre- shaft and seal from lead seal elimi- 
vent leakage of oil contact with grit and nates oil loss or 
and entry of water foreign particles lead deterioration 


WATER PER RATED HP 


General Electric’s experience in successfully powering tains positive internal pressure of oil (6) at 


more than 30,000 submersible pumps during the past 7 keep water out. 


years—plus the know-how gained making larger oil-filled FACE-TYPE SHAFT SEAL (7) is spring-loaded 


submersible pump motors—has now been applied to the continuous pressure. The carbon-ceramic seal 


design and production of its new oil-filled submersible ally bathed with oil. The entire 


assembly ha 


pump motor for four-inch well applications. fully tested for reliability. 


RUBBER SAND SLINGER, rotating with the 


foreign particles away from the shaft and 


The new G-E pump motor can carry significantly 
greater loads without fear of mechanical damage. The 


motor’s unrestricted windings, free to expand and contract 
contributes to long motor life by preventing 
with variations in temperature, practically eliminate the 
. , from working into the seal and other comp 
adverse effect associated with stalled and other overload mates 
motor. 


SPECIALLY DESIGNED lead seal el 


action of oil (9). Special metal 


conditions. 
This means dollar savings for you, because a new 1/3- 
HP G-E motor can do many jobs that formerly required 


o 4/3280 water GR 1/350 eek con eckele Gallen solid in “i middle and molded in 
( o le: > terio 

32% more water per rated horsepower. Similar savings “- 4 oil . .. no lead seal deterior ‘ 
ake ; antage of these outstanding 
are available in other horsepower ratings . . . plus these ike advantage of these spent 
quality features: design features. Make sure that the ne 


STATOR WINDINGS on G.E.’s new pump motor are 


thoroughly protected against electrical stresses and mois- 


or install is equipped with a new G-E 
sible pump motor, or G-E motor parts 
For further details, contact your near 
ture. Mylar* polyester film slot insulation (1), Formex* tric Apparatus Sales Office, or write t 
General Electric Company, Schenect 
Bulletin GEA-6853.) 

Registered trade-mark of DuPont Com, 
#Registered trade-mark of General Elect 


GENERAL @@ ELECTRIC 


insulated magnet wire (2), and a special triple dip and 
bake varnish (3) all contribute to long motor life. 


FLEXIBLE BUNA N OIL RESERVOIR (4), held under con 


stant compression by a heavy-duty steel spring (5), main- 








(Continued from page 12) 


HE LIKES HIS 
NEW LETTERHEAD 


CLeveLAnp—Thanks very much 
for the new letterhead prepared by 
your art department. We find it 


very attractive and will use it when 
we reorder stationery 
M, J 


Manufacturers Rep 


Koauirz Jr 


HERE'S A HARD-WORKING 
BUNCH OF CONTRACTORS 
S.C.-At the last 
the Charleston Master 
Plumbers Assn. we passed out two 


CHARLESTON, 
meeting of 
of your booklets—“Technical Tips” 
and “It’s the Law!” Ou 


were so pleased after reading them 


members 


that they have asked if you would 
the 
Aids,” 


send us 25 copies of each of 


following: “Merchandising 


Schools,” and 
“Idea File of Management Tips.” 
We'd also like to have 25 appli- 


“Your Future in 


cations for membership in your 
Qualified Contractor program 
E. J. Herns Jr 
Secretary 


Maste1 


Plumbers Assn 


Charleston 


SAYS BROWN ARTICLE HAS 
PROMOTIONAL IDEAS 


BeLtwoop, Itt.—Thanks a 
lion for sending us tear sheets of 
the The 


articles are particularly good and 


mil- 


Leonard Brown articles 
tie in with our promotion work 
G. J 
Moen Faucet Division, 
Standard Screw Co 


GAUGHAN 


@ The articles to which Mr. Gaughan 
and Av 


They tell how con 


refers appeared in the July 


auat (1958 


tractor Brown built up a “a million an 


imaves 


nual business in 1) years 


HOW TO SELL, REMODELING 

ON TIME PAYMENTS 
ATLANTA, Ga.—Would you 
the article, “Whole- 
A New Sales Tool 


which 


send 
me a copy ol 
saler Financing 


for Contractors,” appeared 


Fluoridation: Will It Harm the Plumbing? Here's 


a Statement by the US. 


(Continued from page 12) 
measure is supported by all state 
health departments, the U.S. Pub- 
lic Health Service, the American 
Medical Assn., the American Dental 
Assn. and the American Public 
Health Assn. 


# “Though opposition to fluorida- 
tion still exists, no scientific evi- 
dence has ever been presented by 
the opposition in support of its 
claims against the safety of using 
fluorides in water supplies. 


s “Certain claims have been made 
recently to the effect that fluorida- 
tion is corrosive to plumbing and 
water distribution systems. How- 
ever, every incident brought to our 
attention has been found to result 
from conditions of water quality 
normally 


responsible for water 


corrosion. No evidence is available 


16 


Public Health Service 


to support the claim that one part 
per million of fluoride ion present 
in water has in any way ever con- 
tributed to corrosion. 


a “This does not apply to corrosion 
flu- 


corrosion 


associated ce ncentrated 


Such 
in feeding lines 


with 
oride compounds. 
would exist only 
and not in the distribution system. 
However, many types of materials 
for use in feeding lines have been 
developed that are resistant or en- 
tirely immune to the corrosive ac- 
tivity of such fluoride solutions.” 


s Regarding Mr. Drussa’s 
for information on cities using flu- 
oridation, there are 
cities throughout the country. 

A complete list of them can be 
obtained from the Journal of the 
American Water Works Assn., 2 
Park Ave., New York City 16. 


request 


many such 


in your June issue last year? It’s 
the article on the Noland Credit 
Co.’s financing plan. 

I’ve been asked to discuss this 
credit plan at the CSA Dealer De- 
velopment Institute. 

Ourn REED 

Retailing Rep 
American-Standard 
e A copy of the article was sent to Mr 
Reed. It describes how the Noland 
Credit Co. helps contractors sell re- 
modeling by making financing avail- 
able to the contractors’ customers. 
Noland Credit Co. is a subsidiary of 
The Noland Co., 36-branch whole 
saler with headquarters at Newport 
News, Va 


MODERNIZING HOT WATER 
GRAVITY HEATING 
Macon, Ga,—I've deeply enjoyed 
the series dealing with moderniza 
hot water 


Since 


tion of gravity heating 


systems I've misplaced my 


copy of the first article, I'd appreci 
ate getting a new one 


Crester THOMAS 


@ The series on modernizing hot wa 
which Mr 
Thomas refers appeared in DE's June, 
July and August issues. Requests for 
extra copies of the series have been 
that reprinted the 


ter gravity heating to 


so areat weve 


(Please turn to page 18) 


CONSULT YOUR 
WHOLESALER 
Canton, O.—Please send us 12 
more pads of your “Consult Your 
Wholesaler” stickers. 
GEORGE MELBOURNE 
Citizens Automatic 


Equipment Co. (Wholesaler) 


e@The “Consult Your Wholesaler’ 
stickers (actual size 1’2 by 2'4 inches 
are available to wholesaler subscrib- 
ers without charge. They’re part of 


Coaulé ous 





© DOMESTIC ENGINEERING CO 


DE’s continuing campaign to encour- 
age the use of the manufacturer to 
wholesaler to contractor method of 
distribution. Wholesalers interested in 
obtaining these stickers should write 
to the Editor, Domestic Engineering, 
1801 Prairie Ave., Chicago 16. 
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ANOTHER OF 
f He Ia ¢g 


P44 e “Zs 

You wNttaAat & 
‘Vy 
FLCOCETA JT 


> & 


ALL NEW 


e e 


New easier-to-work-with features. 
New special alloy malleable iron 
break-resistant handle. New hard- 
ened forged jaws. New comfortable 
grip. Comes in sizes 6” to 48”. 
A tool designed with the skilled 


craftsman in mind. 


See your dealer. 


NYE TOOL COMPANY 


4126 FULLERTON AVENUE & CHICAGO 39, ILLINOIS 
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ie 
. LETTERS 


> 
in 
> 


(Continued from page 16) 
entire series in booklet form. Single 
are available to subscribers 
without charge. Address your request 
to the Editor, Domestic Engineering, 
1301 Prairie Ave., Chicago 16. 


copies 


ANOTHER REQUEST FOR HOT 
WATER HEATING MANUAL 
We appreciate 
receiving a reprint of the 


30STON would 
three ar- 
gravity hot 
water heating that appeared in DE. 
J. H. BATTLE 


ticles on modernizing 


Walworth Co 


AND ANOTHER... 
WEsTFIELD, Mass.— Will you send 
me reprints of the articles on mod- 
ernizing hot water gravity heating 
that appeared in DE? 
THOMAS 
H. B. Smith Co. 


O'CONNOR 





CS 





oc We 
oN St 


| think | see your trouble 


HOW TO SELL MORE 
WATER SYSTEMS 


Dayton, O.—Since last October, 
when you published an article on 
the Treaty Co., one of our distrib- 
utors, we've had many fine compli- 
ments on it. Apparently the Treaty 
Co. has also had quite a few in- 
about the article—and 
would like to have about 200 re- 
prints, if they’re available. 

LLoyp WICKLUND 
Marketing Manager 
The Tait Manufacturing Co. 


quiries 


e Information on obtaining reprints 
was sent to the Treaty Co. The article 
told how this wholesaler works with 
his contractor-customers in a ‘‘part- 
nership for profit’ that upgrades the 
water system business of both. 


HE’LL USE FILM TO 

PUBLICIZE P-H INDUSTRY 
Du Quorn, ILL.—Can you tell me 
where I can get a sound film on 
plumbing to use at a Rotary Club 
meeting? It should be about half an 
hour long—something that would 

be interesting to businessmen. 


W. Wes.ey NEVILLE 


e A list of films available from vari 
ous manufacturers and trade associa- 
tions was sent to Mr. 


Neville. Other 











A 








contractors who would like to publi- 
cize our industry before businessmen 
or other groups by using films may 
have the same information by writing 
to the Editor, Domestic Engineering, 
1801 Prairie Ave., Chicago 16. 


AN INDEX OF DE ARTICLES 
COMING UP! 

Cuappaqua, N.Y. 

the excellent services you offer to 


In spite of all 


your subscribers, I have 


heard of the existence of an index 


never 


that would enable us to refer to 


back issues—of which I have quite 
a few by now—and the wealth of 
valuable materials and information 
they contain. I would be interested 
to know if you have such an index 
for the years 1952 through 1957. 

An index would make Domestic 
ENGINEERING pretty near perfect, 
but it’s already A-1 with me. 


THOMAS WRIGHT 


e An index covering DE’s contents of 
the last five years is currently under 
preparation. When it’s ready, Mr 
Wright will get one of our first copies 


WHOLESALER LIKES THE 
LETTERHEAD DESIGN CLINIC 


Wysox, Pa.—We want to thank 
you for the excellent job you did 


on designing a new letterhead for 


us. This is a fine service that you 
afford your subscribers, and we 
feel that those who do not take 


advantage of this and your many 
other services should do so. 

We know that whenever we have 
asked you for any aids or services 
we have received them with you 
ever present enthusiasm to be of 
assistance. Again we thank you! 

R. G. Herricu 
Stroud’s Plumbing & Heating 
Supply Co. 





HERE'S WHERE YOU CAN 
GET PLUMBING CODE 


We've 
our copy of Domest 


CoL_umbBus, Ga. mislaid 
ENGINEERING 
in which you listed a source of in- 
formation on the national plumb- 
ing code. 

Will you kindly send us the ad- 


dress at which it can be obtained? 
D. H. BALLANTINE 


e The plumbing code to which Mr. 
Ballantine refers is titled “American 
Standard National Plumbing Code- 
ASA A40.8-1955.” It is published by 
McGraw-Hill Book Co., 330 West 42nd 
St., New York City 36. END 
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EADIn 


COPPER BRASS 





Tuset 
And @ 
RED 
BRASS 
PIPE 
be. 
2) 





Knowing itel Mmm <-tole [lilo Mi Qe) °) ol-1g 
Tube is second to none on earth, 
Mr. Readi-Pakt is not surprised to 
find that fact confirmed on the 
moon. It's a universal truth that 
specialization leads to perfection. 
And Reading Tybe is made by 
specialists who concentrate on the 
folgeye lloilo] Mo} Mme) °)ol-1amelile MM olcer yt) 
tube and pipe, exclusively in 
America’s most modern copper 
tube mill, a plant entirely  in- 
tegrated from refinery to pack- 
aging. The resulting complete step- 
eh Arti-) eM elilice) Moh mmm lcele (tla ileli MT) 
what makes Reading quality so 
WTilet-rehielol(-e 





Always Specify READING COPP 


e Reading “‘Lektroneal’”’ 
Copper Water Tube 
e Reading Commercial 

Brass & Copper Tube 
e Reading ‘‘Lektroseal”’ 


Copper Refrigeration 
Tube 
eReading Red Brass 
Copper Pipe 

Sold Through 


eReading Threadless 
Pipe 

eReading Copper 
Drainage Tube 
eReadi-Fin Integral 
Finned Tube 
ePrecision Copper 
Tube by 
Mackenzie-Walton 


Wholesalers Only 


CHICAGO, ILL 


Distribution Depots: READING, PA. * 
PHILADELPHIA, PA. 921 Penn St. @ ATLANTA, GA. 690 Murphy Ave. S. W., Unit 5, Bidg. B 
CLEVELAND, OHIO 4615 Perkins Ave. 

DALLAS, TEXAS 9000 Sovereign Row, Brook Hollow Industrial District 
HOUSTON, TEXAS 
LOS ANGELES, CALIF. 


305 W. 31st St. © 


1121 Rothwell St 


120 No. Santa Fe Ave 


WOODSIDE, L. |., N 


© DENVER, COLO 


® OAKLAND, CALIF 




















Product of READING Tube Corporation 


Empire State Building, New York 1, N.Y., Plant 


Reading, Pa. 


Y. 57-17 Northern Bivd 


2845 Walnut St. 


410 Hegenberger Rd. 
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Now! Sell the Complete Kitchen-Make the Complete Profit 
Through New |-XL Personalized Kitchen Planning Service 


.. BRINGS YOU ALL THESE WONDERFUL HELPS: 


* PRACTICAL LAYOUT IDEAS BY ARCHITECTS ; 
* UP-TO-THE-MINUTE APPLIANCE IDEAS BY KITCHEN SPECIALISTS 
* COORDINATED COLOR IDEAS BY DECORATORS a 


. all designed into complete, customized kitchens 










with elegant Fruitwood or Natural cabinets by I-XL 


Only I-XL offers you the unex- working leadership, I-XL cabi- 




















celled luxury of either Fruitwood nets are a product of the choicest 

or Natural kitchen cabinets... . hardwood ... finished like fine 
providing, at production-line furniture ... and stocked in over 
prices, both the beauty and 100 ready-to-install units which 
quality which can be obtained can be custom-arranged to meet 
otherwise only through costly on- any storage, space or appliance 
the-job construction. Backed by requirement you present. 

more than 100 years of wood- sa 









Living for Young Homemakers Magazine, Kitchen Laundry Design Center “Say, 


A PLANNING SERVICE WORTH HUNDREDS OF DOLLARS FOR EACH 
INDIVIDUAL KITCHEN—YOURS NOW FOR JUST PIN MONEY FROM I-XL 


ORDER AS MANY KITCHEN PLANS AS YOU WANT... 
WITH EACH ONE GET: 


" _ — | a : 
A \ ARG me 
PERSPE 
by an panei yee ng 
exactly how the finished — 


kitchen will look. 





























eee T MISS THIS SENSATIONAL NEW WAY TO EASY 
KITCHEN PLANNING. GET FULL DETAILS... SIMPLY FILL 
OUT AND MAIL TODAY! 


MPLETE , | 


PRODUCT suggested me 
1-XL FURNITURE CO. 


either you or the design staff Gosh Indi 
osnen, indiana 


. their brand names, 


model numbers, etc. | Gentlemen 








| Please send me full details about the complete I-XL line « 
J the exclusive kitchen planning service through oe for Young 
Homemakers Magazine. (Kitchen Laundry Design Cente 
ALL THIS WITHIN 10 DAYS...FOR JUST $10.00 
"Add $5.00 for color Name— 
Street 
FURNITURE COMPANY 
City State 


GOSHEN, INDIANA 
Type of business 
I-XL Cabinets... unexcelled for more than 100 years 


1-XL has nationwie aistrioutors who carry complete stocks 


r quick delivery. Write for name of the one nearest y< 





New Horizontal Air Conditioner—7 ways to add 


FRIGIDAIRE DRY-COOLING 


to new and old homes—with or without ducts 





CRORE ESE 


Horizontal Models in two 
sizes —AZZ-190 (19,000 
Btu/Hr.) and AZZ-340 
(34,000 Btu/Hr 





Model AZZ-190 shown with optional plenum available for both models. 


The new Frigidaire Horizontal Air Conditioner is the “attic type” unit 


that installs anywhere! Now, in one complete Frigidaire package-ty pe air- 


cooled series including control box, you have the flexibility to install the 
unit where most practical to save time and money. Compact? You bet! 
Through-the-wall installation of the largest model requires an opening 
only 2’ x 24’, Easily connected to most warm air furnace ducts, to separate 
ductwork, or without ducts using optional plenum. 

Customer satisfaction? It's built-in! Full-rated Dry-Cooling capacity, 
heavy-duty Frigidaire cabinet construction, famed Frigidaire Super Meter- 
Miser compressors, sound-hushing insulation, weather-resistant materials 


and economical operation are but a few of the better-by-F rigidaire 


quality features. 


There are many more benefits for both you and your customers. See 
your Frigidaire Representative or write Frigidaire Division, General Motors 
Corporation, Dayton 1, Ohio. 


HERE'S FLEXIBILITY TO 
SOLVE ANY PROBLEM 


i 


Unit flush-mounted in attic— 
1 , suspended from beams or floor- 
mounted. 
Condenser section mounted out- 
, side attic. 
Transom installation with ducts 
, for cool air distribution. 


Area cooled directly without 
, ducts: through-wall with ple- 
num. 











Basement or crawl space in- 
, Stallation unit all outside. 

Basement or crawl space in- 
, Stallation unit all inside. 

Basement or crawl space, con- 
, denser section outside. 


NEW TRANS-WALL UNIT— 
SLIDES IN LIKE A DRAWER! 


Slashes air conditioning installation costs up 
to 50%! Coil section simply slips through wall 
opening, slides into housing previously installed 
above or below forced warm air furnace—or at 
end of horizontal furnace. 24,000 and 35,000 
Btu/Hr. cooling capacities. 


MFRIGIDAIRE ® 


Built and Backed by General Motors 


it cools, cleans and dries the air! 
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went ahead with the work and, 
when payments failed, filed a 
mechanic’s lien. He discovered 
then that the original owner had 
failed to transfer the property. 
The owner, therefore, claimed 





the lien had no validity because 


he had not ordered the work, and 
5 | the property never belonged to 
the intended buyer. 
a 


Legal Decisions of Interest to Contractors ; eThe courts, after many ap- 
peals, decided that a property 





owner’s assurance that he was 

disposing of the property was 

sufficient reason to subject his 

interest to a contractor’s lien, so 
Carbon Monoxide Kills: Was contractor that he had agreed to the contractor collected. 
Subcontractor to Blame? the title transfer. Citation: Norris v. Nitsch, 325 

The alleged faulty installation On this basis, the contractor P. 2d, 326 END 

of a heating system allowed car- 


bon monoxide fumes to escape 





in a home and kill a man and 
three children 

The general contractor was 
sued but claimed the heating 
contractor was solely to blame 
because he deviated from specifi- 
cations by installing certain 
equipment that was not provided 
for in the contract. Therefore, 
the general contractor claimed, 
the heating installer functioned 
as an independent contractor and 


was solely responsible. 


eThe court refused to accept 
this argument and held that the YOU BE THE JUDGE 


general contractor had been neg- 

: . If you were a judge, how would you decide this case”? 

ligent in the inspection of work : ' :' 

A licensed plumbing and heating contractor combined 

by an installer who was a sub- 

his mechanical skills with the management talents of an 

contractor at all times under 
other businessman, and the two formed a partnership in 

these circumstances. 


Citation: Dow v. Bledsoe, 312 
P. 2d, 316. 


the plumbing and heating field. Their firm installed 
plumbing in a hotel which subsequently refused payment 
for the work. The hotel owner pointed out that state lav 


required each partner to register and to demonstrate com 
Who Owns What When 
Property Title Ils Vague? 


petence in the field. Because the business partner had 


never “demonstrated” his competence in plumbing and 


Does a plumbing contractor's 
I & — heating, the hotel owner said the partnership w: 
> ana e CUuSl¢ er "Op- r 
lien stand if the customer's prop and that there was no need to pay. Wa 


erty ownership is in dispute? 
A contractor recently under- One of the implied constitutional right 


took a . orty > knew ; aaa 
10k a job on property he knew to join forces for their mutual benefit. Th 


was in the process of being trans quiring both partners to be licensed violated 


ferre 2we -e , > rO8- on 
ferred. He was hired by the pros the court said. Therefore, the law 


- 30 U7 oY 22 “oo ar oO ‘ 
pective owner. Belore starting partners’ position was upheld—a 


work, however, he contacted the 








original owner, who assured the 
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WHY MORE DEALERS 


pein try Yar ava’ 7 . yy 
are using Penn heating con 
Ask any dealer who has installed the Penn “RIMSET” 


thermostat and he'll tell you... 


It has features found in no other thermostat. It is easier 
to set, easier to read . . . simply dial the rim, the scale 
remains stationary. It is easier to install... leveling is 
not essential. It has snap-acting contacts... no chattering 
to cause undesirable “on-off” operation. It is so versatile 
... Various subbases available for 12 different heating- 
cooling jobs. It has modern styling and beauty... 


blends with any room decor. 


And, he'll tell you... Penn heating controls deliver 
the trouble-free performance that creates better-satisfied 


customers. For convincing proof .. . 


Try Penn on your next job! 


PENN CONTROLS, VC. ses ics 


EXPORT DIVISION: 27 E. 38th ST., NEW YORK, N.Y. 
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WHEN THE PIPE’S IN... 
THE JOB’S ONLY HALF DONE! 


You are responsible for covering them. With your own Allis- 
Chalmers utility tractor and front-end loader, you can quickly 
backfill the trench... eliminate a safety hazard and increase 
profits, too! 

You can schedule your digging and backfilling operations close 
... keep crews working steadily. Allis-Chalmers tractors wheel 
swiftly to the next job, whether it’s a move across the street or 
across town. 

The Low-profile . .. High-clearance design . . . something new 
in tractors ... provides plenty of clearance to work over rough 
ground. There’s good stability with a generous wheel base and 
ample tread. Power-Shift wheels let you spread out wide to 
straddle a trench for pipe handling or special cleanup. 

It will pay you to get complete information from your Allis- 
Chalmers dealer. Ask him about the Allis-Chalmers Utility 
Tractor and Equipment Finance Plan, too. 


ALLIS-CHALMERS MFG. CO. 
Utility Tractors and Equipment 


Milwaukee 1, Wisconsin 


D-14 43-hp, 4,200-lb weight Gentiemen: 
D-17 63-hp, 5,300-lb weight about the new design Allis- 
Chalmers utility tractors and equipment. 


I'd like Literature A Salesman’s Call 
IT DOESN’T COST TO FIND OurT! A Job Demonstration 


Name 
Firm 


Address 


SOLD BY ALLIS- CHALMERS DEALERS EVERYWHERE a 
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SPEEDY SERVICE: This plane is used by Flint 

& Walling Manufacturing Co., Kendallville Ind., 

to expedite service for its water system custom- 

ers. Here, C. W. Bolenbaugh (right), sales engi- 

Pad neer, and John Roman (second from right), 

| at general sales manager for F&W, make a deliv- 

- aul] ery to Kermit (kneeling) and William Burch, new 
Oklahoma City distributors. 





Picture 


Paragraphs 





BUT NOT THE GIRL! This attractive display stand 
less the pretty miss) is being offered to dis- 
tributors and contractors handling Windmaker 
attic fans made by Phil Rich Fan Manufacturing 
Co., Houston, Tex. The stand is finished in ham- 
mertone gray, and can be assembled in minutes 


BATHING BEAUTIES: Pat and Peg, twin daugh- 
ters of Mrs. David Falconer, Portland, Ore., 
obviously believe this double-bowl sink is just 
what the doctor ordered for their bath-a-day. 
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PAT 









Packing nut and 
brass gland 


7 SWIVEL-SEAT 
at host --noof 


PATENTED | FA af C & T 
SWIVEL 


STEM the only SILLCOCK with 
PREVENTS reenge — all these quality features 


hose washer 
SEAT _ You must examine this Buckeye SWIVEL-SEAT 


WEAR ’ ne nose non-freeze sillcock to fully appreciate its quality 

jor easy % 

olieiiaiitinn hose and precision construction . . . Designed for 
° connection . 

leaks and ; trouble free outside use regardless of weather... 








frequent : Two types, either with 54” and 7%” copper com- 
repairs . 





bination connection; or with threaded 4” F.I.P. 
and 3%” M.I.P. combination connection. 

These low prices help you make more profit. If 
your wholesale supplier does not have Buckeye 
SWIVEL-SEAT Frost-Proof Faucets, use the 
coupon below to get a sample. Be sure to fill in 
name of your wholesaler. 





NO. 





LENGTH PRICE NO. LENGTH PRICE 
















Heavy copper — eh 3 FV-103-Copper 8” $3.95 FV-105-Copper 12” $4.35 
tubing FV-103-Threaded 8” 3.95 FV-105-Threaded 12” 4.35 
THIS FV-104-Copper 10” 4.15 FV-106-Copper 14” 4.55 

FV-104-Threaded 10” 4.15 FV-106-Threaded 14” 4.55 





fee) t} Je). QUANTITY DISCOUNTS 


You get the following quantity discounts from 
the above prices: 

6 to 24 SILLCOCKS 25-10% Discount 

25 to 49 SILLCOCKS 25-15% Discount 

50 or more SILLCOCKS 25-20% Discount 
ies -£ © 8 SF UL Um. UL UL UG UD. UG UD. UL UL UD UU UGS 
BUCKEYE VALVE & MANUFACTURING CO. 

Known for Quality for more than 50 years 
P. O. Box 6965, Sta. E, Columbus 5, Ohio 

Please send a sample 8” Buckeye SWIVEL-SEAT Frost 


Proof Faucet @ $2.65 (Shipped prepaid if cash accom 
panies order. Otherwise, C.O.D. and shipping extra) 






LENGTH 

















WHOLESALE 
DISTRIBUTORS: 


Write for complete 
information. 




























large waterway 
for efficient 
operation 








COPPER OR THREADED 
CONNECTION 
Copper sweat connection 
for 4%” Female and 4%” 
Male or iron pipe threaded 
connection for ¥." Female 

and %”" Male. 











Neoprene 
Rubber Seat 
















Swivel stem 
eliminates wear 
here during 
closing action 


My wholesaler is 





() Copper Threaded 






Positive seat 
alignment 
prevents leoks 





SIGNED 













COMPANY 


ADDRESS 


CITY 











1959 
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is the watchword at Nibco! 


Exhaustive testing procedures and NIBCO’s 
new automatic foundry (the only one of its kind 
combine to make NIBCO red brass castings 

the most uniform copper tube fittings in the 
entire plumbing industry. To further insure 
uniformity, even the molding sand comes from 
the same pits that NIBCO has used for more 
than 30 years! When you want reliability, you 
want NIBCO ... specified by leading 

architects and engineers, supplied by the 
nation’s top wholesalers, and installed by 
contractors who can guarantee their work. 
CATALOGS AND FURTHER INFORMATION AVAILABLE 


NIBCO INC., Dept. J-5504 
Elkhart, Indiana 





» 
INIBCO 
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High-capacity hydraulics are built into the new 
International 460 Utility. Tractor's built-in hydraulic 
system provides ample capacity to operate mounted 
equipment including this International Wagner back- 
hoe-loader combination. Saves cost of extra pump. 


Now... the Bb ‘ G 


..- the new 61 hp’ International 460 Utility 


Ps ~ 4 Sir < 
» 4 *, « 
re ee 
4 . eS a 
ao 


is - ~ (ee he E 
» . . Benge ’ 


<a “ r 


Backhoe-loader combination: International Pippin 

Trench and load more yards daily with unit-engineered backhoes and 
loaders backed by 460 Utility brawn. Select either International Wagner or 
International Pippin equipment to convert the 460's weight advantage into 
greater digging force at the backhoe bucket... into full buckets with every 
loader pass. 


SEE YOUR 


Bite fast and clean into tough-to-dig materials with a big 
backhoe on the new International 460 Utility . . . because 
built-in tractor brawn provides an exceptionally firm, 
stable base for heavy-duty trenching service. 


Then add new Multi-Range smooth 6-cylinder power to 
International’s built-in brawn and you literally step into 
a new world of utility tractor performance! 


Work-speeding options adapt smooth, responsive six- 
cylinder power to many job applications. For example, 
either Fast Reverser for six reverse speeds to speed up 
loading and back filling, or Torque Amplifier drive, for 
two speeds in each gear, letting you boost pull or push 
power up to 40 per cent, on the go, in any gear. Specify 
the 460 Utility with gasoline, Diesel, or LP Gas engine. 


Ask your IH dealer to demonstrate the new 460 Utility 
. or others in the International line . . . 6 power 
sizes, 12.8 to 90 hp.* Write for catalog and your dea- 
ler’s name. Address International Harvester Com- 
pany. Dept. DE-4. P. O. Box 7333, Chicago 80, Illinois. 


*Bare engine hp at standard sea level conditions 


INTERNATIONAL HARVES DEALER 


International Harvester Company products pay for themselves in use 


Tractors Motor Trucks 


Construction Ea 









You Need Both to 
D0 THE JOB RICHT 
General’ 


FILTERS and HUMIDIFIERS ede vs2sa Bont™<*"00 


General 1A-25A 
BBR ONE SELLS THE OTHER! Fuel Oil 







Millions of homeowners rely on a General Fuel Oil Filter Filter i 
for economy and protection against burner failure. Their 
satisfaction and freedom from worry has attached to the 
name GENERAL a mark of quality, synonymous with 
“trouble-free.” These same owners are your best pros- 
pects for a trouble-free, low-cost General Humidifier. 
When you sell or service a General Filter “do the job = 
right’ — recommend a General Humidifier — service both 
with a single call! 


Hi-density Wool Felt Cartridge; 
lifetime construction. 


Bi FAST, PROFITABLE INSTALLATIONS! 


No complicated assembling or fitting — both General 
Humidifiers and General Filters install with minimum time 
and labor. Template for cutting humidifier opening in 
plenum simplifies your job . . . makes every installation 
profitable! 


Model “800” 
GENERAL 
Moisture - Matic 


featuring float- 
less Auto-Valve and 
“Porous Weave” 


Mii NO SERVICE CALL-BACKS! 


Here again, you protect your profit. The “800” Humidifier 
is trouble-free (no float, no tricky pan leveling). Special 
“Porous Weave” plates resist clogging. General Filters 
have proved their dependability —on over 3 million Evaporating Plates. 
installations! 


HERE ARE THE FACTS 
ABOUT FUEL OIL FILTERS! 


haere SURE, YEARLY REPLACEMENTS! 


MERA 











KEY FEATURES + hee yal le ab lah il a ls 
Once each heating season install a set of ‘Porous Weave” THIS es iinconea i 
: ee AA ves NO NO YES NO NO NO 
Evaporating Plates (tray holds up to 15) in every humidi- CHART aoe 
co@#tos #0 . 
fier you service, and a genuine General Filter Replace- CAN aac) iid 
ment Cartridge in every filter. You make a handsome OPEN AI VENTS ON BOTH ag ONO TES NO NO 
extra profit—and your customers are fully protected! YOUR wo OUTLET SiZts | mo} MO | Wes MO | WO | HO 
EYES TOROULMESSTANCE YES YES NO. YES. NO. YES NO 
Ovts Mo 18s 
NON SWELLING 
A GENERAL PRODUCT FOR EVERY HEATING NEED cunan Gases ee ee | 
age ves YES NO NO YES NO NO 
twa A 9 ‘Se rarereo unt ae FS Py Ps 
COMDEMIATION AND ves veg WO MO ES | NO-NO 
aa ea, SMO NO mS Es NO] 
| TOvAs meY rearuees 10 evr wr ee wet 
~~ 
2A-700A 24-300 2A-17A Model 90 Clean Right Compares Generals with other leadin 
9g Pp g 
Filter for Filter for Filter for Water Trap for Soot Remover makes of filters. Only General Filters 
Large Homes Depth Filtration Heavy Fuel Oils side or bottom removes up 12" have all 10 features which influence 
outlet tank layer in 2-5 sales. Write for handy pocket-size 
Member of The Humidifier Associat:on minutes! reproduction. 


GENERAL FILTERS, INC. 


43800 GRAND RIVER AVENUE e NOVI, MICHIGAN 


Canadian General Filters Ltd., 39 Crockford Blvd Scarborough, Ontario 
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T ON A TANK 
IN A NUTSI 


How Goulds top-tank mounted jets 
save space, time and money 


Here are complete “‘packaged”’ jet water sys- 
tems that will make 42-gallon tank installa- 
tions easier and faster than ever. And time 
saved is money saved. 

Goulds Prime-F low and Shallow-Flow Jet 
Water Systems are top-tank mounted to save 
space. Units take less than 3 square feet 
of floor space, come complete in one easy-to- 
handle carton, ready to install. 

Compact pumpdesign incorporatesGoulds’ 
important self-priming feature. Once primed, 
it stays primed, won’t air-bind in use. Spe- 
cial corrosion-resistant finish protects all 
cast-iron parts that come in contact with the 
water against rust and corrosion. 

Available in !3 and !. HP units, mounted 
on 12-, 30- or 42-gallon tanks or for use with a 
separate tank. Prime-Flow capacities up to 
830 G.P.H., depths to 90 ft. Shallow-Flow 
capacities up to 1050 G.P.H., depths to 25 ft. 

For details, write to Goulds Pumps, Inc., 
Dept. DE-49, Seneca Falls, New York. 


GOULDS @ PUMPS 
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This logo's trademark will do a good job of 
company identification in other media too... 


HAVE a modern let- 
feel the lack of one 
We'd like one that 
spells out the range of our work 


“WE DO NOT 
terhead and 


rather keenly. 


residential 
and the fact that we offer day and 
night service. Also, could you in- 
corporate a trademark based on our 
initials, which is the identity unde 
which we operate?”—C. C. Colvin 
and J. R. Sponsel, C & S Plumbing 
and Heating Co., Durango, Colo. 


commercial, industrial, 


ws The logo DE’s Letterhead Design 
Clinic Messrs. Colvin 
and Sponsel gives dominant treat- 
ment to the “C & S” part of the firm 
name, with subordinate but. still 
major use of the words “Plumbing 


created for 





2920 EAST 5th AVENUE > 





DURANGO, COLORADO - 





& Heating Co.” 


of course, the first two major re- 


This accomplishes, 


quirements of a good letterhead- 
that is, it gives prominence to the 
firm name and to the company’s 
trade affiliation. 


a The company’s initials, the words 
“plumbing” and “heating” and a 
symbolic pipe wrench are combined 
into a compact trademark that pro- 
vides rapid identification, not only 
of the C & S firm but of its trade 
affiliation as well. The trademark 
lends itself easily to use on calling 
cards, newspaper advertising, store 
signs, trucks, and so on. It’s just as 
eye-catching read in 


and easily 


large size as it is in button-size. 


DAY AND NIGHT SERVICE PPLOPLE 


P.O. BOX 946 + 


To give the recipient of a lette: 
from C & §S the feeling that he’s 
dealing with people as well as with 
the Messrs 
Colvin and Sponsel are added in 


a company, names of 


the upper right-hand corner. 


The fact that the firm offers 
service around the clock is im- 
portant for customers and pros- 


pects to know—and rightly appears 
the letterhead in a 
spot, right below C&S 


on prominent 


a Finally, the logo carries the nec- 
essary address and telephone in- 
the 
wide range of the company’s serv- 


formation and a reference to 


ices—commercial, industrial and 
residential. END 
C. E. COLVIN 
i R. SPONSEL 


PLUMBING & HEATING CO. 


PHONE CHERRY 7-1035 


~—. . i oo ~ ia it ce 


C & S’s HANDSOME LETTERHEAD merchandises the com- 
pany’s strong points—the range of its services and the 


fact that it offers day and night service. It also utilizes 
a trademark that lends itself to use on other ad media 
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SUFFERING FROM COPPERITIS?* No need to be in a quandary 


like our quizzical friend. Why wrestle with the problem of selecting the proper copper water tube 
for the job at hand? Why worry about uniform quality ... exact specs . . . steady source of 
supply .. . ease of prefabrication in the shop or at the site? Don't be caught with your inventories down, 
costs up, deliveries late! Kensico will be happy to help solve these problems for you—and to supply 
your residential and industrial copper tubing needs. Next time try our friendly, intelligent service 


and relax. Order Kensico—the proper copper water tube with personality-plus! 





ond industrio!l opr 


SEED ons nc: ation F —e » 
CAMBRIDGE, MASS. - BUFFALO, N. Y. - LINDENHURST, N. Y. - GOSHEN, ff, ee /?/, / / AS 
N. Y. » ROSELLE, N. J. - PHILADELPHIA, PA. PITTSBURGH, PA. - CLEVE- J Y pf | Y 


LAND, OHIO - DETROIT, MICH. - EVANSTON, ILL.- ST. LOUIS, MO. 
DURHAM. N. C FT. LAUDERDALE, FLA. ST. PETERSBURG, FLA. COMPANY INCORPORATED, MT. KISCO,N.Y 
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Let 


REPRINTS 


work for you... 


6 eprints of articles from 
Domestic Engineering 


which have a_ bearing 
on your business fre- 
quently make excellent 
mailing pieces for 
your public relations 
program. 

"A 














sa matter oi fact, 





many companies make 


a regular practice of 


“Most service jobs come 
from our Yellow Pages ads’ 


says Ronald J. Musson, Vice-President, 
Dauniless Plumbing & Electric Co., Akron, Ohio 


distributing such re- 
prints to their own per- 





sonnel. to customers. 
prospects, stockhold- 


ers. and other inter- 


ested groups ... reap- 
“We can honestly say that the bulk of our service calls come from ing a harvest ol better 
our Yellow Pages ads. It’s the only plumbing advertising we do. customer relations in 


° ° ’ the process. 
And in certain seasons, we’ll get between 30 and 40 calls every morn- 


ing. We know, too, that old customers in emergency cases rely on the 
Yellow Pages to find us fast.” 


2 uch reprints are often 
Are you building an AWHERENESS of your business, address and quite inexpensive when 





telephone number — and products and services you offer? Call the ordered in quantity. 
; S vat tiene on 
Yellow Pages man at your local Bell telephone business office now. 30, Rem Gime you se 


: an article of this type 
He can give you helpful suggestions. er a ee 
Bive — in Domestic Engineer- 





ing which you can use 
Before You CALL ANY PLUMBER...... “s 


¥ CHECK DAUNTLESS 
* BATHROOM REMODELING ' : 

V RESIDENTIAL * COMMERCIAL * INDUSTRIAL quotations. Well an- 

¥ MEW INSTALLATIONS - REPAIRS 

¥ AMERICAN STANDARD - CRANE - KOHLER 

¥ PRODUCTS & WORKMANSHIP GUARANTEED 


FAST DEPENDABLE SERVICE 
SINCE 1896 


in reprint form, won't 
you please write for 


swer promptly. 
















Blackstone 3-9106 


18 £. STATE STREET 


Domestic 
. 7 . 
Engineering 
DISPLAY ADS (such as this one) work hard for Dauntless the year = = 


round. They result in many phone-in and walk-in sales and service 1801 Prairie 
jobs. The Company has ads or listings under 14 separate headings. 














Avenue 
Chicago 16, Illinois 





Nothing builds business like AWHERENESS—and nothing builds AWHERENESS 
like the Yellow Pages—the buying guide that tells people WHERE to buy. 8 i | 
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Men who know pipe point to 
WHEATLAND 






for ECONOMY ! 


Stest pipe that combines quality, durability 
and versatility with the lowest cost— Wheatland 
Steel Pipe—is being singled out by more know- 
ing men every day. Yes, the users and dis- 
tributors of steel pipe know that the “pipe with 
the yearmark”’ is their all-around best buy. 
And every length is backed by Wheatland’s 


sincere desire for complete customer satisfaction. 


- foffee wilh The yearmarh / 


eV bl testa dels LoL does 


For Black or Galvanized Pipe, contact your distributor or 


WHEATLAND TUBE Co. 


BANKERS SECURITIES BUILDING, PHILA. 7, PA. * MILLS: WHEATLAND, PA. + DELAIR, N.J 


WY) eo a NS 
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If you're planning to hire a collection agency, 
be sure it meets these specifications . . . 


THAT OVERDUE has 
hausted your patience and you 
want action. Should you call in 
a collection agency? 

Maybe, but don’t act on im- 
pulse. First, make another effort 
to collect the bill on your own, 


BILL ex- 


stressing that you are about to 
give the account to an agency. 

If that doesn’t work, ask your- 
self if the amount to be collected 
is worth calling in a professional 
collector. Would it be less costly 
to write it off as a loss? 


elf the answers to these ques- 
tions make you decide to give the 
account to an agency, remember 
you want a firm as reputation- 
conscious as your own. 

for the right 
agency, you'll want one that’s 


In searching 


aggressive without being “raw.” 
You'll also want one with a good 
understanding of your customers 
and your business. Usually, this 
means an agency that has been 
recommended to you by other 
contractors or one that can cite 
other contractors as references 


a Investigate several of these es- 
tablished firms and ask: 

What rights do I assign the 
agency? Read your agreement 
terms carefully and, if possible, 


reserve the right to withdraw 


36 


account. Something could 
that 


want to delay collectien and the 


the 


turn up would make you 
agency might not be willing to 


cooperate. 


a Who decides to take legal ac- 
tion agaist a delinquent cus- 
tomer? You should reserve this 
right, too, because legal action 
sometimes may damage your 
reputation to a greater degree 
than the collection is worth. 
What fees are involved? This 


Know 


exactly what the agency does for 


is important, of course 
you—and what it expects from 
you. Determine who is to pay for 
any necessary legal actions 

















Now 


technical 


the 
the 


agency. But what about the per- 


you have covered 


characteristics of 


sonal ones? 


For example, it’s a good idea 


to get acquainted with the 
agency employees who will han- 
dle your account. Remember, 


these individuals are represent- 


ing you, personally. A wrong 
type may collect your bill, but 
cause so much ill will in doing 
so that you lose future business 


in the community. 


# Another wise step is to ask to 
read the forms and collection let- 
ters used by the agency. Some 
“dunning letters” invite trouble; 
others may not even cover the 
coliection of a specific plumbing 
and heating account. As a gen- 
eral rule, never authorize a let- 
ter vou send out 


wouldn't per- 


sonally END 




















 __ 


SELECTING A COLLECTION AGENCY to bring in your overdue ac- 
counts can be a mighty important job. A poor agency can cause 
ill will, law suits and a decline in stature among your clientele, 
but a good one will treat your business just like a part of its own. 
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SPECIFY * INSTALL 


ALCO 


T-SERIES 


*THERMO EXPANSION VALVES 











REFRIGERANT 


to change 
Capacity... 
or to clean 





FREON-12 
FROM ; TON TO 50 TONS 
REFRIGERANT 





FREON-22 
FROM 1 TON TO 80 TONS 
CARRENE-7 
FROM 34 TON TO 60 TONS 





* 
* 
a 
PROPANE 
FROM 1 TON TO 88 TONS 










* 
\ 


we" 
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wi 
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» « l00Sen Screws 
lift out cage... 










you never break connections 
body designs meet every requirement... 
STRAIGHT- THROUGH CONNECTIONS or RIGHT ANGLE CONNECTIONS 


e BUY SECURITY 
e BUY QUALITY 
7802 e BUY ALCO 


Call your Alco wholesoler 


Write for Specifications Bulletin No. 171-56 





Solenoid Valves _ 





The one complete line of refrigerant controls: Thermostatic Expansion Valves © Refrigerant Distributors 
Suction Line Regulators 
DoMEstTIc ENGINEERING, APRIL 1959 





Flooded Evaporator Controls and Reversing Valves 
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BEFORE YOU BUY AND INSTALL A WATER HEATER 


use this practical 
guide to Quality! 























| 
COMPLETE 
. ANODE ROD LINE TO MEET 
FOR LONG LIFE VARIED WATER 
Make | NATIONALLY RECOGNIZED comnenens 
CONTROLS ASSURE 
sure CUSTOMER CONFIDENCE 
To provide positive protection Rheem water heaters are equipped Rheem offers ¢ yas fired 
the against rust and corrosion of pos- with famous Robertshaw-Graysor 
ble bare metal parts, Rheen controls to provide afe, depend meet ever 
assures years of trouble-free oper able operation of both pilot and budget and requirement 
Water ition by providing magnesium burner. These contr are fully nized poern f 
inode rods on all Rneemglas mod- automatic with 106 hut off. T jlas, the gla 1 water i 
f ind even the Custom Gal- maintair yperating efficiency that not only rust proof, but r 
AGLI vanized models. In addition Rheem many models are equipped 
features extra thick, high efficiency the factory witt a pré 
. t | tiberglas insulatior regulator 
. sf 
include “ma 
“DEMAND ¢ %, 
RATED” 3 3 CUSTOMER CAST IRON 
these TO PROVIDE Ln ? AND DEALER BURNER FOR 
MORE PROTECTION MAXIMUM 
Quality and HOT WATER COMBUSTION 
FASTER EFFICIENCY 
Performance elect atniilie ai saline. 3 
stated warrantees on every water 
Every better grade Rheem water heater. Each Rheem warrant 
features. ter is "demand rated” to meet || provides security for the ho 
reasing demands for more wner and at the ame time pr 
water. Higher inputs—higher vide 1 reasonable profit for the 
l very, new engineering and ad- |! plumbing ontractor in the pr tort tha 
ed design features assure a rated period. Call your Rheen ’ 
istant, abundant hot water wholesaler for full deta 
ipply RheemWarranty Protection Plar 


























QUALITY IS GOOD BUSINESS 


Satisfied customers mean an end to profit killing 
call backs and replacement. Quality materials and 
killed workmanship mean an end to costly ad- 
justments and repairs. Rheem is known the world 
over for the performance and quality leadership 








that assures satisfaction. That's why Rheem is 
the world's largest manufacturer of automatic 
storage water heaters. DEMAND RATED 


RHEEMGLAS IMPERIAL 
GAS WATER HEATER 


You can rely on Rheem...the BIG NAME in comfort products for the home 


RHEEM MANUFACTURING CO., HOME PRODUCTS DIVISION, DEPT. NA. 7600 S. KEDZIE, CHICAGO, ILL., SOUTH GATE, CALIF., DALLAS, TEXAS, SPARROWS POINT, MD 
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Half of a two-story garden-type apartment was demoli 
by an explosion Sunday, March 8, as a result of which 
hree-year-old child was killed and seven persons injurecdc,. 
One of the wire services picked up the story and Sal 
it was the result of an "oil burner explosion." fhe Oil 
Heat Institute of America was guick to point out that 
JIL BURNER NOT investigation showed that such was not the case, and lit W 
AT FAULT IN in fact, an internal boiler explosion. 
N.J. EXPLOSION In order to negate any misunderstanding on the part 
the public, the OHI wired and wrote all its local chapter! 
to have the true facts reported in any newspapers that 
may have carried the misleading story. 
Ralph Becker, OHI managing director, said, “Such incor- 
rect wording or phrasing can cause needless alarm to the 
public and seriously damage the oil heating industry. 












“+e 


The asset of Wedgewood-Holly Corp., a Subsidiary 
heem Manufacturing Co. at Culver City, Calif., have been 
sold to companies organized by Henry Honer, former presiden 
of Wedgewood-Holly. The announcement was made last mo! 


rhtfoot Walker,Rheem president, and Honer. 


. 
- 
- 

~~ 


RHEEM SELLS ropa aes sree 
@ nhoner’s companies wili continue the manufactu! 

. ASSETS OF . Bas kitchen range inder the Wedgewood nam 
WEDGEWOOD-HOLLY 


Rheem manufactures water heaters, plumbin; 
central air conditioning and heating equipment. 
*k*ee 


While progress has been made, much still remai: t 
ettled before the proposed merger of the National Assn. 





REPORT PROGRESS of Plumbing Contractors and the Mechanical Contractor: 
ON NAPC, MCAA of America becomes a reality. 
MERGER STUDY This was evident in the final report by joint 


Studying the proposal. Following i list f me 
the major points studied by the joint committe: nd 


position on each subject 
1) Name: The committée ag bec 
ject is one of "emotion," it be placed last on the ‘ 


2) Purposes and Objectives: Since the objective 





ectives Ar both groups cover substantially the same ground, th 
the Same listing is merely a matter of the detail in which the 


objectives are to be stated. 




















5) Dues Structure: The committee recommended that t 
issociation have a minimum graduated scale of due: 
would also include a maximum figure. 
Lmpasse (4) Basic Organization Structure: Due to the wide 
m Basic livergent views of the committees on the form of 
rganization organization structure, it was agreed that the joint c 
wittee had reached an impasse in its study of this point. 
5) Place of Incorporation and Location of Princip: 
ome" Will Be ffice: The committee recommended that the merged asso- 


ingtom, DeC. ciation be incorporated in the District of Columbia and t! 
its office also be located there. 


Other subjects were discussed, but no firm decision 


id@e It was agreed that the joint committee could not 
practically proceed with any further studies until t} 
respective national associations had studied the re} t 


’ " amr + > ) +} ; he 4 
ine committee said nat it had 














2 Continuing progress for continuing liaison in the contractor area, 
Study unless this cooperation is continued, much ground will 
have been lost." 
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€ for new eye-deas 
to sell more 


water heaters? 





....change to 


AOBERTSHAW UNITROLS 


The Robertshaw Unitrol 200R with built-in gas pressure regulator offers you an eye- 
catching, eye-appealing new way to increase your water heater’s appearance... rating 
... reliability! Give your water heater the modern, smooth look...convenient new 
“slip-top” cover slips off in a second to give easy access for pilot lighting. This exciting = 
new feature with its clean design, no sharp corners, eliminates dust catching, dirt 
marks... provides a concealed control without recessing...makes all previous con 
trols obsolete! Make your water heater the apple of every eye with an attractive new 
Robertshaw Unitrol 200R! 


FOR MORE INFORMATION, CONTACT: Kohortehawr 


GRAYSON CONTROLS DIVISION + LONG BEACH, CALIFORNIA 


New “‘slip-top”’ cover conceals 
knobs . . . reduces tampering. 


"In air conditioning an existing building 


like this, copper water tube is so mich 
easier and faster to work with it's bound 


to cost less to install than rustable pipe.” 


says J. E. McClellan, Vice President 
MEHRING & HANSON COMPANY, Chicago 
to E. H. Cornell, President 
CORNELL PIPE & SUPPLY COMPANY, Chicago 





KEMPER INSURANCE BUILDING 
Chicago, Illinois 


Architect & Engineer: CHILDS & SMITH 
Air Conditioning Cont.: MEHRING & HANSON COMPANY 
Revere Distributor: CORNELL PIPE & SUPPLY COMPANY 
All of Chicago 


Wang uny 
AEG TT Tre 
THMON) aaay 


t " Hap uate 


At left you see a typical detail of floor 
duct risers, pipes and anchorage of the 
refrigeration system installed in the 
Kemper Insurance Building 

Also shown is end elevatio 

the fixture 

There are 3300 seporate 

over 600,000 square feet 

The 92,050 feet of Revere 

are used for supply and re 

winter ond chilled water 


water is supplied fr the 


“In fact, because of the nature of the job, the Revere Copper Water 
Tube we used cost much less to install than if rustable pipe had been 
used,”’ continued Mr. McClellan. 

“We used 88,050 feet of type K tube for the risers, in sizes ranging 
from 34” to 6", and 4,000 feet type L tube in smaller sizes for connecting 
at the fixtures. Add to this 3,300 separate air conditioning units and 
you can readily see that making all those connections with threaded 
pipe would have been a much more time-consuming and costly proposi- 
tion than the soldering of copper tube. 

“Another thing that must be considered when making an installation 
in an existing building is permanence and absence of leaks. With 
copper tube you can get tight, leak-proof joints every time, and you 
never have to worry about tearing out walls and partitions for replace- 
ment caused by rust.” 

The ease of working with Revere Copper Water Tube, its tight, 
leak-proof joints, long lengths, non-rusting and long-life qualities 
also make it the economical spec. for radiant panel heating, hot and 
cold water lines, drainage lines, underground service lines and process 


ing lines. See your Revere Distributor today. He can fill a// your needs 


REVERE COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N. Y. 


Mills: Rome, N. Y.; Baltimore, Md.; Chicago, Clinton and Joliet, Ill.; Detroit, Mic/ 


Los Angeles and Riverside, Calif.; New Bedford, Mass.; Brooklyn, N. Y.; Newport, Art 
Ft. Calhoun, Neb. Sales Offices in Principal Cities. Distributors Everywhere 
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with new Mueller Climatrol 
Gas Hot Water Boiler 


Heavy cast-iron sections Completely tested 


YEW BOILER PROFITS! 


COMPLETELY PACKAGED! 


.. Including circulator 
Ready for piping. 


LIFETIME WARRANTY ! 


... against defects in 
parts and workmanship 


A warranty that really means 
something. Covers every installation ~ 
without time limit! 





VIN | 
for all fuels. Made te AS. ME. standards. 
WIDE RANGE OF SIZES! Other Mueller Climatrol gas boilers 


available for steam or hot water 
.. for residential applications Up to 4,200,000 BTU input 


Fram 4 sections — 81,000 BTU input 
ta & seotians 189,000 BTU input 


Mueller Wana @ Climatrol. 


Other hydronie sales-bulldera in America's 
most complete heating and cooling tine: 
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Oil Heat Group Offers 
New Promotional Brochures 
Three more consumer promo- 
tional brochures have been added 
to its “Treasury of Advertising” 
series by the Oil Heat Institute of 
America. To aid oil burner dealers 
in selling service contracts to their 
customers, the institute has pre- 
pared a brochure, “Want Peace-of- 
Mind . . . at Lowest Cost?” which 
apprises consumers of benefits de- 
rived from agreeing to such a con- 
tract. The other two booklets, “4% 
Times Faster!” and “Keep Healthy 
with Oil Heat,” stress advantages of 


oil heat. The brochures are avail- 
able with or without name-and- 
address imprinting. Prices with 
imprinting are: $8.50 for 250; $12.50 
for 500; $16.50 for 750; $19.25 for 
1,000; and $17.25 per thousand for 
2,000 or more. Prices without im- 
printing are: $6.50 for 250; $9.75 
for 500; $12.75 for 750; $15.25 for 
1,000; and $13.85 per thousand for 
2,000 or more. Minimum order of 
any one of the brochures is 250. 
Available from: Treasury of Ad- 
vertising, Distribution Division, Oil 
Heat Institute of America, 500 
Fifth Ave., New York City 36. 


Myers’ Promotion Package Is Designed to Assist 


Local-Level Push of Its Olympian Jet Pump Series 


j 
Th 


iblvsetyting 
yvirvayy Line 


ve item 


DoMESTIC 


A\ 
& Bro. Cr 


Showerhead Display Rack 
Offered by Kohler 


A showerhead display 


showroom use has been issued by 


Kohler. The 


rack for 


five showerheads 


KOHLER NM Brass SHOWERS 


ERG 
tee bi 


KOHLER or KOHLER 


mounted on the als} 
introductions by the 
ture all-brass const: The 
rack is without charge 
with the purchase of the five 


are recent 
firm and fea- 
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erheads 

Availabl 


Kohler, Wis 


Counter Display Illustrates 
Carlrim Sink Installation 








SIOUX ELECTRIC SCREWDRIVERS 


NO. 242 


NO. 260 — 262 

On No. 260 Super Screwdriver the 
operator controls the tightness with which 

a screw is set by the amount of pressure he 


On the No. 262 Super Screwdriver tightness is 


equipped with reversing switch. 


applies. The 4” Hex Drive takes shanks for clutch 
head screwdriver bits, Reed and Prince, Standard 
screws, Phillips, and socket head (Allen Type). 


pre-determined by adjusting the clutch. Both models 


It fits the hand, and operates in 
restricted space like no other 
electric screwdriver. It quickly 


drives or removes all types of screws. 


No. 242 has a positive clutch; the 
operator controls the tightness by the 
amount of pressure applied. No. 246 
has an adjustable clutch, so that it can be 
preset for any uniform degree of 


tightness desired. 








SIOUX HIGH-SPEED STEEL 
TEETH HOLE SAWS 


will cut holes from 5%” to 6” in diameter, in any 
free machining material to a depth of 1%”. 
Alloy or stainless steel may be cut at slow 
speed. High-Speed teeth welded to chrome- 
vanadium body give maximum life and cutting 
ability. 





1” H.D. DRILL 
No. 1579 


POWER* SPECIFICATIONS SIOUX ELECTRIC DRILLS 
When it’s a SIOUX you know what it will do 
Oz. Ft. 


Torque at 
Load Speed 


fy" & %" 
H.D. DRILLS 
No. 1560, 1575 





Oz. Ft. 
Torque 
Peak Load 
8.8 
16.8 
16.7 
16.7 
108.0 
222.0 
135.0 
96.0 
45.0 
85.0 


a El 


Catalog 
Number 
1475 
1480 
1485 
1495 
1498 
1510 
1517 
1519 
1525 
1541 
1548 
1550 
1560 
1575 
1579 
1472 
1473 
1474 
1477 
1478 
1479 


No Load 
Speed 
2250 
1600 
1650 
1650 
400 
525 
925 


H.P. and R.P.M. 
at Load Speed 
5/64 1525 
7/64 1140 
3/32 1060 
3/32 1060 
3/16 275 

27/64 370 
13/32 670 
13/32 860 
5/16 1060 
13/32 670 

27/64 370 
7/16 325 
9/16 260 
3/4 205 

49/64 200 

13/64 960 

13/64 575 

13/64 375 

13/64 575 

13/64 375 

13/64 960 


H.P. and R.P.M. 
at Peak Load Speed 
7/64 1050 
790 

620 

620 

215 

230 

540 

500 

680 

540 

230 

175 

155 

125 

115 

720 

430 

280 

430 

280 

720 





Yo" H.D. DRILL 
No. 1550 


Ya" STD. 
DUTY DRILL 
No. 1510 


complete 
specifications 


SEE THE 
NEW 
SIOUX 

CATALOG 


%e"” & 5/16” 400.0 
H.D. DRILL 


No. 1517, 1519 800.0 


Yo" SLOW SPEED 
DRILL No. 1548 
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The Horsepower and torque for each Sioux drill is rated, stated, and certified. 
It isn’t necessary to buy just a drill. When it’s a Sioux you know what it will 
do. See the power specifications for Sioux Electric Drills in this advertisement. 


wo Sixpor’ Fowred; Ya" and %” DRILLS! 


ere is super power to provide all the torque 
necessary for any operation where this type of drill 
would normally be used. (See specifications) And there’s 
a speed for every need. It’s an entirely new design in 
which the brushes have been located at the fan position V4" No. 1472, | de \ ¥g" No. 1477, 
at front of the drill. The advantages include cooler 1473,1474 ] 1478, 1479 
running, and easier inspection and replacement of motor 
brushes without partial or complete disassembly of the 
tool. Ball and roller bearing construction, with finest 
precision gears and mechanical design have achieved a 
new high in output efficiency. 





All time sales champ 
The SIOUX No. 1495 V4” ALL ANGLE DRILL 


Year after year this is a top seller in the SIOUX line. It’s popular 
with almost everyone—auto mechanic, sheet metal worker, 
electrician, shipbuilder, woodworker, assembly line, factory 
maintenance man. It fits the hand and operates in restricted 
space like no other tool. It’s a most convenient handful of 
rugged power. 


Leading distributors 





everywhere display on «ll { Ye” H.D. DRILL 
ais j © No. 1541 
and sell Certified . 





SIOUX power drills 


Ya" H.D. DRILL ~ Nadel “Je 
AUTHORIZED SERVICE . No. 1525 te 


. BALL BEARING 
AND DISTRIBUTORS ' é 


IN PRINCIPAL CITIES : “Wwe Ya" H.D. DRILL 
: ; No. 1480 SEMI 


BALL BEARING 





Yo" LT. 
DUTY DRILL 
No. 1498 


Borers: * 4 i ae Va" — 
No. 1485 
ALBERTSON & COQO., INC. 
SIOUX CITY, IOWA, U.S, A. 
DRILL 
1475 





AIR IMPACT WRENCHES * AIR SCREWDRIVERS «+ "'PELICAN’ NUT ACCUMULATORS «+ Ya" 
ELECTRIC IMPACT WRENCHES «+ DRILLS * GRINDERS » SANDERS + POLISHERS + VALVE No. 
FACE GRINDING MACHINES * SCREWDRIVERS +» PORTABLE SAWS + FLEXIBLE SHAFTS 

* ABRASIVE DISCS 








BIGGER VOLUME - 
and PROFIT - 
IN ANY MARKET: 


Get your share of the booming 
4” submersible market, 

for both shallow and deep wells, 
with the Rapidayton 2- and 3-wire 


ADVANCED, SIMPLIFIED 2-WIRE 


The greatest “new business” getter in the water systems field! With 
eleven models to choose from, the Rapidayton 2-wire enables you to meet 
the needs of every shallow and deep well, 0 to 360 feet. This means | 

you can completely blanket the BIG VOLUME, HIGH PROFIT market in your Deep-setting models in %, 
area. © With the Rapidayton 2-wire there are no installation and service — + rie RA oe se 
problems. There’s no electrical control box and the electric cable : 4 pump only model includ 

is attached to the pump at the factory. Merely connect discharge pipe to = ing factory-attached cable 


pump, lower it into well, connect wiring, pipe to pressure tank. and overload protection, — 
$169.50 retail 





Rapidayton 4” subs have nylon impellers, 
» coaxial diffuser system. Construction 
"», gives maximum abrasion resistance 


4 
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Like the 6”, the Rapidayton 4” sub has 2- ° 
piece stator construction—for “plus power,” 
greater dependability, longer life 














WORLD’S MOST MODERN 3-WIRE -U High pd aeaee wr 

= able wi 0 p. 

The Rapidayton has more exclusive and “worth more” features than any motors, giving capacities 

‘ 3 ° ; ranging up to 1,000 g.p.h. 

other 3-wire pump. In the toughest of installations this pump and pressures up to 80 Ibs. 

has proven its superiority through better performance, greater dependability, High capacity series has 1 

and a minimum of service. For wells 0 to 500 feet in depth, the Se Ae Samat, with co 

' : ‘ : : ‘ pacities ranging to 2,400 

Rapidayton 3-wire provides all the extra capacity and pressure required by g.p.h. and pressures to 80 Ibs, 
completely modern living. Capacities range up to 2,400 g.p.h. and 
pressures up to 80 Ibs. can be obtained. Get full details on these, and 
other, Rapidayton subs today. Whatever type of submersible you 


need for maximum volume and profit in your area, Rapidayton has it. 


£ 
Do business with ur @ Hypa OS whole 





SUBMERSIBLES 


4 The highly- profitable BIG jobs 
will now come your way with the 
Tait-made and engineered 
Rapidayton 6” submersible 


A new world of opportunity and profit has been opened up for 
the installer of Rapidayton submersibles. Rapidayton 4” subs 
have proven their superiority in both shallow and deep 

wells from coast to coast. Now, with the Rapidayton 6”, 

you can successfully tackle the BIG highly-profitable 
“industrial” jobs, such as industry, business, municipalities, 
schools, dairy farming, and irrigation. « The Tait-made and 

. engineered oil-filled motor insures better performance 

and longer life. The exclusive two-piece stator construction 
permits use of more copper, more insulation, and gives positive 
protection against accidental and hidden damage. * The 
exclusive coaxial diffuser system, with hydraulically 

balanced nylon impellers, develops more pressure per stage— 
because each impeller has greater working area. * The 
“breakaway” pump construction permits quick, easy 
disassembly at the well site. * Capture the highly- 
profitable 6” jobs—and also keep ahead in the fast-growing 
4” market—by stocking and selling Rapidayton submersibles. 
Write today for new 6” Industrial Submersible Catalog. 


WVIsior 


_ Ti Za Manactring Conan, Dn 1, Oe 


1908 as The Dayton Pump and 8 anuta 





“BREAKAWAY” CONSTRUCTION: Un- 
screw thru-bolts and stages may be 
disassembled for quick, low-cost field 
maintenance 


COAXIAL DIFFUSER SYSTEM: Field 
proven nylon impellers, hydraulically 
balanced, have large diameter, cre 
ating 56% more pressure per stage 


le 
c= 
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TAIT-MADE MOTOR, oi! filled, has two 
piece stator construction, permitting 
use of more copper, more insulation 
with no danger of hidden damage 





NOW! CERTIFIED PROOF-FORD TRUCKS COST LESS... 


"59 Ford Trucks Win 
— average 25.2/ 

















59 Ford pickups running one of the 
Economy Showdown courses set up by 
the research engineers. Like all the new 
"59 pickups tested, these are regular 
stock models with a standard six-cylinder 
engine, 3-speed transmission and stand- 
ard rear axle ratio. 


All tests 
conducted and results 


CERTIFIED 


by America’s foremost 
independent automotive 
research organization* 
*NAME AVAILABLE ON REQUEST. 
Send inquiry to: P.O. Box 2687 


Ford Division, Ford Motor Company 
Detroit 31, Michigan 





e Biggest comparison tests of truck gas mileage ever 
conducted by an independent research firm! 


@ Pickup models of all six makes tested in all kinds of driving! 
e Both new and used trucks tested—534 units all told! 


The difference between the right truck 
and the wrong truck can cost you hun- 
dreds of gallons of gas the first year 
alone! 

A pretty startling figure? It’s just one 
of many findings from the most far- 
reaching tests of truck fuel economy 
ever made, 

These tests dug out the actual facts 
on gas mileage the only way they could 
be gotten—every truck pitted against its 
brother in an Economy Showdown. 

To keep the tests fair and impartial, 
Ford Motor Company went to America’s 
leading independent automotive testing 
firm. The project was outlined, the funds 
provided, and the Economy Showdown 
became solely the research organiza> 
tion’s baby. 


FIRST TESTS—NEW '59 TRUCKS 


Standard six-cylinder models of the six 
leading half-ton pickups first were put 
through exhaustive road trials. All °59 
trucks — Ford and competitive — were 
bought from dealers, just as you would 
buy them. After at least 600 miles break- 
in, all were brought up to manufacturer’s 
recommended specifications. 

The trucks were then tested at con- 
stant speeds of 30, 45 and 60 miles an 
hour. Next came stop-and-go _ tests, 
ranging from moderate city traffic to 
normal retail delivery operation. Accel- 
eration rates were carefully timed in 
each gear to insure accurate results for 
all makes. Here are the results—certified 
by America’s foremost independent 
automotive research organization. 
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Economy Showdown USA 
better gas mileage: 


CERTIFIED SHOWDOWN RESULTS 
The '59 Ford Sixes, in every test, aver- HOW NEW '59 SIXES RATE IN GAS MILEAGE 


aged more miles per gallon than every 
other make! ’ 7 ’ , ’ 

Combining all tests, the 59 Fords led 25.2% | 31.1% 9.6% | 42.6% | 22.0% | 25.2% 
the average of all other ’59 pickups by "59 FORD more miles | more miles | more miles | more miles | more miles | more mile 
25.2%. SIXES GIVE — , - oy 0 oll a tly pa 7: > Oy 

To put it another way, for every 1,000 “ce” “y" “G” “D” “go 
miles driven, the ‘59 Fords gave an extra 
252 miles gas free. 


For the typical truck owner driving IN ONE YEAR| 129 160 49 219 113 129 
10,000 miles annually, this would amount (10,000 miles) 
to a saving of 129 gallons of gas the first 
year alone. 











gallons gallons gallons gallons gallons gallons 
FORD SAVES of gas of gas of gas of gas of gas of gas 























WHAT'S THE SECRET? 


How can a’59 Ford Six make four gallons 
do the work of five in other trucks? HOW GAS MILEAGE DROPS FOR OLDER TRUCKS 

First, of all pickup Sixes, only Ford has 
modern Short Stroke design. This new Everybody knows that gas mileage falls "59 FORD GAS MILEAGE BETTER BY 
off as a truck gets older. But how fast, Tf ee 
how far? 499 pickups were tested. In {20.07 | 127.5% | 
; : these tests, the 59 Fords were tested | ! ' 
pickups—most of which were born before aa ery ene ar ) | 
World War II! As you can see, gas economy tends 

Second, to this modern engine Ford to drop sharply somewhere between the rey 
has added a new economy carburetor. By second and fourth years . . . levels off 
metering fuel more precisely in both low- after six years. Had the new '59 Fords 
and high-speed ranges, Ford’s new car- been broken in (as all 1959 trucks were old old 
in the tests above), they would have 
achieved a much greater advantage. 





type of engine is basically far more effi- 
cient than the long-stroke Sixes of other 


11-year 8-year 


buretor boosts gas mileage in every type 
of driving. And it’s standard at no extra 
cost. 


trucks trucks trucks trucks 























WHAT SPEED GIVES BEST ECONOMY? 
Economy Showdown tests reveal that, HOW DIFFERENT KINDS OF DRIVING 
with any make truck, actual miles-per- p AFFECT GAS MILEAGE 


gallon depend upon the kind of driving 


‘ s —— > : oO, h nomy in various Showdown test mpared 
orm | etail delivery oper- o Here is how gas eco y uv owdow sts compar 
y —_ do. In ae , 7 I 80 with economy at 30 mph —the point of maximum mileage 








ation, tor example, gas mileage drops to 
less than half that obtained at a steady 30 30 68" 
miles per hour. MPH 63° 
High speeds are hard on economy, too. 45 48° 
At 60 mph, it takes 16 gallons to go the STEADY MPH NORMAL 60 
same distance that 10 gallons will take SPEED STEADY airy MPH NORMAL 
you at 30 mph. STEADY RETAIL 
You can’t always tailor your driving to SPEED TRAFFIC SPEED 
shee DELIVERY 
get absolutely maximum economy, of 
course. But of this you can be sure. No 
matter where or how you drive, no other 
leading truck will give you the gas savings 
of Ford’s modern combination: Short 


Stroke Six plus new economy carburetor. Go FORD-WARD for savings 


Economy Showdown USA proved it! 


Your Ford Dealer now has the full re- FORD TR CKS COST LESS 
port of Economy Showdown USA. Why 
not call him today and get the whole story 


firsthand? LESS TO OWN... LESS TO RUN... LAST LONGER, TOO! 
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Can Cost of Hydronic Heating Jobs 
Be Cut in Half? I-B-R Says Yes 


The secret: smaller piping systems 


New York Ciry—Material 
labor savings up to 50 percent in 


and 


the cost of hydronic heating in- 


stallations may be possible as a 


result of research on a “small- 
pipe” system, according to the In- 
stitute of Boiler and Radiator 
Manufacturers. 

The research was conducted 
jointly by the I-B-R and the Uni- 
versity of Illinois at the former’s 
Urbana, Ill. It 


research home in 


was carried out with a one-pipe 
heating system using copper tub- 
ing with diameters as small as %4 
inch. 

The cost savings will give heat- 
ing contractors a new weapon in 
their fight against cut-price com- 
petition, I-B-R spokesmen said. 

A total of $150 was saved in in- 
stalling the small-pipe system, ac- 
cording to the report. The cost of 
piping materials for a “convention- 


Zimmer Heads Illinois Sanitary Engineers 


CONGRATULATIONS! 


Edward Zimmer 


(center), re-elected president of the 


Illinois chapter of the American Society of Sanitary Engineering, smilingly 
accepts the good wishes of John Higgins (left), president of the Plumbing Con- 
tractors Assn. of Chicago, and Steve Bailey, business manager of Local 130. 
Looking on in the background is Wilbur White, Detroit, national president of 
the society, who installed the 1959 officers at a recent Chicago ceremony. 


al” system was $104.25 as compared 
to $87.73 for the small-pipe sys- 
tem. The conventional system re- 
quired 63 man-hours of labor in the 
research home as against 24 man- 
hours for the small-pipe system. 


a“This is a saving of about 15 
percent in piping materials and 60 
percent in installation the 
It was reported that 
savings might 
bigger houses or 


time,” 
report said. 
larger accrue in 
structures nor- 
mally requiring more complicated 
piping Cost estimates 
cover only the pipe, fittings and 
time required to install the piping 
system. They do not include the 
cost of the boiler and radiation or 
the time necessary to install them. 


systems. 


w “Performance of the small-pipe 
hydronic system was considered 
comparable to the more conven- 
tional system, since the measured 
flow rates and temperature drops 
found to be 


observed in 


were very close to 


those systems pre- 
viously installed and tested in the 
research home,” the report stated. 
s Tests were conducted in the orig- 
I-B-R home, a 
two-story, six-room brick dwelling 
with a calculated heat loss of 43,300 
Btu/hr. A new research home, a 
split-level dwelling, is to be for- 
mally opened in the near future. 

According to the report, runouts 


inal research 


and risers in the small-pipe sys- 
tems were either nominal 14 or 34- 
inch type L copper tube, depend- 
ing on the capacity of the room 
heating unit and the length of the 
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848 washer dryer combination 


MRS. AMERICA APPROVES of the new 
combination washer-dryer from RCA 
Whirlpool. The St. Joseph, Mich. firm 
has contributed a complete gas kitchen 
as part of Mrs. America’s $50,000 in 
prizes. Helen Giesse, Cleveland, Mrs. 
America for 1959, will be on hand in 
Fort Lauderdale, Fla. for next year’s 
judging. (See full story on page 171.) 


piping connection. The branch 


mains consisted of %-inch tube, Competition "Severe, Crane Stops 
and the trunk main was %4-inch Production of Some Fitting Lines 


tube. Sweat fittings were used. 
While the tube used in the sys- 
tem was smaller than ordinarily Cuicaco—Crane Co. has discon- has become apparent it would be 
employed, the report pointed out tinued production of cast and mal- unprofitable for Crane to go on 
that the maximum water velocity leable iron screwed fittings and manufacturing these products. We 
was less than three feet per sec- unions, but will merchandise those will continue to merchandise them 


ond, which is low enough to avoid items made by other companies through our sales branches.” 


water flow noise. eat ee ie! ail 4 He said the move is an “essen 
The system was designed to op- sCrane’s president, Neele Stearns, tial step in a continuing company- 
erate at a design water tempera- told DE that “competition in the wide program aimed at eliminating 
ture of 215F, with a 20F drop in fittings market has been so severe non-profitable items 
(Please turn to page 54) for a long period of time that it Crane will continue manufactur 
ing steel, iron and bra valve 
welding and flanged fittings. and 


plumbing brass and 


Dashing through the snow...selling as they go... 


~ 


MUSH! Like the U.S. mail, Kohler Co. sales people get W. L. Mendenhall, San Francisco; and W. D. Porter, Los 
through—by dog sled if necessary. Pictured in the sled Angeles. They got the ride following a blizzard during 


are branch managers C. E. Wilkinson, Richmond, Va a recent sales managers’ conference in Kohler, Wis 
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News ... continued from page 53 Teter to Boost Water 


FAMOUS CALLIOPE RETIRES: The historic circus wagon “America,” which was 
converted into a steam calliope, leaves the Cleaver-Brooks Co. in Milwaukee 
on its way to the Circus World Museum in Baraboo, Wis. The company do- 
nated the raucous music maker to the museum after using it in various sales 


Heater Production 


Cuicaco—Teter Inc., manufac- 
turer of Imperial water heaters, 
has announced the purchase of all 
water heater production equip- 
ment from A. J. Lindemann & Ho- 
verson Co., Milwaukee. 


aThe equipment will be used in 
conjunction with Teter’s recent 
$150,000 building expansion to 
meet increased production de- 
mands for its line of automatic 
water heaters. 


Can Cost of Hydronic 
Heating Be Cut in Half? 


(Continued from page 53) 


water temperature from boiler 


promotions since it was acquired from the Cole Bros. Circus in 1952. supply to return. According to 


these assumptions, the report ob- 
served, it would ke necessary to 


circulate water through the boile: 


Toledo Desk Achieves Second Goal: 2a au ‘ak eh Wicd a elten 


Steel Cabinets with Wood Fronts 


Maumeg, O.—The achievement 
of its second goal—a new line of 
steel kitchen cabinets with wood 
fronts and finishes called the Fleet- 
wood—was saluted by officials of 
the Toledo Desk & Fixture Co. 


here last month 


a Discussing the company’s objec- 
tives, Harold Schott, president, 
said: “This occasion is one we’ve 
been anticipating for some time. 
It marks the second big step in ou 
progress. Our first project was the 
addition of a large warehouse con- 
nected with the plant to give us a 
covered loading spur. 


e“Our next project, or rather a 
series of projects, has been in oun 
engineering force. Product devel- 
opment, of which the new Fleet- 
wood line is one of the results, has 
been a continuing job on the part 
of our engineers and designers.” 
Carl Nelson, vice president and 
general manager, said the program 
of product expansion includes a 
study of trends in color and styling 
as well as construction features. 
Lloyd Sleezer, general sales 


2 However, the rate of water cir- 
culation actually was found to be 
manager, said the industry expects about 6 gpm and the temperature 
to sell 3,500,000 complete kitchens drop in the system approximately 
this year. 17F. The average temperature 

Details on the new Fleetwood drop through the room _ heating 
line are given on page 76. units was about 15F. 


Tait Names Winner of Salesmanship Award 


TOP SALESMAN in the nation for Tait Manufacturing Co., Dayton, O. pump 
manufacturer, is Harvey Stell (center) of Birmingham, Ala. Frank Hickey (right), 
Tait’s vice president and general sales manager, announced the winner at 
a recent sales meeting. Brand Laseter, sales manager of the firm’s Rapiday 
ton and Commander Divisions, presented the Frank M. Tait Salesmanship 
Award, named for the founder of the company. 
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sales for Elkay Manufacturing Co 
of Chicago, told the group there 
is a “vital need for promotional 
partnership” at all industry levels. 

He suggested that wholesalers 
decide which consumer items are 
the most profitable and train thei: 
salesmen to sell them effectively 


Rose Named President of 
Jas. P. Marsh Corp. 


B&B Y i : Skokie, Iu! 
ae YO th eB . A. D. Rose was 
as , 

elected president 
SEA WATER TO FRESH WATER: A model of the pilot plant for converting salt of the Jas. P 
water to fresh, which will be built by Carrier Corp. under a contract with the Marsh Corp 
U.S. Department of the Interior, is inspected by Cloud Wampler (left), chairman 
of the board; William Bynum, president; and Dr. J. F. Downie Smith, vice 
president of research and development. The plant, which is already under the board of di- 

construction, will produce about 15,000 gallons of fresh water a day rectors 


ata 


recent meeting ol 


The firm manu- 
factures a line of indicating and 
recording pressure gauges, heating 
Wholesalers Seek Ways to Improve specialties and refrigeration con- 


trols and valves 


Profit Picture for Contractors hg hg Pee 


; Marsh in 1918. During the 1920' 
Cuicaco—Manufacturers and _ tribution of product specifications he organized the company’s first 


wholesalers should put as much and information through the engineering and development de 
thought and effort in helping con- wholesaler; greater coordination partment, and his name now ap 
tractors sell p-h equipment at a between manufacturer and whole- pears on many patents 
profit as they do in making the saler on advertising, plus dealer He subsequently rose to the po- 
original sale tie-ins; “package promotions” with _ sition of executive vice president 

the help of the dealer; and more the position he held at the time of 
a That was the conclusion of the emphasis on time-payment selling his election to the presidency 


final manufacturer- wholesale: Fred Rexford, vice president of (NEWS continued on page 58 


group conference of the Central 
Supply Assn.’s fourth Dealer De- 
velopment Institute : : ; 
The conference explored ways in Automation Speeds Up Deliveries at York Corp. 
which the industry can help move 


more products to consumers 


Cael i : | ‘ , , 
ws The group agreed that manufac- - : “* cs" " . 


turers should work through and 
not around wholesalers, who 
should take as much of the lead as 
possible in market development 
work, and that manufacturers’ 
salesmen, as the vital link in the 
distribution chain, should help 
wholesalers in developing contrac- 


tor-dealer sales 


sOther key conclusions reached 

were the need for more emphasis 

, ON ITS WAY: Packaged air conditioning and heating equipment rides on the 
, . he Grantley R lant of the York sion of Borc 

the manufacturer training whole- take-away conveyor at the Grantley Road plan ‘ Divisior rg 

Warner Corp. Checking the product assortment ‘from left) are Harry Seville 

superintendent of assembly; Robert Cassatt, general sales manager of pack 

aged products; and David Schrom, superintendent of the York, Pa. plant 


on product and sales training, wit}! 


salers and they in turn working 


with dealers; more and wider dis- 
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RECTANGULAR —New FIAT floor in 
the latest, most popular shower shape. Pro- 
vides more elbow room and a more luxuri- 
ous appearance—helps sell homes! Meas- 
ures 48" x 32”. 


Since 1922... First in Showers 








SQUARE— Modern built-in beauty at a 
modest price. FIAT Pre-cast Shower Floors 
insure fast, foolproof, economical installa- 
tion... and no call backs 


Packaged Showers « Doors « Floors 


CORNER—Here's the economical way 
to turn a 12 bathroom house into a 2 bath- 
room house! Now you can build a full 
bathroom in the space formerly needed for 


a powder room 


Toilet Room Partitions 





FIAT Pre Cast Terrazzo Shower Floors 
are made of lustrous marble chips set in pure 
white cement. Do away with sub-pan, mortar, 
and tiling. Save hours of costly installation 
time. Builds-in more quality at less cost! 


FIAT PRE-CAST SHOWER FLOORS INSTALL IN MINUTES 
INSTEAD OF HOURS—ARE LEAK-PROOF FOR A LIFETIME! 
Leak-proof Fiat Floors are quick-to-install—they simply slide into place leaving only 


a single drain connection for the plumber when he’s connecting shower supply lines. 
Fiat Floors won’t crack; are permanently leak-proof — even if building settles; 


saving you costly time consuming callbacks. And Fiat Floors have the good looks of quality 


that sells on sight. FIAT Pre-cast Shower Floors are recommended for 100°, customer 
satisfaction by leading plumbing contractors. Distributed by leading plumbing wholesalers. 
Send coupon today for facts and figures on FIAT — the shower floor that gives you more! 


FIAT METAL MANUFACTURING COMPANY 
9300 Belmont Ave., Franklin Park, Illinois 


Please send me your 
Pre Cast Shower Floor folder 








FIAT METAL MANUFACTURING COMPANY 








FIVE COMPLETE PLANTS: Long Island City 1, New York; 
Franklin Park, Illinois; Los Angeles 63, California 


Albany, Georgia; Orillia, Ontario, Canada 





SUPERMARKET SYSTEM: Orders received for repair parts needed in Deming 
home water systems get attention within 24 hours. For prompt selection and 
shipment, many items are prepacked and identified in the parts department. 


Program to Upgrade Warm Air Heating- 
Cooling Installations Moves Ahead 


The Silver Shield 


program of “guaranteed” residen- 


CLEVELAND 
tial forced air heating and cooling 


was presented to contractors in 
meetings at Milwaukee, Rochester, 
N.Y. and Lansing, Mich. during the 


past month. 


# Randall Nelson of the National 
Warm Air Heating and Air Condi- 
tioning Assn., which developed the 
program, explained its purpose to 

the 44th annual 
the Sheet Metal 
Contractors Assn. in Milwaukee. 

Richard Morgan of the Rochester 
Gas and Electric Co 
program to 


600 delegates at 
convention of 


described the 
400 


and 


more than con- 


tractors in Rochester, Ken 


Murray Co. Spurs 
Pipe Clamp Sales 


Towson, Mb. 
signed to promote the sale of its 


A campaign de- 


line of plastic pipe clamps has been 
announced by the Murray Co. 

Called the “Clampnik Special,” 
the campaign features a_ special 
offer, whereby 10 free clamps are 
given for every 100 ordered in lots 
of 500 or more. The offer expires 
June 25, the company said. 


Heuss, president of the Lansing 
Heating Assn., 


gram to 65 contractors in Lansing 


presented the pro- 


The Silver Shield program is de- 
signed to upgrade the quality of 


warm air heating and air condi- 
tioning systems, by promoting com- 
pliance with standards established 
and published in the association's 
manuals. 


technical (For complete 


details, see DE, January, page 102.) 


National-U.S. 


24-Hour Parts Service 
Offered by Deming Co. 


Satem, O.—To 


24-hou1 


maintain its 
pledge of shipment to 
wholesale distributors, the Deming 
Co. has redesigned its repair parts 
department 

1,500 feet, the 


_ contains 


Covering square 


department every part 


used in Deming home water sys- 
tems and keeps tab on them with a 


seven-digit numbering system. 


= To speed handling, personnel has 


been increased, and a pneumatic 
tube system conveying orders and 
items has been installed. 

the 


shipping system, Walter Deming, 


In commenting on revised 
president, said: 

“We are shipping water system 
repair parts orders within 24 hours 
afte Many 


times orders are shipped the same 


they are received 
working day, although certain in- 
dustrial pump parts and other spe- 
items take longer.” 


cial may 


Gustafson Bows Out 
of NAPC Veep Race 


Roy 


contractor 


Gustafson, 
the 
winner in 


MINNEAPOLIS 
prominent trom 
Twin Cities 


DomMESTI 


and top 
ENGINEERING’s Big Push 


(Please turn to page 60) 


Radiator Honors Four Veterans 


COMBINED SERVICE RECORD totals 183 years for four veterans of National- 


U. S. Radiator Corp., Johnstown, Pa. 
by the firm are (left to right): 


Feted recently at a testimonial dinner 
A. A. Emrick, Johnstown, engineering consultant, 


41 years; T. R. Flanagan, Garden City, N. Y., New York district sales manager, 
49 years; Walter Schneider, Johnstown, manager of marine and rail traffic, 
51 years; and V. W. Blackney, Detroit, sales consultant, 42 years. 
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ANVIL BRAND FITTINGS 
keep selling after they’re sold 


T EFA DY Anyone who handles or uses Anvil Brand Fittings 
discovers that their thread accuracy is an 


unmatched selling point—a point that starts selling during 
installation ... and continues through years of trouble- 


free service. Assembly is quick, tight. Threads are always 
properly aligned for full mechanical strength, positive sealing. 








EASY TO HANDLE 
AND SHELVE 
ANVIL Brand cartoning saves 
space, speeds handling and 
inventory. Color-coded labels 
indicate finish of fitting, show 


ize, type, and quantity. Write 


for carton data sheet 


ANVIL BRAND 


forged-seamless and 
wrought steel 
pipe fittings 





That’s why dependable piping profits—for jobbers, contractors, 
and piping owners—start with Anvil Brand’s accurate tapping. 
Write today for your copy of the Anvil Brand Catalog. 
The Anvil Brand Line includes a full range of couplir 
bushings, and plugs—all available from stocl he 


leading distributors, whose engineering ser 
ported by Anvil Brand Representatives in prir 





PITTSBURGH 3:0 COUPLING COMPANY 


ALLISON PARK, PA., U.S.A. 
In the Sealer Pittsburgh Qnrdustiual District 


« SUBSIDIARY. Anvil Products, inc Longview, Tex + AFFILIATE Canadian Coupling and Fillings Lid Someoe Ont 





‘‘Nominal’’ nomenclature 
is wrong—but it’s right 


For years “nominal” sizes have been 
meaningless without a ruler and a 
set of conversion figures. 

When you order a 4” nominal size 
standard merchant coupling, you get 
a fitting that is 1.063” 0.D. So, what 
does 4” nominal mean? The term 
Nominal is applied in this instance 
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simply to differentiate the cataloged pears that we have no actual dimen 
dimension from the actual dimen- sion here that measures 14”, 


A look at piping history clears things 
up. Early pipe manufacturers, it 
seems, made the wall thickness of 
smaller size pipe much too heavy. To 
correct this situation, they took the 
excess from the inside so that the 
pipe fittings would not have to be 
changed. As a result, 4%” nominal 
couplings of 1.063” O.D. fit pipe hay 
ing an O.D. of .840” and an L.D. of 
.622”—right and wrong, depending 
on how you look at it 




















sion. Now, the actual inside diameter Complete specifications are given in 
of the standard pipe that takes this the A.I.S.I. manual on Steel Tubular 
coupling happens to be .622”, It ap- Products. 





ADVERTISING PLANS are discussed at the recent national sales meeting of 
Embassy Steel Products, Brooklyn. From left to right are Sy Farber, vice presi- 
dent; Elliot Nelson, president; Irwin Nelson, vice president of national sales; 


and Sid Zackin, vice president. 


The meeting was held at Haddonfield, N. J. 


Embassy to Enter Electric Heating 
Field with Introduction of Baseboard 


BrookLyN—An electric base - 


board will soon be manufactured 
by Embassy Steel Products. Irwin 
Nelson, vice president of national 
sales, made the announcement at 
the company’s annual sales meet- 


ing recently in Haddonfield, N. J 


Nelson predicted at the two-day 
that 
will be electrically heated by next 
year. Elliot Nelson, president, dis- 
cussed the firm’s progress and said 
that 1958 sales were the highest in 
the company’s history. 


meeting one million homes 


Gas-Fired Furnaces Break All-Time Record—Most 
Other Gas Appliances Also Note Upward Trend 


New York Criry—Manufacturers’ 
shipments of gas-fired furnaces in 
January for residential heating 
were the highest ever recorded, the 
Gas Appliance Manufacturers Assn. 
announced. 

The total for gas furnaces of the 
forced warm air and gravity types 
was 63,300, up 32.7 percent from 


Parts Package Protects 
Exposed Fittings at Job Site 


KOHLER, WIS. 


designed to prevent loss and dam- 


A new package 


age to exposed plumbing fittings 
at the installation site has been in- 
troduced by Kohler. 

A protective cardboard holde: 
keeps handles and escutcheons to- 
Other parts 
are wrapped separately. Each com- 
plete fitting is boxed with an 
identifying picture on the label. 


gether until needed. 


the same month last year, Edward 
Martin, GAMA director of market- 
ing and statistics, 
boilers, the 
1.8 percent. 


reported. For 
figure was 5,700, up 

Shipments of gas conversion 
burners totaled 6,800, an 8.1 per- 
cent decline. For the three cen- 
tral heating types combined, the 
month’s total of 75,800 is up 24.9 
percent. 

Among gas residential heating 
lines other than those for central 
heating, the year began on a strong 
note. Manufacturers shipped 30,- 
600 vented recessed wall heaters, 
up 14.2 percent; 5,900 floor fur- 
naces, up 7.3 percent; and 50,300 
items of direct heating equipment, 
up 3.9 percent. 

For gas-fired unit heaters and 
duct furnaces used in commercial 
and industrial applications, the to- 
tal was 11,900, down 1.7 percent. 


‘Roy Gustafson Bows 


Out of NAPC Veep Race 


(Continued from page 58) 
Remodeling Sales Contest, 
withdrawn from the race for second 


has 


vice president of the National Assn. 
of Plumbing Contractors. 

He said the 
health prompted his decision. 


condition of his 


BeVier and Nixon Get 
VP Posts at Franklin 


Buiurrton, Inp.—The election of 
A. C. BeVier as vice president of 
marketing and R. P. Nixon as vice 


A. C. BeVier R. P. Nixon 


president of finances and manufac- 
turing was announced last month 
by E. J. Schaefer, 
Franklin Electric Co. 

The 


broadened executive responsibili- 


president of 


men were promoted to 


ties as a result of increased sales 
of the firm’s electric motors. 


(NEWS continued on page 162 


Loeller Debuts New 
Sump Pump Union Box 


A FLIP-TOP BOX has made its debut in 
the plumbing field with this new car- 
ton designed for the Zoeller Co.'s 
Vibraless sump pump unions. 
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the quality tells ...the quality sells 
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GAS-FIRED 
DUCT FURNACES 


Engineered for instal- 
lation in a duct where 
air is circulated by a 
separate blower. Espe- 
cially adaptable for 
use in combination 
with cooling. Two sizes: 
200,000 and 300,000 
Btu/hr. input—may 
be combined to pro- 
vide capacity from 
200,000 Btu/hr. up, in 
increments of 100,000 
Btu/hr. input. Five 
sizes, from 85,000 to 
225,000 Btu/hr. in 
Duct 55 models. 


ARCHITECTS, 


Cell and Grow with 


Gas-fired Commercial and 
industrial Heating Equipment 


VERSATILE NEW JANITROL UNIT HEATERS 


Remember this about Janitrol Unit Heaters: their 
versatility and efficiency, combined with low cost, means 
you can use them to advantage for most every 
commercial or industrial building. 

They save installation time and labor. They 
do not need expensive duct work. They are completely 
automatic. They offer convenient “‘dual fuel’’ 
performance—use natural or LP gas; may be switched 
from one fuel to the other automatically. And 


they direct heat where needed only when it is needed—assure top operating economy. 
And remember, too, that no other unit heater can match their record for durability 
and low maintenance. The exclusive Janitrol Multi-Thermex heat exchanger is 
so enduring that replacements for any cause have been less than 14 of 1°7 in over two 
million heat exchanger tubes produced since 1940! 
Dependability and economy—these are benefits that only time and experience 
can bring. Be sure Janitrol Unit Heaters are the choice for your next job. 


BLOWER-TYPE 
UNIT HEATER 


Allows air delivery 
from greater heights 
and against greater 
static pressures. Models 
with exposed or en- 
closed blowers. A.G.A. 
approved as low and 
high static-type blower 
unit heater for air de- 
livery to duct system 
up to 1.0 in. W.C. ex- 
ternal static. Heat sec- 
tions factory assem- 
bled. Sizes: 300,000, 
400,000 and 500,000 
Btu/hr. input. 


ENGINEERS AND 


HEAVY DUTY 
BLOWER HEATERS NEW JANITROL 


FLOOR-TYPE HORIZONTAL OIL 


UNIT HEATER 


Cold air drawn from 


For unit heating, cen- 
tral heating and air UNIT HEATER 
conditioning. Wide For suspension over- 
floor level is heated, range of standard head. Saves floor 
filtered and discharged blowers and motors space. Compact, effi- 
horizontally overhead. assures correct air de- cient, low-mainte- 
Quiet, clean, carefree livery and temperature nance design. May also 
ideal for offices, res- rise in each applica- be used to feed duct 
taurants, stores, labs, tion. Factory assem- system. Sizes from 
etc., requiring a com- bled and tested. Ca- 84,000 to 250,000 
pact unit. May also be pacities from 250,000 Btu/hr. output. 
connected to a duct Btu to 1,750,000 
system, Six sizes: Btu/hr. input. 
Rated input from 
65,000 to 200,000 
Btu/hr. 


contractors /hfolnation Service 


Write today for complete information on heat- 
ing with gas in buildings of every type. There’s 
no obligation. 


10a t- Cote Ololaalolet-idlolall Olelgelola-téleolaPmm Ore] *iaalo]*l- mm i- Fae lal le) 
Tame Or-tal-Col- tam (lohac- tain l-1-ldlale Me. Me Visi @tolaleibdlelaliale ml ©) hal-ilela) 
Moffats, Ltd., Toronto, 15 
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Surface Industrial Furnaces, Kathabar Humidity 
onditioning, Janitrol Residential Heating and Cooling Equipment 
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Introducing ... New 


“POLY-PLUS” BLUE 


FITTINGS* 


the life of the pig 


PLASTICS DIVISION OF 


PROVE TO YOURSELF THEY'RE RUGGED 
TRY THE PLIER “FLEX” TEST! 


Made of durable Hercules 
Profax® (polypropylene) 
for flexible, plastic pipe 
applications. 








Here’s a bold new advertising plan 
to boost your water system sales 


Now you can advertise locally at half the price! 

Goulds’ new Co-operative Advertising Plan for dealers helps you pay for 
local newspaper, radio and TV advertising that ties in with Goulds national 
advertising campaigns. 

New full-page Goulds ads appearing in leading consumer and farm maga- 
zines are designed for high impact! Your follow-up ads take advantage of 
the desire they create and tell your prospects where to buy! 

The new Co-op Ad Plan also provides you with newspaper ad mats, TV 
slides and scripts, radio announcements and billboard posters ready-made, 
ready for you to use! Together with dealer identification, displays and demon- 
strators which you can get from Goulds—plus ready stocks of Goulds Water 
Systems—this plan prepares you for a big year of selling! 

If you haven’t received your Goulds Co-op Advertising booklet, complete 
with advertising suggestions and all the details, clip and mail the coupon on 
this page . . . today! 


GOULDS @ PUMPS 


Si) 


GOULDS HELPS YOU TIE IN your local 
ads to big full-page Goulds ads that 
appear in magazines like these. The 
new advertised message is “‘service plus 
easy terms.’’ Goulds’ new Co-operative 
Advertising Plan for dealers pays half 
the cost of your local newspaper, radio 
and TV ads to make it economical for 
you to tie in! You can also get ad mats, 
TV slides, radio scripts and billboard 
posters from Goulds. 








GOULDS HELPS YOU DISPLAY AND 
DEMONSTRATE with new point-of-sale 
selling aids! You can get demonstrators, 
like this one, that actually do the selling 
for you. Goulds also can provide eye- 
catching displays and signs that get 
attention on your floor. Distinctive 
Goulds dealer identification pieces for 
outside your store or in your window 
ize “‘service plus easy terms!”’ 


GOULDS HELPS YOU ARRANGE FOR 
CREDIT. Your Goulds distributor can 
show you a detailed presentation of the 
facts about credit buying today—and 
how it affects your business. He can also 
help you determine if and when you can 
use a time-payment plan to better your 
business. A single meeting with your 
Goulds distributor can change your 
whole way of selling! 


GOULDS PUMPS, INC. 


Dept. DE-49, Seneca Falis, New York 


Please send me more 
on the following 


Co-operative Advertising 
booklet free! 


Credit Plan presentation 


‘a Goulds display ind 
demonstrator 


Name of nearest Goulds 
distributor 


Name 
Tith 


Address 


dn thennenie nnn 





Lavatory for Marble Tops 

An oval shaped vitreous china 
lavatory called the Deauville has 
been introduced by Kohler. The 
basin is designed especially for 


building into marble slabs—“in 
keeping with the trend to more lux- 
urious bathrooms”—but also can 
be used with plastic laminates and 
similar materials. Four clamps se- 
cure the lavatory to a countertop. 
The unit, available in sizes 17 by 
14 ins. and 19 by 15 ins., has an 
integral front overflow and features 
the firm’s Constellation 
fittings, designed for 
mounting. 
Available 
Kohler, Wis. 


series of 
surface 
Kohler 


from: 


Co.., 


Heavy-Duty Pipe Wrench 

A pipe wrench designed for 
heavy-duty service has been an- 
nounced by Nye. The unit’s handle 
is made of alloy malleable iron and 


the working head is equipped with 
hardened, forged jaws with the 
gripping assembly designed for fast 
adjustment and positive holding 
power. It is available in sizes rang- 
ing from 6 to 48 ins. ; 
Manufacturer: Nye Tool Co., 
4120-4130 Fullerton Ave., Chicago. 


Circulating Pump 

A circulating pump that is lubri- 
cated by the system water has been 
introduced by Taco Heaters. De- 
signated the Perfecta, it requires 
no oiling or greasing and has no 
seals or packing, drive coupling, 
starting switch or overload pro- 


tector. The pump features a one- 
piece cast impeller and is available 
with interchangeable 34, 1, 144 or 
114-in. flanges. 

Manufacturer: Taco Heaters Inc., 
1160 Cranston St., Cranston 9, R. I. 


T & P Relief Valve 

A large capacity, ASME-rated 
combination temperature and pres- 
sure relief valve has been added to 
its line by Watts. The unit (No. 
340) is equipped with a test lever 
and has 1%-in. female inlet and 





outlet connections. It features 
bronze construction and a guide- 
less, stickage-free seating design. 
It has a steam pressure rating of 


5,707,000 Btu/hr at 125 lbs and a 
temperature water rating of 3,500,- 
000 Btu/hr. The unit can be in- 
stalled on large systems where two 
or more valves were previously re- 
quired for full protection. 

Manufacturer: Watts Regulator 
Co., 10 Embankment St., Lawrence, 
Mass. 


Thumb-Screw Hose Clamp 

A hose clamp featuring a thumb 
screw for attachment without the 
use of tools has been announced by 


Ideal. 


The stainless steel worm- 


DoMEsTIC ENGINEERING, APRIL 1959 














gear drive hose clamp is designed 
for limited space installations such 
as on laboratory and test equip- 
ment. The thumb screw is cadmium 
plated. The clamp is available in 
sizes to fit tubing and hose from 
14 to 4 ins. 

Manufacturer: Ideal Corp., 435 
Liberty Ave., Brooklyn 7. 


Decorative Gas Lamp 

A decorative gas lamp suggested 
for use in illuminating sidewalks, 
driveways, patios and swimming 


pools has been introduced by 
Roberts-Gordon. Called Lampa- 
daire, it is of weatherproofed, 
heavy-gauge steel in a lustrous 
black finish. The unit is available 
in Colonial and Suburban styles 

Manufacturer: Roberts-Gordon 
Appliance Corp., 44 Central Ave 
Buffalo 6, N. Y 


Yardley's New Plastic Pipe 
Features Five-Year Warranty 
A flexible plastic drop pipe foi 
with all 
multi-stage jet pumps 
announced by Yardley. Made of 
polyethylene, it is recommended 
for services up to 100 psi. The pipe 


single and 
has been 


use types of 
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is available in 1, 1% and 1%-in. 
sizes and coil lengths of 100 and 
300 ft. A special warranty covers 
pipe failure for five years from 
date of installation includes 
free replacement and labor costs. 
Manufacturer: Yardley Plastics 
Co., 142 Parsons, Columbus, O 


and 


Electric Furnace 

An electric furnace for residen- 
tial applications has been added to 
its line by Majestic. The unit fea- 
tures four banks of elements with 
3,000, 5,000 o1 
6,000, each giving a heating range 


wattage inputs ol 


(Please turn to page 68) 


Custom Installations Made Easy by Varying Front 
Panels on New AllianceWare Sunken Bathtub Line 


A wide range of sunken bathtub 
for regular and customized instal 
lations has been announced by AIl- 
lianceWare 

Any model in the new line is now 
available the front 
for use as a sunken unit; for 
sinking with the tiled-in f: 
for use at full height with the 
ular front panel 


panel 


without 


: , 
replaced Dy 


bri k o! other 
installations 
bathtub 


able. The 


panel Oo Various 
materials ior custom 
An optional 


floor als é il 


slip-proof 
unit 
> model a 
model 


a ao ible ac- 


4145-ft and ; --iIn. rece 
» 5-f{t corner unit and 
land installations 


Alliane € Ware 
Rd Alliance, O 


sS unit for 
Manufacture) 
Ine Gas} lil 





New Products 





(Continued from page 67) 
from 41,000 to 82,000 Btu. The unit 
is available in upflow and downflow 
models. Individual room control 
for heating, cooling, filtering and 
humidification can be accomplished 
through the addition of a multi- 
zone power damper assembly, 





evaporator cooling coil, remote 
condenser, electro-static filter unit 
and a humidifier. All heating ele- 
ments are pre-wired. Cooling coil 
capacities range from 24,000 for the 
small furnace to 60,000 Btu for the 
large unit. 

Manufacturer: Majestic Co., 419 
Erie Ave., Huntington, Ind. 


Plenum Chamber Panels 

A series of standard plenum 
chamber panels that can be as- 
sembled to fit any type furnace 
with standard parts has been de- 
veloped by Maurlee. Called Kwik- 
Fit, the panels can be assembled 
with sheet metal tools. 

Manufacturer: Maurlee Co., S. 
Evergreen Ave. Woodbury 


Heights, N. J. 


Massey-Ferguson's New Tractor-Mounted Backhoe 


Has Five Adjustable Positions for Precision Digging 





A backhoe with five digging po- 
has been announced by 
Massey-Ferguson. The positioning 
feature (Hydra-slide) makes it 
possible to move the entire digging 
assembly, including the operator’s 
seat and controls, along the frame 
to any of the five positions, thus 
keeping the operator in direct line 
with his work for precision digging. 
Called the Davis 220, the unit has a 
2,150-psi operating pressure and a 


sitions 


68 


breakaway power up to 14,000 lbs. 
When attached to a Davis loader, 
the backhoe utilizes the same hy- 
draulic system. 

The five-position unit also is 
available for all of the firm’s trac- 
tors as well as for utility models of 
Ford, International, Allis-Chalm- 
ers and Oliver tractors. 

Manufacturer: Massey-Ferguson 
Industrial Division, 1009 S. West 
St., Wichita, Kans. 


Cabinet Top Lavatory 

A vitreous china lavatory de- 
signed for installation on metal legs 
or a cabinet has been introduced by 
Crane. Called the Crescent, the 





unit measures 36 by 18% ins. and 
has rounded corners, a 45-deg. fit- 
tings panel, front overflow and an 
anti-splash lip. The supply fitting 


Dialese control with 
indirect lift waste. The custom cab- 
inet is of wood with a laminated 
finish. The lavatory is available in 
white and seven colors. 
Manufacturer: Crane Co., 836 S. 
Michigan Ave., Chicago 5. 


is the firm’s 


Water Softener 

An automatic electric water sof- 
tener available in 30,000, 60,000 and 
100,000-grain capacities has been 
introduced by Stover. The unit, 
called the Pacemaker, has a 12-day 
time clock controlling regeneration 
in any increment in that period, and 
an auxiliary push button control 
in-between regenerations 
when unusually heavy loads are 


A large ca- 


permits 


put on the softener. 


aa! 


eign ome 








pacity brine tank reduces frequen- 
cy of salt additions; there is a rust 
and corrosion resistant vinyl plastic 
distributor in the tank’s bottom; 
and there are no upper screens to 


interfere with iron and sediment 
removal. 
Available from: Stover Wate: 


Softener Co., St. Charles, Ill 


(Please turn to page 70) 
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FREE TO CONTRACTORS 


($290 to anybody else) 
Armstrong yaar Pipe Covering Kit 


















FREE 


try-it-yourself 
kit contains 
1. Armstrong Armaflex 
Pipe Covering 
. miter box 
. cutting blade 
. Armstrong 520 Adhesive 
brush 


. illustrated instruction 
booklet 


ouhwhr 


See for yourself—at our expense—how you can insulate fitting covers 50% 
faster with Armstrong Armafliex. And check these five other reasons why 
you save time and money with new Armaflex: 


@ Highly flexible, Armaflex follows curves 


without special cutting or fitting. 


@ Exceptionally efficient, Armaflex has a 
k-factor of 0.28 at 75° F. mean temperature. 


ACT NOW! OFFER EXPIRES MIDNIGHT APRIL 30, 1959. 
Armstrong Cork Company 


2204 Todd Ave. 
Vaporproof. Armaflex’s closed cell struc Lancaster, Penna. 
ture seals out air and moisture, needs no 


| Please rush me my free “try-it 
vapor barrier. 


yourself” kit so I can see for myself 
@ Self-extinguishing. Fittings can be sweated how Armaflex Pipe Covering cuts 


r 
| 
| 
| 
| 
| 
| 
| 
| 
| 

without hazard with Armaflex on the lines | insulation costs by 50 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
l 


C] Unfortunately I'm not a contractor so 


@c lean to work with. Armaflex will not 
chip, crack, or crumble, and there’s practi- 
cally no waste. 


here are my two dollars 
NAME 
COMPANY 


TITLE 


(Armstrong 
INSULATIONS Be EL EI RETIN 5A TEEA | 
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(Continued from page 68) 

T & P Relief Valve 

A temperature and pressure re- 
lief valve has been added to its 
line by Beaton & Cadwell. It has 
a maximum pressure rating of 165 
psi; maximum temperature of 
210F; and is rated at 1,223,000 Btu 
at 125 psi. The 34-in. unit has a 
light closing pressure to permit the 
thermal member to push the valve 
wide open easily. It is available 
with a 434 or 6-in. element. 





Manufacturer: Beaton & Cad- 
well Manufacturing Co., Rear 185 
Main St., New Britain, Conn. 


Lavatory Wall Hanger 
A one-piece wall hanger designed 
to simplify installation of its vit- 


reous china lavatories has been in- 
troduced by Gerber. The hanger is 
designed to simplify roughing-in 
and mounting by means of slotted 
holes which speed precise leveling 





and by space? holes along top and 
bottom of the hanger which allow 
for positive mounting on tile, 
frame, block or concrete wall con- 
struction. 

Manufacturer: Gerber Plumbing 
Fixtures Corp., 232 N. Clark St., 
Chicago 1. 


Sheet Metal Duct Screws 
A line of sheet metal duct screws 
has been announced by Duro- 





Underground Pressure Tank Incorporating Controls 
at the Well Casing Is Introduced by Morrison Co. 


A pressure tank for submersible 
water systems that can be placed 





underground at the well casing has 
been developed by Morrison. The 
unit features a special control head 
that fits on well casings from 4 to 
7 ins. and performs all the control 
functions usually installed at the 
pressure tank indoors. Used with 
submersible pumps, the unit per- 
mits transferring water direct from 
the well into a buried pressure tank 
without the necessity of cutting or 
welding the well casing. Other 
features include a_ thermostatic 
heater in the control head to pre- 
vent condensation from freezing. 
The unit is available in 60, 120 and 
265-gal. capacities with larger ca- 
pacities to be available in the fu- 
ture. (Milwaukee Journal photo.) 

Manufacturer: The Morrison Co., 
125 W. Melvina St., Milwaukee 12. 


Dyne. Available in seven sizes, the 
line features binding heads for a 
finished appearance and good 
screwdriver leverage. The screws 
are cadmium plated for corrosion 
resistance on galvanized and alu- 
minum ducts. All sizes are packed 
by the gross, bulk or in quantities 
of 1,000. 

Manufacturer: Duro-Dyne Corp., 
Route 110, Farmingdale, L. I., N. Y. 


Air Filter Service Signal 

A kit which attaches to a forced 
air heating or cooling system to 
operate remote indicator lights to 
signal when a clogged filter needs 
changing or servicing has been 
developed Engineered 


by Better 





Controls. Called the Tattle Tale, it 
is available in two models—one for 
filter change and one for filter 
servicing. The filter gauge service 
switch is operated by pressure in- 
crease across the filter and is ad- 
justed when installed to signal the 
need for service. 

Manufacturer: Better Engineered 
Controls, 1822 S. Burlington Ave., 
Los Angeles 6. 


Oil-Fired Furnaces 

A line of oil-fired furnaces de- 
signed for built-in or flush-mount- 
ed residential installations has been 





introduced by Perfection Indus- 
tries. Available in three models 
with capacities ranging from 84,000 
to 134,000 Btu /hr, the units feature 
aluminum-surfaced inner walls 
and air-cooled cabinet panels to 
permit installations with small 


(Please turn to page 72) 
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MULTI- 


Acwle ...the practical approach to air conditioning 


AIR HANDLERS 


VA @}. 8 3) 


AIR CONDITIONERS 





AIR HANDLERS 


COMPLETE SIZE RANGE TO 36,000 cfm 





COMPLETE ACME SYSTEMS FOR 
EVERY AIR CONDITIONING NEED 





Packaged Water 
Chillers Indoor-outdoor 
Cooling Towers and 


Evaporative Condensers 


4 «89 
= 


Self-Contained 
Air Conditioners 





Air-Cooled Condensers 
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Now you can get famous Acme quality and 


section of almost any alt conditioning 
motels, offices and other small room 


large commercial and industrial | 


designed and built for quality first. Th 


air handling units to deliver f 
and with minimum maintenance 


| pend f t r handline 
applications to big multi-zo ts for 
ilding eve! Acr nit 
( Acn 


Complete Acme Systems 


Acme also offers a broad line of water 


} r and wat 


n 
| 

ment, matched in performance with Acme air handler r t 

ur conditioning system—cooling, heatir } P 

fying and ventilating—for almost ipplicatio Act prod ir 

expansion packaged units in a wide size range. Wt oO O 

ing need, it will pay you to talk to the Acme S | gir ) ‘er 


write directly 


to the factory 





JACKSON, 


Manufacturers of quality air-conditioning 


NDUSTRIES, INC. 


MICHIGAN 


and refrigeration equipment since 1919. 
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(Continued from page 70) 
clearances between the furnace and 
the building structure. The factory 
assembled and pre-wired units are 
serviced through an appliance-type 
front panel and both the blowers 
and the gun-type burners pull out 
of the bottom compartment for 
maintenance 

Manufacturer: Perfection Indus- 
tries, Division of Hupp Corp., 1135 
Ivanhoe Rd., Cleveland 10. 


Single-Lever Mixing Faucet 
A wall-mounted, 
mixing faucet for new or replace- 


single-leve1 


ment installations has been added 
to its line by Gyro Brass. Designed 
and industrial ap- 
plications, the unit is constructed 


for residential 


of solid brass, bronze and stainless 
steel with a chrome-plated finish 


és 
1 Bo 
as 


Fy 


‘er 
+ 


It features inlets on 4-in. adjust- 
able centers. It is available in 4, 
6, 8, 10 and 12-in. spout lengths. 

Manufacturer: Gyro Brass Man- 
ufacturing Corp., 51 Urban Ave., 
Westbury, L. L., N. Y. 


Gas Appliance Controls 

A series of controls for small gas 
appliances has been introduced by 
Robertshaw -Fulton. the 
new series is a manually operated 
control for bath- 


Basic in 


use on console, 


| | sor @ 
’ KA 
2 


— 





room and vented and recessed wall 
heaters. For automatic control, it 
is available with a snap-action, 
hydraulically operated thermostat 
which is sensitive to the return air 
flow. The factory will add a 24-v 


Two Tempering Water Mixing Valves Introduced by 
Taco Heaters—One Has a Concealed Adjustment 


Two tempering valves for mix- 
ing hot and cold water to any de- 
sired temperature have been added 
to its line by Taco. The units fea- 
ture all-bronze and stainless steel 
construction with a hermetically- 
When 


the tem- 


sealed thermostatic element 
hot water is at or below 


perature setting, no cold water is 


Prue I 


~~ 


* 


* 


admitted. One 
handle for temperature adjust- 
ment; the other has a concealed 
screw-slot for adjustment. Both 
units have a range of 120 to 160F 
and available with 
threaded connections 

Manufacturer: Taco 
Inc., Cranston 9, R. I. 


unit (left) has a 


are ly -in 


Heaters 


heat motor type automatic valve for 
automatic operation utilizing a wall 
thermostat. 

Manufacturer: Grayson Con- 
trols Division, Robertshaw-Fulton 
Controls Co., 100 W. Victoria St.. 
Long Beach 5, Calif. 


Pipe Repair Clamp 


A band-type repair clamp fo 
steel piping has been introduced by 


Called the Handiband, it 
features. malleable iron lugs, a 
stainless steel band, a rubber com- 
pound gasket and cadmium-plated 
bolts. The clamp is available for 
pipe sizes from '% to 8 ins. and in 3, 
6, 9 and 12-in. lengths. 
Manufacturer: Manu- 
facturing Division, Dresser In- 
dustries Inc., 37 Fisher Ave., Brad- 


ford, Pa. 


Dresser. 


Dresse1 


Gas-Fired Wall Heater 


A gas-fired, direct-vent wall 
heater for residéntial and commer- 
cial installations has been an- 


nounced by Heil-Quaker. The unit 


may be installed fully recessed, 


recessed or hung on a 
Utilizing the counterflow 
principle, the unit delivers heat at 
the floor Combustion air is 
drawn from the outside through the 
wall vent which also expels the 
combustion gases. The unit oper- 
ates on either natural or LP gas 
and has a capacity of 30,000 Btu /hr 

Manufacture: Heil - Quake: 
Corp., 647 Thompson Lane, Nash- 
ville, Tenn 


(Please turn to page 74 
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now you can install maximum showering 
satisfaction plus water-saving economy! 


BIGGEST NEWS in showering today is the Speakman 
Anystream with new Autoflo Water Saver. Here, at 
last, is the ultimate in showering pleasure combined 
with practical, proven water saving! 


New modern styling—distinc- 
tive, smart silhouette blends 
with any decor! 


AUTOFLO—concealed, quiet 
flow control automatically 
saves water, saves fuel. Re 
duces water heating costs, sew 
age loads. 


Speakman Anystream S-2240 
Models 1 and 2 control maxi 
mum flow to 4 gpm. at any 
pressure For critical water 
areas requiring limit f 


gpm., specify S-2240 Model 3 


Turn of the lever changes 

shower instantly from needle 

Self-cleaning plungers are clog- to normal to flood spray—with- 

proof, non-dripping! Look for : out affecting Autoflo volume 
Speakman™® identification disk. control! 


J od V4 PV lah 2-31 a -t- lag beefalo) -laal-t-te Male ar wz-lil-le)(-) 
VVihdemmal-\) ar - Le) ie) i | « Metelalet-t-1{-lem\,7-44-] am-t-h'-) 


Get the complete story on Anystream with concealed Autoflo Water Saver. Write 
today for new folder or ask for a demonstration by a Speakman representative 


SPEAKMAN COMPANY 
Dept. D-4, Wilmington 99, Delaware 
Gentlemen 
end descriptive folder S-92-A 
for schools, colleges, institutions: Demonstration by Speakman salesman 
$-2245 SPEAKMAN WALL-TYPE Any Name 
stream Showerhead with 414 gpm 
Autoflo,Self-cleaning and Vandal- 
proof, fits tight against wall. 


Addres 


City 


SPEAKMAN COMPANY 


Wa LM { ee. 6 i oe ° oe ee ee We 
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an 


bled by Rawlplug. Available in 
three serew sizes (No. 8 and No. 10 
by 1%4-in. and No. 12 by 1-in.), the 
kit contains Rawlplugs, matching 
pan-head sheet metal screws and a 
Rawl spiral carbide masonry drill 
The kit comes in a reusable, trans- 
parent plastic hinged box. 

Manufacturer: Rawlplug Co., 
New Rochelle, N. Y. 


Vanity Lavatory Unit 

A vanity lavatory of porcelain- 
enameled steel has been developed 
by Coralware. Laminated to 1%4- 
in. plywood, the vanity top is avail- 


Mle 1) S4 ta Heth. lentil fos yah 


Walthall 
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HVE PVE hye 
ii bath ledge hack 


alive mw ate Pawl as 


yeeuee ft 


TLL 1\ pee 


me wath 
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Matitifaetures 


niatehinve 
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Rolin Ave 


Copalwar 
401 8 


facturing Cy 


Chivago 28 


Trenching Machine 
A trenching machine with a tele 
heen 


The 


scoping digging boom has 


added to its line by Charles 


three-piece telescoping boom pro- 
vides lengths of 2, 3, 4 and 5 ft for 
trench depths to 4 ft. The unit fea- 
tures a riveted, three-piece digging 
chain with a complete selection of 
digging teeth for widths of 3, 4, 6 
and 8 ins.; planetary gear reduc- 
tion unit mounted on ball bearings: 


New Olympian Jet Pump Series Introduced by 
F. E. Myers Offers a Wide Selection of Capacities 


A jet pump series consisting of 
12 basic models and sizes has been 
introduced by F. E. Myers. The 
pump line, called Olympian, offers 
a model with capacities up to 1,260 
gph with discharge pressures to 
80 psi as well as units for applica- 
tions not requiring high capacities 
or pressures. 

All pumps in the Olympian line 
have a corrosion resistant fire- 
cured-epoxy coating; several offer 
convertibility from shallow to deep 
well use; and all utilize bronze im- 


pellers. Combination pump and 
tank units also are available. 

Manufacturer: The F. E. Myers 
& Bro. Co., Ashland, O. 


iile- lever wea nhitt dual trant 
“ v2 hp So yuweays 


Charlies Machine 
1) Fhipeh mt revyy 
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Manwulacturer 
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Vals 
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as 


ae 


drains and sill cocks for iron pipe 
tubing 
Hammond 


' 


been an 
Valve 


sizes, the 


and coppel has 
nounced by 
Available in % to %4-in 
units feature full 
with full port 
opening and 


back seating under pressure to al- 


flow throughout 
openings, a quick 
closing feature, and 
low repacking when fully open 
Manufacturer: Valve 
Corp., 


Hammond 
Hammond, Ind 


Gas Fired Boilers 

A complete line of gas-fired boil- 
ers for residential, commercial and 
industrial use has been developed 
by H. C. Little Burner. Features 


of the new line include a draft hood 
with vertical to horizontal design 
to permit basement installation 
with a 6-ft ceiling; aluminized steel 
flue-collector; and patented stag- 
gered fins on the sides of the sec- 
tions. The line is available in eight 
sizes for steam and hot water heat- 
ing systems and_large-volume 
water heating applications. 

Manufacturer: H. C. Little 
Burner Co., Dubois and Woodland 
Ave., San Rafael, Calif. 


(Please turn to page 76) 
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In this Split Wedge Gate 


you can see why it pays to 


Specify JENK: for 
STAINLESS STEEL Valves, too 


WHEEL of high strength malleable 
iron designed for firm grip and 
easy operation 
YOKE BUSHING, easily renewable 
Made of bronze. for ideal thread 
engagement with stainless steel 
spindle, to prevent seizing or gall 
ing of spindle threads. Bushing of 
Stainless steel is optional 
SPINDLE has long thread bearing 
surfaces with correct lead for easy, 
tight closing. Screws into wedge 
carrier, then secured by a stain 
less steel pin 


the rigid inspection and testing that have YOKE BONNET has liberal space 
gic pection and te — between yoke arms for easy at 


gone into this valve. All of these are as cess to packing box. Precision 
important as design and metal alloys in machined flange face assures uni 
: form contact with gasket for a 

tight body-bonnet joint. 

GLAND consists of two pieces — 
peak standards for which Jenkins has been gland flange and gland follower — 
enw for slesnet a contury eliminates binding of follower in 

, . =a case gland bolts are tightened 

a ; ; a : ‘ . unevenly. 

SEND F NEW CAT > 

utr dade-adeive tak heey bpp PACKING of Chevron-type Teflon 
Stainless Steel Valves. You'll find in it the in large packing box prevents leak- 
patterns you want, in a choice of alloys age. Only . minimum load is re- 

. ; ee me nae 4 quired on gland, extending service 
that satisfy the requirements of practically life of packing 
WEDGE CARRIER connects wedge 
these Jenkins valves meet valve industry to spindle and raises or lowers it. 
specifications and the high standards estab- = Husky in size to stand any operat- 


ing strains 
lished by the leading users of stainless steel SPLIT WEDGE is the ball-and-socket 


valves. Jenkins Bros., 100 Park Avenue, : design which automatically adjusts 
New York 17. “ J to the tapered seating surfaces 
for positive shutoff. The discs, re- 
volving freely in the wedge carrier, 
produce a self-cleaning action on 
seating surfaces and reduce pos- 
sibility of galling and seizing 
BODY —Through-port design for 
full, free flow. Ample wall thick 
Y 4 ness and good design provide extra 
strength to withstand stresses. End 
ad flanges conform to M.S.S. specs. 


JE! N Kl NS | a. JENKINS BROS., 100 Park Avenue, New York 17, N. Y. 
V ALVES > ha 


valve catalog 
F uated SProy 


. 
- 


3335333 
™ be 


+a 


This picture shows the many points of 


7 


excellence in the design and construction 
of Jenkins Fig. 1327 Split Wedge Stainless 
Steel Gate Valves. Compare them with any 


‘ " 
3h 


valve you know. You'll conclude that it’s 
hard to beat Jenkins at making valves, no 
matter what the imaterial. 


Presartettt: 
Dppprorbbh brbdrer 


But no picture can show the quality of 
the castings .. . the precision machining... 


3333 


4s 
Be >>>) suet 


assuring long, dependable, economical 
valve service. And, all of them are up to the 


all corrosive services. Also, you'll see that 


Have a represent- 


ative call on me COMPANY 


Sold Through Leading Distributors Everywhere ADDRESS 
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(Continued from page 74) 
Decorative Gas Light 
A decorative gas light fixture for 
patio applications has 
been added to its line by Arkla. 
Called the Sentry, the unit is de- 
signed for post installation and fea- 


and othe 


tures a two-tiered, ornate top with 
fluted edges and a tilt-back hinge 
for interior access. It is equipped 
with a pressure regulator and other 
installation 


necessary equipment. 


The fixture is competitively priced. 

Manufacturer: Arkla Air Con- 
ditioning Corp., 812 Main St., Little 
Rock, Ark. 


Power Head Cutter 

An automatic power head has 
been added to its No. 14 Speed- 
Cut 


Beaver. Previously available with 


abrasive cutting machine by 
manual feed only, the model now 
has a power head operated by a 5- 
hp motor and is 
stand. The machine cuts up to 4-in. 
114-in. 


mounted on a 


pipe and shapes and rod 
stock. trigger on the 
vise handle brings the power head 
down to cut material in the vise. 
The V-vise, with chain hold-down, 
permits ganging. 

Manufacturer: Speed-Cut Divi- 
sion, Beaver Pipe Tools Inc., 368- 
400 Dana Ave., Warren, O 


Pressing a 


Complete New Line of Wood-Front, Steel Kitchen 
Cabinets Introduced by Toledo Desk & Fixture 


A line of steel kitchen cabinets 
with wood fronts has been intro- 
duced by Toledo Desk. Called the 
Fleetwood line, it features 
standard finishes—silver 


three 
maple, 
and maple cream. 
The fronts are laminated to a solid 
core and birch back and the whole 
is welded together under hydraulic 
pressure. The interiors are enamel, 
color blended to harmonize with 
the wood finish. The door and 
drawer pulls are of anodized an- 
tique copper and the closures are 


spice maple 


76 


nickel alloy magnets set in nylon 
All drawers are one-piece 
die-drawn with rounded 
corners, and the latex-tired nylon 
rollers run on die-formed inter- 
locking rails. The cabinets 
available in range, sink, base and 
wall models, in all standard sizes as 
well as custom sizes. The firm 
also makes a line of all-steel cabi- 
nets in 12 colors. 

Manufacturer: Toledo Desk & 
Fixture Co., 1020 Ford Rd., Mau- 


mee, O. 


cases. 


steel 


are 


Fluoride Fountain Attachment 

An attachment that provides cor- 
rectly fluorinated drinking water 
in individual fountains has 
designed by Haws. The unit con- 
a compact fluoride-source 
tank (containing the mineral, flu- 


been 
sists of 


orspar) and a proportioning filte: 


beneath or behind 
the fountain on the water supply 
line. Although the fluoride concen- 
tration can be adjusted, the system 


which mounts 


is designed so that no dangerous 
Units 
one delivering 
fluorinated water and the other de- 


concentration result. 


with dual 


can 
faucets 
livering untreated water—also are 
available. 

Manufacturer: Haws Drinking 
Faucet Co., Fourth and Page Ss., 
Berkeley 10, Calif. 


Low-Pressure Relief Valve 

A low-pressure relief valve de- 
signed for water but also suitable 
has been 
added to its line by Thrush. It fea- 
tures an all-brass construction and 


for steam applications 


The 
unit has 34-in. inlet and outlet con- 
nections and is designed for a rat- 
ing of 520,000 Btu. It is also availa- 
ble in four high-pressure settings 
from 75 to 150 psi and 1,040,000 to 
1,940,000 Btu. 

Manufacturer: H. A. Thrush & 
Co., W. 8th and N. Jefferson Sts., 
Peru, Ind. 

(Please turn to page 78) 
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Meet future pipe needs wi 


No way has yet been found to foresee the future. 
This is why on-hand inventories of steel pipe, laid 
up against purely speculative estimates of future 
needs, can seriously cut profits from steel pipe 
system installations. If advance estimates prove 
inaccurate, such inventories can be a continuing 
source of high and unnecessary overhead costs. 
But you can reduce or eliminate these costs 
through the services offered by your Republic Pipe 
Distributor. 


From his complete stocks, he can deliver steel 
pipe quickly as demand arises in the sizes and 
weights you need for any installation. He helps you 
avoid such overhead items as taxes, insurance, pipe- 





th minimum inventory costs 


handling manpower, and equipment. Capital and 
storage space, once tied up in pipe inventories, arc 
freed for more productive uses. 

Furthermore, your Republic Pipe Distributor 
helps you augment operating efficiency in other 
ways. With far less time and trouble, the steel pipe 
needed for any job is delivered on schedule, where 
itis wanted. Valuable management time no longer 
need be devoted to estimating future pipe require- 
ments. You are prepared to meet any situation. 

Team up now with your local Republic Pipe 
Distributor to improve present and future handling 
of steel pipe inventories. Contact him at once for full 
information on the services he offers you. 


PHONE YOUR LOCAL PIPE DISTRIBUTOR FOR QUICK DELIVERIES OF 


2 REPUBLIC Cteel Pipe « 
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(Continued from page 76) 
Trip-Lever Bath Drain 
A universal model trip-leve: 
bathtub drain designed to handle 
almost any bathtub manufactured 
has been added to its line by Ster- 
ling. Available in 14 and 16-in. 


sizes, the face plate of the unit har- 


ey 


- J 
PHILADELPHIA 
TEE 











CHICAGO 
TEE 


CONVENTIONAL TEE 
17-020 


monizes with the firm’s New Di- 
mension line of trim. 

Manufacturer: Sterling Faucet 
Co., P. O. Box 798, Morgantown, 
W. Va. 


Anti-Sweat Tank Liner 

A Styrofoam plastic water closet 
tank liner designed to end conden- 
sation problems has been intro- 
duced by Glo-Brite. Available in a 
kit form for easy installation, it will 
fit all sizes and shapes of tanks. 
The Styrofoam insulates the porce- 
lain walls of the tank from the in- 
coming cold water and thus pre- 
vents condensation from forming 
on the outside. Called the Jayelite 
anti-sweat liner, it will not rot or 
absorb water. 

Manufacturer: Glo-Brite Foam 
Plastic Products, 6415 N. California 
Ave., Chicago 45. 


International's New Pippin Backhoe. Works in Tight 
Quarters and Digs to within Six Ins. of Tractor 





A backhoe designed to work in 
tight quarters and close to the trac 
tor has been announced by Inter- 
national Harvester. Designated Pip- 
pin (No. 260), it has a digging 
radius of 180 deg., 124-ft digging 
depth and a 1434-ft reach at ground 
level. Its bucket opens to dig for- 
ward to within 6 ins. of the tractor 
axle and can reach under obstruc- 
tions. The unit can be used alone 
with the firm’s model 240, 340 and 
460 utility tractors equipped with a 
front counterweight box or can be 
mounted on those machines in com 
bination with a front-end hydraulic 
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loader or dozer blade. When used 
on larger tractors, the unit can be 
powered either by the tractor’s in- 
ternal 17 gpm hydraulic pump or 
a separate front-mounted pto 
pump. Numerous buckets and at- 
tachments are available to equip 
the unit for a wide range of digging, 
trenching and special purpose 
work, including regular-type 
buckets in 2.1 to 4.5-cu-ft sizes and 
a special 5.1-cu-ft shovel bucket 
with a “releaseable” bottom. 
Manufacturer: 
Harvester Co., 
Ave., Chicago 1. 


International 
180 N. Michigan 


Recess Receptor Bathtub 

A cast iron enameled bathtub for 
smaller bathrooms has been an- 
nounced by Universal-Rundle. The 
finished recess is 361 by 38 ins. and 


overall dimensions are 39 by 38 by 
12 ins. Called the Mayfair it fea 
tures an integral rear corner seat 
opposite the drain. The unit is 
available in six colors and white. 
Manufacturer: Universal-Rundle 


Corp., New Castle, Pa. 


Kettie Rinsers and Fillers 

A line of free-standing kettle 
fillers and rinsers for use in indus- 
trial and institutional kitchens for 
cleaning steam-jacketed kettles has 
been announced by T & S Brass & 
Bronze. The heavy-duty units fea- 


pe 


—_ 





ture concealed 


chrome-plated 


piping, 41%2-in 
stanchions 
flexible hoses. The 
combination unit (shown) is 
equipped with an 8-ft spray hose 
and a 5-ft filler hose. Both hoses 
are connected to a swivel tee on 
top of the stanchion. Another unit 
is designed for pot filling only and 
is equipped with a 5-ft hose. 


and 
stainless steel 


a Both 


with 


models may be equipped 
any length vacuum 
breakers and in polished or satin 
chrome finishes. Other features of 
the line include automatic shut-off 
valves, mounting flanges and 14-in. 
i. p. s. connections at the base. 

Manufacturer: T & S Brass & 
Bronze Works Inc., 128 Magnolia 
Ave., Westbury, L. I., N. Y 


(Please turn to page 146) 
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running water under pressure in the 
home and on the farm. 


Now for no more money... 
MORE WATER AT HIGHER PRESSURES 


Now trom the originators of jet pumps comes the new SUAR 
line... latest triumph of Jacuzzi Bros. engineering leadership 
‘The STAR line ts a completely new line... five new series of 
water systems in all price ranges. Most important, every STAR 
line pump is MU L’TI-S'VAGE to provide more water at higher * FOR SHALLOW WELLS 
pressures tor no more money than ordinary single stage pumps systems for lifts to 25 feet 


What’s more, SUAR line pumps have fewer mechanical parts + SUBMERSIBLE PUMPS, too 


. new engineering improvements... features to assure a higher 


* FOR DEEP WELLS self-prir 
for lifts to 400 feet 


r da r r roer 
inch diameter wells and large 


profit because you won't be selling on price alone! 


GET THE FACTS! New 8- 


bulletins just off the pre 


UNIVERSAL complete information 














Peete eee eee eee eee ee eee eee 


JACUZZI BROS. Inc. 
4100 Bayless Ave., St. Louis 23, Mo 
Jacuzzi Ave., Richmond, Calif 


Send dealer bulletins 


STA Rot. PUMPS AND WATER SYSTEMS 


DEALERSHIPS AVAILABLE 


The new STAR line will be distributed exclusively through 
authorized Jacuzzi and Universal pump dealers. Several terri 
tories now open. Write for details. 


Name 
F rm 
Address 


City 


otate 


Factory branches in major cities nationwide. Canadian Factory: Box 5) 4, Toronto, Ontario beeeeceseeeeesesseseseesesesscecas 


1 

c 

' 

+ 

' 

s 

. , ' 
I'm interested in a dealership ' 
+ 

' 

‘ 

‘ 

7 

' 

' 

-—s 
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Zone Heating 


GENERAL 


A GENERAL 
Hydromatic Zone 
Heating System 


HYDROMATIC Zon, 
CLASS I! TRANSEG 
24V 60 Cycle Operation 











— 


SNERAL FITTINGS CO. 
: ¢ provides greater comfort, saves fuel 
requires only one circulator, one relay 
saves fittings, piping, wiring, labor 
suits new or existing heating systems 


meets FHA requirements for zone- 
heating split level homes 


Manifold Layout 


Valves easily installed in supply lines . . . in any 
position . . . by simple sweat-type connections. 
Thermostat terminals conveniently marked for easy 
wiring. Entire system can be quickly, easily and 
inexpensively installed . . . each valve and thermostat 
combination making that zone independent of 


others in the system. 
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Comfort at Minimum Cost!! 


Hydromatic Zone Valves 


MAKE MULTIPLE ZONE HEATING 
...» MORE ECONOMICAL... EASIER TO SELL 
... EASIER TO INSTALL 


At last! 


Multiple-zone hydronic heating systems priced to appeal to the major “home buyers” 
market. General Hydromatic Zone Valves eliminate need for expensive additional 
circulators, flow valves, burner relays, or involved piping. General valves operate 
quietly, efficiently and safely .. . save substantially by permitting use of smaller pipe 
sizes and low voltage wiring. 


GENERAL Supplies the Complete Package!! 


Zoned-heating has distinct sales appeal in today’s comfort-conscious market. 
Investigate the low cost of a complete General “Comfort” Package! 


thermostats maintain close 


Dependable, attractive 
control of zone temperature. > 





a 1 


Reliable transformers provide power ; 
for valves and control over burner and : Converts 110 volt current to 24 
circulator. Well-marked, accessible 3 volt current to power up to six 
terminals make wiring simple, fast! valves .. . is used instead of 
= relay transformer unit if con- 
trol of circulator with burner 3 
relay is desired. 


General Hydromatic Zone Valves bear the GF symbol of 
PRODUCT RELIABILITY ... feature QUALITY 
CONSTRUCTION throughout. For data on automatic multiple 
zone control second to none . . . request new bulletin on General 
zone heating systems. 


GENERAL MBonmslalctcmetoliil lah 


EAST GREENWICH - RHODE ISLAND 


DoMESTIC ENGINEERING, APRIL 1959 








aa 


af 
Why Bridgeport In every step of the job, Bridgeport Coppe1 


Drainage Tube—DWYV saves time, cost and labor. 


Copper Drainage Tube-DWV Savings on an average l-bath, 7-room ranch 


house can run as high as $80. Ask your wholesalet 


Can Save Up to $80 Per Job '2esnc.oyienens 


cs eS 
- ae 
—— | 


| 



































Easier Fabrication — Bridgeport DWV can be installed Faster Installation—Solder joints can be made in 
with only a few light, easily portable tools. Sub-assemblies a fraction of the time of a caulked or threaded joint. 
can be made at the site or in the shop and brought right They are permanent and leakproof 

to the job. 





Longer Lengths eliminate extra fittings and joints — More Compact—No wrench space required. No 
speed installation. There are no shoulders in joints to cause beefing up walls. Here a complete Bridgeport DWV 
clogging. installation fits in a standard 2 x 4 in. wall. It serves 


two bathrooms and a washing machine. 


Bridgeport Brass Company, Bridgeport 2, Conn. « Sales Offices in Principal Cities 
Specialists in Metals from Aluminum to Zirconium 
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Did You Notice the New Addition 


PERHAPS YOU NOTICED an addition to our name 
on the front cover last month: Domestic ENG1- 
NEERING and THE JOURNAL OF MECHANICAL COoN- 
TRACTING. A number of readers did, and some 
wrote to us asking the why’s and wherefore’s. 

Actually, it merely constitutes further recog- 
nition of the broad activities and interests of the 
DE contractor-reader of today. 

Back in the early days, when Domestic ENGI- 
NEERING was founded in the gaslight era of 1889, 
the majority of our readers confined their activi- 
within up 
water and gas pipes and installing whatever fix- 
tures and heating equipment was available. 


ties rather narrow limits—hooking 


# As new cities were built and old ones became 
larger, the p-h contractor’s role became increas- 
ingly important and his activities more diversi- 
fied and far-reaching 





especially as new materials 
and equipment were developed. 
Today, as we all know, the plumbing and heat- 


Construction Issue Coming in May 


CONTRACTORS WHO ARE CHEERED by the rosy prospect of a rising trend in 
new construction, but plagued with declining profits as tight bidding con- 
tinues unabated, can look forward to Domestic ENGINEERING’S special nev 


construction issue next month 


The special May issue will present the latest developments in techniques 
tools and products that are reversing the declining profit picture for many 
contractors who derive most or at least a large percentage of their business 
from new construction. Every contractor who is concerned with making mors 
money will put the May issue on the top of his most-wanted list 
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As the Editors See It! 





<- 


to Our Name? 


ing contractor is intimately concerned with every 
type of structure that goes into the building of a 
city, whether it be residential, commercial, insti- 
tutional or industrial. In addition, he is branch- 


ing out in new directions every day 


eFor example, more and more contractors are, 
and will be, installing complex process piping 
and equipment in peacetime atomic energy proj- 
that 
platforms begin to take their place in the heavens, 


ects. And we have no doubt when space 
the p-h contractor will be right there on the job 

The addition to DE’s name does not constitute 
a major change in policy. It will be reflected, 
however, in increased coverage of subjects of 
interest and help to the big-job side of our read- 
er’s business 

Naturally, there'll the 


complement of articles of interest to every taste— 


continue to be usual 


merchandising, management, technical, product 


and news. We hope you like the change. END 





END 





28th article of a series 


How Qualified Contractors 
Counterattack the Jackleggs 





AS EVERY PLUMBING and heating contractor bers of our industry are doing it is illustrated in 
knows, “bargain” repairs or installations by these pages. Frank Dochenetz of Bentleyville, 
handymen sometimes turn out to be mighty cost- Pa. is incorporating the message in his extensive 
ly. Often they’re dangerous, even lethal. The newspaper advertising. Fred Flores of San An- 
same thing goes for many do-it-yourself jobs. tonio, Tex. runs it in his direct-mail pieces, sent 
each month to some 14,000 prospects. In addition 
to product or service advertising, each Flores 


# The fact is, most jobs should be done only by 
mailer carries something about the importance of 


qualified plumbing or heating men. 
What’s the best way to carry this Qualified quality plumbing and heating. 


Contractor story to the public? How two mem- The two contractors both use serious messages, 















THt QUALIFIED CONTRACTOR 
.. AND HIS CONSULTANTS 






WAT, in heaven's name, 5 © 
; ACKLEGG? 


ZB A homuc idal 
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ah A poisonous 5. handyman 
a { toad? a 2. } 
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l YF ws a 
The nerve centers of your home are the kitchen, bath. 
room and heating system. Scientists, medical suthor 
ities and safety experts work together to provide you 
with the best products and techniques to maintain 
hese areas for your heelth, comfort and safet 
This varied knowledge is applied by the Qualified Con 
tractor who supervises the installation He and his 
staff have skill and training to do the job as it should 
be done, folowing methods approved by engineering 
medical and safety authorities 
When yeu need work done in the most vite! ereas of 
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eer 2s you's righ! — . , your heme og “ey —— “ager do it. Go to « "theyll ste Plumbing 
wre , foe to medica! man as reliable as the people whe engineered your mical skill melex 
Wt you guess of Numbers T, 3 ion — 2 phony P te plumbing fixtures and appliances — your Qualified Contractor TR's Why we say ae 
chorector'® re medical provession — 0 seutege i know wh, Y —~ de-it-veurseiy 
the quack is tot ‘without conscion . In ph ' fine, if 
What kills and naires ei Pluming and not, YO¥ 
knowledge whe Your edt "0 contact 4 Quotient 
i # ati 
snd heating: conten - © install ond service nee 
and heating y and we Lo Assurance = 
physicien. : 
Big of Safety Y 
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or druggist lity ingredion’ equie .—/ 
4, and quel pon skill, 
savin eh a inital OP i comes 10 es FOR A FREE HEATING SURVEY Assurance 
hove ality pred 


of Safety 


CALL 9-2023 
yville Plumbing & Repa 


FRANK (Feether) DOCHENETZ 


, Assurance 
plumbing end void quacks. call OO vert setety” 
Avoid jacklogas #8 YOU or all plumbing © 


sentleyile Phumbing & Reval 


© ) pOCcHENETZ 
wn) PENN AVENUE 




















Bentleyville Plumbing & Repair 


(Feather) DOCHENET? 





pENTLEYVILE PA 










FRANK PHONE 9-2073 





how important it is for handymen to leave major plumb- 


WITH A SERIES of educational ads like these, p-h con- 
ing and heating installations up to qualified installers 


tractor Frank Dochenetz tells the people in his trade area 
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Qualified Contractor campaign.... (continued ) 











but also are strong on humor as an effective 
means of putting the homeowner on the right 
track as far as “bargains” are concerned. 
Recently, Dochenetz ran a series of educational 
ads in the local weekly paper. Each one featured 
one aspect of the Qualified Contractor story. 
“What in heaven’s name is a jacklegg?” was 
the attention-winner in a quiz-type ad. The copy 
answered the question and went on to explain 
that the jacklegg is to plumbing and heating what 
the quack doctor is to medicine . . . just as poten- 
tially dangerous and just as much to be avoided. 
The next week’s ad played up the amount of 










oN ™ Tinker 


LEGG is not a qu 
‘ — he installs is 
h or more than 
Licensed and therefo' 
after being Pp! 


ER J alified plumber. 
1, TINK 
2. Most of the plum 
3, Often eet 
4. He is not Bonde no 
3 Often leaves the job un fini shed, 
6. A REAL pl umber usually has to 
: expense. 


DON’T GAMBLE . - 
FRED W. FLORES is ® 





. SAVE TIME, WORRY AN 


REAL plumbe I. 
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HIS DIRECT MAIL sells products 
and services—and also the Qual- 
ified Contractor story. Each 
month, Fred Flores sends a mail- 
r like this to 14,000 prospects. 
It usually includes a strong argu- 
ment for quality work. The Tink- 
er Jacklegg portion in this one 
was picked up from DE. Next in 
Flores’ direct-mail series: Mailers 
incorporating cartoons (see fol- 
lowing pages) showing handy- 
men and do-it-yourselfers in sev- 
eral of their typical jams. 


$§ 
$5 








i 


4 








reen © 


unsanitary an 
a REAL plumber. 
re is NOT 
d, and never returns. 


be hired (after Tinker Jac 


D MONEY . - 





Fred W. Flores is . 5 
/ HARD TO BEAT. . wa 


On Plumbing Fixtures & 


Why Tinker Jacklegg Should Take a Vacation 
TINKER [Ar wi . os quelitvc me 


pt et 


professional skill required to make products for 
the kitchen, bathroom and heating system—the 
nerve centers of the home—and went on to say 
that the installatior of these products should be of 
quality caliber too. The third ad—‘Not all do-it- 
yourself projects are so funny” (showing a shower 
spurting the 
flushed) —injected some humor into the series, 


water when water closet was 
but closed on the serious note that work by un- 
qualified installers can lead to great expense and 
even tragedy. 

The ads used by- Dochenetz are part of DE’s 


(Please turn to page 86) 
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Jacklegg Should Take a Vacation 


d badly connected. 
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has no protec 
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klegg leaves) meaning twice @S much 


ALWAYS CALL A REAL PLUMBER 


CA 7-8307 
CA 7-8308 
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Qualified Contractor campaign.... (continued ) 


Flores takes the humorous approach: His ads lampoon jacklegg 























“| was going to do the work myself, 
then | thought, why take the work 
away from you fellas 2” 

















0 Kad te i 


“Plum... plumb... plumbers...” 





(Continued from page 85) 
14-piece Qualified Contractor Kit—which also 
includes sample sales letters, a speech outline, 
window posters and a Qualified Contractor cer- 
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“See if you can get a plumber 
with a sense of humor.” 














“My rates are $5.00 per hour. If he 
supervises the job, the rate will 
be $10.00 per hour.” 


tificate for showroom display—all designed to 
tell the quality story. 

In one of his direct-mail pieces (page 85) Flores 
featured a Tinker Jacklegg story from DE. His 
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and do-it-yourself jobs with the help of these cartoons from DE... 

















RoBiRtT 
S=ERGiICK 
‘ 











“Meet my husband, Mr. Trimbly.” 

















“| think | see your trouble .. .” 


next series of mailers will feature cartoons with 
handyman or do-it-yourself themes—of the type 
pictured above. “Sometimes a laugh can really 
make a sales point,” Flores says, “especially when 
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“Fred, there's something wrong with the 


washing machine. Will you see if you 
can stay away from it?” 


?. 
. 


























hp ANPERSON 


4 


Fred's determined to save us 
a plumbing bill today.’ 


it’s combined with advertising that makes your 
plumbing and heating products and services par- 
ticularly desirable and obviously within the finan- 
cial means of the prospect.” END 











In one week at the home show, Roy Schleich sold products 
equal to 10 times what the promotion cost him... 


How bo you MEET 50,000 prospects in five days? 

Plumbing contractor Roy Schleich has the an- 
swer. That’s the number of people who saw his 
plumbing and heating display booth at the five- 
day North New Jersey Home Show in Teaneck 
recently. Schleich runs a plumbing and heating 
business in Clifton, N. J. 

“That 50,000 figure is no inflated guesstimate,” 
says Schleich. “This was our first promotion at 
a home show—so we kept accurate records on 
costs and results.” 


eFor anyone questioning the worth of home 
show displays, Schleich’s statistics are eye-open- 
ers. So is his skillfully organized method of 
getting the most out of the show by making his 
display a solid prospect-catcher. 

Let’s take the statistics first. Fifty thousand 
is a lot of people. But is it a lot of prospects? 

“We kept records at the booth of hot prospects, 
good prospects and future prospects,” says 
Schleich. “Some 40 people told our salesmen 
that they came to the show because of our direct 
mailings. These were our good prospects. More 
than 50 people filled out cards requesting im- 
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mediate personal follow-ups. They were hot pros- 
pects to us.” 

Everybody else who visited or passed the 
Schleich booth was rated a future prospect. They 
were exposed to the firm name and Schleich’s 
handsome product displays—which were ar- 
ranged with a great deal of care in a 10 by 20-foot 
display area, near the entrance to the Teaneck 
Armory, where the show was held. Each visitor 
to the booth was asked to register and to indicate 
what products he’d be interested in, in the near 
future. Schleich had plenty of product literature 
with his name on it to give away. He also made 
sure that his booth was well-manned at all times 
with people equipped to answer questions. 


# While Schleich feels that the home show is an 
extremely valuable factor in long-term sales- 
manship, he emphasizes its immediate results too. 
He made quick follow-ups on the “good” and 
“hot” prospects he collected at the show. Result: 
The sale of four complete bathrooms at a total 
price of $4,500. There were smaller sales too. 
And his salesmen are still following up leads. 
How much does a home show display cost? 
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TO MAKE THIS HOME SHOW DISPLAY a solid prospect-catcher, 
Roy Schleich laid out his booth with a special regard for avoid- 
ing clutter. Featuring a complete bath, the booth was located 
in a high-traffic area near the exhibition hall’s entrance 


eter No 


Schleich’s came to about $500. The space in the 
armory cost $300. Lighting came to $58; the 
display tables, $16.50. The rest of the $500 went 
into direct mail and other promotional literature. 

Some $4,500 worth of business is a pretty good 
return on this home show investment. But there 
was more involved than laying out money. It 
took careful planning in many forms. 


#Schleich began his home show promotion two 
months before the opening. A firm believer in 
the effectiveness of direct-mail advertising, he 
sent out four separate mailings to property owners 
in his trade area. The mailings consisted of hu- 
morous, jumbo-sized postcards. Each card pro- 
moted a particular product in terms of economy, 
and included an invitation to the show. 

Employees at Schleich’s pitched in whole- 
heartedly to make the show a success. They 
talked up attendance among customers, friends 
and relatives. They helped with the mailings. 

A great deal of work went into planning the 
booth too. Schleich wanted it to be as representa- 
tive of his products and services as possible- 


(Please turn to page 90) 
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PLAN YOUR PARTICIPATION well in advance of the 
show, so you'll have plenty of time to do a good job 
of laying it out and promoting it. 


PROMOTE your participation in the show to your 
regular prospects and others by direct mail, newspaper 
advertising, personal contacts, etc 


GIVE PEOPLE A REASON for attending. Offer infor- 
mation on how easy it is to buy products that are 
convenient, economical and good looking. Or offer 
a chance at a free gift. 


TRY TO GET GOOD SPACE at the show—somewhere 
near the door to a major exhibiting area, for ex 
ample, where traffic is high 


PLAN THE LAYOUT of your booth carefully, to make 
sure everything is shown to its best advantage. Make 
sure your firm name is prominently displayed 


MAKE SURE THE BOOTH is well-manned with people 
who can answer questions about products, installa 
tion factors and cost. Provide product literature 


ASK GUESTS at the booth to register on cards that 
also have space for indicating their product interests 


FOLLOW UP LEADS immediately, either in person or 
by direct mail and telephone 















DON'T 
—————— 
visit OUR BOOTH AT THE TEANE 


IND OUT HOW EASY 
tT A PRICE YOU CAN AFFORD. 


come TO THE HOME SHOW 
TEANECK ARMOR 


DATES: OCTOBER 2) - 26, 1958 





inc. Ian 
i sich, ' Interested 
ro, cn, €d in the following: 
CLIFTON, W. J. = 
New Hushflow Float Valy 
7 L c e 
Sp alece cin Single Lever Faucet 
Batt 


JUMBO POST CARDS with a humorous 
touch (above) were sent to people 
throughout Schleich’s trading area in- 
viting them to his home show exhibit. 


50,000 Prospects... (continued ) 


yet not so full that it presented a cluttered ap- 
pearance. A cluttered display would, he knew, 
cause viewers to walk on by without more than 
a glance in his direction. Schleich finally decided 
upon a handsome, complete bathroom as his “cen- 
terpiece.”’ Other industry products were included. 
The Schleich name was displayed prominently to 
establish an identity between the useful—and 
glamorous—products and the firm. 

When opening night came, Schleich’s staff was 
well-rehearsed. Four employees were on duty 
during peak attendance hours to hand out im- 
printed literature, answer questions, get signa- 
tures on prospect cards and develop curiosity or 
interest into conversation about the reasonable 
cost of buying comfort, convenience, economy and 
beauty in the bathroom, kitchen, etc. 


e# “In a few hours of night work,” Schleich says, 
“we opened markets we’d never touched before, 
and we consolidated the ones we’d been working 
on. The home show was somewhat of a gamble, 
since we’d never done anything like it. But we 
figure our participation paid off. I’d say we got 


$10,000 worth of promotion out of it.” END 
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CK HOME SHOW. 


IT IS TO BUY A WATER HEATER 


y, TEANECK, N. J. 


New He: 
ew Heating Boiler or F 
Other a 


& BE A HOT WATER WAITER! 


PROSPECT CARDS: Schleich and his 
employees made a major point of 
getting as many visitors as possible 
to fill in cards (below) listing the 
products they were interested in 
and their names and addresses. 
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room Remodeling 


New A, 
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LIFTON AVENUE 
FTON, NEW JERSEY 


Its the new Roy /. Schleich 
Packaged Bathroom 
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es 
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Roy J. Schleich Inc. 


HANDOUTS AT THE SHOW included literature telling of 
Schleich’s ability to handle all packaged remodeling jobs. 


Amunican- Stavdard 
| ee heeell 


PLUMBING and HEATING 


MECHANICAL © 
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JOB PROBLEMS... and how to solve them 


Do you suspect a drainage system leak? Here's 
how the ‘peppermint test’ can help you find it 


To the Editor: 

We have been called in by a cus- 
tomer who complains of a sewer 
gas odor in the house. It is a two- 
story home with a basement and 
has a septic tank disposal system 
with a long drain, 600 to 700 ft. 

So far we have not found any 
dry traps or any other possible 
source of the odor and would like 
to try a peppermint test. 

Can you tell us how to apply this 
test to locate the source of trouble? 


Missouri F. M. 


To the Reader: 
The usual method of applying 
the peppermint test is as follows: 


(1) Fill all traps with a crude or 


heavy engine oil. 

(2) Make sure that all cleanout 
openings are tightly closed. 

(3) Pour 1 oz of oil of pepper- 
mint per in. of stack diameter into 
each stack at the roof opening. 

(4) Pour 2 gals. of boiling water 
into each stack opening 

(5) Close off the roof openings. 

The person who handles the oil 
of peppermint should remain out- 
side the house, since his hands and 
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clothing are already more or less 
saturated with the peppermint odor. 

A second person inside will then 
be able to check the drainage sys- 
tem for any trace of peppermint 
odor. The boiling water makes the 
fumes so penetrating that any leak 
in the drainage system can easily 
be detected. 

If there is no evidence of leaks 
in the soil or waste system, it is ad- 
visable to check the drain from the 
house to the septic tank. 

If the drain has open joints, it 
is sometimes possible for odors to 
move through the earth and ente: 
the house through cracks in the 
floor or basement walls when cer- 


tain temperature and atmospheric 
conditions are present 

The drain can be checked by ap- 
plying the usual hydrostatic test 
for leaking joints 

If the basement contains fixtures 
that 
which is then lifted 


discharge waste to a sump, 
it’s a good idea 
to make sure the sump is tightly 
covered and vented properly 
Generally, sufficient fresh wate: 
should be discharged to the fixtures 
so the sump pump operates at least 
once every 24 hours 
The pumping system can be test- 
test employing a 


ed by a water 


minimum head of 6 ft on the unde: 


This 


openings into the sump as well as 


drains. means plugging the 
all fixture openings 

If the system is operating prop- 
erly, the water should 
the pipe 


for a period of 15 minutes 


remain in 


stand without dropping 


END 


Questions and answers on humidity: How to 
obtain the right level for occupied spaces 


To the Editor: 

Several of us recently got into 
a discussion on humidity and find 
that we disagree on some points 


Would you answer the following 


9 


questions on this subject for us 
(1) What 
content for the air in a home? 
(2) Are 


(Please turn to 


is the right moisture 


there inexpensive hu- 
page 93) 
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Job Problems..... (continued ) 


How to Improve the Performance of a 
Steam Heating System in a Garage... 


To the Editor: 

We are trying to improve the 
operation of a steam heating sys- 
tem in a garage. We are sending 
a sketch (Fig. 1) showing the pip- 
ing arrangement of the system. 

The trouble seems to be that 
the water leaves the boiler when 
the steam pressure builds up to 
about 6 psig. Then the automatic 
feeder goes into action because of 
the falling water level in the boiler 
and soon line in the 
gauge glass-is up where it belongs. 


the water 


aThis is all right, but when the 
steam pressure is allowed to drop, 
the gauge glass is flooded and we 
have a lot of hammering. 

Can you tell us how to clear up 
this trouble? 
New Jersey E.P. 

To the Reader: 

The arrangement shown in your 
sketch leads us to suspect that the 
trouble is in the way the returns 
are connected to the boiler. 

There is no pressure equalizing 
facility between the steam outlet 
and the condensate returns, such as 
a Hartford Loop provides, nor is 
there an indication of any check 
valves to prevent the boiler water 
from backing out. 

Under these circumstances, the 
only pressure tending to keep the 
water where it belongs comes from 
water legs on the returns. 


ws Theoretically, 6 lbs pressure is 
the equal of a column of cold water 
about 14 ft high. Actually, because 
of the comparative lightness of hot 
water and the effects of the partial 
vacuum in the condensate piping, 
we doubt if any column height of 
less than 18 ft would work satis- 
factorily. 

Probably the best solution for 
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this job is to tie the piping into a 
Hartford Loop. 

To create a Hartford Loop, the 
separate outlets from the 
boiler should be connected by a 
horizontal header and the two re- 
turns united with each other in a 
similar manner. The steam heeder 
and con- 
nected by a piping loop as shown 
in Fig. 2. The equalizer pipe should 
be of the same cross-sectional area 


steam 


return header are then 


as the common return header. 
Check valves are shown on the 
two returns in this particular case 
as an additional safeguard and also 
because the returns probably are 
of unequal loading and pressures. 


# Another way to correct the prob- 
lem would be to lead all the re- 
turns to a receiver and pump them 


as required by the heating load. 
This arrangement shown in 
Fig. 3. Depending on the position- 


ing of the return lines, 


is 


a receiver 
pit may be necessary in order to 
produce a flow of condensate from 
the system by gravity. 

Possibly the return lines are in- 
stalled in that will 
allow you to use the above-ground 
low-return type of 
pumping unit. 


such a way 


condensation 


# Another suggestion is to install 
a vent valve on the 114-in. return 
pipe at the high point above the 
doorway. The valve selected should 
be of the type that opens promptly 
when the steam or water no longer 
is in contact with it. This feature 
prevents a vacuum from develop- 
ing and the syphoning of water 





























into the boiler from the receiver from the return system. END 
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Fig. 1 shows a reader’s sketch of a steam heating system in a garage that 
g g sy 


doesn’t function properly. 


The reader reports that the water level in the 


boiler keeps falling and the system is noisy. Figs. 2 and 3 show recommend- 
ed changes in the system's piping arrangement that will improve its operation. 
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Solution A: 
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Fig. 2: The chief difficulty in the problem shown in Fig. 1 appears to be 
the way the returns are connected to the boiler, providing no pressure equal- 
izing facility between the steam outlet and condensate returns. One solution 
is to change the piping to create a Hartford Loop as shown here. Check 
valves also have been added to the returns at the points shown, as additional 
safeguards, since the returns probably carry unequal loads and pressures 


Solution B: 
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Fig. 3: Another way to correct the problem illustrated in the reader's sketch 
on the facing page is to lead all the returns to a receiver and pump them 
into the boiler from the receiver as required by the load. Complete return 
systems, including pump, receiver and controls, are available commercially. 


Humidity .. . 


(Continued from page 91) 


midity indicators on the market? 
(3) How do these units operate? 
Any information you can give 
us will be very much appreciated. 


Ohio C.E 


To the Reader: 

The most desirable humidity for 
the average home is generally con- 
sidered to be 50 to 55 percent. 

These figures have been accep- 
ted by the American Society of 
Heating and Air Conditioning 
Engineers as the result of exten- 
sive tests made in its own labora- 
tories with human subjects. 


alt has been noted that higher o1 
lower relative humidities are not 
necessarily bad for us; they just 
are not as good. 

For example, at very high hu- 
midities, say from 70 up to 100 
percent, evaporation from the skin 
is slowed to the point of stoppage 
Our normal heat removal suffers, 
and so do we. 

Conversely, the dryness of wint- 
ry atmospheres, with relative hu- 
midities down to as low as 10 per- 
cent, accelerates the body’s natu- 
ral evaporative processes to the 
extent of making mucous mem- 
branes extremely uncomfortable. 


eFor measuring the amount of 
moisture in a given space there 
are instruments such as a psy- 
chrometer and combinations of wet 
and dry bulbs with a relative hu- 
midity scale for evaluating their 
difference 

A hygromete1 (more commonly 
called a humidistat) controls the 
humidifier on a heating system. It 
costs approximately the same as a 
thermostat 

The psychrometer measures rel- 
ative humidity by calibrating the 


(Please turn to page 98) 


How to cut costs on large-volume copper jobs..... (turn page) 
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Job Problems.....(continued ) 


MAKE-READY TIME on copper plumbing jobs has been greatly reduced by this 
automatic machine, the brain child of an Ohio contractor and an engineer. 


How to Cut Costs on 
Large-Volume Copper Jobs 


WHEN A PLUMBING CONTRACTOR has a nagging 
job problem that runs up his temperature and 
runs down his profits, what does he often do? 

Why he invents a machine to solve it! That’s 
what happened recently in Jackson, O., where a 
busy, cost-conscious plumbing-heating contractor 
joined talents with an engineer to invent a ma- 
chine to clean, cut, ream and de-burr the copper 
tube and fittings he uses on his many big-job in- 
stallations. 

A. J. Stockmeister is the contractor whose cost- 
consciousness led to the invention of the Clean-O- 


Matic copper tube and fitting “make ready” ma- 
chine. Teaming up with engineer K. Prins, he 
formed the company of Stockmeister and Prins 
(Wellston, O.) and is now selling this latest time- 
saver to his fellow contractors. 

Clean-O-Matic cleans copper 
sweat fittings and tube “10 times faster than by 
hand-cleaning methods,” Stockmeister says. Nine 
standard-size fittings, ranging from \% to 4 ins., 
can be cleaned by the unit’s power-driven, oscil- 
lating steel wire brushes. The brushes are indi- 
vidually geared to the proper speed for the fitting 


automatically 
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CLEANING OF THE FITTINGS is accomplished 


by wire brushes, one for each of nine sizes. 


INTERNAL BURRS are removed by a reamer 
that automatically handles all sizes of tube 


>» Pd 


TUBE IS CLEANED by revelving steel brushes 


as a roller holds it in the proper position 


being cleaned. Three-pronged chucks hold the 
removable brushes in place. 

Tube is cleaned with a pair of rotary brushes 
located on one side of the unit. Tube cutting is 
accomplished by bringing down a cutter bar 
against the tube, which is rotated on a set of 
driving rollers. A pair of rotary files removes the 
external burrs, while a roto-reamer does the in- 
ternal reaming. 

The machine itself rests on a rubber-castered 
cabinet that’s equipped with a door and lock and 
has three shelves for storage of fittings and mis- 
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THE TUBE IS CUT by bringing down a cutter 


bar against the tube, laid on moving rollers 


ROTARY FILES remove external burrs from the 
tube, which is held by adjustable supports 


THE MACHINE RESTS on a storage cabinet 


with generous space for fittings and tools 


cellaneous tools. Foot brakes lock the unit into 


position The unit is powered by a 'g-hp motor, 

(At press time, word was received that Oster 
Manufacturing Co. has bought the assets of Stock- 
meister and Prins and is producing the Clean-O- 
Matic under the Oster name. Contractors desir- 
ing more information on the new tool should write 
to L. S. Newman, Oster Manufacturing Co., Box 


4326, Cleveland, O.) END 


How to eliminate nozzle coking 
in gun-type oil burners ... (turn the page) 





Problems.....(continued ) 


NOW YOU SEE IT: Comparison 
between an _ insulated (left 
and an uninsulated draft tube 
shows the absence of nozzle 
coking on one and its presence 
on the other. Part of the in- 
sulation has been removed to 


show its relative thickness. 


How to Eliminate Nozzle Coking 
in Gun-Type Oil Burners... 


New method of insulating the burner tube does the trick 


FEWER SERVICE CALLS due to nozzle coking on 
gun-type oil burners may be in the offing, as a 
result of a procedure developed by engineers of 
Socony Mobil Oil Co. It’s the application of an 
insulating material to the burner parts—specifi- 
cally the nose piece—surrounding the nozzle. The 
insulation keeps the nozzle cool. Result: No cok- 
ing, and fewer service calls, Socony says. 


» Nozzle coking, as oil burner servicemen know, 
results from overheating of the nozzle. The nozzle 


is one of the most “critical” parts of the gun-type 
oil burner. This small part, with its minute slots 


and orifices, must be in perfect condition if it is 


to properly meter and atomize the fuel in a fine 
evenly proportioned spray. 

Socony engineers point out that it’s impossible 
to prevent oil mist from depositing on the nozzle 
exterior, and that the nozzle will virtually always 
be full of fuel at shutdown. This is the time that 
nozzle temperature is at its highest, with no flow 
of fuel or air to cool it, and at the same time hot 
fire brick is radiating heat to it. 

If the nozzle then becomes sufficiently hot, oil 
deposited on the outside will gradually build up 
a coke-like deposit. In severe cases, lacquer and 
gum deposits can also form within the nozzle. A 
speck of deposit in a critical location, such as in 
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the orifice, will interfere with atomization. The 
flame often becomes progressively more distorted. 
Smoke and soot increase, and ultimately complete 
burner failure occurs. 

To prevent this chain reaction from developing, 
it is often necessary only to keep the nozzle cool. 
The more the nozzle temperature can be reduced, 
the less likelihood there is for any “fouling” to 
occur. The application of insulating-type cement 
to the burner parts surrounding the nozzle ac- 
complishes the desired cooling effect, Socony’s 
research shows. 

; Bees 
» Many burner installation instructions call for . : 
application of cement in the space between the INSULATION IS APPLIED TO THE NOSE PIECE 
combustion chamber and the burner blast tube 
This is primarily to seal against air leakage, and 
the kind of cement used may not have much heat- 
insulating value. plying the insulation, two procedures may be fol- 

The procedure proposed by Socony calls for lowed, one to use if the burner is accessible 
the use of an insulating type of cement in this through the fire door, one to use if it is not 
space, plus the application of the insulation to the 
face of the nose piece. Procedure to be followed when the burner 

In its experiments, Socony used a mineral-type is accessible through the fire door: 
insulating cement. Refractory cement should not The simplest and most economical procedure is 
be used, according to Socony, “because it lacks to insulate the oil burner’s 


front end and nose 
the required heat insulation properties.” In ap- (Please 


turn to page 212 


Location of insulating cement around burner nose piece 


SIDE VIEW END VIEW 


INSULATING CEMENT 
NOZZLE 
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ELECTRODES 


T, a Y, tt 


BURNER BLAST TUBE NOSE PIECE 


























COMBUSTION CHAMBER 


® This distance should be no more than 1/2". If it is not possible 
to recess burner, mound 1/2" of cement on nose piece. 
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Humidity .. . 


(Continued from page 93) 


bulb 


and wet bulb instruments. It works 


difference between the dry 


on the principle of comparative 


evaporation. In other words, it 
compares how much moisture is 


how 


moisture could be evaporated at 


evaporated against much 
the existing dry bulb temperature. 


If the two bulbs are equal, there is 


100 percent relative humidity. 

The 
hygrometer 
for 


hair 


most common 


uses a human 


The 


extends itself 


its heart. length of this 


and contracts 
in direct relationship to the rela- 
tive humidity. By its movement it 
actuates an indicating pointer and 
at the 
break electrical contacts for start- 


same time can make or 


ing or stopping the humidifier. 
There are other methods of de- 


form of 
hair 


termining relative humidity and 
controlling it, but the psychromete1 
and the hygrometer are among the 
most common. A list of manufac- 
turers of these and other instru- 
ments will be furnished upon re- 
quest. Literature describing thei: 


products is available from these 
manufacturers. An excellent source 
of material on humidity control is 
the Guide of the American Society 
of Heating and Air Conditioning 
Engineers, which devotes consider- 
able attention to the subject. The 
address of the society is 62 Worth 
St., New York City 13. END 


What Do You Want to Know About Oil Heating? 


Week-long meeting will cover everything from service to selling 


RE YOU FINDING IT HARD to put your oil 
heating service on a profitable basis? 

Or perhaps the complex climate in which 
you do business today is putting a strain on 
the management methods that worked so 
well not too long ago. 

Or maybe you're just looking for some 
lively new ideas on selling oil heating. 


=» Whatever your problem, you can find the 
answers to it and many others in the action- 
packed program that has been planned for 
the coming convention of the Oil Heat In- 
stitute of America. OHI’s 37th annual meet- 
ing is set for April 28 through May 2 at the 
Olympic Hotel in Seattle. 

The meeting will get under way Tuesday 
(April 28) at 10 a. m., with sessions being 
held simultaneously by the following divi- 
sions of OHI: distribution, manufacturer 
and accessory, and technical. Other sessions 
are scheduled for the remainder of the day 
Tuesday and all day Wednesday, topped off 
by the annual “Old Timers Dinner” Wed- 
nesday night. 


=» The entire Thursday morning session will 
be devoted to a symposium by the technical 
division. Among the subjects to be covered 
are oil burning developments of the future, 


fuel oil additives, oil-fired water heaters and 
fuel nozzle applications in the field. 

A two-day session on dealer management, 
sponsored by OHI’s distribution division, will 
begin at 9 a.m. Friday, May 1. Typical sub- 
jects include: “How we added a service de- 
partment” and “Increasing oil heating sales 
by direct mail.” Others: Selling customers 
and keeping them sold, using accounting and 
tax tools profitably, selling oil heating equip- 
ment to builders and increasing the number 
of budget plan accounts. 

Competition from other fuels and how to 
meet it will be covered. Specifically, the OHI 
program lists competition from electric heat- 
ing and natural gas. 


# Improved relations between dealer and dis- 
tributor for greater mutual profit and “re- 
alistic codes” and how they can be developed 
are the topics for other sessions. 

All branches of the industry and all levels 
of oil heating—residential, commercial and 
industrial—will be covered on the conven- 
tion program. A variety of entertainment 
has also been planned. 

Those desiring further information about 
the convention and post-convention tours 
may obtain it from the Oil Heat Institute, 
500 Fifth Ave., New York City 36. END 
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Second report of a special series... 


\ The Coming Boom 
\ in Water Systems 
—" 


Fact or fiction, faith or fantasy? 


Is THE SALES GOAL of a million domestic water systems a year based on fact or 
fiction, faith or fantasy? That million units a year figure is the goal set for 
1960 by the National Assn. of Domestic and Farm Pump Manufacturers after a 
lengthy study of the new and replacement market. 


LAST MONTH, in a special 16-page section that kicked off DE’s current series 
on water systems, we reported on an exclusive interview on this sales goal with 
Fred Hout, pump association president. 

“Taken in the light of the new and replacement needs of people living in farm 


and rural nonfarm areas,” Hout said, “the figure is a completely realistic one. 
We must remember, however, that much of this big potential will remain just that 


unless all segments of our industry actively go after the business.” 


AS THE ADAGE SAYS —a chain is no stronger than its weakest link. Our in- 
dustry’s success in reaching that magic million sales goal will depend not only 
on all links being individually strong, but on being properly connected. 

Now all levels of our industry are perhaps at their strongest point in years 
merchandising-wise, product-wise, and in being alert to the fact that there’s a 
responsive market waiting to be sold. Readers who followed last year’s pump 
series know that all segments of the industry are working together. 

In this second report on water systems in the current series, DE is exploring 
what manufacturers are contributing to the industry's over-all sales effort. 


YOU'LL READ ABOUT a manufacturer-to-wholesaler-to-dealer “road show” that 
illustrates how one manufacturer is gearing up to make 1959 the best year for 
itself and its customers. Another article describes how a manufacturer is increas- 
ing its distributor and dealer technical and merchandising aids as a means of 
stepping up sales activity. Still other articles in the report—also contributed by 


manufacturers—suggest ways contractors can make more money in water systems. 


EVERYONE WHOSE BUSINESS is contiguous to or dependent upon the rural 
market in any form will want to read these articles. They contain a wealth of 
ideas on how contractors can get their share of that “magic million” in domestic 


water system sales. END 
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HE TAKES TO THE ROAD: Carl Laib, supervisor of water 
systems for Goulds Pumps, discusses the company’s new 
four-point water system merchandising plan before a 
meeting in Middletown, O. Fifty contractors attended. 


. so 
The comifiy|boom in water systems... 


(continued) 


A “ROAD SHOW” with water systems as the fea- 
ture attraction—and competition from mail-order 
houses as the chief target—is now touring the 
country. 

Sponsored by Goulds Pumps of Seneca Falls, 
N.Y., its purpose is to generate greater dealer 
activity in selling pumps and related products to 
the profitable market beyond the water mains. 


= The show is highlighting a succession of dealer 
meetings held in cooperation with Goulds distrib- 
utors in various key areas throughout the nation. 

Typical of such meetings was one held last 
month in Middletown, O., where a DE editor was 
on hand as an observer. The meeting was held in 
cooperation with the Middletown branch of the 
M. J. Gibbons Supply Co., which has its home 
office in Dayton. 

Basically, the show is built around Goulds’ new 
four-point merchandising program that calls for: 

(1) A new time-payment selling plan on water 
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LIKE THE HULA HOOP, submersibles have really caught 
on, says Laib. He said they accounted for 25 percent of 


dollar volume in pumps last year. Increased emphasis 
on this relatively new product is part of Goulds’ plan. 


systems for the use of contractor-dealers. 

(2) A cooperative advertising plan that calls 
for dealer-distributor-manufacturer participation. 

(3) Increased emphasis on pump servicing by 
local dealers in their own shops. 

(4) Strong emphasis on the sale of submersible 
pumps. 

Bringing the show to Middletown were Rich- 
ard “Bunny” Broyles, director of Goulds’ national 
sales training program; Carl Laib, water system 
supervisor for a 12-state area; and John Power, 
local sales representative for the company. Ap- 
proximately 50 plumbing and heating contractors 
were on hand to hear details of the company’s 
promotional package. 


«In discussing the firm’s new time-payment plan, 
Broyles cited a recent survey which revealed that 
only 11 percent of water system dealers cur- 
rently are selling on a time-payment plan, and 
that only 20 percent of the contractors’ total year- 
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Meeting the competition from Sears—and other non-industry 


outlets—is the goal of this sales-oriented water systems tour 





TIME-PAYMENT SELLING is the only successful way to 
compete against mail-order houses, Laib told the con- 
tractors. According to a recent Goulds survey, only 11 
percent of water system dealers now use a time-pay plan. 


ly pump sales are being made on that basis at the 
present time. 

“That’s the biggest reason why the mail-order 
house is our chief competitor for water system 
business,” Broyles told the contractors. “Some 85 
percent of all refrigerators, 78 percent of all fur- 
niture, and 60 percent of all new and used cars 
are sold on the time-payment plan. Time-pay- 
ment selling is the only way to compete.” 


# Broyles said, “We must use time-payment sell- 
ing to hold our customers and to bring in new 
ones, to get bigger orders, to assure repeat busi- 
ness, to assure a well-balanced, year-around busi- 
ness and to assure prompt payment. These things 
are almost guaranteed to the dealer who mer- 
chandises an effective time-payment selling plan.” 

Goulds’ plan offers the dealer a packaged sell- 
ing unit. In addition to financing the pump sale, 
a contractor also may use the plan to finance the 
customer’s well, a water softener or any of the 
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EASY TERMS 


MES Wheat to de 


LOCAL PUMP SERVICE is the surest and quickest way to 
win the public’s confidence, Laib said. Special service 
is one of the things Goulds is asking of its dealers to 
make them eligible for the company’s new co-op ad plan 


necessary related plumbing materials. Life and 
property insurance for the consumer also are in 
cluded in the Goulds plan at no extra cost 

Time-payment selling will be featured in equal 
prominence with product quality and local sery 
ice in Goulds’ national advertising program 

The promotion of submersibles also will b 
key part of this program, Laib said 

“Submersibles have caught on like the hula 
hoop,” he told the Middletown contractors. “Last 
year, they accounted for 11 percent of unit vol- 
ume and 25 percent of dollar volume.” 

Laib predicted the sale of 90,000 submersible 
this year, 108,000 next and 146,000 in 1961 

He said, “There’s a tremendous future in the 


(Please turn to page 217) 


Where are you in the submersible 
pump picture?... (please turn page) 
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Where Are You in the 
Submersible Pump Picture? 





— 


New survey shows contractor attitudes on selling, construction 


features, and cost and frequency of pulling the pump for service 


As A PLUMBING CONTRACTOR with a growing 
water system business, how would you have an 
swered these questions? 

What type of pump do you recommend to the 
customer who is “open-minded”? 

When selling a prospect, do you stress gallons- 
per-minute delivery, motor horsepower, or what? 

How long, on the average, before a submersible 
pump must be pulled for servicing? 

What construction features do you prefer in the 
submersibles you sell? 

You may want to compare your answers to 
these and similar, equally-provocative questions 
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with the replies given by fellow contractors in a 


recent nationw ide Survey made 


The survey was 
by Manufacturers Research Institute from a list 
of names supplied by Domestic ENGINEERING 
This magazine has obtained exclusive first pub- 
lication rights to the copyrighted material and 


presents the results on the following pages. 


# The survey was sponsored by a motor manufac- 
turer, Franklin Electric Co. of Bluffton, Ind., al- 
though for purposes of objectivity this fact was 
not made known to respondents. Approximately 
40 percent of the contractors who were sent the 
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questionnaire responded to the sur- 
vey, evidence of the active interest of LA 
our industry in the water system field. ié: 

Here is what they had to say about 
selling pumps, their performance and their 
servicing. (The percentage figures are 
rounded for easier reading.) 


What type of pump do you recommend to 
the customer who is “open-minded”? 


Of the 181 contractors who responded to 
this question, 57 percent recommend sub- 
mersibles under these conditions. Thirty- 
five percent recommend jets, and the bal- 
had 
pends.” 


ance other answers, mainly “it de- 

For example, a Tulsa (Okla.) contractor 
said, “This depends on the job and the well.” 
A Bangor (Me.) contractor replied, “This 
depends on the yield, depth of well and wa 
ter requirements If these conditions are 
And a Rockford (11.) con 
said, “It depends on location and 


We do nat 


for sand ar gravel well 


right ves.” 
tractor 


well recommend submersibles 


e While this acceptance af the submersible 
whalyat A. bi 
Vier af Preanktin Mleeteie Go 


Warketiie Mawes 


| Hp easly s aI VV ey 
ia We ll khiway 


i) The Water ayateny tad 


HV) bate hat wien wal tye il ehepennel 

COMME ES Oil abe Te elaesified ae fava 
hla ty Vaboyyepotlyle ii theee Pane thy 
OUT Pat alt they wile Pe minvene 


Uubineneailyle if oeusil oveditivn depth viel 


vapacity pernif 
When talking te a prospect, what deo you 
usually stress in describing capacity? 


Gallons-per-minute is the prime selling 


message of 123 contractors (68 percent) 


Seventeen respondents stress motor horse 
power. And 32 use both factors in selling 
Several contractors gave other types of an 
One, in Bell Fourche (S. Dak.) said, 


“The size pump for the amount of water 


swers 
needed. We try to sell a pump that will 
give ample volume and pressure.” A Tulsa 
(Okla.) contractor replied, “What will the 
well produce? Drillers on the job will know, 
or we will make the test.” From Adamsville 
(Tenn.) a respondent said, “We stress our 
ability to provide quick service.” 

The results of the survey indicate a some. 


what different selling approach between the 





and the 
Manufacturers often stress horsepow- 


manufacturer contractor. 

er in their advertising—directed pri- 

marily to the contractor. Yet most 
contractors replying sell the public with gpm 
The public, 
technicalities of water systems, generally 
The 
that 
manufacturers would be wise to adopt a 


delivery. unschooled in the 
will take the word of the contractor. 
survey analyst concludes, therefore, 
copy approach consistent with their dealers’ 
in printed promotions, particularly in promo- 
tions intended for the ultimate consumer 


From whom do you usually buy pumps? 


A majority of the respondents buy exclu 
sively from their wholesaler (82 percent) 
Fourteen percent said they buy direct, and 
4 percent purchase from both 


ryy 

lhe answers to this question show that 
while pump manufacturers have a small 
“captive market among contractors who 


buy direct, the wholesale: ell the largest 


percentage of the available market. The 


SUEV ee) analy | tala iB) hi Ubeeost 
that manulacturel whoa rely ah agere ive 
Whalesalesr have a ily “wivantlage Vel 


hase wha ‘ i} Mipect 


Mew leng is it after installation, an the 
average, before @ submersible pump must 
be pulled fer servieing? 


he Webaee Teneth of thie de pry 
wie ts foubeaneuechall year TOURIELLLLT 
toy the 7H eontpacto who were able ty wive 


a numerical answer Biehty-five didn't know 


the average, and 18 had qualified re poli 


e Many indicated that servicing of submet 
\ Knox (Pa.) contractor 
“We have been installing 
for four years and haven't pulled one yet 
In Washington, D. C. a 
“Out of 


had to replace only 11 units, half of 


sibles is a rarity 
said, ubmersible 
respondent said 
1,000 sold in two years, we have 
which 
were due to pump defects.” 
A sampling of other replies follow 

“Have not had to pull any in four year 
—Stacyville (la.) 

“Have never pulled one—one of my in 


(Please turn to page 202) 


He sells 500 water systems a year ga 
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The coming boom in water systems 





Durinec 1958, water system manufactur- 
ers shipped nearly 700,000 units, valued at 
$70 million. The value of these units was 
divided about equally between shallow and 
deep-well systems of all types. 

In Domestic ENGINEERING’S March report, 





Too MANy oF us, far too long, have failed 
to recognize the nature and scope of the re- 
placement market for water systems. 

It’s larger—and more profitable—than we 
have been thinking. 

Traditionally, the replacement market for 
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By Frank Hickey Jr., 
The Tait Manufacturing Co., Dayton, O. 


er (continued) 


Tips for contractors: 
How to make more money 
in water systems... 


By R. F. Webber, vice president of sales 
The Deming Co., Salem, O. 


it was suggested that the domestic water 
system industry may be on the threshold of 
a million-unit year. 

Now, what does this mean to the plumb- 
ing and heating contractor-dealer? 

It means that there is money to be made 


The replacement market 
for water systems: Is it 
ready to explode? 


vice president of sales 


-water systems has been predicated upon the 


number of systems that could reasonably be 
expected to become obsolete because of 
mechanical failure. 

This approach to the market is wrong. It’s 
out of date. By using mechanical obsoles- 
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in 1959, if you’re selling water systems. It 
means that an alert contractor-dealer can 
find new customers, make his technical skill 
available to them and make money doing it. 
It means that 1959 could be one of the best 
years—if not the best year—in the water 
system industry. 


a If I were a contractor-dealer selling water 
systems today, there are some things I would 
ask of my wholesaler. I would ask him to: 
(1) Hold regular meetings on pumps and 
their application for his contractor-custom- 
ers. (2) Help me with the selection of the 
right pump for certain applications. (3) Help 
me get technical and engineering informa- 
tion to enable me to install to best advan- 


(Please turn to page 210) 


cence as the major factor in the consideration 
of the replacement market, we have created 
an artificial ceiling that may have stifled our 
efforts and reduced our profits. 

Let us forever abandon mechanical failure 
as the principal key to a replacement sale. 


aA water system really needs replacing on 
the day it no longer meets the complete need 
of the owner. In one case, it may need re- 
placing in 10 years. In another case, a new 
system might well be needed in five years, 
or even in one year! The family may have 
grown. The size of the home may have been 
increased. An “inadequate” water system 
may have been installed purposely to fill 
what was thought to be a temporary need— 
(Please turn to page 206) 
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He Sells 500 Pumps a Year . . . 


... that’s the success story of Howard Meyers 
of MM Contractors, Rockford, Ill. He sold 500 
pumps last year (20 percent of his total $300,- 
000 volume). And from the sale of these pumps, 
he earned extra profits through follow-up sales 
of related products, through remodeling jobs, and 
through service and repair, all directly attribut- 
able to the initial pump sale 


# You can learn how Meyers accomplished this 
feat in a city of 110,000 people by reading the 
nine-page article on MM Contractors that has 
been reprinted from March DE. You can learn 
Meyers’ philosophies on selling water systems and 
his methods of merchandising. You can pick up 
pointers on how to increase your water system 
business in 1959 

For a free copy of “He’s Got a Boom in Water 
Systems Now,” write the editor, Domestic Encr- 
NEERING, 1801 Prairie Ave., Chicago 16 END 


How manufacturers help build your 
water system market... (turn page) 
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WOULD YOU BUY IT? 
This sign appears 
throughout the Barnes 
plant. It reminds em- 
ployees how important 
it is that the end prod- 
uct is one the contrac- 
tor can sell with full 
assurance it will deliver 
the utmost in customer 
satisfaction. Photo at 
right shows one of the 
stations where pumps 
undergo thorough tests. 


Millions of dollars in time and talent go into 


How Manufacturers 


The ‘new look’ at Barnes: 






the preparation of 


marketing helps from manufacturers. Are you using them profitably? 


WHAT ARE THE ELEMENTS that 
go into the development of the 
water system market—or of any 
market? How can the contractor 
and wholesaler best play their 
specific roles in this develop- 
What’s_ the 
turer’s function? 

Much of DE’s current series on 
water systems—beginning in 
May, 1958—has been devoted to 
spelling out how individual con- 
and 


ment? manufac- 


tractors wholesalers are 
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sharpening their merchandising 
and service techniques and 
growing bigger in water systems. 

What manufacturers are doing 
to develop the market is the sub- 
ject of this article. 

To get the story, DE recently 
interviewed Fred Hout. Hout, as 
president of the National Assn. 
of Domestic and Farm Pump 
Manufacturers, is a leading 
spokesman for water system pro- 


ducers. (The association’s mem- 


bership accounts for about 80 
percent of all 
made.) 


domestic water 
Hout is 


president of Barnes Manufactur- 


systems also 
ing Co., one of the “top 10” pro- 
ducers in the water system field. 

A team of DE editors visited 
the Barnes factory in Mansfield, 
O. for the interview, which also 
included several of Hout’s asso- 
ciates. The first report (March 
DE) indicated that the industry 
can set its sights on a million unit 
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The coming boom in water systems..... (continued) 


Are Helping to Build Your Market .. . 










939500 
975000 
- 1045000 
a? 1103000 
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sales a year by 1960. The previous high (800,- 
000 complete water systems) was in 1955. 
The article also suggested ways that contrac- 
tors and others with a stake in the water system 
market could capitalize on the “coming boom.” 


s This second report gives a representative pic- 
ture of how manufacturers help contractors and 
wholesalers build the market. Barnes’ under- 
lying business philosophy—and material assists 
—are presented here, but they differ only in 
specific detail from those of other leading man- 
ufacturers in the industry. 

Hout lists the following ways in which man- 
ufacturers serve the needs of contractors and 
wholesalers. The commentary in quotes is his: 

Product quality: “The foremost requirement 
of a successful dealer operation in water sys- 


(Please turn to page 186) 
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THE MARKET WILL 
BOOM, says Fred Hout 
third from left), presi- 
dent of Barnes Manu- 
facturing Co., during an 
interview with DE edi 
tors. Other Barnes ex 
ecutives (beginning at 
Hout’s left) are Jim 
Hulse, sales promotion 





7 


pe 


“ 2 
é 


manager; Paul Finical, 
ad manager; and Bill 
Schneider, manager of 
pump sales. DE editors 
are Paul Werner (stand 
ing at left), Jim Purnell 
and Louisa Jozsi-Joe 





INSTALLATION AND SERVICE KNOW-HOW are second 
only to product quality in assuring customer satisfac 
tion, Barnes officials emphasize. The company period 


ically sponsors dealer and distributor training schools 
both in its own plant and in the field. Here, Jim Hulse 
of Barnes is shown describing construction features of 


the new Sabre-Jet line at a recent distributor meeting 
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DEALER GUIDE tells contractor-customers of 
Atlas Supply Co. all about the wholesaler- 
sponsored time-payment loan plan. 


Wholesaler Sets Up 
Modernization Loan 
Plan for His Custom- 
ers Customers... 


Atlas Supply takes over functions of credit investigation and loan 
processing in drive to spur modernization selling by contractors... 


WHAT’S THE FUNCTION of the wholesaler in 
present-day marketing concepts? 

More and more wholesalers in our industry 
are broadening the answer to this question. 
Where once the wholesaler’s role was chiefly 
that of intermediary between the manufacturer 
and the retailer, now he is enlarging his services 
to include all kinds of merchandising help for 
his contractor-customers. 

Atlas Supply Co., headquartered at Winston- 
Salem, N.C., with five branches in southern cities, 
is a typical wholesaler that’s enlarging its cus- 
tomer services. 

Atlas now offers a time-payment plan that 
makes modernization selling easier for the con- 
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tractor without involving him in any burden- 
some financing red-tape. 

E. L. Davis Jr., president of the 34-year-old 
firm, says, “We know there’s a big remodeling 


E. L. Davis Jr., president 


Atlas Supply Co. 
Winston-Salem, N.C. 
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CREDIT APPLICATION FOR PROPERTY IMPROVEMENT LOAN 





} This application is submitted to obtain credit under the terms of Title I of the Nations! Housing Act. 
) PLEASE ANSWER ALL QUESTIONS | 
ATLAS SUPPLY COMPANY Date 
NUMBER Have you any < other aplication pending at Yes 0 If 
qUIRED s —____._ MONTHS this time for an FHA rovement Loan’? Ne [() with/ 
jean’ How long at present address? ) 
. Saha Telephone 
(| Street Gy) PO lene Mate ' 
Number 
= Married [ Name of wife (or husband) Age other de 
reas of nearest } 
iving with you 
chngies Nome (ven Gu mod 
if or business if self-employed For past \ 
} Kind of business 





(Beret) (Cry State) 
a 








—ntiniaatiteal 


CONTRACTOR SELLS modernization job, CUSTOMER BUYS, then makes application for improvement 
explains time-payment loans available loan which contractor forwards to Atlas. Credit informa- 
through his wholesaler, Atlas Supply. He tion, a description of the remodeling work to be done and 
uses promotional kit developed by Atlas. the customer's agreement to pay in installments is included. 








(UNDER FHA TITLE 1) 


WORK DONE OR MATERIALS DELIVFRED ES Cay 


—_— tits | 
a SOMPLETION CERTIFICATE FOR PROPERTY IMPROVEMENT LOAN | 





= FHA nor financia x ‘ workma ‘ 
rf LOAN IS TO PAY FOR COST OF MATERIALS AND INSTALLATION 
art and 4 ee fu ne a stall 


ated yf ) Credit A 


Ca 








CONTRACTOR BEGINS WORK ofter credit WHEN THE JOB IS DONE, the customer signs this completion 





application is approved by Atlas. All certificate, and the contractor gets his money from Atlas. 

credit investigation and other loan proc- The form is the same as that used by FHA. Loan provisions 

essing work is handled by the wholesaler. and repayment terms are also based on FHA requirements. 
and replacement market in bath rooms, kitchens tractor and his customer. Here’s how it work 
and heating systems, as well as a big potential After discussing the job with the consumer 
in air conditioning. We also know few property and computing the total cost, the contractor 
owners have the ready cash to buy these things. consults a monthly payment chart, supplied by 
By giving our contractors a financing sales story Atlas, that tells the customer how much he'll 
as attractive as that used by auto dealers or have to pay each month, and for how long, if he 
other luxury operators, we believe these poten- decides to go ahead with the proposed job 
tial customers will choose remodeling as their 
priority purchase.” eAs the next step, the contractor writes the 

job contract, making three copies—one for tl 

a The sales advantages of a finance plan, how- contractor, one for the customer, one for Atla 
ever, must not be outweighed by the contractor’s Then the customer fills out a credit application 
paper work and concern about collections. So and note form, a one-and-a-half page statement 
Davis and his staff developed a financing pro- which requests references and personal informa- 
gram that’s easy and convenient for both con- Please turn to page 110) 


t 
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(Continued from page 109) 
tion. Atlas provides a sample form already filled 
out to guide the contractor in getting this neces- 
sary information. 


# The contractor next obtains a written credit 
report on the customer from a local credit asso- 
ciation. He sends the credit application, credit 
report, contract and a purchase order for all ma- 
terials to be used in the job to Atlas. Atlas has an 
arrangement with banks in each of the areas it 
covers to handle the financing (according to FHA 
Title 1 terms). Atlas takes all the necessary pa- 
pers to the nearest bank and handles the loan 
arrangements for the contractor’s customer. 
When the loan application has been approved by 
the bank, Atlas notifies the contractor and ships 


him the materials he’ll use on the job. Then the 


contractor proceeds with the remodeling work. 

When the modernization job is finished to the 
owner’s satisfaction, the contractor and customer 
sign a completion certificate, which also is sent 
to Atlas. 

The wholesaler credits the dealer’s account 
with the net proceeds of the loan, or sends cash 
if that’s what the contractor prefers. 

Atlas Supply is now actively promoting its fi- 
nance plan on both contractor and consumer 
levels from its offices in Winston-Salem, Char- 
lotte and Raleigh, N.C.; Columbia, S.C.; and At- 
lanta, Ga. 


a Thirty Atlas salesmen have been schooled in 
the operation of the finance plan and are equipped 
to help their contractors use time payments to 


(Please turn to page 132) 


Industrial Heater Burns All Fuels—Plus Rubbish... 


A MULTI-FUEL FURNACE, featuring new stack and 
firebox principles to allow for the burning of con- 
ventional fuels as well as all kinds of rubbish, has 
been developed by the Mastro-Hoskinson Corp., 
Franklin Square, L. I., N. Y. 


wThe unit is designed to perform primarily as a 
space heater in diversified commercial, industrial 
and farm buildings with up to 5,000 sq ft of area, but 
can serve also as a secondary heating source in larger 
buildings as well as for rubbish burning. In one 
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application, the unit is being used to burn off the 
rubber insulation from scrapped copper wire. 
Thermostatically controlled, the unit features a 
removable heat exchanger that can be slipped out 
for cleaning. The heater is rated at 400,000 Btu/hr 
when burning oil or gas and up to 500,000 Btu/hr 
when burning rubbish. An 1,800 to 3,600-cfm fan 
permits ducting. The heater can be converted to a 
rubbish disposal unit by sliding the burner assembly 
out (see photo at right). The rubbish feed door is 
30 ins. wide and 14% ins. high END 
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(one of a series 


of special reports) 











Here’s your seventh... 


BOOK 
of IDEAS 


... on business management, merchandising 
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From the winners in the Big Push contest . . . here are prize- 


winning tips to help you meet the challenge of competition 


HAVE YOU LOOKED at your job-site signs lately? 

How about your business cards? Are they as neat, attractive and informative 
as they could be? 

Many times, it’s the “little things” that subtly influence the customer more 
than anything else. These “little things” can do a great deal to stimulate your 
business and to help you meet the challenge of competition. 

The winners in DE’s Big Push Remodeling Sales Contest have learned this 
fact and, as the ideas on the following pages will show, they often give nearly 
as much thought to the preparation of their business cards or their job-site 


signs as they do to big things, like a major advertising campaign. 


® Of course, no single idea will turn high overhead into greater net profit or 
a small sale into a big remodeling contract . . . but collectively, ideas of this 
caliber will help you to become a sharper merchandiser, a better manager. Study 
the ideas carefully; they might be useful in your business. ENI 
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Before and After Pictures Offer 
a Convincing Television Message 


GETTING A LEAD, making a call and cinching the sale through the 
use of before and after pictures of previous jobs is a well-established 
principle in merchandising remodeling. But Victor Silverman of Com- 
monwealth Heating and Plumbing Co., Pittsburgh, thinks it’s often 


GRANDMA'S BATHROOM was all right in her 
day, but it couldn’t meet modern standards. 
Cracked walls and floors, pitted fixtures and 
other inconveniences and eye-sores can be elim- 
inated if Commonwealth “up-dates” your bath- 
room, Silverman tells his television viewers. 


OUT-DATED KITCHENS look pretty drab with 
their skimpy storage space, exposed under- 
sink areas, out-dated appliances and hard-to- 
maintain wooden floors, Commonwealth tells 
the television viewer. Seeing is believing with 
Silverman’s “before and after’ salesmanship. 


SHOW THE PROSPECTIVE CUSTOMER what his 
new bathroom can look like, says Common- 
wealth, but don’t mention price. Have them 
call or visit the showroom to talk terms. An- 
other rule: inform the viewer that “plumbing, 
flooring, tiling . . . just one call does it all.” 


SO Ace egg 


a we : . 
oiinnss 
A ee 


is 


A COMMONWEALTH KITCHEN, the viewer 
learns, can look like this—bright, efficient and 
easy to work in. As seen by the viewer, mod- 
ern kitchens contain lots of counter space and 
wall cabinets, built-in appliances, easy-to-clean 
floors and other special conveniences. 
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a wise and profitable idea to “put the cart before the horse.” 
Commonwealth uses a great deal of television advertising—and has 
learned that a display of before and after pictures can be as good 


an opener as it is a closer. 


Using photos of previous jobs, Commonwealth whets the “desire” 
of Pittsburgh television viewers for modernized plumbing, heating and 
cooling. By showing what can be done in the way of convenience, 
economy and beauty, the firm draws new customers to its store. 


BEAUTY AND ECONOMY cre two of Common- 
wealth’s best sales appeals. “Get rid of an 
eye-sore like this . . . Think of the money you'll 
save ...” are phrases commonly used in Com- 
monwealth’s TV commercials. Both are strong 
persuaders in favor of large-scale remodeling. 


A BONUS OFFER for prompt action: Encourage 
prospects to act right away, while they’re still 
interested, says Commonwealth, which here 
offers up to $100 on old equipment. . . if the 
prospective customer calls for a free heating 
survey the evening he watches the telecast. 


OPENING THE DOOR to additional sales and 
more remodeling revenue, Commonwealth tells 
the viewer, “A new heating system can pave 
the way for the game room you’ve always 
wanted.” One sale can pyramid into several 
more through strong, positive selling like this 


Commonwealth 
Heating & Plumbing 


917 Liberty Ave. COurt 1-7270 


AFTER YOU’VE WHETTED the prospects’ interest 
in remodeling, tell them where to buy it, con 
cludes Commonwealth. The commercial’s finale 
invites prospects to call or visit Commonwealth 
with the firm’s name, address and phone num 
ber prominently featured on the TV screen 
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| IDEA His Business Card Is Also a Brochure 


HERE'S AN ATTRACTIVE business card that 
folds out into a succinct advertising piece. 
The front of the card carries the same 
information as the usual business card; 
but the inside opens out to tell the re- 
cipient that Chuck Mayne of Buffalo, N-Y. 
is a modernization specialist; that he 
specializes in service, in new homes and 


in industrial jobs; and that he’d welcome 
the customer’s visit to his showroom. 

In addition to this twin usage, Mayne 
has learned that these business cards also 
can be used as stand-up “place cards” on 
products within the showroom, on show- 
room counters or in other places where 
he wishes himself identified. 


Parkside 3966 


Plumbing 


Chuck Mayne 


1278 Kensin 


and 


Heating 


peje] oi iP7 Vale]. 


MAYNE’S business card is mod- 
ern, easy to read and colorful. 
Folded, it is the same size as the 
usual business card; opened, it 
provides an abbreviated bro- 
chure describing Mayne’s type of 
operation and business special- 
ties. Printed in blue and black, 
it carries out the same design 
appearance as Mayne’s letter- 
head and advertising logotypes. 





@Complete Bathrooms, Kitchens 
@Free Planning and Estimating 


@Fully Equipped Service Truck 


Licensed in Buffalo and Vicinity 


@ Pipe ¢ Fittings * Parts * Water Heaters 
@New Home Installations 


@industrial Plumbing and Heating 


VISIT OUR SHOP AND SHOW ROOM 





1278 Kensington Ave., Buttalio 15, N.Y. 


ol 
ed 
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THESE SERVICE TRUCKS get plenty of mile- 
age. M. S. Newman of E. Sugarman Inc., 
San Francisco, mounts lightweight metal 
frames on top, displays removable car 
cards in them and lets the trucks carry his 
advertising message. all over town. 


The same size and material as the car 


Piggy-Back Car Cards Get Lots of Mileage 


cards he uses on city buses, these truck- 
top cards can be slipped in and out of the 
frames in a minute, making it easy to keep 
the message timely. By presenting the 
same message here and in the city buses 
Newman gives the public a “double ex 


posure” to his advertising 


| IDEA. ‘Whatcha Doing?’—Remodeling, Of Course 


THE EVER-PRESENT LITTLE BOY, 
with his question: “Whatcha do- 
ing, mister?” might annoy many 
contractors, but Jack Kelly of 





Riverside, N.J. has turned this col- 
orful little urchin into a symbol of 
modern home improvement. 

Whenever Kelly does a remod- 
eling job, this “Dennis the Men- 
ace” sign decorates the front of 
the house, bringing a smile to the 
passer-by and telling him that 
Kelly is on the job. 
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BETZ Guests Had Fun at This Grand Opening 


“MAKE YOUR GRAND OPENING an inter- | Sweneys opened its remodeled store, the 
esting experience for your customers,” three-day celebration included free gifts, 
says Thomas Sweney of Merrillville, Ind., food, and on-the-spot radio interviews of 
“and you'll draw a bigger crowd.” When guests at the event. 








THURSDAY - ~ FRIDAY - - SATURDAY Y OAM. to 10PM. 


SWENEYS INC. 


SIMULATING A PERSONAL INVITATION, Sweneys’ newspaper ad- 
vertising announced the grand opening of its modernized store. 
Besides information on the time and place of the event, the ad 
offered free gifts as an inducement to greater attendance. 








GUESTS AT THE OPEN HOUSE registered at the A STRONG BELIEVER in radio advertising, 
door. The registration cards had space to write Sweneys arranged for on-the-spot interviews of 
in what services or products were needed, pro- guests. Delighted customers flocked to the store 
viding a mailing list and leads for later sales. to watch the live show . . . and to participate. 
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BETZ Buses Carry His Ads to the High-Traffic Areas 





Epwarp Havens of Long Hill Co., East 
Hartford, Conn., puts “feet” on his bill- 
boards by painting them on city buses. 

Attractive, illustrated signs feature the 
firm’s plumbing, heating, remodeling and 
fuel oil services, presented in eye-catch- 
ing red, yellow, green and black. Focal 


point of the sign is the company name, 
complemented by the address and tele- 
phone number across the bottom. 

City buses, routed along every main 
artery of the city, carry Long Hill’s mes- 
sage to customers and prospects through- 
out the town. 


Ti He's Got His Customers Clipping Coupons 





A NEWSPAPER COUPON 
that readers must fill out 
and leave at the store for 
a “free gift’ drawing helps 
tell Melvin Shurmaster of 
Chelsea, Mass. whether his 
customers and prospects 


Deposit This Coupon 
WIN OUR GIFT 


NEW BEAUTY 
FOR YOUR BATHROOM 


Colored 
CHURCH SEAT 


Your Complete 
HOME 
IMPROVEMENT 
CENTER 








are reading his advertis- 
ing—and it helps him draw 
more store traffic, too. 
Many of these coupons 
lead to full-scale remodel- 
ing jobs later, he adds. 





SHUR - MASTER 


PLUMBING - HEATING 
GENERAL CONTRACTING CO. 
56 WASHINGTON AVE., near City Hall 








NAME (Print) 





ADDRESS 
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| IDEA | He Puts Advertising on His Check List 






aopc c : , » or AT 
ORBES PLUMHING AND HEATING. IN 
T MIA 


HWEST 7TH STREE AM! 35. FLORIDA 











siinssseemstsans Le 












J. B. Forses of Miami, Fla. is certain 
none of this “direct mail” winds up in 


somebody’s waste basket! 


For instant identification and a soft sell, 


-LUMBING AND HEATING INC 








his business checks feature not only his 
company name across the top but also 
a picture of his storefront—on high-qual- 
ity vellum for good photo reproduction. 


BETZ 9 Sometimes You Win by Rolling ‘Boxcars’ 


Ir TAKES CARLOADS OF IDEAS to be a good 
merchandiser—but B. R. Eplett of Johns- 
town, Pa. prefers to merchandise a car- 
load at a time. 

At a recent carload sale of kitchen 


sinks, Eplett advertised carload prices and 


sold his merchandise straight from the 
boxcar (he has a railroad spur alongside 
his store). Bargain-hunters flocked to the 
siding. Naturally, salesmen closed each 
sale in the showroom, where there was an 
opportunity for add-on sales. 


al 
a 
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Modern 
her you 
for her 


Appliances o 


ALA. SCHMIDT 


[nad SON 





© the keys to @ woman's heart these days 
really Care to make her very important 


the gifts that show 


job of homemaking easier and faster 
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sift for your Schn ll appeal not only to the ~_— 
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LOOKING FOR IDEAS f vith remodeled the hom it’s ostensibly addre . _ 
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teh : nt at | ve ye? = n more to the wile, wh i 
, at and ¢ es pe c wie, who 
66 erate will enable her to live cme ae 
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helpful applianc ac a ks 
like a queen, say 7 
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HTH This Store Is ‘Open’ 24 Hours a Day 


AN ATTRACTIVE STOREFRONT can be dou- 
bly attractive after dark, as T. V. Soll of 
City Plumbing and Heating Co. has prov- 
en to the citizens of Boulder, Colo. 

Modern, well-identified during the day, 
_City’s storefront takes on a “third dimen- 
after dark. The brightly lighted 


. ” 
sion 














AFTER DARK, the passer-by 
seems to step inside the 
showroom, where he’s ex- 
posed to the products in 
City’s well stocked store. 
With other distractions re- 
moved, this is the favorite 
time to window shop for 
many people. 


(Turn to 


interior gives X-ray depth to the display 
inside the showroom; lighting behind the 
company name causes it to stand out. 

Passers-by can’t miss City’s large glass- 
fronted showroom—and Soll has learned 
that many morning sales are the result 
of last night’s window shopping. 


LARGE WINDOW AREAS let 
the passing public know 
what City has to sell; prom- 
inent display of the firm’s 
name lets the public know 
who it is that’s selling it. 
City’s modern. storefront 
satisfies two important 
aims: to tell and to sell. 


7 PLUM 61 NM 
eH EATING 
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Myers 





LYMPIAN 


PUMP PROFIT PROGRAM 


Designed for...more sales...more profit 


A new pump line designed for YOU. Save 
Profit dollars on every installation. Tailored 
selection with 12 great models, horsepower 
sizes from 1/3 to 1-1/2. 
















—_——_ Flexible slip joint coupling on pump 
¥ discharge is built-in exclusive. In- 
sert discharge pipe. Tighten union 
nut. Leak-proof connection. 


Fast-connect flange. Quick, 
easy installation with per- 

— fect seal. Eliminates pipe 
threading and fittings af 
pump end. Mokes jet con- 
version easier. 


Nb LY 













net 


Fire-cured” epoxy coating is used on all 
iron pump parts. This important Myers pi- 
oneered process used to protect Myers 
sprayer tanks from highly corrosive spray 
chemicals. Now this some durable coating 
is a quality feature on all Myers OLYM- 
PIAN pumps. 


1959 proFit PROGRAM 


rh to make a 


+ ashe team’ 
‘ 


hb 
team up aa 


Myers 
for the , 
OLY omit PROGRAM 






The most practical and complete 
dealer sales program in the pump 
industry and it’s free. Posters, 
mailers, displays, truck and win- 
dow decals, metal sign, newspaper 
mats, and many others PLUS an 
attractive 3-dimensional plaque 
with your own name, 





Here’s The All New 


OLYMPIAN “ 


Gj ‘ 


: “+ | Myers’ 


The F E Myers & Bro Whether you now sell water pumps or not, you can profit from sell- 
ing Myers OLYMPIAN Pumps in 1959. We give you and your per- 
sonnel free training and a complete free do it yourself selling 
program. See your Myers distributor or send coupon for free full 
color catalog and more profit making facts. 











NAME TITLE 

FIRM NAME 

ADDRESS 

a —— ZONE STATE 


The BEST Pump You Can Buy 


The F. E. Myers & Bra. Co. 


1504 ORANGE ST. ASHLAND, OHIO 
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IDEA | Here's a Calendar That's Saved for Sure! 





IF YOUR CUSTOMERS are flooded with cal- endar at our store during December or 
endars each year and you want to be sure January for your free gift.” Customers 
yours aren’t lost in the shuffle, try this who first keep your calendar for this pur- 
novel idea used by B. R. Eplett of Johns- pose are likely to keep it all year long, 
town, Pa. Eplett says. And when they go to his 

Eplett’s calendars carry a notation tell- store for their gift, he has an opportunity 
ing their recipients to “present this cal- to show and sell his merchandise. 


RTT This Little Card Packs a Lot of Information 














CALLING CARDS can carry — a 
a lot of business informa- ee FENNER ono sensinc 
tion if they’re design ed Sieh aia SALES AND SERVICE -- 14 THIRD STREET 
right, says Ilda Fenner of FOND DU LAC, WISCONSIN 
Fond du Lac, Wis. While roo dei ea , 
two-thirds of the Fenner ORS GURNERS 
calling card identifies the @ WATER SOFTENERS 
individual, the firm name, @ WATER SYSTEMS 
the address and the phone, Gisnsaiisiads ieee CLARENCE E. FENNER | 
the other third is devoted 
to a listing of products and ee eee eee eee ——| 
services. END | a ——— ——— =| 
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“QUALITY and ECONOMY... 
SPANG Steel Pipe gave us both” 


says Mr. Joseph Yanasheski, Piping Estimator for 
Joseph, A. Rado, Mechanical Contractor, Berwick, Pa. 


“One of the biggest problems in our busi- 
ness is to do a first-rate job and still keep 
costs in line,” states Mr. Yanasheski. 
“With the help of SPANG CW Steel Pipe 
we were able to do just that at the Ber- 
wick, Pennsylvania, Hospital installation. 
Not only did SPANG Steel Pipe assure us 
of a reliable performance, but also the 
economy of using steel pipe helped us 
keep costs down. 

“Another advantage to using SPANG 
Steel Pipe is its good welding qualities. 
By welding instead of threading the pipe, 
we achieved a considerable savings in 


FAANS 


cw" 
STEEL PIPE 











time costs and eliminated the danger of 


leakage at the joints.” 


KEEP YOUR INSTALLATION COSTS DOWN, 
TOO... WITH SPANG CW STEEL PIPE 


When you use SPANG CW Steel Pipe you 
get top-quality, money-saving perform- 
ance. Why? Because SPANG Pipe is qual- 
ity-controlled during manufacturing and 
thoroughly tested before shipping. Your 
SPANG Distributor can give you the fast, 
efficient service you require. Next job, 
make it steel pipe . . . make it SPANG. 





THE NATIONAL SUPPLY COMPANY 


Subsidiary of Armco Stee! Corporation pRMCY 
. 


TWO GATEWAY CENTER, PITTSBURGH, PA. 


i_ 
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98, 0 tmes 


20,000 feet of SPANG CW Steel 
Pipe fulfilled all the pipe require- 
ments for the Berwick Hospital 

in the air conditioning and heating 
units, sterilizer room and laundry. 
Here in the 40’ x 65’ boiler room, 
the SPANG Pipe runs in the ceil 
ing so that there is no interference 
with the concrete-laying operation 


during construction 


Mechanical Contractor: 
Joseph A. Rado, Berwick, Pa 

Architect: Noakes and Neubaver, 
Washington, D.C 

Hospital Consultant: Gordon 
A. Friesen Associates, 
Washington, D.C 

Mechanical & Electrical 
Consultant: Shefferman and 
Bigelson, Washington, D.C 

SPANG Distributor: Busser 

Supply Company, Lewisburg, Pa. 

















CONTRACTOR ASSNS. . . . National 


Apr. 28-May 1—MCAA — Annual 
convention of the Mechanical Con- 
tractors Assn. of America; Shoreham 
Hotel, Washington, D. C. 


Apr. 28-May 2—OHI—Annual con- 
vention of the Oil Heat Institute of 
America; Olympic Hotel, Seattle. 


June 1-4—NAPC—Annual conven- 
tion of the National Assn. of Plumbing 
Contractors (held in conjuction with 
the annual Plumbing and Heating Ex- 


Miami 


Convention 


position); 
Beach, Fla. 


Hall, 


July 19-24—ASSE—Annual meeting 
of the American Society of Sanitary 
Engineering; Mayflower Hotel, Wash- 
ington, D. C. 


Sept. 27-30—RACCA—Annual con- 
vention of the Refrigeration and Air 
Conditioning Contractors Assn.; (con- 
vention hotel still to be determined), 
Houston, Tex. 


CONTRACTOR ASSNS. . . . State 


Apr. 2-3—Colorado—Annual 


con- 
vention of the Colorado Assn. of 
Plumbing Contractors; Broadmoor 


Hotel, Colorado Springs. 


Apr. 5-7-—North Dakota—Annual 
convention of the North Dakota Assn. 
of Plumbing and Heating Contractors; 
Elks Lodge, Mandan. 


Apr. 9—New Hampshire—Annual 
convention of the New Hampshire 
Assn. of Plumbing Contractors; New 
Hampshire Hwy. Hotel, Concord. 


Apr. 9-11—Michigan—Annual con- 
vention of the Michigan Assn. of 
Plumbing Contractors; Statler-Hilton 
Hotel, Detroit. 


Apr. 9-11—Florida—Annual conven- 
tion of the Associated Plumbing and 
Heating Contractors of Florida; 
George Washington Hotel, West Palm 
Beach. 


Apr. 9-11—Missouri—Annual con- 
vention of the Missouri State Assn. of 
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Master Plumbers; Colonial 


Springfield. 


Hotel, 


Apr. 9-11—Texas—Annual conven- 
tion of the Associated Plumbing and 
Heating Contractors of Texas: Hilton 
Hotel, San Antonio 


Apr. 9-11— Washington — Annual 
convention of the Associated Plumbing 
and Heating Contractors of Washing- 
ton; Benjamin Franklin Hotel, Seattle. 


Apr. 10-11—Virginia—Annual con- 
vention of the Virginia Associated 
Plumbing and Heating Contractors: 
John Marshall Hotel, Richmond. 


Apr. 11—Vermont—Annual conven- 
tion of the Vermont Assn. of Plumbing 
and Heating Contractors; Woodstock 
Inn, Woodstock. 


Apr. 13-15—South Dakota—Annual 
convention of the South Dakota Assn. 
of Plumbing Contractors: Marvin 
Hughitt Hotel, Huron. 

(Please turn to page 126) 


WHOLESALER ASSNS. 


Apr. 1-3—CSA—Spring meeting of 
the Central Supply Assn.; Palmer 
House, Chicago. 


Apr. 5-7—MAWA—Annual conven- 
tion of the Middle Atlantic Whole- 
salers Assn.; Chalfonte-Haddon Hall, 
Atlantic City, N. J. 


Apr. 22-24—SWA—Annual conven- 
tion of the Southern Wholesalers 
Assn.; Palm Beach Biltmore Hotel, 
Palm Beach, Fla. 


May 11-12—NHAW—Annual 
vention of the National Heating and 
Air Conditioning Wholesalers; Ambas- 
sador Hotel, Los Angeles. 


con- 


June 12-14—PHWNE—Spring meet- 
ing of the Plumbing and Heating 
Wholesalers of New England; Equi- 
nox House, Manchester, Vt. 


18-21 — NYSPHW — Annual 
York State 
Wholesalers; 

Alexandria 


June 
convention of the New 
Plumbing and Heating 
Thousand Islands Club, 
Bay, N. Y. 


, 

Sept. 30-Oct. 2—CSA—65th annual 
convention of the Central Supply 
Assn.; Palmer House, Chicago. 


Oct. 25-28—AI—Annual convention 
of the American Institute of Supply 


Assns.: Haddon Hall Hotel, Atlantic 
City, N. J. 
Nov. 1-2—ACRW—Annual meeting 


of the Air Conditioning and Refrig- 
eration Wholesalers; Shelburne Hotel, 
Atlantic City, N. J 


MANUFACTURER ASSNS. 


Apr. 1—TSMA—Spring meeting of 
the Toilet Seat Manufacturers Assn.; 
Palmer House, Chicago. 


Apr. 1-3—GAMA~—Annual meeting 
of the Gas Appliance Manufacturers 
Assn.; Americana Hotel, Bal Harbour, 
Fla. 


Apr. 1-3—SPMA—Spring meeting 
of the Sump Pump Manufacturers 
Assn.; (convention hotel still to be de- 
termined), Chicago. 


Apr. 2—OHINE—Annual meeting of 
the Oil Heat Institute of New England; 
Statler Hilton Hotel, Boston. 


Apr. 6-8—BRI—Annual meeting of 
the Building Research Institute; Penn- 
Sheraton Hotel, Pittsburgh. 


Apr. 8-10—WCF—Annual meeting 
of the Water Conditioning Founda- 
tion; Edgewater Beach Hotel, Chicago. 

(Please turn to page 126) 
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FaW VARIJET BULLET 


The world's leading shallow-well 
pump. Pumps 40-70% more 
















WHATEVER YOUR CUSTOMERS’ NEEDS 
YOU CAN MEET THEM EXACTLY WITH FeW! 


J 


woter, yet reduces motor load and current 
consumption, thanks to exclusive design patent. 
Y-¥% H.P. Motors, 720-1800 G.P.H. @ 10 ft. 


& 20 PSA. 


FEW MULTI-STAGE 


Centrifugal pumps, available with 2, 3, or 4 stages, 
offer greater capacity per horsepower. Also give you 
and forerunner of the Vari- cartridge-type rotary seal, priming valve and air pump- 
jet. Still the best buy for ing device. %-5 H.P. Motors. 2100-7200 G.P.H. @ 10 
many conditions within its ft., & 20 PS. 

capacity. %, VY, Ya H.-P. 
Motors. 450-750 G.P.H. 
@ 10 ft., & 20 P.SJ. 


Faw BULLET JET 


The original horizontal jet 
pump, pioneered by F & W, 


y 
} 
t 





There’s an F & W Water System to meet every well-depth 
and capacity need exactly. This means that you can satisfy 
all demands with F & W, and serve your customers better. 
Not only that, you have the advantages of F & W’s 92-year 
record of dependability, engineering leadership, and ex- 
clusive product advantages to help you sell. Take a look 
at F & W’s line-up for shallow-well service, and you'll see 
at a glance why it not only gives you most complete cover- 


age, but the sales leaders as well. Write for full details today! 


FLINT & WALLING MANUFACTURING CO., INC. 
476 Oak Street, Kendallville, Indiana 


FeW PUMPS GIVE COMPLETE SHALLOW-WELL 








FEW MULTI-PURPOSE 


Converts from shallow to 
deep-well by moving jet 
off pump down into well. 
No extra parts to buy. 
Yo, Y%, 1 HP. Motors. 
Single-stage pressures 
to 60 Ibs. and 450-950 
G.P.H. @ 10 ft. & 20 
P.S.1.; 2-stage to 100 Ibs. 
ond 540-810 G.P.H. @ 
10 ft. & 20 PSA. 


Faw 
IRRIGATION TYPE 


High capacity, high head 
pumps, available with 1 
or 2 stages, especially 
designed for irrigation, 
Gir-conditioning, and di- 
versified industrial uses. 
Y4-7' H.P., 1 & 3 Phose 
Motors. 17-166 G.P.M, 
@ 15 ft., & 20 P.SJ. 





Few ECONOMY 
MULTI-PURPOSE JET 
The economical, multi-purpose 
jet equal in capacity to any 
comparable type, yet priced 
to meet volume competition. 
Ya H.P. Motor. 350 G.P.H, 

@ 15 ft. & 20 PSA. 


SSS FEW GAS 


DRIVEN PUMP 


Where electricity 
isn't available, this 
2-stage centrifugal 
pump, powered with 
2 H.P. Gasoline En- 
gine does the job 
beovtifully. 2100 
GP.H. @ 10. & 





20 P.SA. 
FEW PACKAGE PUMPS 
For easy-to-handle, easy-to- 
sell, easy-to-install business, Few 


PISTON PUMPS 


Where a shallow- 


5 F & W Shallow well Pumps 
ore available packaged com- 
pletely assembled with tanks, 
Pumps and accessories. No 
extra parts to buy and stock. 
These include the VARIJET, 
the Bullet Jet, the Multi-Pur- 
pose, the Economy, and the 
Piston types. 


well piston-type 
pump is desired, this 
model is an economi- 
cal workhorse with 
either ‘4%, % or Vy 
H.P. Motor. 225-450 
G.P.H, 








F.eW means Flowing Wat by Flint & Walline 
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Convention Dates 





Contractor Assns. .. . State 


(Continued from page 124) 
Apr. 15-16—Massachusetts—Annual 
convention of the Massachusetts State 
Assn. of Master Hotel 
Somerset, Boston 


Plumbers; 


Apr. 16-18—New York—Annual 
convention of the New York State 
Assn. of Plumbing Contractors; Hotel 
Utica, Utica 


Apr. 16-18—Georgia—Annual 
vention of the Associated Plumbing 
Contractors of Georgia; General Ogle- 
thorpe Hotel, Savannah 


con- 


Apr. 19-21—Indiana—Annual 
vention of the Indiana Assn. of Plumb- 
ing Contractors; Hotel Deming, Terre 
Haute. 


con- 


Apr. 23-25—Montana—Annual con- 
vention of the Associated Plumbing 
and Heating Contractors of Montana; 
Baxter Hotel, Bozeman. 


Apr. 23-25—New Jersey— Annual 
convention of the New Jersey Assn. of 
Plumbing Contractors; Haddon Hall 
Hotel, Atlantic City 


Apr. 23-25—lIowa—Annual 
tion of the Iowa Assn. of Plumbing 
Contractors; Blackhawk Hotel, Daven- 
port 


conven- 


Annual 
Carolina 


Apr. 23-25—South Carolina 
convention of the South 
Assn. of Plumbing, 
Conditioning Contractors; 
Hotel, Spartanburg 


Heating and Ail 
Cleveland 








Apr. 23-25—Tennessee—A nnual 
convention of the Associated Plumb- 
ing, Heating and Mechanical Contrac- 


tors of Tennessee; New Southern 
Hotel, Jackson. 

May 1-2—Louisiana—Annual con- 
vention of the Associated Plumbing 
Contractors of Louisiana; Captain 
Shreve Hotel, Shreveport. 

May 5-7—California—Annual con- 
vention of the Associated Plumbing 


Contractors of California; Stardust 


Hotel, Las Vegas, Nev. 
May 7-9—North Carolina—Annual 
convention of the North Carolina 
Assn. of Plumbing and Heating Con- 
tractors; Grove Park Inn, Asheville. 


May 7-9—Pennsylvania—A nnual! 
convention of the Pennsylvania Assn 
of Plumbing Contractors; Penn- 
Sheraton Hotel, Pittsburgh 


May 8-9—West Virginia—Annual 
convention of the West Virginia Mas- 
ter Plumbers Assn.; Chancellor Hotel, 
Parkersburg 

May 19-20—Connecticut—69th an- 
nual convention of the Connecticut 
Assn. of Plumbing and Heating Con- 
tractors; Statler Hotel, Hartford 


May 21-23—Idaho—Annual conven- 
tion of the Associated Plumbing and 


Heating Contractors of Idaho; Shore 
Lodge, McCall. 
May 21-23—Utah—Annual conven- 


tion of the Utah Plumbing and Heating 
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Contractors Assn.; Hotel Utah, Salt 
Lake City. 
May 22-23—Arizona—Annual con- 


vention of the Associated Plumbing, 
Heating and Piping Contractors of 
Arizona; Ramada Inn, Phoenix. 


June 18-21—New Jersey—Annual 
convention of the New Jersey State 
League of Master Plumbers; Hotel 
Shelburne, Atlantic City. 


Sept. 17-19—Maryland— Annual 
convention of the Associated Plumb- 
ing Contractors of Maryland; Carvel 
Hall, Annapolis. 


Manufacturer Assns. 


(Continued from page 124) 

Apr. 12-19—NCPM—Meeting of the 
National Clay Pipe Manufacturers; 
Shoreham Hotel, Washington, D. C. 

Apr. 28-29—SBI—Annual meeting of 
the Steel Boiler Institute; Park Shera- 
ton Hotel, Washington, D. C. 


Apr. 28-May 2—OHI—Annual con- 


vention of the Oil Heat Institute of 
America; Olympic Hotel, Seattle, 
Wash 

May 3-4—LPGA—Annual conven- 


tion of the Liquefied Petroleum Gas 
Assn.; Conrad Hilton Hotel, Chicago 


May 10-13—CBRA—Annual meeting 


of the Copper and Brass Research 
Assn.; The Homestead Hotel, Hot 
Springs, Va. 

June 1-4—PHE—Annual Plumbing 


and Heating Exposition. (Held in con- 
junction with the annual convention 
of the National Assn. of Plumbing 
Contractors); Convention Hall, Miami 
Beach, Fla. 


June 2-5—OHINE—Eastern biennial 
exposition of oil heat and air condi- 


tioning of the Oil Heat Institute of 
New England; Statler Hilton Hotel, 
Boston. 


Oct. 5-7—AGA—Annual convention 
of the American Gas Assn.; Conrad 
Hilton Hotel, Chicago. 


Oct. 25-27—NIWKC—Annual con- 
vention of the National Institute of 
Wood Kitchen Cabinets; The Home- 


stead, Hot Springs, Va. 


Oct. 29-30—AHLMA—Fall confer- 
ence of the American Home Laundry 
Manufacturers Assn.; Commodore Ho- 
tel, New York City. 


Nov. 2-5—ARI—1Ith exposition of 
the Air Conditioning and Refrigera- 
tion Institute; The Auditorium, At- 
lantic City, N. J. END 
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This plaque is only awarded 
to dealers who are thoroughly 
trained and maintain a stock 
of repair parts. 


FAIRBANKS -MORSE 


_— 


MULL ee 


QUALITY with SERVICE 


A man 


SV ETULEELEN RL 


you ought 
to know! 





4 


The F-M Water System Representative. The average F-M representa- 
tive is 39 years old. He has been with the company 1012 years. He has 
served dealers for 8 years and sees each of them frequently. He knows 
water systems! 


This man knows Home Water Systems 
...all types and all sizes. He knows 
where each type and size should be used 

..and where it should not be used. He 





THE EXCLUSIVE BIG 3 


knows the attractive profit opportunities 
for the retailer who sets himself up prop- 
erly for this business. He knows also the 
pitfalls for the dealer who doesn’t do it 
right. 


He is not a sell-and-run salesman. 
After you have become a Fairbanks- 
Morse Dealer, he calls on you frequently. 
Not just to sell you...but to help you 
make money from satisfied customers. 


He sells no other lines. He is a direct 
representative of Fairbanks-Morse. He 


1. As long as the water source 
and family requirements vary 
so widely you will need a manu- 
facturer who can give you any 
type and size to meet your 
customer’s needs best. Fair 
banks- Morse can do just that! 
And, in addition, train you 
and your men on how to select 
the best type and size. 


2. Every water system service 
need is an emergency. You can 
give such service with profit 
and customer satisfaction if 
you are a Fairbanks-Morse 





maintain a minimum working 
We supple 


ment your parts service with 


parts inventory 


big parts stocks in 26 branches 
and depots. One of them is 


near you, 


3. We advertise Fairbanks 
Morse Water Systems and the 
service you give with your 
name and address in your ter 
ritory. The Fairbanks-Morse 
hield is 


only granted to dealers who 


authorized service 


qualify. It is the supreme 





is a specialist on water systems and Dealer. We train your men on symbol of confidence and pro 
hi ls Y | ld k hi how to handle service effi tection for the home or estab 

not Ing e ag ou snou now _— ciently We show you how to lishment off the water mains 
Write to Fairbanks, Morse & Co., 
600S. Michigan Ave., Chicago 5, Tlimois. iggy ern 

ini 

et) FAIRBANKS-MORSE 

a name worth remembering when you want the BEST 

HOME WATER SYSTEMS + PUMPS « SCALES « GENERATORS « ELECTRIC MOTORS » COMPRESSORS « DIESEL, DUAL FUEL AND GAS ENGINES « VES * MAGNET 
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Hydre-Fia PRODUCTS 


THE WORLD’S MOST COMPLETE LINE OF 
HYDRONIC* EQUIPMENT 


Compression 
Tank 


Fio-Control 
Valve 


B&G Monoflo Fittings 


B&G Boosters 





Reducing 
Valve 














Booster 


B&G Universal Pumps * Hydronics: 
The science of 
heating and 
cooling with 
water. 











The B&G emblem has become known as 
a symbol of quality...a natural result of 
continuous effort to improve product and 
service. 

B&G Hydro-Flo Products for hydronic 
systems measure up completely to the 
standards by which every intelligent 
dealer judges the equipment he recom- 
mends and sells, namely, good product, 
adequate service facilities, manufacturing 
responsibility and consumer acceptance! 


A circulated water system, for heating 

and cooling, when equipped with B&G 

Hydro-Flo Products throughout, offers all 

the advantages of a completely integrated 

installation of highest quality equipment, 

B&G Relief and Reducing Valves carrying a single manufacturer’s guaran- 
tee. 


B B&G Condensing Units 
Wi be Ye BELL & GOSSETT 


c oO M P A N Y 
Dept. FR-1, Morton Grove, Illinois 


B&G Airtrol Systems . . 
Canadian Licensee: S. A. Armstrong Ltd., 1400 O’ Connor Drive, Toronto 16, Ontario 
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LIGHTWEIGHT COPPER TUBE IS EASY TO INSTALL. Only one fourth the weight of terrous 
materials—one man lifted and connected this long length of 6-inch copper drainage tube. Overhead 
work is easier with Anaconda copper tube—no heavy equipment for threading or caulking. In close 
quarters, copper tube and solder-joint fittings make light work out of tight work. Use this lightweight 


modern drainage tube—Anaconda copper tube—for your next drainage installation. For more in- 


formation on copper tube, write: The American Brass Company, W aterbury 20. Conn. In Canada. 
Anaconda American Brass Ltd., New Toronto, Ont. 


wre 


2 COPPER TUBE AND FITTINGS for soil, waste and vent lines 
Available through plumbing wholesalers. Products of The American Brass Company 


Longer Lengths—Fewer Joints Preassembly— Saves Time Lightweight Copper 
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5 MINUTES WITH BERGIE! 


By Hal Bergdahl, manager of customer relations, Crane Co., Chicago 


Spending Habits Undergo 


AN 


has 


ASTOUNDING REVOLUTION 


occurred in our spending 
habits, especially within the last 
few years. Maybe you're sort of 
sick of 


tions, but this is the good kind 


reading about revolu- 
no bad guys. 

Our financial way of life dif- 
fers drastically from even that of 
our older brothers and sisters 
And, it has startlingly little re- 
semblance to the way of life of 
our mothers and fathers. 

To me it’s a good change, but 


read on and see if you agree. 


a For (note this 
fully), today almost 33 cents of 


every spending dollar of an aver- 


instance care- 


age family goes for housing—a 
that 
everything from the purchase of 


sort of catch-all includes 
the house and lot to the replace- 
ment of light bulbs. And this 33 
cents today compares with only 
27 cents as recently as 1947-49 
(from Department of Labor sta- 
tistical tables) 

When folks spend more on 
their homes, that’s sweet music 
Don't you agree” 

And the reason for this big up 
the one you might 
the fact 
No sir! 


swing is not 
think perfectly obvious 


that housing costs more 


eA 


that people are buying a 


more tnportant reason 1 


much 
largel quantity af housing, and 
oa bigwer perventage al the dal 
lay is Hulie to this ane tacta 


bHhirvah a \ | he 


heehee 


a Big Change 


money people spend for housing 
the more joy, the more comfort 
and the more happiness they get 
out of this all too short sojourn 


here on earth. 
sHere are some other figures 
that tell more of the story: 

than 29 


spending dollar of the average 


Less cents of every 
city family goes for food eaten 
at home and in restaurants. This 
29 cents compares with 43 cents 
a short 10 years ago. 

This doesn’t mean that people 
are eating less (from the number 
of fatties walking around, there’s 
evidence that we are taking on 
ample food—maybe too ample) 

It reflects the fact that as the 
over-all income has risen, a 
larger percentage of additional 
dollars is 


going for goods and 


services other than food 


e#And now we come to the ob- 


ject lesson Those of us who 


make a good living from the sale 
ol plumbing and heating prod- 
ucts should take special note ol 
this change 

Since the public is spending 
more dollars than ever for hous 
ing, it is pertectly clear that the 


possibilitie ol increasing out 


sales and profits are enormou 


A simple deduction you say” 


Well, ves it is 


ie Piel 


but do we as busi 


recognize the new 


business harigans’ | 
Well, you might properly ask 


What ean ldo about i? 


woarhder! 


It’s 
your job and mine to keep the 
public fully 


My answer is “plenty.” 
informed—to con- 
stantly and pleasantly remind 
them of the long-term benefits 
they are sure to enjoy when they 
invest in beautiful bathrooms, 
happy step-saving kitchens and 
sunshine radiant heating. 
It’s something like true love 

it warrants repeating over and 
over, never stopping. If we don’t 
raise our voices to sing the many 
benefits of plumbing and heat- 
ing, surer than shootin’ they'll 
spend their money for wall-to- 
wall carpeting, drapes, plushy 
furniture and a lot of other stuff 
that won’t do us much good. 


alin reality, it denies the home- 
owner the fullest benefit that he 
is entitled to get from the money 
he invests in his home. 
The signs are clear. The in- 
creased attention to homes is 
good for our nation, for our peo- 
ple and for our industry. 
Educators, social scientists, the 
clergy and a host of other learned 
people always keep harping on 
the great strength that comes to 
a nation when the foundations of 
the home are ample If these 


guys are right, we're headed for 


better and happiei time 
8 Sometime people insist that 
dead But 
Hust tsn t ( we re 


moulting \gain | say 


wandertul 


our industry i that 
merely 
Lite 
h hara 


will he the 


ind uo we pi 
enaueh hu rie 


shhhe 1 i) 








as 


need 


MARSH 
MAKES ’EM 
AND IN 
6 SIZES 


Where quick, easy maintenance is 
essential and removable slotted 
disc holder valves are needed... 


MARSH MAKES ’EM. 


Our Heavy Duty Brass Globe 
and Angle Valves with removable 
slotted disc holders are made to 
government specification. They are 
self-centering, swivel freely yet 
will not slip off the stem during 
assembling and reassembling 
operations. 


What’s more ... you can have 
them in 42”, %”", 1", 1%", Ur" 
and 2” dimensions, This is only 
one type of many specially de 
signed valves MARSH can supply 
you for special installations and 
to meet the most stringent specih 
cations 


Fo commerciai industrial, 
domestic or government specifica 
tion installations the wide range of 
quality-made, advanced ngi 
neered MARSH VALVES can 
Keep you in the bidding ind in 
business 

valves <!' 





 \” \ erp’ es ‘ 


; 
' 


slip-on disc } | 150 lb. valves? 


Fig. 1105 $ 
Fed. spec. WW-V-5la 


UE Wactal Valve COMPANY 


OF DUNKIRK, NEW VORK U.S.A 





Wholesaler Sets Up Modernization Loan Plan for His Customers Customers . .. 


(Continued from page 110) 
boost their sales. The Atlas salesman fre- 
quently joins the contractor in selling his 
first time-payment job, to acquaint him with 
the forms, promotional kit, etc. 

On the consumer level, Atlas is providing 
a series of promotional pieces that will help 
the contractor sell more plumbing and heat- 
ing through easy financing. One is an at- 
tractive, two-color mailer that illustrates 
modern fixtures and equipment, while copy 
stresses their low cost and easy financing. 
Space has been provided for the contrac- 
tor’s personal imprint. 


# Atlas also is holding small dealer meet- 
ings, groups of about 15, to show how time 
payments can become effective sales tools in 
the showroom and can be advertised advan- 
tageously on radio and in newspapers. 

In promoting the financing plan to con- 


tractors, Davis told DE that by offering time 
payments the contractor can sell the whole 
job—carpentry, painting and tile as well 
as plumbing and heating. About 20 percent 
of the jobs so far financed, he says, have 
included the complete remodeling of bath- 
rooms, kitchens or heating-cooling systems. 
All jobs have averaged about $800. 

effective 
to “remodeling centers” 
that act merely as “brokers” for the mechan- 
ical trades. These brokers reap profit both 
from their financing and from their coordi- 
nation of trades, leaving too little for the 
contractors, Davis said. 

By meeting this competition directly with 
one-job authority and easy financing, Davis 
sees the plumbing and heating contractor 
emerging as the leader in the most profitable 
area of today’s building. END 


s Davis financing as an 
counter-measure 


sees 


How the time-payment loan plan is promoted... 





ROW FoR sma. 
* || MONTHLY Payments - 


PROMOTIONAL KIT available to contractors as part of the 
Atlas time-payment loan plan includes suggestions for 


selling remodeling jobs, and consumer-directed brochures 
on benefits of modern plumbing and heating facilities. 
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more to sell 


when you sell 
BURKS pumps 


In selling pumps, the more you have to sell, the 
easier it is. So—with BURKS, you can’t miss... 
because BURKS gives you more. 


BURKS quality, for example, has been recognized 

as outstanding for nearly half a century. 

BURKS performance, model for model, is second 

to none. BURKS dependability is engineered 

into every unit to minimize maintenance and service. 
BURKS features have built-in customer appeal 

that gives you a solid competitive plus. 


That all adds up to more customer satisfaction... 
and that’s bound to mean more sales for you. 

So if you want more to se//—sell BURKS. 

Hustle the coupon to us for full details. 


—"C” SERIES.* The pump with “Life-Lok”’— 
for up to 40% longer life. Self-priming. Slow-speed operation 
© —1725 rpm. Dual-purpose pump—shallow or deep well. 


—“HV"” SERIES.* Installs horizon- 
tally or vertically. Patented “KAM-ACTION” impeller-diffuser 
combination. 


—“HV" SERIES. All new—for greater 


a oe . : capacities at higher pressures from deeper settings. Horizon- 
building quality pumps since 1914 tal or vertical installation. Compression type fittings. Capaci- 
ties to 2310 gph. 


—"S” SERIES. Efficient, dependable, high-per- 
formance pump. For depths te 800 feet. 
*Factory assembled water systems available. 
AND WATER SYSTEMS 


DECATUR PUMP COMPANY, 33 Elk St., Decatur, Illinois 
Please rush details on: 

Full line of BURKS Water Systems Pumps 

Profit opportunities for Distributors Dealers 


Go and Grow with Burks' rowon 


S coneneneinnine COMPANY 





ADDRESS 


TOWN 
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A we parti 
(} sler Cor t e Ama 
" e American Blower D fA i 

and Ss ta ( r An ! 

il Div n)eA I e ( 
e Arkla Air Conditioning Corporation ¢ Armstrong I ace 
Company, Division of National Union Electric Corporatior 
e Bryant Manufacturing Company, Division of Car 
Corporation e Carrier Corporation ¢ Columbia Specia 
Company, Incorporated e Coolerator Division, MeGraw 
Edison Company ¢ Curtis Manufacturing Company e D 
and Night Division, Carrier Corporation ¢ Fraser and Johnst 
Company ¢ Friedrich Refrigerators, Inc. ¢ Frigidaire D 
sion, General Motors Corporation e Gaffers & Sattler, D 
of Utility Appliance Corporation ¢ General Electric Compat 
e Gibson Refrigerator Company, Division of Hupp Corpor 
tion e Grove Furnace, Inc. ¢ Hall-Neal Furnace ( any 
e International Heater Company e Janitrol Heating and Air 
Conditioning Divisi n Corporatior 
e Lennox Industrie Company, Inc 
e The Mathes Cx Alden Corpx 
tion ¢ Mueller Cli ngton Corps 
tion e National-l Corps ne The Pa 
Company, Division « rat ¢ Peerless Corpora 
tion ¢ Perfection Industri f Hupp ¢ i 
e Rheem Manufacturing Company e¢ Round Oak Company 
of Indiana, Incorporated e A. O. Smith Corporation e South- 
west Manufacturing Company e Therm 
Company e¢ The Trane Company ¢ 
tioning Company, Division of Hupp Cor 
States Air Conditioning Corporation e West 
Corporation ¢ Worthington Corporatix 


Borg-Warner Corporation 


Look for this seal... 
the seal that helps you sell 











=Jr{0)-jmaitewa his seal solves themall... 





.. ALMOST 


The ARI Seal of Certification appearing on unitary air-conditioning 
equipment certifies that the unit’s rated capacity is in accordance with 
ARI Standards.* This means that all units bearing the seal can be 
compared on a standardized basis. It means that you can now specify 
with assurance. It means that you can quote capacity ratings to a 


customer, knowing the facts are backed up by: 


1—the reputation of the industry’s trade associations, 


2—the results of an independent testing laboratory, and 


3—the good name of the manufacturer whose product you offer. 


but... 


As a dealer-contractor, it’s still up to you to make the necessary 
measurements, computations and calculations. 

You still have to come up with the proper specifications. 

The Seal of Certification doesn’t solve these problems for you. 

It does solve the problem of determining which units meet your 
specifications. 

And, since these units will do the job your specifications call for, 
you're spared the additional problems of complaints, service calls, 
dissatisfied customers, and mounting expenses for repairs or replace- 


ment of equipment. 


*“Unitary” air-conditioners: Packaged air-conditioners, whether single units or combined units 
(called “split” systems), but not including room air-conditioners or heat pumps. ARI Standard 
210-58 for electrically-driven equipment ARI Standard 250-58 for heat-powered equipment 


For free explanatory booklet and Directory of Manufacturers 
participating in the Seal of Certification program, write to: 

Chief Engineer, Dept. D-4, Air-Conditioning and Refrigera- 
tion Inst., 1346 Connecticut Ave., N. W., Washington, D. C. 
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KOHLER 
LAVATORIES 


Arrowhead, vitreous china, 20 x 18", 24 x 18”, 
Tahoe, enameled iron, same style and sizes. 



























° ° ° ° 

Wide variety... first quality 
New bathroom arrangements are making news. 
The trend calls for more built-in lavatories on 
counter-tops and cabinets. The Kohler line gives 
you the widest range of types and sizes to meet 
customer demands—and increase sales. 


The Arrowhead, of vitreous china shown in a 





tile counter, is matched in style by the Tahoe of 
enameled iron. Both may be built into counter or 
cabinet tops of Formica or other materials. 

The Deauville is a new vitreous china lavatory 
of attractive oval shape. The enameled iron Vilas 
and the vitreous china Piedmont, identically 
styled, have extended fronts that permit space- 
saving installations on 16-inch counters. 

All models are available in seven colors and 
white. Fittings of distinguished design are all- 
brass, chrome-plated. Brass has maximum wear- 


and-corrosion resistance, is unaffected by deter- 





i= ee gents and alkalies. 


Vilas, enameled iron, 20 x 18”. KOHLER CO. Established 1873 KOHLER, WIS. 
Piedmont, vitreous china, same 


ssle and size KOHLER or KOHLER 


Enameled tron and Vitreous China Plumbing Fixtures «+ Brass Fitting: 


Electric Plants «+ Air-cooled Engines «+ Precision Controls 





DomeEsTIc ENGINEERING, APRIL 1959 135 












Nuclear Pumps Bulletin 
An illustrated bulletin 


entitled 
“Pumps for Nuclear Reactor Sys- 
tems” has been issued by Peerless 


Pump. Telling the story of the 
firm’s developments in nuclear and 
related industries, the bulletin de- 
scribes the work done by pumps 
for atomic-fueled submarines, 
atomic-powered steam generating 
plants, research reactors, test facil- 
ities and similar applications. 

Available from: Peerless Pump 
Division, Food Machinery & Chem- 
ical Corp., 230 W. Avenue 25, Los 
Angeles 31. 


Water Heater Brochure 

A four-page brochure illustrating 
and describing its line of blast im- 
mersion-type water heaters (model 
BT) has been published by Sellers. 
In addition to listing sizes of avail- 
able shells, storage capacities, Btu/ 
hr inputs and hourly recovery ca- 
pacities, the brochure details the 


line’s blower arrangements, burner 
assemblies and accessories. 

Available “from: Sellers Engi- 
neering Co., 4876 N. Clark St., Chi- 
cago 40. 


Dishwasher Data Sheet 
A specification sheet describing 
its dishwashers has been issued by 


es = “- 


Set 
rit NGS goon | 


7 





Waste King. The illustrated litera- 
ture contains complete specification 


New Kohler Booklet Helps the Contractor Help the 
Customer Select Room Arrangements and Fixtures 


A 20-page booklet designed to 
aid builders and plumbing contrac- 
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tors in answering requests from cli- 
ents about room arrangements and 
plumbing has been an- 
nounced by Kohler. Called “Your 
Guide to Quality Plumbing Fix- 
tures,” the booklet illustrates room 
settings designed by an architect- 
designer to graphically present the 


fixtures 


latest developments in design, ma- 
terial and color arrangement coor- 
dinated with contemporary plumb- 
ing fixtures. The booklet can be 
secured without directly 
from the firm, its branch offices or 
distributors. 

Available 
Kohler, Wis. 


charge 


from: Kohler 


Co., 





}Jrade Literature 
In Review 


GOOD READING FOR P-H CONTRACTORS 


data for eight models each in the 


firm’s de luxe and custom lines, 
recently introduced. 
Available from: Waste King 


Corp., 3300 E. 50th St., Los Angeles. 


Submersible Pump Bulletin 

A bulletin presenting its new, 
competitively priced submersible 
pump has been released by Dem- 
ing. Besides covering the pump’s 
features, the bulletin includes mo- 
tor characteristics, performance 
tables, special parts listings and 
photos of the pump and its various 
components plus a typical installa- 
tion drawing. 

Available from: The Deming Co., 
543 Broadway, Salem, O. 


Industrial Nozzle Catalog 

A catalog covering its complete 
line of industrial spray nozzles has 
been announced by Wm. Steinen. 
The 32-page catalog contains com- 
plete listings and data on all types 





of nozzles for roof cooling, cooling 
towers, humidifying, brine spray- 
ing, gas and air washing and other 
industrial spraying applications. 

' Available from: Advertising De- 
partment, Industrial Nozzle Divi- 
sion, Wm. Steinen Manufacturing 
Co., 43 Bruen St., Newark 5, N. J. 


(Please turn to page 138) 
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Pe wee 


ing job should 


exceptionally fine features! 


Perfect Chamfer for Easy Piping Make-up Full Ball Joint Automatically 
Corrects Imperfect Pipe Align 


ment 


Briggs Standard Tapered Pipe Threads 
Made by Skilled Mechanics 
on Precision Machines of Our 
Sturdy, Square Shoulder to Withstand Own Design 
Wrench Abuse. 






Heavy, Indestructible, Large, 
Ground Ball Joint and Bronze Seat 


hen you specify WARWICK Unions and 
Fittings, you know plumbing at its fullest. 





WARWICK Unions 

are not just made 

they’re built 

from the bottom up 

in design, met 

als, craftsmanship 
everything 





W| Come what may, you know in fulfilling a 


contract that WARWICK Unions and Fittings will 
back you up right from the start... quick, chamfer 
pipe make-up...perfect BRIGGS Thread-in align- FLANGES 
ment... long lasting operation and efficiency. You 
know these things because back of WARWICK is a 
quality guarantee, identical in every unit which rolls 
off the production line. For WARWICK manu- 


facturing methods assure you and your customers 


WARWICK Fittings, thou 
sands in a run, are each 
and every one precision 
perfect from automation 
production 


the very best through precision controlled automa- 
tion. 








the WARWICK COMPANY 


IDAHO AVENUE 
LINCOLN PARK RHODE ISLAND 
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Trade Literature 








(Continued from page 136) 
Toilet Seat Bulletin 
A bulletin describing its 
plete toilet seat line has been an- 
nounced by Fulton Seat. It covers 
the firm’s four seat styles and lists 
construction and avail- 


com- 


materials 
able colors. 

Available from: Fulton Seat Co., 
2038 Fulton Rd., Cleveland 13. 


Register and Grille Catalog 

A 20-page catalog describing its 
complete line of commercial regis- 
ters and grilles has been issued by 
Air Control Products. The catalog 
is illustrated and contains complete 
engineering details and specifica- 
tions on the firm’s recently intro- 
duced, competively priced com- 
mercial series along with its reg- 
ular Multi-Trol series. Both lines 
also are suitable for residential in- 
stallations. 

Available from: Air Control 
Products Inc., Danford St., Coop- 
ersville, Mich. 


Heavy-Duty Heater Brochures 

Two brochures outlining its di- 
rect-fired heaters commercial 
and industrial installations have 
been issued by Arkos. In addition 
to listing specifications and sug- 
gesting applications, the brochures 
illustrate and detail the construc- 


for 


Sales Aids ... 


tion of the firm’s heaters. The 
heaters are designed for gas, oil or 
combination fuel firing and range 
in capacities from 120,000 to 3,500,- 
000 Btu/hr output. 

Available from: Arkos Manufac- 
turing Co., 7310 Woodward Ave., 
Detroit 2. 


Sewer Cleaner Catalog 

An eight-page catalog describ- 
ing its line of electric sewer and 
drain cleaners has been announced 


by General Wire Spring. The illus- 





SEWER & DRAIN CLEANERS 
KIGHT 
= A 


y 


ng wot = 


Mdor,.. 


mz=rx0n 


A=—2740mrm 


am: ie S 

BUILT BY THE LEADER = 

Wire 

Ry vdpertn ee ey md 
trated, two-color catalog carries 
specifications on each of the firm’s 
electric machines, including its 
Sewerooter Senior and Junior, 
Wheelectric and Handylectric units. 
A section containing parts and ac- 
cessories data 


also is included as 


Silver Foil Packaging and Illuminated Blinker 


Sign Are Highlights of Deming Co. Pump Display 


A display of pumps individually 
packed in silver foil tubes has been 
issued for dealers by Deming. The 
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display, conveniently packaged 
within itself for handling, 
needs only to be plugged into a 
light socket to illuminate the 
blinker message, “Bears Looking 
into ... Deming Pumps and Home 
Water Systems.” Changeable mes- 
sages, readable from two sides of 
the display, also will be made avail- 
able shortly. 

Available from: The Deming Co., 
543 Broadway, Salem, O. 

(Other Sales Aids on page 45) 


easy 


DISCUSSING DEMING CO.'s “Eye Stop- 
per’ pump display are George Trisler 
(left), sales promotion director, and 
Lee Taylor, advertising director. 





well as full operating instructions 
for the firm’s large equipment. 

Available from: General Wire 
Spring Co., S. Ninth and Sarah 
Sts., Pittsburgh 3. 


Radiant and Domestic 
Water Heating Bulletins 

Two bulletins containing specifi- 
cations and installation data on its 
line of instantaneous heat exchang- 
ers (type SU) have been issued by 
Bell & Gossett. One bulletin, for 
heating radiation water with steam, 
contains rating charts for the most 
commonly required temperature 
rises for heating radiation, radiant 
panels and snow melting applica- 
tions. The second bulletin, for 
heating domestic water with steam, 
has ratings for service and feed 
water heaters and for swimming 
pool heaters. 

Available from: Bell & Gossett 
Co., 8200 N. Austin Ave., Morton 
Grove, IIl. 


Hangar Heating Bulletin 

An illustrated bulletin describ- 
ing aviation hangar heating instal- 
lations utilizing overhead revolv- 
ing discharge heaters has been 
issued by L. J. Wing. The 20-page 
bulletin discusses problems and 


WING 


AIRCRAFT 
HANGAR 
HEATING 





solutions in hangar heating; shows 
typical installations; offers layouts; 
and provides engineering data for 
the firm’s line of steam, hot water 
and gas-fired units. 

Available from: L. J. Wing Man- 
ufacturing Co., Linden, N. J. 


Industrial Heater Bulletin 

A bulletin containing sample 
specifications for heavy-duty, di- 
rect-fired, forced air heaters has 
been issued by Reznor. The bulle- 
tin contains quick reference data 
on the firm’s complete line of 
heaters ranging in capacities from 


(Please turn to page 142) 
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New twaieo Type “oH” 
ONIT HEATERS 





TOP VIEW SIDE VIEW 


VERTICAL ale) iP 4e), ae} & 
DISCHARGE LOUVRES DISCHARGE LOUVRES 





Arrangement of both horizontal and vertical designed for either steam or hot water system 
discharge louvres (standard equipment—no Capacity range is from 65 to 1200 EDR 
extra cost) in these new unit heaters affords Working pressures are up to 150 psi 
efficient control of both heat spread and dis- Long life is assured with aluminum heating 
tance of throw. element fins; copper tubes with permanent 
This dual control effects extra efficiency and mechanical bond; phosphatized rust resistant 
extra economy required in factories, commercial steel casing; motor support doubles as fan 
and institutional buildings, making Dunham- guard. Motors are sleeve bearing—single and 
Bush Type “H” the best unit heater buy for three phase. 
such installations. Send for File 1306C listing sizes, capacitie 
The new Dunham-Bush Unit Heaters are and other technical data 
‘ pl 4 . 
Page yee en ha 


Dunham-Bush. Inc. | fad te 





AIR " NIN REFR ERAT i] HEATIN HEA bEN ER 
WEST HARTFORD 10 e CONNECTICUT e U. S. A. 
=o paver ) 
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ARE THE 
NUMBER ONE CHOICE FOR MODERN 


PIPING SYSTEMS BECAUSE THEY ARE 
LIGHTER, EASIER TO ASSEMBLE 
FASTER, MORE ECONOMICAL TO 

INSTALL » COMPACT » SAVE VALUABLE 

SPACE AND PROVIDE A LIFETIME OF 

HEALTHFUL TROUBLE-FREE SERVICE 


The Mueller Brass Co... . originators of the famous 
Ider-type fittings . . . offers one of the largest 
an omplete line of DWV drainage 
fittings in the ind y meet any job 

d and code req ment 


ecify and use Streamline DWV Cop- 
per tube and drainage fittings . . . 
: They're made for each other... 


available now at your wholesalers. 





less with copper" S-1036 


265 


PORT HURON 4, MICHIGAN 
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ORMICA 


news in bathrooms since they moved indoors 


is the most profitable 


To really sell bathroom remodeling you need to do more than replace 
obsolete fixtures. Your prospect wants the convenience and beauty of a 
Formica Vanitory. She wants someone on the job who will contribute ideas 
that revitalize the whole look and feel of the room and who will accept the 
responsibility for the entire job. 


Complete details of how 


you can make Formica 
work for vou are included 


in an information kit 


That’s why you should make a Formica fabricator a working part of your especially prepared for 
remodeling team. plumbing contractors. 


You can control and price the complete job. His trade discount to you for 


a shop built Vanitory can allow you to add your normal profit on a greater 7% SEND THE COUPON TODAY! 


unit of sale. Did you also know that his services as a subcontractor for new 







wall applications will also help sell the job and provide you with still = _ — 
another profit opportunity $ 
; : 2 eae + FORMICA CORPORATION 
Look in the Yellow Pages under “‘plastic’’ for a fabricator near you ; 4627 Spring Crone Ave 
ae Cincinnati 32, Ohio 
( 4, sok i deo eh aioe oa oe 
/$ po | corlifies genttine psec 
: Vi Counties” ADDRESS 
Be sure you get genuine Formica. Look for oe CITY 10NE STATE 
this wash-off registered trade mark on the surface. product cvanameie FD-2063 
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Trade Literature 





(Continued from page 138) 


400,000 to 2,000,000 Btu/hr output. 
Available from: Advertising De- 


partment, Reznor Manufacturing 
Co., 148 W. Market St., Mercer, Pa. 


Metal Gas Vent Catalog 

A 16-page catalog describing its 
line of metal gas vent, pipe and fit- 
tings has been announced by Van- 
Packer. The catalog covers con- 
struction features, typical installa- 
tions and the 
double-wall, units, 


specifications on 
air-insulated 


nn. 
FLINTKOTE 


METAL GAS VENT 





available in round and oval pipe. 
Available from: Van-Packer Co., 

Division of Flintkote Co., 1232 Mc- 

Kinley Ave., Chicago Heights, III. 


Heavy Equipment Specs 

Three specification sheets cover- 
ing its motor grader and two Dies- 
el-powered crawler tractors have 


ALLIS Cu Acmens 






CRAwiee TRACTORS 


SS eas 
= os 
been issued by Allis-Chalmers. All 
three sheets feature cutaway views 
of the units supplemented with de- 
tailed descriptions of their parts. 

Available from: Allis-Chalmers 
Manufacturing Co., 1126 S. 70th St., 
Milwaukee 1, Wis 


Industrial Boiler Brochure 
A 16-page brochure has been is- 


sued by Vapor Heating, showing 
industrial installations that 
feature the firm’s drum modulatic 
water tube boilers. Explaining each 
installation by photos and captions, 
the brochure illustrates instances 
of sol¥#Atg heating problems in 
various industries by installations 
of single and multiple boilers in 
high and low pressure systems. 
Available from: Vapor Heating 
Corp., 80 E. Jackson, Chicago 4. 


recent 


New Senate Chambers 

The big wheels of Washington 
will roll more smoothly with more 
washrooms, says J. George Stewart, 
capital architect. 

Stewart is defending the U. S. 
Senate against charges of extrava- 
gance in building a $20 million 
office building. He points out, for 
example, that while plans call for 
three water closets for each sen- 
ator, the legislator must share these 
with 20 or more of his employees 
and relatives. 

Since bureaucrats spend thou- 
sands of dollars every minute, ob- 
viously taxpayers won't want them 
wasting time outside a washroom, 
waiting for an adjournment 


P-H Products Dressed a la Mexico Win Award for California Contractor... 


San Dieco, CaAtir. 
two 


A pipe-fitting 


space man, food waster dis- 


poser peons and a water heater 
senorita added up to a prize-win- 
ning window display for Clarence 
Christiansen, local p-h contractor. 
the 


Pacifico,” an 


Occasion two-month 
“Fiesta del 


affair here. 


was 
annual 
During the fiesta, the 
city’s streets, stores and windows 
are gaily decorated to carry out a 
Mexican that the 
city’s Mexican-influenced history. 


motif reflects 


a Christiansen’s senorita, a 30-gal- 


lon water heater, was dressed in 
a red and black skirt, blouse and 
bolero; on her pretty cutout head 
she wore a black lace mantilla. The 
two happy-go-lucky Mexicans were 
disposers wearing colorful boleros 
and big hats. 

The man who put the scene into 


the space age was made of pipe 
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and wearing an 


mask. He 


fittings 
tank 


oxygen 


and shown 


was 


about to launch a silver foil rocket 
complete with hitch-hiking mouse. 





FIESTA WINDOW DISPLAY: Humorously dressed p-h products won an award 
for Clarence Christiansen, San Diego, Calif., in the recent “Fiesta Del Paci- 
fico” celebration in honor of the city’s Mexican-influenced early history. 
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Tight as a NEWBURY Fitting 


Yuu get better service on higher quality pipe fittings from Newbury. Each fitting 
is individually inspected and the highest methods of quality control are used throughout the 
manufacturing process. This assures no-leak fits and straight threads for perfect alignment. When 
you buy Newbury you know you've purchased the very best. 









































——— i 
7, ~ - ‘ i - L J 
t \ é 
PLUGS BUSHINGS DRAINAGE STEAM PLUMBING 
SPECIALTIES 
NE \\ BURY MANUFACTURING CO., INC. 
A Subsidiary of Soss Manufacturing Co., Detroit Established in 1889 





LIST TO LRST / TD Lis? Talla Sates Ala bama 
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For top performance...and PROFIT... in the 3.00 to 7.00 G.P.H. range! 


U.S.- CARLIN OIL BURNERS 


Advance design models for... 


Y LARGE HOMES / PUBLIC BUILDINGS 
SMALL to MEDIUM COMMERCIAL INSTALLATIONS 







































Check the quality; 
check these specifications 


MOTOR — !. H.P. (Model 500S-35); '« H.P. (Models 650, 700S- 
35). Long-hour duty with safety overload control. Complies with 
NEMA mounting specifications. 

TRANSFORMER — 10,000 volt. Shielded to eliminate radio and TV 
interference. 

AIR TUBE — Steel. 

FAN — Precision balanced. Mounted directly on motor shaft. 
NOZZLES — Dual. Stainless steel alloy. Hollow cone spray. 

FUEL UNIT — Single-stage ( Models 500S-35, 650), two-stage (Model 
700S-35) with built-in strainer and pressure regulating valve. 
COMBUSTION HEAD — High Temperature Combustion Head (Shell 
Head) and finned collar for most efficient mixture of air with oil 
(Models 500S-35, 700S-35). Standard Head with deflector vanes 
formed at a fixed angle to establish air pattern (Model 650). 
ELECTRODE ASSEMBLY — Nichrome steel electrodes with full-glazed 
porcelain insulators counterbored for maximum safety. “Wide-arc” 
electrodes to give heavier spark, assure positive ignition during low 
voltage periods. Rigid, heavy-gauge brass bus bars (Models 500S- 
35, 700S-35); high tension leads (Model 650). 

SOLENOID VALVE — Combination delayed opening and instantaneous 
cut-off oil valve standard equipment on Models 500S-35, 700S-35, 
available as extra on Model 650. 

HOUSING — One-piece cast iron. Designed to assure efficient air 
delivery and smooth, quiet operation. Machined to rigid standards. 
COUPLING — Universal type with neoprene center piece. 
CONTROLS — Thermostat, limit control, and stack relay; also avail- 
able with electronic controls. 


ELECTRICAL CHARACTERISTICS — 115V-60 cycle. 1725 R.P.M. 


Floor to Floor to 
Length Width Height Height Nozzle Nozzle Tube 
(over-all) (over-all) (Min.) (Max.) (Min.) (Max.) Length 


22%" 1836” 


MODEL 
5005-35 
3.00 to 4.50 G.P_.H 


MODEL 
7008-35 
3.50 to 7.00 G.P.H 








MODEL 
vw 


























5008-35 
12’ tube 


5008-35 
18” tube 





18” a * ag 10” 26” <5” 















28%" 18%” 18” 21" a 10” 184%" 4%" 












700S-35 28%" 21” 22%" = 25%" 10%" 13%” 15%" 4%" 













650 28” 20%" 22%" 25%" 10%” 1314" 




















Listed by Underwriter’s Laboratories, Inc. Conform 


MODEL to U.S. Government Commercial Standard CS75-56. 
650 


3.50 to 6.50 G.P.H 
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new features simplify installation of 






BASEBOARD RADIATION 
(and brighten your profit picture, too) 


MEMBER 





Nesbitt has added new design features to its 





attractive and functional Baseboard Radiation that 
makes installation faster and easier . . . cuts your 


labor costs and adds to your profits. 


NEW Support Brackets .. . 
snap securely into place on the back panel. No 
screws, no holes, no time-consuming labor. 
No chance for error in placement. Front panel 


locks positively in place. 


NEW Cradle for the element... 


clips firmly on fins, assures noiseless expansion 





and contraction. To support bare tubing, 
simply turn the cradle 90° and it locks securely 
in place in the support bracket. Simple, quick, 
sure. 





Lever Operated Damper .. . 
opens or closes at the touch of a finger. Spring 


hinge maintains desired damper setting. 





The smart, clean lines of Nesbitt Baseboard remain unchanged. With 








S these new features, you have even more to offer . . . and more to gain 
. with Nesbitt—today’s best buy in baseboard radiation 


For more information send for Publication 200-1. 


= 7-4-3 a -Ley-¥ de) Mode by John J. Nesbitt, inc., Philadelphia 26, Pa. 


Sold exclusively through 
Plumbing and Heating Wholesalers 


RADIATION 
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New Products 





(Continued from page 78) 


Paste Solder 


A new Quick 
paste solder has been announced by 
L. R. Oatey. The solder is a 50/50 
tin-lead mixture with active flux 
and a suspending agent. It is avail- 
able in %, 1 and 3-lb cans. 

Manufacturer: L. R. Oatey Co., 
10230 Berea Rd., Cleveland. 


formula for its 


Flexible Shower Arm 

A flexible shower arm that ac- 
cepts any shower head has been 
added to its line by Spartan. It en- 
ables a person to shower without 
getting his hair wet. 


Manufacturer: Spartan Electric 
Radiator Corp., 52-55 74th St., Ma- 
speth 78, N. Y. 


Laundry Tray Pump 

A laundry tray pump has been 
added to its line by Kam Products. 
It features a’cast pump housing and 





sand cast aluminum reservoir and. 


impeller. The %-hp unit has an 
automatic displacement type liquid 
level control. The pump has a 14- 
in. inlet and 1-in. female pipe dis- 
charge port. 


Manufacturer: Kam _ Products 
Corp., 237-249 Alabama Ave., 


Brooklyn 7. 


Packaged Air Conditioners 
Two packaged air conditioning 
units for commercial and industrial 
installations and rated at 40 and 50- 
ton cooling capacities respectively 
have been introduced by Westing- 
house. Major features of the single- 


New Citation Line of Gas-Fired Heating Equipment 
for Residential Installations Announced by Temco 


A line of gas-fired heaters has 
been announced by Temco. The 
line, termed Citation, includes the 
Pre-Vent (through the wall), 
Vented Radiant, Vented Circulator 
and Pin-Up units. The Pre-Vent 
comes in 20,000 and 30,000 Btu; the 
Vented Radiant comes in 40,000, 
60,000 and 75,000 Btu; the Vented 


Circulator comes in 35,900, 55,000 
and 70,000 Btu; and the Pin-Up 
comes in 25,000 Btu. All models 
feature a high-temperature silicone 
enamel finish in colors 
and a heat chamber designed to 
eliminate expansion noises. 
Available from: Temco Inc., 4101 
Charlotte Ave., Nashville 9, Tenn. 


two-tone 


Temco 7 


“Pre-Vent 
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compressor units application 
flexibility and compact size. Meas- 
uring 36 wide, both models 
have separate fan sections that en 
able five different mounting 
tions, and the units can be modified 


are 
ins. 
op- 


to make water connection on either 
end and to locate the control panel 
The units are 
available with three sizes of water- 
without 
condensers for air- 
condenser 


on alternate sides. 
cooled condensers; or 
water-cooled 


cooled or evaporative 


applications. One and two-row 
steam distributing coils, two-row 
water coils and filter section are 


available for both units. 
Manufacturer: Air Conditioning 

Division, Westinghouse Electric 

Corp., P. O. Box 510, Staunton, Va. 


Circuit Breaker 

A circuit breaker designed pri- 
marily for overload protection on 
automatic clothes washers and other 
110-v appliances utilizing motors 
up to % hp has been announced by 


Metals & Controls Corp. The unit, 


fil 





x 


with ratings ranging from 5 to 25 


amps, also is applicable for recti- 
fier and cable protection on con- 
trols used in heating and air condi- 
tioning. The breaker has an indi- 
cating band to save time in locating 
a tripped circuit. A trip-free con- 
struction feature prevents the unit 
from being held closed if an over- 
load exists. 

Manufacturer: Spencer Thermo- 
stat Division, Metals & Control 
Corp., Attleboro, Mass. 


(Please turn to page 150) 


TEMCO 
RADIANT 
Paro GAS HEATER 
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NEW 
FROM 
TACO... 
THE 
PERFECTA 





QUIET 


BELIEVE 
IT’S 
RUNNING 


The world’s finest circulator .. . 
no seals; no lubrication; 

no couplings; compact; economical 
to operate. Try one on any job 
where quiet is a must! Write for 
technical information. 


BP O71 Oe | —7 8 St — ed OO) 1 8 @) 7 5 


Rha) @ ee Oia - Valse — 30a 1-3 ee @ie- Tals cole M> Ml lalelc!- Ml -il- Tale | 


ri. 
Serving the Hydron industry 
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DEALERS / MAKE HUGE 


MODEL A-1800 
SURECLOR 


Manufactured by 


PADDOCK 


of TEXAS 


oN Mee), FN 


HIORMATORS 


MODEL 1820 
CHLORINJECTOR 


° BIG UNTAPPED MARKET 
° FINEST CHLORINATORS 
° NEW SELLING PROMOTIONS 


sureciorn CA/orinator 


Makes even lake water safe to drink! 
Low in cost . .. just pennies a week, it 
provides protection against bacteria, 
stops red stain, controls lime scale and 
corrosion. Injector type, it is easy to 
install near water source. 


marx Chlorinjector 


Positive feed, water-powered unit that 
requires no electricity to operate, this 
chlorinator purifies drinking water, 
stops red stain and controls lime scale 
and corrosion. Self-contained unit is 
compact, and easy to install. 


CLAYTON MARK & COMPANY 
1900 Dempster Street 
Evanston, Ill. 


Cash in today on the huge, untapped market of rural, home 
owners who need and are anxious to buy a home water puri- 
fication system. CLAYTON MARK has two time-proven 
chlorinators that more than satisfy this demand for water 
protection—the Mark CHLORINJECTOR and the Mark 
SURECLOR. Both are quality products that offer large 
profit margins. 


CLAYTON MARK has scheduled nation-wide advertising 
plus a local promotional program to make it easier for you to 
sell. In addition, live leads will be furnished in your territory 
to further add to your sales. Write today for the name of your 
nearest distributor and reap the harvest in profits that’s just 
waiting for your call! 


CLAYTON MARK 


[] Please send me name of nearest distributor. 


& COMPANY 


1900 DEMPSTER STREET ¢ EVANSTON, ILL. 


[-] Send me complete literature on Chlorinators. 


NAME 





ween e ewe ee ewe eo ee ed 


ADORESS. 
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BR IGSqs the style leader in plumbing fixtures 
B EA UT Y WA RCE 








CONVENT AND ACADEMY of the SACRED HEART, Bloomfield Hills, Mich. Architects: Smith, Hinchman & Grylls Associates. Plumbing Contractor 


New Academy of the Sacred Heart features 
the compatible color of Briggs Beautyware 


: : 2% “f : = 

Briggs Milton Lavatories specified for Sacred 
Heart Academy are of fine vitreous china in 
two sizes, 24"x20” and 20’x18”, for 8” com- 
bination fittings. 4 colors were used. 


LE ] 
Briggs Jupiter Foun- Briggs Tot Water 
tains for the Academy Closets, vitreous china 
are vitreous china syphon-action models, 
wall-hung models, in 10” high, used in the 
3 Beautyware colors. Academy kindergarten. 
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Balanced design, functional superiority, the modern beauty of color! The 
architectural firm of Smith, Hinchman and Grylls Associates found that 
Briggs Beautyware met each demand in their design for the Academy 
and Convent of the Sacred Heart. For the girls’ academy the architects 
specified Briggs Beautyware fixtures, many of them in color. For your 
own commercial and institutional work, you'll find that Briggs Beauty- 
ware commercial fixtures offer decided advantages. Choose from a 
complete easy-to-install line of well-balanced designs, created by 
Harley Earl, Incorporated, for Briggs, in fine high-density 

Rigid quality controls insure that Briggs fixtures meet every plumbing 


specification as well as every test of the designer’s eye. 


BRIGSss 


B ) \\ 





New Products 





(Continued from page 146) 


Trench Drill Line 

A line of trench drills that oper- 
ate without breaking pavement has 
been announced by Salem Tool. 
The drills handle augers 4 to 24 ins. 
in diameter and 2 to 6 ft in length 
and have variable hydraulic feed. 


a The smallest unit (model 10-D), 
which handles 10-in. 
diameters, power 
supply unit connected to the drill 
by two 25-ft hoses. The drill also 
may be operated from any source 
capable of furnishing hydraulic 
power of proper pressure and 


augers to 


has a separate 


quantity. Two larger units (models 
16-TD and 24-TD) handle augers 
to 16 and 24 ins. in diameter; pow- 
er units on these drills are inte- 
grated with the machine, and their 
carriage speeds, respectively, are 
from 0 to 40 and 0 to 6% ft per 
minute. Augers to 36-in. 
handled by a 


diam- 


eters are larger 
model. 
Manufacturer: Salem Tool Co., 


767 S. Ellsworth St., Salem, O. 


Automatic-Lock Wrench 

A wrench locking device that 
automatically holds exact jaw 
openings has been developed by 
Proto Tool. The 4, 6, 8, 10, 12, 16 


* 


and 20-in.. Clik-Stop adjustable 
wrenches are equipped with the 
Golden Knurl, a device consisting 
of two teeth in the wrench body 
which mesh with grooves in the 
spring-loaded knurl and prevent 
jaw openings from creeping or 
changing when the wrench is tem 
porarily removed. The lock tightens 
more as the user pulls harder on 
the wrench. All sizes are available 
in a black industrial or 
plated finish. 

Manufacturer: Proto Tool Co., 
Division of Pendleton Tool Indus- 
tries Inc., 2209 Santa Fe Ave., Los 
Angeles 54. 


chrome- 


Btu Meter 


A Btu meter designed primarily 
for use in measuring heat transfer 


New Sellers Immersion Water Heater Has Modified 
Front Construction for Versatility in Installation 


A modified front construction 
for its model BT blast immersion 
water heater has been announced 
by Sellers. It permits a revised 
arrangement of burner equipment, 
controls and accessories to better 
meet certain installation require- 
ments. The heater itself is avail- 
able in capacities ranging from 276 
to 4,600 gph recovery at a 100F 
rise with input ratings from 288,000 
to 4,800,000 Btu/hr. 

Manufacturer: Sellers Engineer- 
ing Co., 4876 N. Clark St., Chicago 


in hot water generators, cooling 
towers, refrigerating systems and 
similar applications is announced 
by Hays. A single recorder contin- 
ually records, indicates and inte- 
grates Btu loss or gain in a flowing 
liquid. 

Manufacturer: Hays Corp., E. 
Eighth St., Michigan City, Ind. 


Bathroom Cabinets 

A series of bathroom cabinets 
has been introduced by Kohler for 
with its vitreous china and 
iron lavatories. Called the 
Bath Maid cabinet, the units can 
be adapted to any bathroom. 


use 


cast 


sAll the cabinets are made of kiln- 
dried hardwood with doors of solid 
laminated Presdwood. Exteriors 
are finished in gray and the lami- 
nated counter tops are furnished 
in three colors—gray, tan and red 


linen. The doors of the cabinets 


are equipped with magnetic 
catches and chrome-plated pulls 
The units are available in 12, 18, 
24 and 30-in. sizes which can be 
assembled in any combination. 

Manufacturer: Kohler Co., Koh- 
ler, Wis. 


Electronic Air Cleaner 

An electronic air cleaner de- 
signed for residential and small 
commercial applications has been 
introduced by Trion. Measuring 2 
ins. deep in the direction of air 
flow, the unit fits an area used by 
a standard disposable filter and has 
a capacity of 640 to 1,000 cfm. Of 
aluminum and plastic construction, 
the moving 
and operates on the principle of 


cleaner has no parts 


electro-static precipitation. Its 
power requirement is that of a 25- 
watt light bulb. The unit’s powe1 
pack is equipped with a 6-ft cable 
Manufacturer: Trion Inc., 1000 
Island Ave., McKees Rocks, Pa 


(Please turn to page 154) 
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BURNHAM keeps you ahead 


in Hydronic Heating! 


Since 1873 


WITH ADVANCED DESIGN IN BOILERS 


Burnham was first with modern vertical flue travel 
boiler design . . . and first again with the completely 
built-in tankless heaters for year ’round hot faucet 
water! This design leadership, plus Burnham’s genera- 
tions-old craftsmanship, put you ahead. Ahead in sales 
. ahead in customer satisfaction . . . ahead in profit. 
You profit doubly, too, through easier installation and 
fewer callbacks. Keep ahead — install Burnham! 
HOLIDAY and JUBILEE® both available as completely packaged 


units. Jackets have handsome two-tone blue and gray Hammerloid 
baked enamel finish. 








HOLIDAY cast-iron gas boiler is Boilers ~wANTEE Burnham JUBILEE Wet Base Cast-lron Oil 
the newest, most advanced design you Boilers Boiler entirely surrounds the flame 
on the market. It features fuel-sav- install i wear like with water-backed heating sur 
ing Vertical Flue Travel. Optional now are | iron—because faces. Vertical Flue Travel for maxi- 


built-in tankless heater gives year mum fuel efficiency. Built-in tank 
‘round hot faucet water. i. i ti )} they're made ~ 
+60 and#70 now provide capaci- Zu of iron 

ties from 300 to 2700 sq. ft. water 

and from 325 to 1580 sq. ft. steam, 

net |-B-R ratings. A. G. A. approved. *Hydronics . 


less heater for year ‘round hot 
faucet water. Capacities from 445 
to 1525 sq. ft. water and from 320 
to 955 sq. ft. steam, net |-B-R ratings 
. . the science of heating and cooling with water 


. Over 75,000 installations have proved 
BASE-RAY’S finer performance! One- 
piece cast-iron construction can’t dent, 
warp, rattle or come apart like fabricated 
non-ferrous baseboards, 

. Lasts a lifetime. 

. Slender, streamlined, provides maximum 
beauty .. . looks like ordinary wood base- 
board. 

.Gives constant comfort, holds heat while 
burner is off because it is fully water- 
backed. 

- Heats with sunlike radiant rays with no 
sheet metal front to obstruct them. 

. Provides the evenest floor-to-ceiling tem- 
peratures known. 


. Costs a little more, worth a lot more! 


Burnham Corporation 
Irvington, New York 


Please send me, without obligation, full facts on 

HOLIDAY [] JUBILEE [] BASE-RAY [] 

Heating & Cooling Division MEMBER 
Irvington, New York ] 


RADIANT HEATIA® : 
First in the manufacture of baseboard heating 


MEMBER OF THE BETTER HEATING-COOLING COUNCIL 
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eS OF ne > 


RETAINING BLOCKS attach 
to studs — hold panels se- 
curely in place without use 
of extra backing. 


is 


ADJUSTABLE LEGS correct 
for uneven floors. Attach 
hefore panels are mounted, 
adjust at any time. 








VALVE ENCLOSURES screw 
to panels, remove without 
marring plaster. Door gives 
access to valves and vent. 


EXTENSION PANELS Of heavy- 
gauge steel match heating 
panels. Openings and lines 
have identical styling. 





COMPLETE FLEXIBILITY 


with Model 10 Radiantrim baseboard panels 


Now it’s easier than ever to get all types of heating 
jobs. The American-Standard Radiantrim system 
lets you handle tough jobs—especially those with 
high heat loss—profitably. Easier than ever to in- 
stall because of redesigned accessories, panels come 
in 12’, 18” and 24” lengths for easy, economical 
sizing in 6’’ increments. 
American-Standard cast iron radiation for any replacement job 


SUNRAD radiators have a cabinet-like front for at- 
tractive installation in homes, offices and institutions. 
Available in two convenient sizes (5’’ by 20” and 
7%" by 23’) and up to 45 sections in lengths for 


Amanican Standard and Standard® are trademarks 


any free-standing, recessed or wall-hung installation. 


ARCO slim-tube radiators are designed for use with 
hot water, steam or vapor systems. Liberal water- 
ways eliminate frequent venting. 


CONVECTORS for free-standing, recessed or wall- 
hung installations . .. have removable cabinet fronts. 
Available in six styles, 4 depths, 6 heights and 10 
lengths for all types of installations. 


For more information see your distributor or write: 
AMERICAN-STANDARD, PLUMBING AND HEATING 
Division, 40 W. 40th Street, New York 18, N. Y. 


f American Radiator & Standard Sanitary Corporation 


Amenrican-Standard 


PLUMBING TT HEATING DIVISION 
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Construction of basementless homes 


creates an enormous new demand for 
heating ducts. Clay Pipe is ideal for 
this purpose— odorless, dustless, low- 
est cost in place, longest lasting. 


Plumbing-heating Contractors are 
cashing in with double Clay Pipe sales: 
Clay Pipe for the usual house con- 
nections AND Clay Pipe for the heat- 
ing ducts. This double sale is boosting 
Clay Pipe usage per house from 50 
feet to 250-400 feet! Here is worth- 
while extra business, so get your share 
of these new, easy profits now. 


ONLY CLAY PIPE HEATING DUCTS 
OFFER ALL THESE ADVANTAGES: 


* odorless, dustless 


* can’t rot, rust or 
disintegrate 


* needs no anchoring 
because it can’t squash 
out or float 


ranguee FEA WED EDIEY 200. 222 0.0 


NATIONAL CLAY PIPE MANUFACTURERS, INC. 1820N Street, N. W., Washington6, D.C 
311 High Long Bidg., 5 E. Long St., Columbus 15, Ohio + 703 Ninth & Hill Bidg., Los Angeles 15, California + Box 172, Barrington, IWlinois + 1401 Peachtree St..N.E., Atlanta 9, Georgia 
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New Products 





(Continued from page 150) 


Balicock 

A ballcock that 
operate quietly at all 
has been announced by Mansfield 
Sanitary. The unit features a nylon 


is designed to 


pressures 


valve seat, diaphragm 
and two working metal parts. It 
has adjustments on 
float rod and refill outlet that con- 
trol the flow into tank and bowl. 

Manufacturer: Mansfield Sani- 
tary Inc., 126 First St., Perrys- 
ville, O 


neoprene 


also simple 


Perforated Steel Duct Tape 

A perforated duct 
which can be used with bolts or 
nails has been added to its line by 
Western Wire. The 
galvanized, 3%4-in. wide Ductape, to 


steel tape 


24-gauge 


hold heating and air conditioning 
flues and ducts, is available in coils 
of 10, 25, 50 and 100 ft in bulk and 
in coils of 25, 50 and 100 ft in self- 
dispensing boxes. 

Manufacturer: Western Wire 
Products Co., 1427 S. 18th St., St. 
Louis 4. 


Motorized Globe Valve 

A motorized globe valve for use 
in zone-control hot water heating 
systems and for converting single 
heating 
has been 
Specialty. 


zone-control 
announced by Quality 
Designed for heavy- 


systems to 


duty applications, the unit features 
a fractional-hp 
train, oilite and a 
purging facility on the valve itself. 
The unit may 
ally. It also can be used with low 


motor, enclosed 


gear bearing 
be operated manu- 


pressure steam, vapor and chilled 
water and will operate against line 
pressures up to 150 psi 

Manufacturer: Quality Specialty 
Co., 28th St. and Ave 
Camden 5, N. J 


Lincoln 


Carrier Adds Three Room Terminals to Its Line for a 
Wide Range of Heating-Cooling Requirements 


Three high-velocity ter- 
minals for all-air system applica- 
tion have been added to its line by 


room 


Carrier. Having capacities ranging 
from 50 to 1,700 cfm, the terminals 
are variously designed for double 
duct, single duct with reheat, or 
dual conduit systems. The ter- 
minals are suitable for both indoor 
and outdoor installation because of 
a variety of designs in controls and 
standard accessories such as ceil- 
ing diffusers, sidewall grilles, ple- 
nums for multiple outlets 
floor-mounted cabinets. 


and 


Available from: 
Carrier Pkwy., Syracuse 1, N. Y. 


Carrier Corp., 


Sanitary Circulating Pump 

A sanitary circulating pump fo. 
fruit juice dispensers, ice makers, 
residential water cooled condensers 
and for pumping photographic 
hypo, mild acids, alkalies and sim- 
ilar liquids has been announced by 
March. Only linear polyethylene 


contact the 
pumped liquid in the unit, which is 
designed for constant or inter- 
mittent duty. Slated to replace the 
firm’s discontinued model, the new 
pump, with a choice of two motors, 
is available with 2 or %-in. od in- 
lets and outlets, either straight o1 


and _ stainless steel 


angle. The unit ranges in capacities 
to over 400 gph. 

Manufacturer: March Manufac- 
turing Co., 8015 N. Lawndale Ave.., 
Skokie, II] 


Hot Tap Conversion Unit 
for Water Coolers 

A hot tap conversion unit for in- 
stallation on electric bottle-type 
water coolers has been introduced 
by Cordley & Hayes. Installation 


is accomplished by removing the 
existing faucet and attaching the 
conversion union and new faucet 
adapter in its place. The conver- 
sion unit consists of a molded plas- 
tic panel, water heater unit, faucets 
for hot and cold water and suitable 
water connections. Capacity of the 


unit is about 60 6-0z. cups of 190F 


water per hr in addition to the reg- 
ular cooled water capacity. 


Manufacturer: Cordley & Hayes, 


453 Fourth Ave., New York City 16 
(Please turn to page 158) 
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BOILERS anpb 
RADIATION 


HELP YOU GET 
THE BUSINESS 
Here is Why 


You have a choice of DUNKIRK Boilers for every size home 
and light commercial job. 














You get equipment designed and built for top efficiency. There 
are DUNKIRK Boilers for every fuel...GAS, OIL and COAL. 


There are DUNKIRK Boilers for steam or HOT WATER. 
DUNKIRK HYDRONIC* heating gives you the economical 


heating answer for modern single and split level, large or small 





homes. Permits sensitive comfort control. 


Every DUNKIRK Boiler is made of cast iron, the LIFETIME 
METAL. 


DUNKIRK BLUE CIRCLE CAST Built-in instantaneous tankless heater for hot faucet water is 
IRON BOILERS FOR OIL, GAS 
AND COAL, STEAM OR HOT 
WATER 


available. 


DUNKIRK Packaged Assemblies include nationally famous 


burners, controls and accessories,—get quick acceptance 
































Complete lines of baseboard and slender radiators give you a 
choice of heating units for modern room design. 

SLENDER TUBE ae You get every economy of a ONE SOURCE PACKAGE... 
CAST ON RADIATORS “ simplified ordering, quick deliveries, lower inventory and in- 


vestment. 


There are many more reasons why DUNKIRK Boilers and 


Radiation will help you get the business and make money 


KILTIE FIN TUBE doing it. 
BASEBOARD RADIATION 


Write for the Business-Building Facts on the DUNKIRK 
Pac kage. Ask for Catalog No. 1157. 


*HYDRONICS—the science of heating or cooling with water. 
DUNKIRK CAST IRON 


BASEBOARD RADIATION 


DUNKIRK RADIATOR 


. es £ fF @ G&A Se 
DUNKIRK, NEW YORK 


NATIONALLY tamcus. Member of the Institute of Boiler and Radiator Manufacturers 


ACCESSORIES 
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Known brands are known values 


hen you see a Brand Name that 
you know, it’s like the face of a 
friend. It inspires confidence. 


In fact, Brand Names are built on 
confidence. You and your neighbors 
dictate the standards a Brand Name 
product must meet to consistently 
deliver the value and service you want. 


A respected Brand Name is a manu- 
facturer’s most valuable asset and he 
protects it by constantly testing and 





bettering his product. 


A Brand Name is the maker’s guaran- 
tee of satisfaction which is doubly en- 
dorsed by the dealer who sells it. 


For dependable quality and consistent 
satisfaction you will do better with 
the brands you know best; get to 
know those you see advertised in this 
magazine. 


To get the most for your money buy by 
Brand Name and be sure! 





A Brand Name is a maker’s reputation 


CONFIDENCE 


BRAND 
NAMES 


SATISFACTION 


BRAND NAMES FOUNDATION, INC., 437 FIFTH AVENUE, NEW YORK 16, N.Y. 
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and They All Lead... 


Your town, market area or commu- 
nity is full of business building op- 
portunity, particularly when you han- 
dle the SHERWOOD Ball Cock Line. 
In its 56 years of competent growth 
—consistently keeping abreast of the 
times in manufacturing methods, 
metallurgical requirements, design 
and its adaptation to water closet 
installations, the SHERWOOD Ball 
Cock Line has gained the coveted 
reputation of being a prestige build- 
ing line as proved by its prominent 
use in the home, the business block, 
in hotels, hospitals, motels, factories 


and U. S 


institutions 


ORDER FROM YOUR WHOLESALER TODAY! 





— 
56 YEARS 
EXPERIENCE 


SHERWOOD 
BALL COCK 





BEHIND EVERY 





> 








QUALITY is a word not to be treated lightly 


ability 
—top-flight dependability. 


g QUALITY » 





In rating a product, 


through test, it may be judged as fair, good or perfect in quality 
However, the word in itself has come to mean top-flight depend 
And with SHERWOOD the word QUALITY means just that 








DETROIT 


| } 
EST'D - i 1903 
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... to More Business! 


In the SHERWOOD No. 86-A, the 
customer gets what he wants at a 
price he wishes to pay whether he is 
a water closet manufacturer or a 
The 
No. 86-A not only guards against 


local neighborhood consumer 


back siphonage and the wastage of 
water, but assures the user trouble 
Add t 


that it operates under any city water 
pressure and you have the prestige 


free operation this the fact 


building product that serves as the 
perfect entre for the new business 


it uncovers 


Manufactured Only By 
SHERWOOD BRASS WORKS 


6331 E. Jefferson Ave., Detroit 7, Mich 


Established 1903 








New Products 





(Continued from page 154) 


On-Off Shower Control 

A shower control that permits 
the water to be turned off and on 
without changing its temperature 
has been announced by Chalmers 
Metal Products. The unit is de- 
signed to save water in residential, 
industrial and institutional showers 
by allowing the water to be shut off 
during soaping. It is made of solid 
brass and has a chrome-plated fin 
ish and will fit any standard 1%-in. 
i.p. shower connection. The unit is 
guaranteed for two years. 

Manufacturer: Chalmers Metal 
Products Co., 28th St. and Lincoln 
Ave., Camden 5, N. J. 


“T" Drawing Set 

A tool that cold draws a “T” on 
copper pipe has been introduced 
by Streeter Sales. The “T” turner 
draws on 1% to 4-in. M, L, K or 
DWV copper pipe without heat- 
ing or other pre-treatment. One of 
the five hole saws provided with 





the tool is used to cut a pilot hole 
into the pipe. Then, the spinner is 
inserted through the pilot hole and 
turned with a special wrench. The 
“T” is drawn in about 1% min. The 
set is packed in a metal case. 

Manufacturer: Streeter Sales Co., 
710 Commerce Bldg., Erie, Pa. 


Portable Electric Drills 

Two portable electric drills, a %4- 
in. special drill and a %4-in. light- 
duty drill, have been added to its 
line by Black & Decker. The '%-in. 





unit has a 62 percent power in- 
crease over previous models and 
can be used for extra caliber drill- 
ing in machinery, rigging, construc- 
tion and repair work. It weighs 71% 
lbs and features a die cast housing, 
a geared chuck and key, a three 
conductor cable, a rubber key hold- 
er and an instant release trigger 
switch. The '%4-in. unit weights 3 
lbs and can drill diameters up to 
14 in. in steel and \% in. in wood. 
Manufacturer: Black & Decker 
Manufacturing Co., Towson 4, Md. 


Penco Introduces a Line of Panel Truck Shelving 
That Utilizes Space over the Rear Wheel Wells 


A line of heavy-gauge steel 
shelving units for installation in- 
side all makes of panel trucks has 
been introduced by Penco. Utiliz- 
ing otherwise wasted space over a 
truck’s rear wheel wells, the shelv- 
ing is held in place by anchoring 
clips securing it to the truck wall 
and floor. The shelves are de- 
signed to keep articles from sliding, 
and large, heavy items, placed in 
the floor level opening, are secured 
by a front angle. The shelving units 
range in size from 24 to 48 ins. 
wide; 9 to 36 ins. deep; and from 
3 ft 3 in. to 10 ft 3 ins. high. Drawer 
units also are available. 
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Penco Division, 


Manufacturer: 
Alan Wood Steel Co., 200 Brower 
Ave., Oaks, Pa. 


Shower Cabinets and Bases 

A line of steel shower cabinets 
and receptor bases has been an- 
nounced by Vitreous Steel Prod- 
ucts. The cabinet line, called the 
Vitreo Lifetime unit, features a 
porcelain enamel finish and has in- 
terchangeable panels for right and 
left hand installation. 


wThe receptor line features a 
terrazzo base of black and white 
marble chips in white portland ce- 
ment. Other units include an all- 
metal porcelain enamel unit, a light 
weight stone unit and a precast 
portland cement unit encased in a 
vitreous porcelain enamel built-in 
pan. All the bases are designed to 
serve either free-standing cabinets 
or built-up stalls. 

Manufacturer: Vitreous 
Products Co., 2727 Woodhill 
Cleveland 4. 


Steel 
Rd., 


Removable Core Grilles 


A line of grilles featuring remov-- 
able cores and separable frames, 
has been developed by Waterloo 
The core can 


Register. be taken 





out for cleaning without removing 
the outer extruded aluminum 
frame. The removable core feature 
is adaptable to all models in the 
line. 

Available from: Waterloo Reg- 
ister Co., P. O. Box 72, Waterloo, Ia 


Pressure Reducing Valve 

A pressure reducing valve fea- 
turing a full ported orifice and de- 
signed to serve steam, air, water, 
oil and gas applications has been 
introduced by Keckley. The single 
seated valve, having a semi-steel 
body, bronze trim and composition 
disc, is suitable for up to 250-psi 
initial pressure; reduced pressures 
range from 1 to 100 psi. Spring 
ranges are 1 to 20 lbs, 15 to 50 lbs 
and 40 to 100 lbs. The units are 
available in sizes ranging from 3% 
to 2 ins. 

Manufacturer: O. C. Keckley Co., 
3400 Cleveland St., Skokie, Ill. END 
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Cie/ RHEEM-RICHMOND 


The Fastest Growing Name in Plumbing Fixtures 





Styling for Moderns...Styling for Sales! 


Here’s new, clean, crisp design...styled for modern 


living and for modern merchandising. The entire 
Rheem-Richmond line provides self-selling beauty 
...-in seven sparkling colors and exclusive “Whiter- 
White.” And all are produced under the same rigid 
controls that have made the Rheem-Richmond name 


famous for higher standards of quality. Available in 
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a wide variety of sizes and styles... profit-packed in 


every price range. Write for detailed information. 


@ RICHMOND 


PLUMBING FIXTURES DIVISION 
RHEEM MANUFACTURING COMPANY 
METUCHEN, NEW JERSEY 
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CHECK 


THIS PAGE 


LOOK INSIDE THE YORK BLUE CHIP LINE FOR ’59 
for the product that can provide a better 

answer to all the special requirements of your 
next heating and/or air conditioning installation: 





|_| YORK Twinline Air Conditioner 


| | YORK Pathfinder Air Conditioner 


tina Twin ft vulite Myatenve Pay tegen Avaltiniin th aitele we Twin ye 
ALLL E ARAALARAL ALLRED nie Hperatine ey iy veeesteed beetle that fl 
POOHOIAY. Pleat @&lhalel @eebinn te Wrete apave Th atthe, arpa 


lags 
yt eet ibaa the Weta Paelieive | Wipe » | ehAW abe, elae@et ot thyyesly thye 
- 


Le 





Coolie Mage Coll placed tn duet wall Clan hook inte eeletihe wari id a 

work eoola faater removes Ww) ah “veteniea wher lhhower viel 7 4 
more HWumidity Nir -eooled. ullbpa iy ductwork are adequate Pre | 7 
quiet AvtOMAaALLE wae rooled ue 7 wired Hitomatic eontrol ahi 


Sealed In Steel ( ompressore cooled... Cooling Mage Coile 


i | 
" | 
’ 





‘i | 
—-—————— — — — 4 


|_| YORK Heat Pump ig YORK Comfort Center 





Provides winter heating and sum 
mer cooling using only outside air 
and electricity. No fuel—coal, oil, 
gas—required. Twin Heating and 
Twin Cooling Systems operate only 
when needed. Has exclusive Cooling 
Maze Coil. ..gas-cooled, Sealed-In- 
Steel Compressors. 





i YORK Furnaces 


Have famous York Silver ‘‘V’’ Burners that provide 
more heat, more economically. Factory-wired, easy to 
install...All-Welded Heat Exchanger...gas fired... 
A.G.A. Approved. Built to accomodate “add-on” air 
conditioning for year ’round comfort. In Upflow, Base- 
ment and Horizontal types. 


Your Future and Fortune Now Lies With YORK 


YOR 





YORK CORP., SUBSIDIARY OF BORG-WARNER CORP. 






| Provides summer cooling and de 
humidifying plus winter heating 
| and humidifying from one beau 
tifully-styled, compact unit. Ex 
clusive, full-time Electronic Filter 
| removes particles as small as 
1/25,000 of an inch from the air. 
Twin Cooling Systems. Heating 
| Section has Silver ““V’’ Burners. 


















BORG-WARNER 
RESEARCH & ENGINEERING 
MAKE IT BETTER 


AIR-CONDITIONING, HEATING, REFRIGERATION AND ICE EQUIPMENTe PRODUCTS FOR HOME, COMMERCIAL AND INDUSTRIAL INSTALLATIONS 
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MUELLER. Compression Stops 










H-8200 Series 
Compression Stop 
and Drain with 
Swivel Dome 


W-8208 
Capper toa Lapper 
Sizes: 4", | 


H-8200 
Inside |.P. ta Inside IP 


Dizes: Va ‘4 ah 
. 


Y <lggal 


= 






4.8205 
Copper te LP 
Sizes: Ma’, | A deluxe quality compression stop that is ideal for general 
home and plant use where drains are required and for water service 
shut-offs just inside the house. Drain valve, mounted in swivel dome, 
may be rotated J60°, permitting water to be drained 
from ahy angle 


Extra large seat discs are renewable, give maximum flow 

Valve stem backseats in full open position preventing leakage around 
stem. Packing nut can be removed and packing 

replaced without shutdown 


ry **\ 





| 


H-8130 Angle Pattern 
Compression Stop 


H-8190 Compression 
Stop and Drain 
A general use stop for commercial, industrial 


and residential systems. Straight pattern stop 
and drain of high quality. Sizes 2", % 


‘ 


H-8260 Sediment Faucet 
with Wheel Handle 


Popularly used for automatic washer instal 
lations and as a boiler drain on domestic 
heating and hot water systems. Sizes 


An ideal stop that provides both a shut-off 
and an elbow in the piping system. Large 
wheel handle is fixed in place. Sizes % 





through 1”. _ and 1”. and % Outlet te chendard hese tread 
Lm f 
RE ere re reg pores SU RMS ° * nape 
al 
For complete information on 
these and other sizes and styles 
ER of Mueller quality plumbing 
¢ products urite direct 





to Mueller Co. 


H-8188 Compression 
Stop and Drain 


H-8297 Lawn Faucet with 
Loose Wheel Handle 








This stop is for use with copper service lines 
of any kind. Both inlet and outlet are copper 
with coupling nuts. Ideal on service lines just 
inside the home or plant or as a meter stop 
Water may be drained from piping to pre 
vent freezing. Sizes 2" and %". 
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Designed for use as sill or lawn faucets. 45 
degree outlet reduces hose breakage. Fre 
quently used in parks and public places 
Loose wheel handle prevents unauthorized 
use. Inlet has inside |.P. threads. Outlet stand 
ard hose threads. Sizes /2"’ and %”. 





MUELLER Co. 
DECATUR. ILL. 


Factories at Decatur, Chattanooga Los Angeles 
in Canada Mueller, Limited Sarnia Ontario 
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News ... continued from page 60 





RE-ELECTED: 


California are Emery Lillard 


1959 officers of the Warm Air Heating Institute of Northern 
(seated third from right), president; Tom DeVol 
second from right), vice president; and Dar Knowles (fourth from 


right), 


secretary and executive manager. Members of the board include (reading 
clockwise) Claude Bobo, Sam Terry, Glenn Barnes, Joseph Boudreau, Merrill 
Pollard, Roland Taylor and (at extreme right) J. J. Howell. 


York “Cavalcade of Products” Hits the 
Windy City—Will Tour Coast-to-Coast 


Cuicaco—The sixth in a series 


of cross-country tours, displaying 


its new line of air conditioning, 
refrigeration and heating products, 


here at the 


Coliseum 
last month by the York Division of 
the Borg-Warner Corp., York, Pa. 

Called “The Cavalcade of Prod- 


was shown 


ucts,’ the show opened in the 
morning for viewing by architects, 
engineers and others concerned 
with the specifications of the equip- 
ment. In the afternoon, an open 
house was held for local distribu- 
tors, dealers and the public. 


Austin Rising, vice president and 


Robertshaw-Fulton to 
Exhibit in the Orient 


RicHMOND, VA.—A complete line 
of appliance controls will be ex- 
hibited by Robertshaw-Fulton 
Controls Co. at the Japanese Inter- 
national Trade Fair to be held in 
Tokyo May 5-22. 

Sanko Co., Tokyo, exclusive sales 
Japan for the 
company, will be in charge of the 
exhibit. It 


one and one-half million persons. 


representative in 


is expected to draw 


director of marketing, said that this 
is the first time a firm has taken 
its complete line of new equipment 
on a coast-to-coast tour. 

Included in the display is the 
100-ton TurboPak for 
high capacity air conditioning ap- 


firm’s new 
plications, small window units and 
the new comfort center for heating, 
cooling and filtering. 

After the Chicago showing, the 
to St. 
It also will appear in Kansas City, 
Mo., Los Angeles, San Francisco, 
Dallas, Houston, Atlanta, Ga., 
Washington, D. C., Boston and, 
finally, York, Pa. 

(NEWS continued on page 166) 


cavalcade moved on Louis 





i ® 


THEY ONLY HAD EYES FOR THE NEW line of air condition- 
ing, refrigeration and heating products shown recently 
by the York Division of Borg-Warner. The York, Pa. firm 





sponsored the ‘Cavalcade of Products” exhibit in Chicago 
for engineers, architects, contractors and the general pub- 
lic last month. The whole show will travel coast-to-coast. 
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Caririm Double Compartment 
Ledge Type Sinks. 








THE NEW 
CARLRIM SINK 


aS, With “Built-in” Rim for 
EASY INSTALLATION 





Caririm Shallow Ledge Type 
Single Compartment Sinks. 





Caririm Single Compartment 


ae Now 19 Different 


y Designs to Choose From 


When you are selling a prospect a new sink it’s important to 
be sure you can supply it in just the size and design needed. 
That’s why we are producing a complete Carlrim Sink line, 
. not just one or two models! 


Caririm in the popular new 
Vegi-Prep Design, with 
shallow bow! at right or left. 





~ Whether the home owner (or builder) requires a double 
J compartment or single compartment sink; a ledge type or flat 
rim type; a Vegi-Prep model or laundering combination; a sink 
for home bar or other utility purposes—it is now available in 

a Carlrim Model. 


Caririm Single Compartment 
Fiat Rim Sinks for limited 


Special Note to Master Piumbers, 
Builders, Architects and Kitchen Specialists 


All Carlrim Sinks are designed to fit any standard cut-out. Clear 
installation instructions come with each sink. You will be pleasantly 
surprised tq discover how the new “‘buiit-in’’ Carlton rim cuts installa- 
tion time. And Carlton's néw installation method (pat. pending) guar- 
antees a tight, sealed fit into the counter top that cannot twist, buckle or 
spring loose no matter how many years the sink is in use 


All Carlrim Sinks are made from highest quality type 302 (18-8) non- 
magnetic stainless steel. Write today for the new Carlrim Catalog and 
name of the Carlton Distributor nearest you. Sink Division, Carrollton 
Manufacturing Company, Carrollton, Ohio 


We also produce a complete line of Carlton 
Scullery Sinks (either stainless steel or galva- 
nized) for installation in commercial kitchens 
Caririm Laundering Combination Write for Illustrated Catalog S- 958 
Ledge Type Sinks with extra deep 
bow! at right or left. 


You juat comt buy 
better-when you buy ... 
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After the hard work, the petty irritations, this 
is the moment that gives the day its meaning. 
This is the distillation of all that you are striv- 
ing to preserve. 

But in the routine of making a home and earn- 
ing a living, there’s one essential that it’s too 
easy to overlook: your health...the health of 
your family. 

Have you done all you can to protect yourself 
against cancer? A health checkup every year 
is “living insurance.” 

Have you done your share to protect your 
children? Today’s research will mean better 
methods of treatment, possibly prevention, 
tomorrow. 

Let the glow of your next homecoming be your 
reminder: Guard Your Family—Fight Cancer 
with a Checkup and a Check. 


Send your check to “Cancer,” } 
c/o your local post office. — 


American Cancer Society 


DoMEsTIc ENGINEERING, Aprit 1959 





For big jobs, TRANE Fans are especially designed 
for industrial processing and drying and for 
high-pressure air conditioning systems. Com- 
plete range of standard sizes from 12 to 89 
inches, for static pressures up to 111% inches. 
Capacities to 310,000 cfm 
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Choose a dependable Trane Fan 
for any process or comfort job! 


Accurate ratings, rugged construction assure quiet, efficient operation 


The fans you choose for your air-moving jobs— process nearby TRANE Sales Office, or write TRANE, La Crosse, 
or ventilation—may mean the difference between top Wisconsin. 

performance and inadequate performance. That’s why WANT MORE FACTS? Write on your letterhead for 
leading consulting engineers turn to TRANE for fans that Bulletins: FC Fans, Class I and II (DS-348-F); Bl 
are designed for quiet, efficient operation . . . simplified Fans, Class I and II (DS-348-B); BI Fans, Class III 
installation and maintenance—and available in a com- DS-348-C); Utility Fans, (DS-348-U). Cabinet Fans, 
plete range of capacities and types to handle any job. DS-348-D). Axial Roof Ventilators, (DS-364-A). Cen 

TRANE Fans are accurately rated and ruggedly built. trifugal Roof Ventilator, (DS-364-C). 

Solid workmanship and the most modern tooling assure 


consistently dependable performance. And each TRANE For any air condition turn to 


Fan design has been tested and approved in the indus- 


try’s most modern and complete testing laboratories. 

TRANE gives you a single, reliable source for all your 
air moving jobs: giant Class I, II and III fans... 
Cabinet Fans . . . Utility Fans—all tested under the 
AMCA and ASHAE Code. TRANE field personnel in 97 


offices are available to help you make the best selection RATACTENS CNOUEERS OF AiR 
‘ CONDITIONING, HEATING, VENTILATING 


for any air moving job. AND HEAT TRANSFER EQUIPMENT 
When you need a rugged, dependable fan for human ' . " * 


comfort or industrial process, turn to TRANE. See your Sano. LIGIVED.. 


FOR ROOF APPLICATIONS new TRANE axial 
flow and centrifugal roof ventilators are espe- (Co 
cially designed for low silhouette, efficient air «a 
movement. Complete range of sizes and models 
a = 

ae < 
PACKAGED UTILITY FANS for fast, economical 
installation for hundreds of plant ventilating eC | A 
jobs. Exceptionally smooth and quiet in : 
operation. Capacities to 15,450 cfm. 





News ... continued from page 


OFFICERS of the Plumbing Brass Institute who attended the winter meeting in 


Hollywood Beach, Fla. recently are (from left, seated): 


Jack Pimm, president, 


and Roger Milroy, first vice president. Standing are: Martin Peterman, second 


vice president; Michael 


Blumberg, chairman of the tubular brass section; 


Henry Hodes, chairman of the finished-rough brass section; and Jack Clemens, 


immediate past president at PBI. 


Names in the News 


Toledo Desk and Fixture Co., 
Maumee, O., has named Stanton 
Smalling as field sales manager. 


H. George Nafe has been named 
headquarters sales staff manage 
of Century Electric Co., St. Louis. 


William Klein has been named 
manager of and 
advertising by Cash-Acme, Deca- 
tur, Ill. 


sales promotion 


American Sanitary Manufactur- 
ing Co., Abingdon, Ill, has an- 
nounced the promotions of P. C. 
Bulkeley to vice president of sales; 
R. B. Eyre to vice president of 
manufacturing; and C. W. Reeder 
to the position of superintendent. 


F. Y. Carter 


Detroit Controls 


L. R. English 
Schaul 
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(See complete news story on page 170. 


Richard Carter has been elected 
president of Fostoria Pressed Steel 
Corp., Fostoria, O. He succeeds E. 
L. Bates, that 
position but continues as a direc- 
W. F. Hauserman 
elected a director. 


who has resigned 


tor. has been 


American-Standard’s 
Controls Division 


Detroit 


has announced 


H. G. Nafe 
Century 


S. E. Smalling 
Toledo Desk 


F. C. Hyde Jr. 


Revere 


D. E. Brubaker 
McDonald 


the promotion of Frank Carter to 


manager of market planning. 


Lee English has been named na- 
tional and export sales manager of 
Schaul Manufacturing Co., Cleve- 
land. 


Fritz Hyde Jr. has been named 
assistant general sales manager of 
Revere Copper & Brass Inc., New 
York City. 


‘A. Y. McDonald Manufacturing 
Co., Dubuque, Ia., has announced 
the election of R. M. Dodds to vice 
president of sales. D. E. Brubaker 
has been appointed advertising and 
sales promotion manager, and E. J. 
Miquelon has been appointed as- 
sistant sales manager in charge of 
factory products sold through the 
firm’s branches and wholesalers. 


Chattanooga Royal Co., Chatta- 
Tenn., has promoted M. 


Hayne Hamilton to advertising and 


nooga, 


sales promotion manager and Stev- 
en Kite-Powell to manager of the 
firm’s barbeque grill division 
John Pimm, sales manager of 
building parts for 
Bridgeport Brass Co., Bridgeport, 
Conn., has been named to manage 


and contract 


the firm’s new plant at Moultrie, 
Ga., when it is completed. 


(Please turn to page 168) 


W. E. Klein 
Cash-Acme 


R. H. Carter 
Fostoria 


R. M. Dodds 
McDonald 


E. J. Miquelon 
McDonald 
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SUPER-FLO 


FLOOR DRAINS 


prove higher efficiency 
in comparison tests! 
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Josam SUPER-FLO drains 
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give the same or 
greater flow rate, 
and can be used 
instead of 
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FLOW RATE IN GALLONS PER MINUTE 


@ This is the drain that is so advanced in design... 
so different from ordinary drains ... that it sets en- 
tirely new standards for drainage. 


JOSAM ‘‘SUPER-FLO" is the only drain with addi- 
tional slots around the perimeter of the grate which 
permit a greater flow rate (GPM) into this drain than 
in standard type floor drains of the same size or even 
larger. Water flows away faster since it drains at the 
outside edges of Super-Flo drains instead of only 
flowing into the center portion of ordinary drains. 
Thus, a ‘‘SUPER-FLO"' drain of a smaller top size can 


“Ask your wholesaler about the 
New Market for Super-Flo Drains. 


JOSAM MANUFACTURING COMPANY 


General Offices and Manufacturing Division 
MICHIGAN CITY, INDIANA 


Staeege rhee 





Representatives in All Principal Cities 
West Coast Distributors 
JOSAM PACIFIC COMPANY 
San Francisco, Calif. 


Canadian Manufacturers 
JOSAM CANADA LIMITED 
Toronto, Canada 


0 of it 


Josam products are sold through plumbing supply wholesalers. 


ENGINEERING, APRIL 1959 


be used to service the same drainage condition as a 
larger type standard drain. There is no need to em- 
ploy drains with large tops when JOSAM ‘'SUPER- 
FLO" drains with smaller tops and very often smaller 
outlet sizes can be utilized to do a more efficient job 
at less cost. Other extra features offered in ‘‘SUPER- 
FLO" drains are greater sanitation and wider adapt- 
ability in installation which unquestionably make them 
the very best floor drains on the market today. In 
floor drains, you use the best when you use JOSAM 
““SUPER-FLO”’. 


Send coupon for literature 


JOSAM MANUFACTURING COMPANY 
Dept DE-4 * Michigan City, Indiana 


Please send copy of Manual S-F 
Firm Business 
By 
Address 
City 





News 





(Continued from page 166) 


Robert Baumgartner, vice presi- 


dent of Oster Manufacturing Co., 


Wickliffe, O., has been elected to 


the firm’s board of directors. 


Walworth Co., New York City, 
has announced the appointment of 
Elo Blomquist as manager of plas- 
tic division sales 


wea. Hly-Gear 


C. R. Knouse has been appointed 
sales manager of Skyline Industries 
Sales Inc., Titusville, Pa. 


Duane Branaka has been ap- 
pointed general sales manager of 
Sinclair-Collins Valve Co. and 
Valvair Corp., both divisions of 
International Basic Economy Corp., 
Akron, O. 


at lower prices 


WITH NON-COLLARED ©CREW 


Hy-Gear 
the clamp 
specified by 
all major 
plastic pipe manufacturers 





Acheson Manufacturing Co., 
Braddock, Pa., has announced the 
appointments of Glenn Hough as 
sales manager and Alden Hensel as 


plant manager. 


Anthony Pieper has been named 
advertising manager of the Per- 
mutit Division, Pfaudler Permutit 
Inc., New York City. 


Owen Klepper has been ap- 
pointed advertising and sales pro- 
motion manager for home laundry 
equipment and air conditioners for 
the Philco Corp., Philadelphia 


Schield Bantam Co., Waverly, 
Ia., has announced the election of 
Buel Wallis as vice president-di- 
rector of marketing as well as an 
cfficer of the company. Wallis also 
was elected a director of the Con- 
struction Industry Manufacturers 
Assn. recently. 


Viking Air Products Division, 
National-U. S. Radiator Corp., 
Cleveland, has announced the ap- 
pointment of John Thibo as adver- 
tising manager and John Furin to 
the newly created position of su- 
pervisor of sales for the firm’s 
manufacturing accounts 


E. R. Carey 
Dresser 


J. P. Lord 
Dresser 


E. R. Carey has been promoted 
to the position of assistant sales 
manger of regular products of 
Dresser Manufacturing Division, 
Dresser Industries, Bradford, Pa. 
He is succeeded as manager of gen- 
eral market sales by John Lord. 
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Charles Callanan Jr. has been 
appointed manager of water heater 
products of American-Standard’s 
Plumbing and Heating Division. He 
replaces Clyde Wilkinson, who was 
recently appointed acting president 
of the firm’s Air Conditioning Di- 
vision. 


C. J. Callanan 
American-Std. 


M. H. Sinks 
Century Products 


M. H. Sinks has been appointed 
sales manager for Century Products 
Inc., Cleveland. 


J. David Hopkins has _ been 
named general sales manager of 
Delavan Manufacturing Co., West 
Des Moines, Ia. 


—but this P-T 
Valve is for the TOUGH JOBS that 
Call for something BETTER! 





Yes, it’s the old story of not send- Pressure relief capacity of the 


J. D. Hopkins 
Delavan 


D. E. Draper 
National 


Donald Draper has been ap- 
puinted assistant sales manager fo. 
conduit and underfloor products of 
the Tubular Division, The National 
Supply Co., Pittsburgh 


Cambridge Filter Corp., Syra- 
cuse, N. Y., has announced the ap- 
pointment of Donald Wendel as 


sales manager. 


ing a boy to do a man’s job. The 
McDonnell 202 Series Combined 
Pressure-Temperature Relief Valve 
costs more because it is built to 
breeze right through normal jobs 
... With reserve stamina that really 
shows up on the tough ones such 
as those high temperature hot 
water installations supplying dish 
washers and similar units where 
the temperature is really up there. 

Its extra cost is small compared 
to the satisfaction of knowing that 
these close-limit jobs are being 
provided with the absolute max- 
imum of accuracy and safety they 
require. 


202 Series is rated on steam dis- 
charge by the National Board, an 
official testing organization for the 
ASME. Temperature relief capac- 
ity is rated on hot water discharge 
by the A.G.A. Opening tempera- 
ture, 188° F.; full open at 208° F. 
Try the 202 Series on those 
critical jobs where the best is 
needed. It will give you the power- 
ful, positive performance that is 
so sadly lacking in the ordinary 
P-T Valve. And when you see how 
well it works on the tough ones, 
you will put it on every hot water 
tank and heater on your list. 


Write for complete engineering and price data. 
—not guessing 
ening 


Protection by rating 


ted 15 available 


75, 100, 125 and 150 PM 


Oil Heat Promotion, 
Performance Linked 
MILWAUKEE—A general up-grad- 
ing of performance throughout the 
oil heating industry must accom- 
pany sustained promotion and ad- 


for of 


Valve illustra 


No. 202NF — 


For pressures © 
yre co 


nnection 


bs 


elief 


without fixt 


rated Pressure R 
high temperature 19 a 


Openings 
Pressure 
75 ps! 


415,000 Btu 
532,000 8 
450,000 Btu 


hr 
hr 
r 
745.000 Btu. ' 


No. 202 — ¥; 
es . ° 
vertising, according to Charles with fixture — 
. jobs 

Burkhardt, secretary of the distri- said 


bution division of the Oil Heat 


- For aver: 











t 
age tempero 





ene < 
Institute of America Dong Che 
Speaking to members of the d ’ 
Wisconsin Petroleum Assn. at its 


MSDONNELL & MILLER, Inc., 3500 N. Spaulding Ave., Chicago 18, Ill. 


(Please turn to page 170) 
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(Continued from page 169) 
annual, convention here, he said 
promotion is vital and essential to 
the industry’s future “if oil heat is 
to keep its competitive status.” 

With adequate promotion, auto- 
matic oil heating will occupy a 
positive and prominent place in the 
public’s mind, Burkhardt said. 


constructive efforts be made 
throughout the industry to upgrade 
its services and performance, and 
the quality and type of installa- 
tions, Burkhardt emphasized. 


Plumbing Brass Institute 
Admits Four New Companies 
Hottywoop Beacu, Fra.—Four 


This makes it imperative that additional companies were ad- 


For real pumping efficiency . . . 








Nothing beats the super-smooth 
die cast impellers and stages of 


SUMO submersibles ae 


Super-smooth, accurately matched precision die cast bronze impellers and 
stages are a feature of Sumo pumps. First, bronze is the only material that 
offers a proved combination of long life, corrosion resistance and tough- 
ness under all operating conditions. Second, die casting insures impellers 
and stages of super-accurate dimensions and ultra-smooth surfaces for 
maximum water flow and efficiency, What's even more important, bronze 
won't change shape or distort under water. It provides maximum pumping 
efficiency from the very first day of operation. 


For the best in pump performance, insist on a SUMO submersible... . the 
pump that features solid bronze die cast impellers and stages. 


GET THE FACTS ON THE NEW SUPER-SUMO 
Here is a quality pump that sells at economy pump 
prices! Get details on this amazing new 4” pump. 
Write for Bulletin B259. 


DISTRIBUTORS! Write for details on the possibility of 
handling the Sumo line of 14 to 120 hp submersibles. 


SUMO PUMPS INC. 


P.O. Box 983 Stamford, Conn. Dept. E 








Worehouse Stocks: Stamford + Dallas * San Francisco 
The Complete Line from 1/3 hp to 120 hp 
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mitted as members of the Plumbing 
Brass Institute during the winte: 
meeting of the national trade 
group held here recently. 

The new members and _ their 
representatives in national affairs 
are Ken-Ray Brass Products Inc., 
Vermont, Ill., Richard Switzer, 
sales manager; Turner Brass 
Works, Sycamore, Ill, Willard 
Vanderbeck, secretary-treasurer; 
Union Brass & Metal Manufac- 
turing Co., St. Paul, Minn., Henry 
Michel, president; and Western 
Brass Co., Tyler, Tex., Israel Smith, 


president. 


New Construction in January 
Up 12 Percent Over 1958 

New York Ciry—Contracts let 
in January—covering future con- 
struction in the entire country 
(except Alaska)—totalled $2,- 
319,167,000, up 12 percent over 
January, 1958, according to the 
F. W. Dodge Corp., construction 
news and marketing specialist. 

Dr. George Cline Smith, vice 
president, said that the rise was 
due primarily to increased activity 
in the residential category, but that 
commercial, hospital and recrea- 
tional buildings also aided in boost- 
ing the total. 

Dollar volume of residential con- 
tracts totalled $1,021,516,000, up 31 
percent over January, 1958. 


Plastic Pipe Warranty 
Covers Material and Labor 

Cotumsus, O.—A five-year re- 
placement warranty covering the 
cost of material and _ installation 
fees has been announced by Yard- 
ley Plastics Co. for its newly intro- 
duced Golden Jet line of plastic 
pipe. 

The warranty also provides an 
additional $10 to cover expenses fo1 
operating equipment to and from 
the job site 

The Golden Jet line is designed 
specifically for use as drop pipe 
with jet pumps. (Also see New 


Products, page 67.) 


Hydronics Industry 
Reports Sales Gain 

New York City—An upsurge in 
shipments of hydronic heating 
equipment, which started in sum- 
mer and continued through the 


winter, gave the industry substan- 
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tial sales gains in 1958 over the 
previous year, the Better Heating- 
Cooling Council has announced. 

Franklin Greene, executive di- 
rector, said that members who had 
exhibits at the National Assn. of 
Home Builders convention in Chi- 
cago also reported that builders’ 
interest in hydronics is on the up- 
swing 

“The sales gains recorded in 1958 
and the new builder interest in 
hydronics prove, at least in part, 
that the BHCC promotion cam- 
paign is doing the job we set out 
to do three years ago,” said Greene. 


Whirlpool Co-sponsors 
Mrs. America Contest 


St. JosepH, Micu.—Whirlpool 
Corp. will be the major home ap- 
pliance manufacturer -sponsor in 
this year’s Mrs. America contest, 
the corporation announced. 

Finals to select the successor to 
the current Mrs. America — Mrs 
Helen Giesse of Cleveland—will be 
held June 11-23 in Fort Lauder- 
dale, Fla. This year’s entry list is 
expected to surpass the 50,000 
homemakers who competed for the 


crown last year 


eA large number of gas utility 
firms have already undertaken 
sponsorships of contests in most 
sections of the country. 

Prizes worth $50,000 will be 
awarded in this year’s contest, 
among them a “Mrs. America 
Kitchen” designed by Whirlpool, 
and two-week all-expenses-paid 
trips to Mexico, South America 
and Florida. 


Wholesale Distributors 
Convene, Elect Officers 


Houston—Herman Krakowe1 
was elected president of the Whole- 
sale Distributors Assn. at its 25th 
annual convention held here re- 
cently. He is with the Plumbing 
Supply Co. of this city 

George Sherry of Morrison Sup- 
ply Co., Fort Worth, Tex., is the 
new vice president 

A highlight of the convention 
was the awarding of a gold wrist 
watch to Howard Weddington, sec- 
retary-treasurer of the association 
since it was founded 25 years ago 

Other convention business in- 


Please turn to page 172) 
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CADWELL 


No. 88 
TEMPERATURE 
& 
PRESSURE VALVE 








| v.| | NB. 





gives you 


THE MOST 
AGA 1,500,000 BTU 


for 


THE LEAST 





The Smallest Valve Permissible by new AGA 
spec. 1959—at small valve price; yet pro 
vides larger AGA capacity than any size 








straight combination valve on the market 


3 


34” inlet 34” outlet 


#88 has 438” O.A. Extension 
+88-M has 6” O.A. Extension 
PRESSURE—MAX. 165 Ibs 

TEMPERATURE—210 






ESTABLISHED 1894 


THE BEATON & 


ADWELL 


MANUFACTURING CO. 


NEW BRITAIN, CONN 





CADWELL NO. 75 
Adjustable 25 to 175 Ib. pres 
sure relief with or without 


fusible 





























plug for temperatur 
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(Continued from page 171) 


cluded the election of directors. 


They are Lavoy Moore, Moore 
Supply Co., Conroe, Tex.; Don 
Meek, Fisher-Meek Co., Houston; 


George Weaks, Weaks Supply Co., 
Monroe, La.; Cecil Richardson, 
East Texas Plumbing Supply Co., 
and Lee Fields, 
retiring president, Homer G. Max- 


Longview, Tex.; 


CALM CARL. 






S-608 


This sliding-door cabinet is finished 
in white baked enamel . has pol- 
ished stainless steel frame around 
entire cabinet pencil edged plate 
glass mirrors that slide freely in plas- 
tic tracks illustration with G-75-1 
overhead fluorescent lamp. 


Pee ewer tees eeeeeeee 


S-2200 


Surface mounted sliding door cabinet 
has decorative, polished stainless steel 
trim strips on vertical edges . . . top 
quality crystal glass mirrors... shown 
with G-220 fluorescent lamp. Ideal 
for modernization—it covers open- 
ing left by old recessed model. 


SEERA E EERE EEE EEE ESOS SHEE EE EHEEEEEEESE 


LSF-6362 


One-piece seamless deep-drawn steel 
body ... top quality plate or window 
glass mirrors . . . continuous piano- 
type door hinge . . . factory wired 
fluorescent side lights for easy instal- 
lation including convenience outlet. 
Also available without lights. 


BELLEVUE, 


‘For Low Cost Installation, 
there is more profit i in 
the GROTE Economy Lin 

~: of Medicine Cabinets" - 


ey & Co., Lubbock, Tex. 


More than 500 members attended 


the convention. 


Orangeburg Announces 20-Year 


Bond for Plastic Pipe 
ORANGEBURG, N. Y.—A 
bond guaranteeing the 


ance of its plastic pipe in cold wa- 
ter service lines has been an- 


. 







MANUFACTURING COMPANY 
KENTUCKY 


(Opposite Cincinnati) 


20-yeat 


perform- 


. THE COOL etd rvaidoaa says: 


nounced by the Orangeburg Man- 
ufacturing Co., a division of The 
Flintkote Co. 

H. J. Robertson, 


that by guaranteeing 


president, said 
repairs 01 
replacements in the event of fail- 
ure, the bond will assure users they 
are getting high quality pipe. 
Orangeburg stipulates that the 
installer of its pipe comply with “a 


few simple installation instruc- 
tions.” Within 30 days after the 
installation, the installer applies 


for a bond covering the installa- 
tion. After checking that the in- 
structions have been followed, the 
company issues the bond to the 


home owner 


Flip-Top Display Carton 
Designed by Zoeller Co. 
LOUISVILLE, Ky.—A new carton 
with a flip-type top closure for its 
Vibraless sump pump unions that 
doubles as a display when the car- 
ton is open has been 
by Zoeller Co. 
According to 
president, 


introduced 


Edward Zoeller, 
the carton holds 25 un- 
ions and is made of heavy-gauge 
corrugated cardboard. The display 
includes instructions and a colored 
diagram showing how to install the 
unions. Information concerning the 


company’s sump pit covers and 
sump pump lines also is given. 
Robert Zoeller, sales manager, 


said the union’s vinyl base coating 
is green, the 
contractors 


color 
and 


preferred by 
wholesalers in a 


recent company study. (See DE for 
March, page 216.) 


New Control Concept 
Described at ASHAE 


PHILADELPHIA—The development 
of new control concepts for heat- 
ing and air conditioning, that will 
provide greater comfort regardless 
of such variables as load, 
conditions, 


outside 
humidity and internal 
heat sources was forecast here by 


A. L. Topp, vice president of the 
Controls Co. of America, Schille: 
Park, Il. 


Speaking at a special sales ses- 
sion held during the recent Ameri- 
can Society of Heating and Air 
Conditioning Engineers show, he 
said his company is using the “con- 
trol system approach” to attain the 
ultimate in home comfort. 

According to Topp, this market- 

(Please turn to page 174) 
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The most complete line of 


SPECIAL faucets! 


’ 
(he 






s 
... backs the Plumbing Contractor with a Quality 


Line of Stainless Steel Equipment that Assures 
Customer Satisfaction! 


SOLD THROUGH AMERICA'S LEADING 
PLUMBING WHOLESALERS 





Making faucets 
has been our 
Exposed Sink Faucet No. 886, with spec ialty for 
vacuum breaker, %4” hose thread on “ 


: over 50 years. 
spout, adjustable supply arms. yea 


Bubblers; glass 
fillers; bed pan 
flushers; faucets for slop sinks, surgeon’s wash-up, 
laboratory sinks, barber shops—Chicago Faucet 
makes them all, with interchangeable spouts, sup- 
plies and vacuum breakers to fit every condition. 
Each has the time-proved Chicago Faucet construc- 
tion which cuts maintenance to a minimum yet per- 
mits complete renovation of the operating mech- 
anism in just a few minutes. The price may surprise 
you. Because many so-called specials are standard 
with Chicago Faucets, the chances are that you'll 
pay no more for this premium quality. 


Here's beauty and painstaking quality control 
that presents an immediate impression of expen- 
siveness. And yet, JUST Stainless Steel Equipment 
is priced at a figure that quickly turns prospects 
into customers. Exclusive JUST features of design 
and construction assure long lasting durability 
and beauty. Install it with pride . . . sell it with 
confidence. 


THE CHICAGO 


FAUCET CO. 
Chicago 39, Ill. 





Chicago Faucets a“ va, > ‘ > ‘ ~ 
are distributed = ——— y og <i! 


Double Pedal Valve No. ss ss 


- 
through the 625, mixing type. Ideal for ord « Sa 
hospitals, public washrooms, 
plumbing trade soda fountains, etc Ceblecteer Siak Ledge Type Sint Bowls, Kitchen Eose Sink 
» and Counter Tops Bowls, Sink and Laundry Trays 


OTHER JUST QUALITY PRODUCTS 


oe ¢' 
‘b 
| 
Sacrorium§ Sinks Scullery Sinks Drinking Fountains 
Quotations Furnished on Specification Work 





= Vis 
ws eT | 














Bubbler and Basin Faucet 
No. 722. Bubbler is self-closing 
has volume control in shank 







FIRM 





ADDRESS 





Glass Filler No. 313. Fills glasses 
quickly, closes without pounding. 


9233 KING AVENUE 
FRANKLIN PARK, ILL 


Volume control in shank 
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News 





(Continued from page 172) 
ing philosophy “places responsi- 
bility for any problems in the sys- 
tem on one responsible component 
manufacturer and results in a 
system of the highest order.” 

He concluded, “This new market- 
ing concept is first being applied 
to our control systems for home 
laundry appliances. Now, however, 
we see it moving into other fields, 
particularly air conditioning, re- 
frigeration and heating.” 


Bridgeport Brass to Build 
New Plant in Georgia 


Plans to 


plumbing 


BRIDGEPORT, CONN 


build a new  tubula1 
goods plant in Moultrie, Ga. were 
announced recently by Bridgeport 
Brass Co 

Austin 


Zender, 


the plant, which represents an in- 


president, said 


vestment of more than $500,000, 
will make strainers, traps, showe 
rods and various other supplies. It 
also will have facilities for machin- 
ing, annealing, polishing and 
chrome plating the products. 

The need for supplying the grow- 
ing southeastern and south central 
markets was cited by Zender as the 
chief reason for expansion. 

Bridgeport operates 11 other 
plants in the U.S. and Canada 


Cast Iron Group 
Holds Sales Meeting 

Cuicaco — “The Cast Iron Soil 
Pipe Institute has expanded its 
membership and today represents 
more than 80 percent of the soil 
pipe and fittings production in the 
United States,”’” Homer Robertson, 
executive vice president of the in- 
stitute, told an industry sales meet- 
ing here. 

Robertson also said the institute 
has carried on an industry stand- 
ardization program which has up- 
graded the quality of cast iron soil 
pipe and fittings 


a “Today, service-weight pipe and 
fittings produced by member man- 
ufacturers and conforming to the 
specifications promulgated by the 
institute are superior in quality 
and uniformity to extra-heavy- 
weight produced by some man- 


ufacturers as recently as six years 


ago.” He also said that the qual- 
ity of extra-heavyweight pipe also 
has been improved. 

Other speakers at the meeting 
included the four district managers 
of the institute— Ralph Farwell, 
Manley Hendricks, George Inglis 
and Marcus Jones 


Warm Aijr Institute 
Re-elects Officers 

SAN FrRANcisco—The board of di- 
rectors of the Warm Air Heating 


STOPS 
TOILET TANK 





SWEATING 


Jayelite \ 
Anti-Drip \ 
Tank Liner yt -.. G 
Famous Dow & ee yy 
Styrofoam 3 . 
Goes inside the 3 
tank 
Pre-cut for fast 
installation 
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“She says she got rid of her mir- 
ror the moment she discovered 
the ‘see yourself’ JENSEN 
STAINLESS STEEL SINK.” 
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Institute of Northern California 
met here recently and unanimously 
re-elected its 1958 officers to serve 
this year. 

The officers are Emery Lillard, 
Walnut Creek, president; Tom De- 
Vol, Stockton, vice president; and 
Dar Knowles, San Francisco, sec- 
retary. Knowles also is executive 
manager. 

The institute is a group of con- 
wholesalers and 


tractors, manu- 


facturers organized to promote 
the establishment and enforcement 
of high standards for the warm ail 


industry in northern California 


PHCIB Brochure Urges a 
“Talk-It-Up" Campaign 
CHICAGO 


industry employees to “talk up” 


A brochure urging all 


the benefits of plumbing-heating- 
cooling has been issued by the 
Plumbing-Heating-Cooling Infor- 
mation Bureau. 

Called “Your Voice Can Bright- 
en Your Future,” the brochure is 
part of the bureau’s employee par- 
ticipation program designed for all 
companies that “recognize the val- 
ue of having their employees take 
an active, talking interest in the 
comforts and benefits the industry 
can provide.” 

The brochure suggests the fol- 
lowing steps to be taken by em- 
ployees: “know your company’s 
products, read all p-h-c advertis- 
ing, talk about p-h-c products to 
your 


friends and neighbors and 


compliment them on any p-h-c 


improvements they have made.” 


Officers of Capitol Co. 
Announced by Melton 
Co.tumgsus, O. 
Officers of Capitol 
Manufactur- 
ing Co., now a di- 
vision of Harsco 
Corp. following a 
merger in Janu- 
ary, were an- 





nounced here by 
Samuel Melton, 
Capitol president 

The officers are 


former secretary-treasurer, now 


S. M. Melton 


Herman Katz, 


executive vice president and gen- 


eral manager; George Levine, 
former sales manager, and Sanford 
Lipson, former plant manager, nov 
vice presidents of sales and produ 
(Please turn to page 176) 
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DRAFT CONTROLS 





FIELD TYPE M—Sizes 6 
through 9 inches for oil and 
coal fired furnaces and boilers, 
5 through 10 inch flues. 





FIELD RC — Sizes 6 through 9 
inches for oil and coal fired 
furnaces and boilers, 5 through 
10 inch flues. 








FIELD M + MG2—Sizes 10 
through 32 inches, a triple-fuel 
control for oil, gas, oil-gas and 
solid fuel furnaces and boilers. 








FIELD 6” INCINERATOR CON- 
TROL — For fuel-less and gas- 
fired domestic incinerators 
with 6 inch flue 











FIELD RAA-RNA — Sizes 6 and 
6-7 inches for space heaters, 
ranges and furnaces with 6 and 
7 inch flues. Pre-set or adjusta- 
ble. 











FIELD SA-SNA — Sizes 6 and 
6-7 inches for space heaters, 
ranges and furnaces with 6 and 
7 inch flues. Pre-set or adjusta- 


ble. 











FIELD MGi—Sizes 7 and 8 
inches, a double-acting control 
for commercial gas-fired fur- 
naces and boilers with 6 
through 9 inch flues 














FIELD CONTROL DIVISION 


H. D. Conkey & Company — Mendota, Illinois 


AFFILIATES: Conco Building Products, Inc. - Brick, Tile, Stone — Conco Materials Handling Div Cranes, Hoists 


Represented in Canada by Ontor Limited, 12 Leswyn Road Toronto 10, Ont., Canada 








News 





(Continued from page 175) 

tion, respectively; Anthony Sauve 
and Benjamin Seiferas continuing 
as office and personnel manager 
and purchasing agent, respectively; 
and Hugh Masoni, Robert Schaefer, 
Stanley Katz and M. P. Melton, as- 
sistant sales managers. 

J. T. Simpson, president of Hars- 
co, announced that Samuel Melton 
was elected a vice president and 
director of Harsco. 

Capitol will operate under the 
name of Capitol Manufacturing 
Co., Division of Harsco Corp. 

Plans for. expansion programs, 


Product Planning Division 
Created by White-Rodgers 

Sr. Louis—A product planning 
division charged with research and 
study of future product growth has 
been announced by White-Rodgers 
Co., manufacturer of temperature 
controls. 

R. A. Sherer, vice president of 
sales, said the new division also 
will determine the sales potential 
and marketability of new products. 





H. M. Katz 


G. M. Levine 


including new and additional prod- 
ucts, are being accelerated. The 
company manufactures steel pipe 
fittings including couplings, high 
pressure fittings, nipples, well sup- 
plies and other industry products. 


Samplings of customer comments 

and desires will provide the basis 

for product recommendations. 
Robert Weber will head the new 


division. 


Aeronca Corp. to Make 
Stainless Steel Sinks 
MIppLETOWN, O.—A commercial 
metal products division has been 
established by Aeronca Manufac- 


BATH TUB HANGERS 





aT 
we dE i 
Til 








SECURE TUBS PERMANENTLY 


wise Adjustment slot 
H| F . 

makes it easy to fit 
hanger snugly under 


rim of tub after it has 





): been leveled and set. 





























@ @})\\) | 
FEATURES “KM 
@ Prevents crack between @ Can be used on studding, | 
tub and wall. furring strip or flat | 
e Easily installed by any walls. 





9 tr e- 
fore walls are plastered. weed screws. 


@ Saves future repair bills. 
@ F.H.A. accepted. 


@ Packed 4 in a box with 


@ Shipping weight per 100 Fs . 
boxes 165 Ibs. 


TITEWALL HANGER COMPANY 








Saves Time in Installation! 


9387 S. Western Avenue 
Chicago 14, Illinois 
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turing Corp., according to John 
Lawler, president. 

The division will carry out and 
expand production of a new line of 
stainless steel sinks called Swirlflo 
and other commercial products 
(See DE for March, page 150.) 

C. Fred Hastings, with Aeronca 
since 1958 and formerly with the 
Kitchen Division of Avco Manu- 
facturing Corp., Connersville, Ind., 
was named general manager of the 
new division 


Wholesaler Group to Discuss 
Better Management 

Cotumsus, O.—‘Manage Your 
Management” has been chosen as 
the theme of the National Heating 
and Air Conditioning Wholesalers’ 
spring convention. 

The theme will be developed at 
workshop sessions during the May 
10-12 meeting to be held at the 
Ambassador Hotel in Los Angeles 

Wilbur Bull, executive director, 
said the workshops will consist of 
brief discussions between a mod- 
erator and five industry and busi- 
ness leaders. Each speaker will 
cover different aspects of the heat- 
ing-cooling wholesalers’ business 
structure. 

The audience will participate in 
the workshop sessions, Bull said. 


Engineer and PR Men Added 
to Warm Air Group Staff 
CLEVELAND—An 
engineer and two 
public relations 
men have been 
added to the staff 
of the National 
Warm Air Heating 
and Air Condi- 
tioning Assn. to 





J. Baker 
expand activities and provide bet- 


ter service to the industry, George 


q -¥ 
wo 


J. Nolan 





R. von Munkwitz 


Boeddener, managing director, an- 
nounced last month. 
John Baker, an engineer with 25 


(Please turn to page 178) 
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The complete quality line 


SARCO RADIATOR VALVES 


for steam and hot water 


Here’s one reliable specification for all radia- Packed types. These are supplied in globe 

tor valve requirements: Sarco. angle and corner patterns; gate type; modu- 
For steam, Sarco makes the Bellows-Pack- lating and quick-opening models. For pres- 

less, Spring-Packless and Gland-Packed types. sures up to 200 psi 

For hot water: Spring-Packless and Gland- Write for Bulletins 





{Also for hot water, 
No. 1239) 


(Also for hot water, 
We. 1137) 


! t ! ! ! 
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Sarco No. 45 | Serco No. 1247 | Sarco No. 157 | Sarco Mo. 1741 | Sarco Mo. 1126 ! Sarco No. 129 
Bellows-Packless i Spring-Packless \ Glond-Packed I Spring-Packless ' Glond-Pocked Spring-Packiess 
Steam Radiator Valve i Steam Radiator Valve i Het Water Radiator Valve ; Steam Radiator Valve ' Steam Radiator Valve |, Convector Gate Valve 
Modulating Type { Modulating Type i Sleeve Type i Quick-Opening Type i For 125 psi , 

i i ! i ! 

! i i ! i 





SA RCO 635 Madison Avenue, New York 22, N. Y 


COMPANY, INC 


HEATIN S ALTIES . TEMPERAT RE INTROLLER . STEAM TRAP . TRAINERS 


F \ LETT 
FREE SERVICE FOR “BRASS Pesan 


Manufacturers’ Representatives 








THE IMPROVED 


' 
ct 


AAMAMAAOSITCE 


NIP the DRIP Wiuzea 


Eliminates the "SWEAT" on 
the Toilet Tank, Bowl and Supply Pipe 





MANUFACTURERS’ AGENTS REGISTER NOW! 


ry 

iT ake advantage of Domestic Engineering Maga- 
zine’s free service for your benefit. This service will 
keep you posted on lines suitable for you as they 
become available in your territory. Frequently, this 
gives you the inside track toward getting those de- 
sirable, non-conflicting lines that will make you real 
money. For years, Domestic Engineering has maintained 
a clearing house of information to bring the manu- 
facturer and the representative together for their 


mutual benefit. Hundreds of agents will attest that 





this free service has been invaluable in the building 


of their business and their income. If you are not CAREFREE OPERATION 


already registered with us, write today for necessary WRITE FOR FURTHER PARTICULARS TODAY! 
forms and complete information. There is no charge. 


Mad by the best hands in the business 


Attach this advertisement to your letterhead and mail 








to Domestic Engineering, 1801 Prairie Avenue, Chi- 


cago 16, Ill | | \__|| THE CENTRAL BRASS MFG. 60. 


a , | 2950 E. 55th Street Cleveland 27, Ohio 
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RopuCt 





LEADS IN QUALITY 
HEATING PRODUCTS 
SINCE 1906 


It’s an 
Exclusive 
Removable 


Coil 





ALL Copper 
& Cast tron 


TANKLESS HEATER 
e Defies comparison at any price 
e REMOVABLE feature permits 
re-use of shell or coils 
e Ideal for hard-water areas 





KAM Water Hammer 
Eliminator 


Protection against water 
hammer . cure irritat- 
ing noises and destructive 
vibration 

caused by 
water 
hammer. 





KAM 
Automatic Brass 
Sump Pump 


Install KAM’s sump 
pumps now — every 
home should have 
protection against 
flood damage. 





News 





(Continued from page 176) 
years experience in the industry, 
will assist the technical director in 
revising manuals and _ additional 
analysis of technical information 
from the association’s research 
projects at the University of Illi- 
nois, Champaign-Urbana, III 

Prior to joining the association, 
he was manager of application en- 
gineering of Viking Air Products, 
Cleveland. 

New field representatives in the 
public relations department are 
Richard von Munkwitz, who has 
10 years of newspaper experience, 
and James Nolan, an industrial en- 
gineer by profession. 


Vice President Barkley 
of Beaver Pipe Retires 

WarrEN, O.—E 
Ray Barkley, vice 
president of Bea- 
ver Pipe Tools for 
the last 16 years, 
has retired. He 
joined the firm as 
advertising direc- 
tor in 1921. 

Long a civic leader here, he is 
past president of the local Rotary 
club and Western Reserve Council 
of the Boy Scouts of America. He 
holds the Silver Beaver award, one 
of scouting’s highest awards for 
adult leaders. 

Barkley was selected “man of 
the year” in 1945 by the Warren 
junior chamber of commerce and 


he is a life member of the YMCA. 


McDermott to Head Pump 
Suppliers in Wisconsin 
GREEN Bay, WIs. 
— Thomas Mc- 
Dermott of Osh- 
kosh was elected 


supply to suburban homes, farms 
and industry. 

McDermott is associated with the 
A. I. McDermott Co., Oshkosh 


plumbing and heating wholesaler 


Lease Plan to Boost Use of 
Lawn Sprinkler Systems 

Newport Beacu, CaAir.—A new 
program designed to increase the 
use and sale of automatic lawn 
sprinkler systems has been an- 
nounced by Automatic Valve Sys- 
tems Co. 

The program provides a leasing 
plan for the installation and use of 
such systems where funds are not 
immediately available for an out- 
right purchase 

The agreement permits commer- 
cial, industrial, institutional and 
municipal customers to choose the 
quality and materials used, and 
then lease the system at rates based 
on the size of the system and length 
of the lease. 


The plan also may cover fees fo 


J 


CHECK VALVE 






For steam, hot 
or cold water, 
oil, gas and 
compounds. 





Designed for rugged service. Also 
available with Buna rubber poppet for 
use with air or cold water. Sensitive in 


president of the 





Write for valuable information today Wisconsin Pump 


and Well Sup- 4] i operation. Work in any position. Made 
nliers at the $ in seven sizes, 200 lbs. pressure. We 
: f : . i. call 1 will design special Check 
SS? a A Valves; tell us your 
convention held here recently. 4 ff needs. Write for Bulle- 
PRODUCTS CORP. WPWS is a trade association of - % A tin 702 and prices 
‘tholesalers selling water systems = 
239-249 ALABAMA AVENUE a _— | , 
and well supplies. It works closely ——_ Order from your jobber. 


BROOKLYN 7, NEW YORK 
DICKENS 6-8900 


with the Wisconsin state board of 


STRATAFLO PRODUCTS, INC. 





health on matters affecting water FORT WAYNE, INDIANA 
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the installing contractor, landscape 
architect, and cost of plant mate- 
rials and turfing. 

At the end of the lease period— 
three, four or five years—the lessee 
has the option of buying the equip- 
ment or extending the lease at a 
reduced rate. A deposit ranging 
from the last two to five months’ 
lease payments is required. 


Mittelberg Appointed 
VP, Director at Sanitoi 
LAFAYETTE, IND. 
-Gene Mittel- 
berg has been 
appointedvice 


Joe’s figuring a heating system for 
a big house with large rooms, lots of windows . . . but 


president of sales there are some small rooms, too — don’t need much 


and elected to the heat in those! What type of heating units will give bal- 
board of directors 


of Sanitoi Inc., ac- 





anced heat to all the rooms and still harmonize nicely? 





cording to an an- 

nouncement by Carl Boester, 

president. ' Easy, Joe! Use extra-capacity Utica 
For the past year, Mittelberg Hi-Baseboard Radiant Heating Panels in the big rooms. 

has been manager of trade and in- 


dustry relations for the Plumbing Use Utica Lo-Baseboard in those smaller rooms, and 
Contractors Assn. of Chicago. Pre- 
viously he was executive secretary 
of the Illinois Retail Plumbers 
Assn. for eight years. At Sanitoi, 


he will help expand dealer and dis- Fe Feyn¢! UTICA Radiant Baseboard Panels 
made in 2 heights to meet all requirements 
A. ©. Smith Co. Hosts 


. ° one Utica Hi-Baseboard 
Wisconsin Auxiliary Rated at 3.6 sq. ft 


you've got a system that heats perfectly. There’s a 


complete line of matching metal accessories, too! 





foe 






MILWAUKEE—The “inside story” Cast iron Utica Lo-Baseboard 
F provides sufficient output to 

meet the heating require- 
ments of most residential in- 
to 125 members of the ladies aux- stallations. When wall space 
(Please turn to page 182) is limited, or unusual heating 
demands are a factor, extra- 

capacity Utica Hi-Baseboard 

is the answer. And Utica 

New Well Seal Carton Baseboard Panels combine 
radiant and convected heat 
for greater efficiency y 


of glass-lined commercial and do- 


mestic water heaters was presented 


Utica Lo-Baseboard 
Rated at 2.35 sq.ft 


UTICA Heating Products...made in one plant — shipped from one source 


a®@ 


RADIATOR 





FIRED BOILER FIREO & eR 





HM JACKET MODE EXTENDED JACKET MODE 


UTICA RADIATOR 
CORPORATION 
UTICA,NEW YORK 


NEW CARTON holds three same-size, 
same-model well seals made by Jo- 
seph Kabakoff & Co., La Grange, Ill. 
Called the K-3 Thrifty-Pak, it is de- 
signed to promote faster turnover 
with less handling, the company says 
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to sell 

the total 
plumbing 
heating 
cooling market 
you must 

sell both 


NEW CONSTRUCTION 


tell your 
product story 
in this 
extraordinary 
Selling package 








DOMESTIC ENGINEERING’S 
Twin Special Emphasis Issues... 


MAY '59: Special New Construction issue grapples with the 
: contractor’s big problem: rising construction volume with 
disappearing profits (and you know how this affects you . . . the 
contractor seeks price concessions from the wholesaler, and 
Domestic ENGINEERING the wholesaler from you...a vicious circle.) DE's wide-ranging 
eeeeliernetieetoneneeienees editorial research brings this troubled picture into sharp 
focus ...a complete issue devoted to intensive analysis of both 
“big job” and residential new construction business .. . and to 
the methods, machines, products and tools that are even now 
MAY reversing this declining profit trend for the most astute 
NEW CONSTRUCTION p-h-c contractors. Designed to show every contractor how he 
ISSUE can make more money in new construction this year, this special 
emphasis issue will enjoy outstandingly high reader traffic 
by thousands of your very best customers and prospects . . . 
real, action-generating readership in which your product 
message should share, without fail. Wire or phone collect 





today for full information. 


AND REMODELING 


JUNE °59: Special Remodeling Issue .. . hot on the heels of May. 
Subject: How can the p-h-c contractor go all the way for maximum 
Domestic ENGINEERING remodeling profits? Will readers “‘go” for this issue? You can 


ee eT 





just bet they'll repeat the tremendous successes of DE’s now famous 
Bay City Story issue (°52) ... Book of Remodeling (56) ... The Big 
Push (°57) ... and the Big Payoff issue of 1958. Base for the new 

JUNE June °59 Special Remodeling Issue’s exceptional editorial coverage: 
REMODELING an all-stops-pulled study of every single facet of one of the 

ISSUE nation’s most outstanding p-h-c businesses, the T. D. Gustafson 
Company of Minneapolis, top winner in DE’s Big Push Remodeling 
Sales Contest. Not just a six or eight page report... but a whole 
book ...a textbook of success that takes this remarkable business 
apart, operation by operation, details its remarkable profits, 





dollar by dollar. Plan now to hitch your product message to 
the tremendous extra impact of DE’s Special June Remodeling Issue. 


Your request will bring a past copy to prove that DE knows how 
to produce outstanding special emphasis issues. Wire or phone 
collect for full details on this extraordinary selling package. 


CONSULT YOUR ADVERTISING AGENCY 
The best selling magazine for plumbing, heating, air conditioning contractors and wholesalers 


DOMESTIC ENGINEERING @: 


1801 Prairie Avenue, Chicago 14, Illinois « CAlumet 5-4680 
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Insto-Gas instant light- 
ing torches can produce 
a clean, even heating 
flame with temperatures 
up to 2700°F. They will 
sweat any size copper 
pipe fitting and melt out 
soil pipe joints easily 
and economically. Ten 
sizes to choose from, 
making it possible to 
always have the right 





MELTING 
OSTS...USE 


BIG 


SAVINGS 
SOLDERING 


~~, 
I~, 


Fe a ee 


size torch for each job. Flame sizes range from a pencil flame on the No. 1 
Torch, up to a giant four foot flame on the No. 70 Torch. Eliminate costly 


acetylene and time consuming gasoline equipment. 









/ h 
’ | 
— type. 
Re in six minutes, 
J 


and convenience. 


Insto-Gas melting furnaces 
are available in two styles: 
cylinder mounted and floor 
Melting capacities 
range from 40 pounds of lead 


pounds of lead in 15 minutes. 
Insto-Gas furnaces are noted 
for their speed, economy 
They are 
standard equipment for plumbers. Also used by water depart- 
ments, utilities, piping contractors and industrial plants for 


to 200 





melting lead, solder, babbitt, zinc, paraffin, asphalt and other compounds. 





SOLD THROUGH BETTER WHOLESALERS... 
EVERYWHERE ...BACKED BY OVER 


25 years of PROVEN DEPENDABILITY 


*Trade Mark Registered U.S. Pat. Office. 


INSTO-GAS CORPORATION 


DETROIT 7, MICH. 


998 E. WOODBRIDGE 


News 





(Continued from page 179) 
iliary of the Wisconsin Plumbing Contractors 
Assn. at a luncheon at the A. O. Smith Corp. 
The program was held in conjunction with the 
association’s state convention here. 
F. S. Cornell, executive vice president of the 
firm, welcomed the auxiliary and spoke briefly 
about the corporation and its products 


Elkay Plan Calls for Close 
Dealer, Wholesaler Cooperation 


Cuicaco—A sales promotion plan designed to 
create closer cooperation between manufactur- 
er, wholesaler and contractor has been an- 
nounced by Elkay Manufacturing Co. 

Called the “Franchise Action Plan,” it was 


described by Elkay’s vice president of sales, 





eee eer MA) at er 


SALES PROMOTION PLANS ore outlined in this ar- 
ray of material recently issued by Elkay (stainless 
steel sink producer) to bring about closer con- 
tractor, wholesaler and manufacturer relations. 
Fred Rexford, as another step in the firm’s 
policy of “bringing industry factions—contrac- 
tor, wholesaler and manufacturer—closer to- 


gether for mutual benefit.” 


Arkla Slates Air Conditioning 
Training Schools Every Month 

EVANSVILLE, INp.—A series of gas air condi- 
tioner training schools, scheduled during the 
remainder of this year by Arkla Air Condition- 
ing Corp., will cover maintenance, service, ap- 
plication engineering and sales 

Maintenance and service instruction will be 
Arkla’s 


Application engineering and sales (small ton- 


given every month at factory here. 
nage) classes will be held in April, May, June, 
November and December at the sales office in 
Little Rock, Ark. 

Anyone attending the five day Sun Valley 
maintenance and service school here may re- 
main to attend the Arkla-Servel 25-ton water 
chiller school the following week. Arkla also 


182 











has scheduled water chiller application engi- 
neering classes in April, May and October at 
Little Rock for persons experienced in com- 
mercial and industrial air conditioning. 

Written applications for the maintenance and 
service school should be sent to the Service 
Training Department, Arkla Air Conditioning 
Corp., Evansville 3, Ind. Application engineer - 
ing and sales school applicants should write to 
the Application Engineer Training Department, 
Arkla Air Conditioning Corp., 812 Main St., 
Little Rock, Ark. 


ASSE Michigan Chapter 
Announces New Officers 

Detroitr—Lyle Reading, president, heads a 
new slate of officers elected last month by the 
Michigan chapter of the American Society of 
Sanitary Engineering. Dave Muskovitz was 
elected vice president, and Frank Richards was 


named secretary-treasurer. 


American-Standard Slates 
Distributor Courses in May 

BurraLo, N.Y.—There are openings for dis- 
tributors in two five-day courses at the Amer- 
ican-Standard heating-cooling school here in 
May, the firm has announced. 

A basic radiator heating course will be held 
May 11-15 and a Remotaire (heating-cooling) 
Systems course takes place May 18-22. The 
courses provide discussions of basic fundamen- 
tals and intensive practical study of residential 
and commercial heating and air conditioning 
equipment. They also include plant tours 


Please turn to page 184) 





“It'll be a cold day in June before 
that drain plugs up again!” 
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Gand Spun 
SOIL PIPE 


Here Is precision Cl a cad. tf ( pp! ! 
that can stand the exactnes i li t nad i j tor 


of quality which extend 





y 
A 


<r~ “HOMOGENIZED’’ 
) STRUCTURE 
j Lhe ise the | isspunt 


a 







UNIFORMITY 


At every spo 
APCO is of the 


same textur 
an 


thickness throughout ea 

this straight, seamle 

both inside and ou te 

water. Tested for 

] al perti 

MEETS A ) ] / , ) 
Specificat j if 

Pipe 1 


Once for Always! 


The “beauty’’ about Cast Iron S 
Pipe is its ngevity. Lives for cer 
turies. It's laid to stay or, in a build- 
ing, you can set and forget. 






Send 
# for 
The end of the APCO MEMBER OF 1/4 Free 
hub is painted ORANGE. CAST IRON SOIL PIPE (GY | Folder 
INSTITUTE \p 


ALABAMA PIPE COMPANY 


Soles Offices in Principal Cities 


GENERAL OFFICES — ANNISTON, ALABAMA 


WESTERN PLANT AND SALES OFFICES 


5335 Sovthern Avenve ¢* South Gote, Coliformia 





CHUCK THAT PIPE 


Available on BEAVER Speed-O-Matic or Model A 
Pipe and Bolt Machines 


j VER Send for complete 
> -———catalog and name 
of nearest distributor 


“><\ PIPE TOOLS, INC. 
Gy 


DANA AVE. 
WARREN, OHIO 


News 





(Continued from page 183) 


Waste King Acquires Control 
of Cribben & Sexton Co. 

Los ANGELES—Waste King Corp. 
has acquired a controlling interest 
in Cribben & Sexton Co., Chicago. 

Shares were acquired on the 
basis of one share of Waste King’s 
common stock, plus $12.50, for each 
two shares of Cribben & Sexton 
common, according to Waste King’s 
president, Bertram Given. 

He said Cribben & Sexton will 
operate as an independent com- 
pany, headed by Wendell Davis, it: 
‘urrent president, and with no 
changes in its staff 

Waste King produces dishwash- 
ers, household and commercial food 
waste disposers, incinerators and 
technical products. Cribben & Sex- 
ton makes free-standing and built- 
in household ranges, space heaters 
commercial cooking equipment, 
dryers and dishwashers sold under 
the Universal brand name 


Controls Co. Expects 
Record Sales Volume 

Cu1cAcGo—The introduction of 
new products and use of a “cross 
fertilization” sales technique are 
expected to increase sales to a 
record breaking volume this year 
for the Controls Co. of America, 
Schiller Park, Ill. 

Louis Putze, president, made the 
record volume prediction before 
100 salesmen attending the com- 
pany’s first corporate-wide sales 
meeting here 

He defined “cross-fertilization” 
as “adding the customers of one of 
the company’s divisions as custom- 
ers of another division” by selling 
an entire system of controls fo 
the air conditioning, refrigeration, 
heating, appliance and other in- 


dustries. 


aCharies Stainton, vice president 
and director of marketing, said the 
two-day meeting was designed to 
arm the salesmen with complete 
company and product data in orde 
to increase sales of systems and in- 
dividual components. 

Another avenue to a larger sales 
volume, Stainton emphasized, will 
be the introduction of new prod- 
ucts. “Present indications show 
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that new products alone will contribute as 
much, if not more, to the success of the com- 
pany in 1959 as they did in 1958,” he said. “We 
plan to invest a million and a half dollars in 
engineering and research for the development 
of new products.” 

He also pointed out that a sales company re- 
cently organized in Switzerland (See DE for 
March, page 211.), a new manufacturing facility 
in Argentina and the building of a nationwide 
network of distributors and manufacturer’s 
agencies will help boost sales this year. 


Penn Controls Holds 
Wecek-Long Saies Meet 

GosHEN, INp.—Sales personnel and represen- 
tatives of Penn Controls Inc. from the U.S. and 
Canada as well as the export organization took 
part in a week-long sales conference here re- 
cently, according to H. M. Carnahan, director 
of sales. Sessions were devoted to sales plans, 
techniques and objectives, markets, products 
and procedures. 

Penn makes a complete line of automatic 
controls for water systems, heating, ventilating, 
refrigeration and air conditioning. 


Frost-Proof Water Closet Manufacturer 
Lists Field Representatives 

Witmrincton, Det.—J oseph A. Vogel Co., 
manufacturer of frost-proof water closets and 
hydrants, has the following representatives: 
Ralph Campbell, Minneapolis, covers Iowa, 
Minnesota, and North and South Dakota; Mor- 
ris Chapman & Co., Natick, Mass., has Connecti- 
cut, Maine, Massachusetts, New Hampshire, 
Rhode Island and Vermont; Walter Ellingboe 
Sales Co., Milwaukee, covers Wisconsin; Wil- 
liam L. English Sales Co., Tucson, Ariz., covers 
Arizona. 

T. W. Eshbach, Seattle, Wash., has Alaska, 
Idaho, Montana, Oregon and Washington; W. S. 
Gilmore Co., New York City, covers upstate 


(Please turn to page 192) 


DoMESTIC ENGINEERING, APRIL 1959 


| 


PENBERTHY builds better 











+ . ad 


PEN-PRIDE MODEL 48 


NEW FEATURES 
improve performance and profits 
The new line of Penberthy 
sump pumps is packed with new 
advances in design, construction 
and performance. Here are 

some of the features that make 


Penberthy your best value! 


MODEL 46 


Advanced design and construction, 
with greatly improved abrasion and 
corrosion resistance, provide 

more effective service — longer. 
(Pen-Pride, Iron-Guard, Mers-a-Matic) 
Corrosion-resisting polyethylene 
rods are practically indestructible 
Assembled as unit with displacement 
weight type floats — ready for 

easy adjustment and installation. 

r WF 








(Model 48 and 46) 

Polyethylene floats look like — but 
outwear and outperform — brass type. 
N vw EN St 

(Pen-Pride, Model 48, Iron-Guard ) 
Unitized design of universal end 

bell provides greater protection for 
switch; adds to efficiency of 
instantaneous positive switc h action 


P 
> 


All Penberthy pumps surpass 
exacting requirements of SPMA — 
a further warranty to Penberthy’s 
reputation for unmatched quality 


Profit with Penberthy 
in ‘59. 
Write for new catalog 


MERS-A-MATIC 


% we Pee LS Fv 
PENBERTHY MANUFACTURING COMPANY 
Dirision of Buffalo-Eclipse Corporation 
1242 HOLDEN AVENUE, DEPT. DE, DETROIT 2, MICHIGAN 





The coming boom in water systems..... (continued) 


| 





Don t sell ‘die tain . are 


] 
| 
Most finance Selling is done 


in three easy steps... 


.. Sell 
how little!  — 


lanon 


Prompt ection 
wery or instal 


* On completion of job Customer signs the neceaser 
\ 
d ed 
ly 


val, you start deli 


CURING PaYmawrs u Easy Too 


ak a * example, let's suppose the cost of the job SS 

| : - “< customer wants to pay 7ver & spread of aces 

: a 2 ' if Amount to be financed $655 00 - 
- : : Finding this amount on th 


th ie discc a 
ne lending organization bunt chart supplied | 


may show 


Amount of note 8792 7% 


The chart also telis you 
Monthly payment is. $22.05 
Hewe you quote your ny _Pavmant of 22.0515 

DON’T SELL HOW MUCH, we remember . sualy gota s ege Srenvect 

sell how little! advises 

this booklet on install 

ment selling. Barnes ex- 

ecutives believe that 

contractors can greatly 

increase water system 

sales by fuller use of 

installment selling. 


(Continued from page 107) development, testing and retest- plowing back some of its earn- 
tems is, of course, a quality line. ing, until the dealer is assured of ings into an expanded engineer- 
The manufacturer's primary a pump that will give trouble- ing department and increased 
function is to produce this qual- free performance under nearly automation. 
ity product. This means he must every operating condition.” To emphasize the importance 
devote a considerable part of his Barnes recently introduced _ of quality to its own employees, 
manufacturing budget to product what it calls its “new look,” this sign appears throughout the 





FINEST MANUFACTURING FACILITIES 
MECHANIZED FOUNDRY 

MODERN MACHINING 
CONTINUOUS ASSEMBLY PLANT 
INTEGRATED TANK PLANT 
QUALITY CONTROL TEST BOOTH 


PLANT TOUR, conducted by Fred Hout, second from right, HE LOOSENED THE PURSE STRINGS: Barnes’ vice presi- 
showed DE editors how modern production machines dent and treasurer, J. A. Mintz, handles the 
have helped keep water system prices in line. Hout cited 
figures showing that pump prices have increased only 
6 percent since 1930, whereas automobiles and similar 
consumer items have increased as much as 300 percent. 


important 
job of making sure that income exceeds outgo and that 
there is enough money left over for plant expansion 
dealer and distributor training programs, new product 
development and other essential manufacturer services. 
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. 
Barnes plant: “Be proud of your Are you making full use of your 
work. Would you buy it?” ae “ : 
Installation and service know- suppliers selling aids? 
how: “Proper installation and 
maintenance are nearly as im- 
portant as product quality to the 
performance of a water system. 
An improperly installed or serv- 
iced system can lose a customer 
forever. A pump owner won’t 
wait willingly for service even 24 
hours. He wants his water when 
he needs it. 


» “Like most manufacturers, we 
have factory and field servicing 
of pumps. But quality installa- 
tion should have priority over 
servicing. And when servicing is 
required, it should be offered 
faster than is possible when the 
pump, or a part, has to be sent 
a long distance from the user. 
“We at Barnes, and other lead- 
ing manufacturers, stage period- 
ic technical training schools both 
at our plant and in the field. 
We publish manuals on every- 
thing the contractor needs to 
know about the installation and 
servicing of water systems. 





e“We earnestly suggest that 
dealers and distributors who are 
not already doing so, plan now 
to include the service and instal- 
lation training sessions available 
to thein on their list of ‘things to 5 


do for a better and more profit- 
able water system business.’ I H 
would say this is just about the extra service 


second most important plank in 


our better-water-system-busi- 
ness platform.” 


= Consistent merchandising: “The 1 ways 
best product and most convinc- Read how it helps you pea : —_ 
——-_-—-—S—— 

ing service story in the world 
is worth nothing if the dealer’s 
customers don’t know about it. 
While I would be the first to THE BEST PRODUCT IN THE WORLD won't mean anything if 
you don’t tell your customer about it. Barnes, like other 
water system manufacturers, provides a complete array of 
vertising is excellent, there are merchandising helps. “Whatever supplier you do business 
few cases on record that it alone with,” says Fred Hout, “make full use of the aids he offers.” 


agree that ‘word of mouth’ ad- 


(Please turn to page 188) 
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The Coming Boom... 


(Continued from page 187) 
has been able to build a highly 
successful water system busi- 
ness. The competent water sys- 
tem man should back up his or- 
ganization with a solid base of 
promotions — including advertis- 


ing via every possible media.” 


sLike most manufacturers, 
Barnes offers a great variety of 
advertising and promotional aids, 
some of which are pictured on 
these pages. They include: a film 
strip on the benefits of water for 
showing to consumer audiences, 
a demonstrator unit that can be 
set up in the store, at home shows 
and so on, ad mats of various 
sizes, electros of product illustra- 


that contractors can in- 


corporate into ads of their own 


tions 


design, sales letters, radio com- 
mercials, telephone directory ads, 
and a large variety of showroom 
display cards and plaques. 
Giveaway literature for both 


NEW TANK PLANT opened about a year 
ago is part of ‘the new look at Barnes.” 


No one but. 
and only 
manufactures 


FULL SIZE 


4 FOOT 


BATH TUB 


yume 


Make the 
Bath Tub 
Fit the Room 


Pixtunes 
MIDDLEVILLE, MICHIGAN 


wholesalers and contractors is 
available. Among Barnes’ book- 
lets is an excellent piece on time- 
payment selling (page 186) 
that’s designed to encourage 
contractors to follow the exam- 


ple of competing industries (au- 


The Only Manufacturer of 


4 Ft. . 4\2 Ft. 


3 S12eS sats 
"30" 


RIM SEAT 


5 Ft. 
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tomobile, furniture, travel, etc.) and sell wa- 
ter systems on time. 
“The multitude of merchandising aids 
manufacturers make available are naturally 
only as good as the use wholesalers and con- 
tractors make of them. We at Barnes do 
everything we can not only to offer these eeenot me or my men when I 


aids to our wholesalers and their contractors, can get the new tough fast little 
but also encourage their use by showing how 


they can be used most effectively.” E> i cs i Cc 300 
: ® 

s Here’s one of the ways Barnes helps its P D * 

contractors get the most out of its merchan- ower rive 


dising aids. It’s called a “User Benefit Pro- 


gram for Dealers” and it works like this: to y. a 
When the contractor-dealer makes a sale, he oO U wi J) 
gives the new pump owner a warranty card F = 


supplied by Barnes, sending a warranty reg- 

istration card that includes the new owner’s i *Subject to change without notice. 
name and address to Barnes. The owner gets 

a welcoming letter from Barnes that also tells 

him his dealer stands ready to serve him. 


«Six months later, the owner gets another 
letter with a reply card that asks for infor- 
mation regarding the owner’s water-using 
appliances and the names of friends who 
might be interested in pump installations. As 
an inducement to reply, the letter tells the 
pump owner that his installer will make a 
“sixth-month good will inspection” of the in- 
stallation. The contractor is notified of this 
mailing and receives the information con- 
tained on the reply card. 


eA year after the original installation, the 3 Weighs only 79'2 Ibs.—ell motel! 
pump owner gets a “happy birthday” letter 
that also tells him his warranty has expired 
but that an annual service agreement is avail- 


able from the dealer at nominal cost — : ; : 
This new 300 is clear out of its price class! Its 


help the contractor cement his relationship RIGAiIO-built motor has extra power and 
with his customer and build up opportunities extra-long brush life heavy-duty bump 
for meeting potential ones. It helps to keep proof awitch RIGID Speed Chuck with 
the initial contractor-consumer relationship guaranteed tight grip, forward, reverse, re 


What this “User Benefit” program does is 


aing placeable jaw inserts and all-metal hand wheel 
Contractors who have availed themselve ¥ extra-atrong tool mup 
| 1 Henefit prPereePearay Peper ada 7 port bare wna ] lot afl 


on nele of Watereviaing appliance in seh Other featurea that make 


quantity that they wouldn't think of aban it far the 


moat for Vvour 


itm vine Hout said money, You ean’t afford 


to be without it-—aee and 
e' Were continuing thi Lee ful ceales Ne 1206 
Stand fer 
Feta > Supply House! 
300 
with and helping our distributors and deal ‘Price $27.00 


try the new 800 at vou 
provrany because, like other Wate Vate 


mantifacturers, we feel that in cooperath 


ers, we're naturally upping our own busine 
vetting us just that much nearer to what i 


an all industry goal At least a million watet The Ridge Tool Company \ ‘ Elyria, Ohie, U.S.A, 


systems sold annually.” END 


AW 


Hi 


THREADED PIPE... it's Tight... it's Best... Costs Less! 


DomeEsTIC ENGINEERING, Aprit 1959 





to over 350 
DOMESTIC 


a 
» 

ar” 
+s” 





an atl a These are the people who give you what 
ae. you want—what you need to operate as a 
successful supplier. Their goods comprise 
your stock, your inventory, and the ma- 
terials you handle and install. Their prod- 
uct data is what you refer to constant] 


in your daily business operations 


YOU ARE IMPORTANT 

to these over 350 top manufacturers 
in the Industry. They depend on you t 
complete their channe! of distribution 
They want you to have the most timely 

most complete . . . most ecmprehen- 
sive information possible about them and 
their products when you reach your 
“Point of Purchase.” 

That’s why they’re in ycur NUMBER 
ONE guide to the Plumbing-Heating- 
Cooling Industry, DOMESTIC ENGI- 
NEERING CATALOG DIRECTORY 
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TOP manufacturers in the New 


ENGINEERING CATALOG DIRECTORY 


. / 





Ld 
Hy 
Di cy 
They know their product catalog is convenient for the business. They're confident because each adver- 
you, bound and thumb-indexed in “The Big Orange tiser in the Catalog Directory is listed with bold 
Book,” ready for business on your purchasing desk. faced type and easy to use “See Page * number 
They know they're only a fingertip reach away directing you to their catalog 


from their market ... not lost in a confusing maze ; : - 
Why not order your copy of the New 1959 Annual 


Edition of DOMESTIC ENGINEERING CATA 
LOG DIRECTORY Now? Simply check and retur 
the handy Order Form below 


of individual catalogs, stacked hastily into some 
file drawer. 

They know when their name is listed in the handy 
reference sections of D.E.C.D., such as the 3000 





Classification Directory of Products, the 10,000 Let these well-known Plumbing-Heating-Coolir 
Trade Names Section and the 5000 Name and Ad- Manufacturers help you with the latest in prod 
dress Section, it makes it easy for you to give them uct data. They'll be glad and so will you 
Please check your DOMESTIC ENGINEERING CATALOG DIRECTORY 
business classification 1801 Prairie Avenue, Chicago 16, Illinois 
Wholesaler : 
epee Gentlemen 
Independent Here is my order for a Domestic Engineering Catalog Directory 
Ex ployed by: service at 
3 years for $25.00 1 year for $12.50 
Saves 33 from ngle copy rate Regul: Rate 


FILL IN TYPE OF FIRM 
Remittance Enclosed Bill Me 
Contractor 
. ‘irm Nan 
Government Agency Fi Nam« 
Manufacturers’ Agent § Your Nam: 
} Other 





Address 


PLEASE FILL IN City Zone State 











DoMESTIC ENGINEERING, APRIL 1959 





The “Green Hornet” 
Velocity Power Stud 
Driver speeds — 
fastening jobs in 
concrete and 
structural 
steel 





Wide variety of studs —threaded or plain-headed —are available. 
Open end of cartridge receives piston already assembled to stud. 


Here’s help for men who want to streamline fastening jobs. 

The “Green Hornet’? Velocity Power Stud Driver con- 
serves precious time and energy. Fastens jobs in concrete 
and structural steel rapidly, accurately, safely, with little 
of the complexity faced in manual installation. 

Electrical, heating, plumbing and air conditioning installa- 
tions are a natural for the versatility of this tool. Such jobs 
as securing electrical conduit and raceways, anchoring 
overhead piping and sprinkling systems, and studding cur- 
tain walls, are a representative few of the many tasks the 
“Green Hornet” performs. 

With the “Green Hornet,” straight, firm stud driving is 
actually as easy as shaking hands. Operation is simple: just 
load stud and cartridges, lock breech with 180° barrel turn, 
position, press and fire. This is fastening, the modern way. 

Interchangeable barrels accommodate 4% or %-inch 
diameter studs for two-tools-in-one convenience. Safety 
received top consideration, too. Pressure controlled firing 
eliminates accidental discharge by dropping. 

Added advantages: trigger activation, protective safety 
shield, pistol-grip handle, quiet operation, easy maintenance 
and compact design. 

If you still need convincing, write for Bulletin 1411-2 and 
ask for a demonstration. 


ecocir y-powel TOOL COMPANY 


201 North Braddock Avenue e 














Pittsburgh 8, Pennsylvania 
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(Continued from page 185) 
New York, except New York City and Long 
Island; Liberty Sales Associates, Long Island 
City, N. Y., covers New York City and Long 
Island; Lowell McCord, Webster Groves, Mo., 
covers Missouri. 

Midwest Sales Agency, Royal Oak, Mich., 
covers Michigan; Sherman Nabaum Co., Salt 
Lake City, Utah, covers Utah; Pendergraphs 
Sales Agency, Charlotte, N. C., has North and 
South Carolina and Virginia; Rich -Associates, 
Fort Worth, Tex., has Arkansas, Kansas, Lou- 
isiana west of the Mississippi River, New Mex- 
ico, Oklahoma and Texas; G. L. Schubert, Fort 
Wayne, Ind., covers Indiana; Superior Plumb- 
ing Sales Co., Cleveland, covers Ohio; Wade in 
Canada Plumbing Specialties Ltd., Toronto, 
Ont., covers Canada; E. J. Welsh, Sutherland, 
Nebr., has Colorado, Nebraska and Wyoming; 
and L. Keith Wood & Co., Atlanta, Ga., covers 
Alabama, Florida, Georgia, Mississippi and Ten- 


nessee. 


Gerber Announces New 
Plumbing Fixture Colors 
Cuicaco—Three Forest Green, 
Driftwood Tan and Wedgewood Blue—are now 
available for its vitreous china fixtures and steel 
bathtubs, Gerber Plumbing Fixture Corp. has 
announced. The discontinued colors of Lagoon 
Green, Sunset Tan and Waterfall Blue will be 
manufactured still for a limited time to enable 
the firm’s customers to meet current needs. 
Other colors in the line are Petal Pink, Cloud 
Gray and Daffodil Yellow. 


new colors 


Vapor Heating Announces 
Extended Payments Plan 
Cuicaco—Vapor boilers for automatic steam 
generation now may be bought through an ex- 
tended terms plan, the Vapor Heating Corp. 
has announced. Equal consecutive monthly 
payments up to 36 months are spread over the 
full term of the after a 25 
The 
delivered fully assembled and wired for use. 
A folder describing the plan in detail may be 
obtained from the company’s main office, 80 


E. Jackson Blvd., Chicago 4. 


contract percent 


minimum cash on delivery. boilers are 


Orangeburg Will Open 
New Plant in Summer 

OranceEBuRG, N. Y.—Production of plastic 
pipe at its plant in Marion, Ind. is expected 
to begin by mid-summer, Orangeburg Manu- 
facturing Co. announced. 

The Marion unit, purchased by Orangeburg 
in August, 1957, covers 40,000 square feet and 
will become the firm’s second plant to produce 
plastic pipe. Orangeburg, a division of the Flint- 
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kote Co., also makes plastic pipe at its prin- 
cipal plant here. 
Activation of the new plant will enable the 


division to better serve the increasing demand 
for plastic pipe in the midwest, I. J. Harvey 


Jr., chairman of the board of Flintkote, said. 
Edwin Arnaudin Jr., who has been associated 
with Orangeburg since 1953, will supervise op- 


erations at the Marion plant. 
WITH 






26 Graduates at Trane 
Complete Six-Month Class 

LaCrosse, Wis.—Twenty-six graduates of 
U.S. and Canadian colleges have completed 
The Trane Co.’s six-month specialized engi- 
neering program here, vice president A. C. 
Menke announced. Trane manufactures air 
conditioning, heating, ventilating and special 
heat transfer equipment. 

Trane conducts six-month student. classes 


BIGGEST 
LINE 


twice a year. The engineers receive six addi- 
tional months of advanced instruction in on- 
the-job training at one of the firm’s 115 US. 
and Canadian sales offices or in a home sales 
department here. The men then become full- 





fledged sales engineers. 


New Standard for Cast Iron 
Soil Pipe under Consideration 
WasuincTon, D. C.—The cast iron soil pipe 
industry is considering a new enlarged stand- 
ard which places all standard products in a 
single booklet, according to the Commodity 
Standards Division of the U. S. Department of 
Commerce. 
The recommended revision of the Commercial 
Standard for Cast Iron Soil Pipe and Fittings, 
(Please turn to page 194) 








JAMECO Products in this 
smart new package... the 
“sellingest’’ combination ever 











“I’m sorry, but the boss said 


‘collect—or else’ !”’ 
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Two candidates for mayor in a small town had 
waged a heated campaign that had taken on a bitter, 
personal tone. Even after the election, neither man 
would speak. On the New Year's Eve following the 
election, both men were invited to the same party. 
Near midnight the host approached the losing candi- 
date. “Sam,” he pleaded, “for the sake of peace in 
our town, will you please make up with Norton? 
Just go over and wish him a Happy New Year.” 

After an inward struggle, Sam reluctantly went 
up to the new mayor. “Norton,” he said, “I wish you 
a Happy New Year.” Then, drawing a deep breath, 
he added, “But only one.” 

X.l Couplings 

Overheard: “If it hadn't been for the Venetian 
blind manufacturers, it would have been curtains for 
us all.” 

X l Nipples 

You get easier starting threads and trouble-free 
joints when you use “X-L” Steel Hexagon Bushings. 
They're accurately machined to industry standards, 
for a 3,000-pound working pressure. They're avail- 
able in all sizes at your jobber. Ask for them by 
name to make sure you get the best: “X-L” Steel 
Hexagon Bushings. 

X-L Couplings 

Safety Note: It's better to sit tight than to drive 
that way. 

X-L Nipples 

If your wife insists upon living in a more expen- 
sive apartment, you don’t have to move—just get the 
landlord to raise your rent. 

X-L. Couplings 

“You look all in today, Bill. What’s the trouble? 

“Well, I didn’t get home until after daylight, and 
I was just undressing.” answered Bill, “when my 
wife woke up and said: “Aren't you getting up pretty 
early, Jim?’ So in order to save an argument, [| put 
on my clothes and came down to the office.” 

X-L. Nipples 

No danger of getting inferior Pipe Couplings and 
Pipe Nipples when you specify “X-L” brand at your 
jobbers. All “X-L” Products are manufactured from 
the finest materials, under strict laboratory control, 
with absolute adherence to industry standards. “X-L” 
Pipe Couplings and Pipe Nipples thread easier, fit 
tighter. Ask for them by name 

X-L Couplings 

Health Note: Living a double life will get you 
nowhere twice as fast. 

X.I Nipples 

Observation: The number of blasts that come from 
auto horns in a traffic jam are equal to the sum of 
the squares at the wheel. 

X-L ( ouplings 

Sez She: “How come you quit your job? Get tired 
of punching the clock?” Sez Her: “Nope; got tired 
Sez Us: For Quality, 


of punching the boss.” 
always ask for 


X-L. Products 





Every Size and Type PIPE 
COUPLING From One Source 


WHEELING MACHINE 


PRODUCTS COMPANY 


WHEELING, WEST VIRGINIA 
FACTORY PHONE: CEDAR 2-0175 





News 





(Continued from page 193) 
TS-5434, includes extra heavy pipe and fittings, 
several quarter bends not in existing standards, 
plus half Y’s, tapped T’s and regular offsets. 

The present Commercial Standard 188-53 
covers only service weight pipe and fittings. 
Continued substantially without change are ex- 
isting requirements for material, testing, dimen- 
sions and weight, as well as provisions for 
identifying pipe and fittings that meet the re- 
quirements given. 

The enlarged standard was requested by the 
Cast Iron Soil Pipe Institute and has been en- 
dorsed by a standing committee of manufac- 
turers, distributors and users. 

Copies of the new standard may be obtained 
from A. S. Best, Commodity Standards Divi- 
sion, U. S. Department of Commerce, Wash- 
ington 25, D. C 


Cochran Re-elected President 
of Clay Sewer Pipe Group 


Cotumsus, O.—A. G. Cochran of Columbus 
has been re-elected president by the Clay Sew- 
er Pipe Assn. with headquarters here. 

August Larson of the Larson Clay Pipe Co., 
Uhrichsville, O., was elected vice president 
and Mrs. Reva Smart of Columbus was re- 
elected secretary-treasurer. 

CSPA is a non-profit organization operating 
in the 17 states north of the Ohio river and 
east of Indiana. 


Scheck, Mueller Climatrol Sales Manager, 
Honored by Milwaukee Builders Assn. 
MitwavukEeE—Elmore Scheck, Wisconsin sales 
manager of Mueller Climatrol Division of 
Worthington Corp., has been selected by the 

















“You've got to hand it to Smedley. His 
drain cleaner really does the job!”’ 
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Metropolitan Builders Assn. of Greater Mil- 
waukee as its outstanding associate member 
for 1958. 

Scheck has served on many builder commit- 
tees and has been active with Milwaukee’s 
Parade of Homes since its inception. He is a 
past director of the Metropolitan Builders 
group and past chairman of its associate ad- 
visory board besides being general chairman of 
the 1959 Milwaukee Homes Show, sponsored 
each year by the Milwaukee Board of Realtors. 


Wrentham Opens New 
Offices and Warehouse 

Mitrorp, Conn.—New general offices and a 
warehouse have been opened here by the Wren- 
tham Co., manufacturers’ representative, for- 
merly headquartered in New Haven, Conn. The 
warehouse contains 26,000 square feet of space 
and the offices have 8,000 square feet. 

The company sells and services the plumb- 
ing, heating, hardware and electrical trades and 
has repair, technical service and parts depart- 
ments. It also maintains a sales office and a 
40,000-square-foot warehouse in Boston 


Turner Brass Works 
Announces New Name 

Sycamore, Itt.— Turner Corp. is the new 
name adopted by The Turner Brass Works at 
a stockholders’ meeting here last month, Harold 
Engh, president, announced. Product diversifi- 
cation and a marketing modernization program 
made the old name obsolete. 

The company produces propane and gasoline 
torches, lanterns and stoves plus tubula: 
plumbing goods, furniture trim and Diesel en- 
gine starting aids. Current expansion began in 
1955 with extensive plant and product improve- 
ments, amounting to about $700,000, to support 
a marketing development program 


Home Improvement 
Programs Scheduled 


Cuicaco—Two home improvement programs 
coupled with time payments to promote plumb- 
ing, heating and cooling products are reported 
in the March newsletter of the Plumbing-Heat- 
ing-Cooling Information Bureau 

In one program, the Federal Housing Admin- 
istration will promote home modernization 
through governors’ proclamations for home im- 
provement months in 16 states starting with 
Pennsylvania and New Jersey in May 

Proclamations in June are planned for New 
York, Connecticut, Maine, New Hampshire and 
Massachusetts; in September for Virginia, Cali- 
fornia, North and South Carolina and Tennes- 
see; and in October for Georgia, Alabama. 
Louisiana and Mississippi 

Contractors who qualify to handle time pay- 


AEROFIN 


Smooth-Fin Coils 
offer you 


Greater Heat Transfer 
per sq. ft. of face area 


Lower Airway 
Resistance 
—less power per c.f.m. 


Aerofin smooth fins can be spaced as closely 
as 14 per inch with low air friction. Conse- 
quently, the heat-exchange capacity per 
square foot of face area is extremely high, 
and the use of high air velocities entirely 
practical. Tapered fin construction provides 
ample tube-contact surface so that the entire 
fin becomes effective transfer surface. Stand- 
ardized encased units arranged for simple, 
quick, economical installation 


Greater conor Write for Bulletin S-55 


AEROFIN 


>» 
CORPORATION 








101 Greenway Ave., Syracuse 3, N.Y. 


ment sales and lending agencies will be urged Aerofin is sold only by manufacturers of fan system 


(Please turn to page 196) apparatus. List on request. 
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26 Stainless Steel Sinks 


tit Fit Your Manket 


Polar Ware doesn’t make every sink size you can 
think of, but Polar does think aggressively about 
every size that moves in volume. That's 90% of the 
market. And here, with Polar Ware, you can sell in 
competition with anybody without cutting the profit 
margin you need. 

Polar, the leading manufacturer of stainless steel 
clinical ware, makes stainless sinks to the same 
high standards of craftsmanship demanded by hos- 
pitals ... provides you with a heavy gauge product 
of 302 stainless that is second to none in quality and 
features. And Polar sinks are priced to protect your 
interest in quoting jobs and making money on them. 

It will pay you, as it has so many others, to inves- 
tigate Polar Ware. Write for the name of the Polar 
distributor in your area, and for full information on 
this hard-hitting line of stainless steel sinks. 


Polar Ware Company 


*4900 LAKE SHORE ROAD, SHEBOYGAN, WIS. 
Merchandise Mart Chicago 54, Room 1455 


"415 Lexington Avenue "800 Santa Fe Ave 
New York 17, N. ¥ Los Angeles, Calif 





Offices in Other Principal Cities “Designates office and warehouse. 
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News 





(Continued from page 195) 
to advertise in newspapers and other media to 
tie in with the widely publicized governors’ 
proclamations 

The other program is encouraging special 
home modernization sections in the nation’s 
daily newspapers. The American Newspape1 
Publishers Assn. is encouraging its more than 
1,000 members to print the special sections 

“Contractors’ products and services can be a 
key part of these sections,” says Norman Wicks, 
the Bureau’s executive director, “and as in the 
‘month’ program, local follow-up will determine 
sales success.” 

To take advantage of the programs, the news- 
letter suggests that manufacturers make display 
and advertising materials available to contrac- 
tors; wholesalers should inform contractor-cus- 
tomers on time payment selling and contractors 
should qualify with a lending agency and 
identify their stores as “time-payment” centers. 

Further information on the two home im- 
provement programs and how local all-industry 
groups can tie in with them is available from 


PHCIB, 35 E. Wacker Dr., Chicago 1 


Fedders Slates Meetings 
with Dealers, Servicemen 
Maspetu, N. Y.—A series of 
meetings in 58 cities to present its new line of 
air conditioners 


“grass roots 


from the servicing point of 
scheduled by Fedders Corp. 
About 3,500 dealers and servicemen are 
pected to attend the meetings by May 29. 
The factory-conducted seminars for dealer 


view has been 


ex- 


servicemen are new. Previously, regional meet- 
ings were held with distributors who in turn 
would hold sessions with their dealers. 

“Our dealers, who will coordinate the meet- 
ings for us, are happy that the factory is in- 
troducing the service program and, although it 
costs us more, we feel the added expense is 
justified,” said A. F. Agovino, manager of the 
customer relations and service department 


State University of lowa Schedules 
20th Annual Course in Management 

Iowa City, Ia.—Its 20th annual management 
course has been scheduled for June 15-27 by 
the college of engineering, State University of 
Iowa. 

The course may be attended by factory man- 
agers, foremen, industrial engineers, methods 
and time study analysts, cost men, office execu- 
tives and others in related work. 

Classes will be held in four optional groups 
technical methods of management engineering; 
control methods for management; problems of 
production supervision; and analysis of work 


methods, motion and time. Special emphasis 
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will be placed on communications and cost re- 
duction methods throughout the course. 

Further information is available from J 
Wayne Deegan, 122 Engineering Bldg., State 
University of Iowa, Iowa City, Ia. 


Carbide Ships First Ucon 
Refrigerant to OEM Field 

York, Pa.—The first shipment of its Ucon 
brand refrigerant was made here to the Metal 
Products Division of Redmanson Corp., maker 
of specialized air conditioning equipment 

The one-ton cylinder of refrigerant was 
shipped from Institute, W. Va., where a new 
fluoro-carbon plant is being operated by the 
Union Carbide Chemicals Co., a division of 
Union Carbide Corp. 





Wood Kitchens Group Seeks 
Coding System for Built-Ins 
Cuicaco—Progress toward establishing a uni- nO? 
versal specifications coding system for cut-out 
, “Oh, dear no—you haven't made the same 


opening sizes in cabinets for built-in appliances 
old mistake! This is an entirely new one 


was reported at the recent winter meeting of 
the National Institute of Wood Kitchen Cab- 


inets. 

Curtis Crane, chairman of the engineering for built-ins to a tolerance of 1s inch. The code 
committee, said the system uses a combination would appear with the appliance model numbe 
of numerals and letters to indicate cut-out sizes (Please turn to page 198 


Pity Paul Revere— 
he didn't hear. - 


about BRADFORD — the Automatic (2% 


Water Heater that gives plenty of hot water —- Pe 


oho 
. wy 


at midnight, or any other time. 

In case you’ve missed the message, 
may we state that BRADFORD A 
has a really complete line of glass . 
lined and galvanized water ~ 
heaters—round and table top in every size. 
And because BRADFORD is sold 
exclusively through the plumbing trade, 


your profit is higher. 


ra Bradford 
Ue Antomatic 
S Gas see your wholesaler 
wlectric 


wR 


Clothes Dryers 





Bradford 
Automatic 
Gas & 
Electric 


Ee | ~ - NNSYLVANIA RANGE “ “BOILER co., INC, 


was 24th and Ellsworth Streets, Philadelphia, Pa. 








MORE B.T.U. 


NEW IMPROVED 
MOUNTING — Element 
“floats” on saddles. No 
hooks. LARGER FINS — 
FOLDED ENDS 
Easier, safer to handle. 
Fins can’t get bent... 
fingers won't get cut. 


SPARTAN 
BASEBOARD 


Compact ® Beautiful © Noiseless ¢ 
Non-protruding ® Always individually 
boxed, fully assembled © Saves 33% 


installation time ® Available in 1, 2, 3, Write for 
4, 5, 6, 7, 8 ft. lengths Illustrated 
Literature 


IMMEDIATE SHIPMENT 
from 
7 Strategically Situated Warehouses 


SPARTAN 


CONVECTOR CO., INC. 
52-55 74th Street, Maspeth 78, N. Y. 
ioe ILlinois 7-5502 
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(Continued from page 197) 
and in specification and installation literature. 
He said the plan was approved at a special 
meeting of kitchen cabinet manufacturers and 
appliance producers. A formal recommendation 
sponsored by wood and steel cabinet manufac- 
turers is expected to be distributed soon. 
I-XL 


o. of Goshen, Ind., was welcomed. 
Cc f Gosh Ind ] 1 


A new institute member, Furniture 


Annual Sales Conference 
Held by McQuay-Norris 

St. Lovis—The annual sales conference of 
the industrial division of McQuay-Norris Man- 
ufacturing Co. was held here recently. J. C. 
Taschler, manager of industrial sales, conduct- 
ed the three-day session which covered new 
product lines, sales programs, advertising and 
sales promotion. The firm manufactures gas 
heating and appliance controls. END 


Names in the News 


(For additional “Names in the News,” see page 166) 


Acme Industries Inc., Jackson, Mich.—Ralph Wil- 
kins appointed national service manager. G. G 
Partch named sales engineer for Peoria, Ill. and 
southeastern Iowa 


Alabama Pipe Co., Anniston, Ala.—Wesley Hen- 
rikson named sales representative, working out of 
the Chicago district sales office. 


Allis-Chalmers Manufacturing Co., Milwaukee- 
Bruce Halsted appointed manager of the Richmond 
(Va.) district of the firm’s industries group. 


American-Standard, Plumbing and Heating Di- 
vision, New York City—James Driscoll appointed 
to the newly created position of Boston sales man- 
ager; Robert Seaman named product manager of 
institutional products; and John Mitchell named 
manager of enamel products 


American Tube Products Inc., West Warwick, 
R. L—Walter MacDougald appointed sales manager 
to cover lower New England and parts of New 
York state. Raymond Alden named sales manager 
for upper New England. 


A. W. Cash Valve Manufacturing Corp., Decatur, 
Ill_—James A. Riordan Co. of Los Angeles appointed 
factory representative serving plumbing and heat- 
ing wholesalers in southern California, Nevada and 
Arizona. Sales Engineers Ltd. appointed industrial 
factory representative serving industrial, refriger- 
ation and original equipment manufacturers in the 
same territory. 


Chase Brass & Copper Co., Waterbury, Conn. 
Clifton McCarra promoted to district manager of the 
Dallas warehouse and office, succeeding A. M. John- 
son, promoted to Chicago district manager. Howard 
Hartman appointed as Philadelphia district man- 
ager, succeeding Willard Brown, retiring after 32 
years with the firm. 
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Controls Co. of America, Schiller Park, [ll.— | || | || | | || 
Named distributors are Allied Electric Appliance le 1 1 





Ala.; Grant Sales Co., Minneapolis; and United 
Radio Inc., Cincinnati. 


Parts, Philadelphia; M-G Electric Co., Birmingham, MAKE YOUR N EXT | 
—| || | | [ ——— | —— 
|| 
| oinenta 





Delta Faucet Corp., Dearborn, Mich.—Byron Carr 
appointed to the sales staff. 











Detroit Controls Division, American-Standard, 
Detroit—Jack Strauss appointed product planning 
manager of air conditioning and refrigeration con- 
trols; A. C. Stein named product planning manager 
of heating controls 


Dunham-Bush Inc., West Hartford, Conn.—John 
Costello appointed district manager of Los Angeles 
office; Dennis Timmons named application-sales 
engineer at the Riverside, Calif. plant; Charles 
Meyers appointed sales engineer to cover the San 
Antonio, Tex. area; Darrell Picht appointed sales- 
man in the Dallas area; Irvin List Jr. named appli- 
cation engineer at the southwest district office: 
T. L. Joliat appointed sales engineer and Fredrick \ _ SAFETYMIX 
Wenson named application engineer at the Detroit my. prewer VOive 
district office; and White Refrigeration Supply au- vi 
thorized as wholesaler for Iowa and Nebraska 


Tear 
r Head 





E. I. du Pont de Nemours & Co., Wilmington, Del. 
—Herman Goldberg Co., Chicago, named sales agent 
for Freon refrigerants to the wholesale trade in 
Indiana, Wisconsin, Minnesota, North and South 
Dakota, northern Illinois and eastern Iowa. Russel] 
Sales Co., Santa Fe Springs, Calif., named to cove 
Arizona, California, Idaho, Nevada, Oregon, Utah 
and Washington 





Duro Co., Dayton, O.—John Conard appointed di- 
rector of purchases; William Slusher, service man- 
ager; and Elmer Davis, merchandising manager of 
the water conditioning division 





Flexrock Co., Mechanical Packing Division, Phil- 
adelphia—Joel Edison, Tucson, Ariz., appointed 


representative for Arizona, New Mexico and Las 
Vegas, Nev 
General Electric Co., Appliance Control Depart- 
(Please turn to page 200) 
For positive protection in the 
a — shower insist on world famous 
Symmons SAFETY MIX. 
It automatically eliminates 
the constant danger of 
scalds or chills. 
It costs no more than 
ordinary shower valves. 
Send for SAFETY MIX Bulletin. 


Be safe .. . stay safe... say “SAFETYMIX.” 


See SWEET’S ARCHITECTURAL FIL 
DOMESTIC ENGINEERING CATALOG 


or write us direct for further formation 


; ~ ENGINEERING COMPANY 


“We've reached an agreement “4S € STREET, BOSTON 10, MASSACHUSETTS 
We'll take it!” 
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Top performance .. . low cost 
with U. S. ‘‘Fireball’’ 
simplified tubeless design 


Here’s a real fireball when it comes to oil-fired 
boilers. Low initial cost coupled with rugged, effi- 
cient performance make this U. S. “Fireball” boiler 
tops in its field. 


Advance engineering eliminates troublesome in- 
terior tube construction. Replaces it with a durable 
corrugated aluminum-clad steel fin with extra heat 
transfer surfaces. The “Fireball” is available in 
BTU/Hr ratings of 98,500; 132,000: and 176.000: and 
can be furnished with a domestic hot water coil for 
continuous supply of hot water. 


Every “Fireball” oil fired boiler receives rigid 
factory testing. Is A.S.M.E. approved, and is guar- 
anteed for 10 years. 


Order “Fireball” heating equipment together 
with the many U. S. quality plumbing fixtures at 
one time for Consolidated Shipment . . . one load. 
U. S. Consolidated Shipments reduce capital out- 
lays, warehouse space, freight and insurance ex- 
penses; and enable you to operate with a smaller, 
well balanced, fast turning inventory. 


Write today for complete specifica- 
tions of the economical U. S. “Fire- 
929 LID, ball” oil-fired boiler, 
¢ 
.?) 
*® 


ST 


PLUMBING FIXTURE CORPORATION 
1130 CITY PARK AVE. COLUMBUS, OHIO 
A reguest will bring the latest U.S. Catalog. 


Names 





(Continued from page 199) 


ment, Morrison, Ill—-Ralph Gustafson named man- 
ager of heating and special purpose controls prod- 
uct engineering 


General Fittings Co., East Greenwich, R. L 
Wellisch-Magratten Associates, Jackson Heights, 
L. L, N. Y., appointed agent in western and uppe! 
New York state. 


Goulds Pumps Inc., Seneca Falls, N. ¥—Car! Laib 
appointed to the newly created position of regional 
supervisor of water system sales for the north- 
central states. Donald Plourde appointed regional 
supervisor of water system sales in the Atlanta, Ga 
territory 


Grabler Manufacturing Co., Cleveland—J. Pat- 
rick Dunlavy appointed manager of the St. Louis 
branch, 


Hays Manufacturing Co., General Products Di- 
vision, Erie, Pa.—Paul Cook appointed junior sales- 
man assisting Arthur Turner in Michigan. Fred- 
erick Willson named sales representative for Illinois, 
Indiana and Kentucky 


Hoffman Specialty Manufacturing Corp., Blake 
Division, Indianapolis—Borin & Frankel, Long 
Island City, N. Y., appointed representative for the 
New York metropolitan area and northern New 
Jersey 


In-Sink-Erator Manufacturing Co., Chicago—Re- 
cent appointments are: Willard Asdahl as general 
manager of the western division; Robert Morrison 
as western division sales manager; and Howard 
Hoskins as Los Angeles sales manager. 


Kel-Win Manufacturing Co., Richmond, Va. 
Holliday Inc., Washington, D. C., appointed repre- 
sentative to cover eastern Maryland, northern Vir- 
ginia and the District of Columbia. Other repre- 
sentatives are: Agnew Associates Inc., Long Island 
City, N. Y.; Allen-Kimbro Co., Houston; Hill Asso- 
ciates, Dallas; Richard R. Lucas Co., St. Louis; 
Henrichsen Sales Co., Chicago; Casey & King Corp 
Milwaukee; and I. A. Ward Jr. Co., Indianapolis 


McQuay-Norris Manufacturing Co., St. Louis— 
Added to the firm’s industrial sales force are Arthur 
Chattillion in the Milwaukee area and H. G. Camp- 
bell, who will work out of St. Louis. 


Metal Coating Corp., Medalist Tank Division, Chi- 
cago—Named representatives are: John H. Petty & 
Co., Brooklyn, to cover northern New Jersey, New 
York City and adjacent counties; John Buckner & 
Co., Dallas, to cover Texas; and William G. Simms, 
Philadelphia, to cover eastern Pennsylvania and 
southern New Jersey. 


Mueller Brass Co., Port Huron, Mich.—Georg 
Stucky appointed sales representative assigned to 
the Detroit office. 


Rawlplug Co., New Rochelle, N. ¥.—Paul Eggli 
Jr. named manager of Rawlplug Atlanta Co., At- 
lanta, Ga 


Revere Copper & Brass Inc., New York City 


Harold Relyea named manager of New York district 


sales 
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Rheem Manufacturing Co., New York City—Rob- 
ert Stroup appointed manager of the newly formed 
growth and acquisition department; other depart- 
ment members are A. G. Handschumacher, director 
of research and development; and I. G. Davis Jr., 
director of planning. Named distributors for 
Rheem’s Home Products Division in their respec- 
tive Alabama territories are the Pate Supply Cos 
of Birmingham and Anniston. Richmond Plumbing 
Fixtures Division of Rheem named T. C. Gillen 
district sales manager, operating from the new dis- 
trict office at 370 Lexington Ave.; Joseph Hanrahan 
named office supervisor. 


Robertshaw-Fulton Controls Co., Fulton Sylphon 
Division, Knoxville, Tenn.—Ralph Smith appointed 
chief materials and test engineer 


Sumo Pumps Inc., Stamford, Conn.—Thomas Par- 
sons appointed factory representative to serve Geor- 
gia, Alabama and northern Florida 


Taco Heaters Inc., Cranston, R. L—Emmett Pol- 
lenz named New York district sales manager. Rob- 
ert Stevenson named to cover southeastern Massa- 
chusetts and Rhode Island territories 


Temco Inc., Nashville, Tenn.—William Brent ap- 
pointed manager of the wholesale division 


Toledo Desk & Fixture Co., Maumee, O.—Homer 
Ingram named district manager servicing Beauty 
Queen steel kitchen cabinet accounts in Ohio, Indi- 
ana and Kentucky 


Trane Co., La Crosse, Wis.—Robert Galloway ap- 
pointed manager of the firm’s new Clarksville, 
Tenn. plant; Fred Manget named manager of the 
Philadelphia sales office; Jack Renninger named 
manager of the firm’s newly franchised sales office 
in Wilmington, Del.; and George Shepherd named 
manager of the New Orleans sales office 


Walworth Co., New York City—Grove Valve & 
Regulator Co., Oakland, Calif., subsidiary of Wal- 
worth, will act as sales agent for specialized Lubri- 
cated Plug Valve products to certain companies 

Waste King Corp., Los Angeles—Dick Conley 
appointed district sales manager for the ,Philadel- 
phia marketing area 


Watts Regulator Co.., 
Gilfeather named 


Lawrence, 
district sales representative for 
northern California and Nevada, maintaining office 
and warehouse at 1335 Folsom St., San 


Mass.—-George 


Francisco 


Wessels Co., Detroit—Newly appointed repre- 
sentatives are James Ryan Jr. to cover West Vir- 
ginia and southwestern Pennsylvania, with head- 
quarters at Valencia, Pa.; and Conrad Coulter for 
western Missouri, Kansas, Iowa and Nebraska, with 
headquarters at Kansas City, Kans 


Wheatland Tube Co., Philadelphia—Appointed 
sales representatives are Alexander Hays III to 
western Pennsylvania, Ohio and West Vir- 
ginia; Richard Scott for Michigan; Mike Sommer 
for Brooklyn, Richmond, Queens, Nassau and Suf- 
folk; and Robert Cerwin for Manhattan, Bronx and 
Westchester. 


cove! 


Wolverine Tube Division of Calumet & Hecla 
Inc., Allen Park, Mich.—Recent sales representative 
appointments are: J. M. Jacobs for the St. Louis 
district; D. R. Frederick for the Birmingham, Ala 
district; and James Wicker in the Rochester office 
of the New York district END 
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pipe straps! 
brass nipples! 


fittings! 





for the finest in 
LAVATORY 
LEGS and towel bars 


the name to remember is 


manufacturers of quality 


bathroom accessories! 
bosket strainers! 


chrome-plated brass 


Sold thru the wholesaler + Write for Catalog 


REED-CROMEX CORPORATION 
492 S. GREEN RD. + CLEVELAND 21, OHIO 


plumbing speciaities, including: 


* vanities! 

* replacement baskets! 
* floor & ceiling plates! 
* chrome-plated nipples! 
* chrome-plated 
Sure-Grip flanges! 























vss” NO-SOL* 
TOILET FLOAT 


Riveted Spud Attachment Casket 
Securely Seamed Between Halves 
Assures Dependable Service! 


QUALITY 
WITH 
ECONOMY 
4” x5” 
TYPE “A’ 


ARE OUR 
BUSINESS 


Yes, for 50 years, Plumbing Contrac- 
tors have recognized the value of 
Ayling G Reichert's quality and ex 
perience in the manufacture of toilet 
floats. Since we have met all com 
mercial demands in float require 
ments, time has proven our products 
are long-lasting, efficient and de 
pendable 


my 


s» 
SPECIAL FLOATS 


Ayling and Reichert manufactures a 
wide variety of types and sizes of 
brass and copper floats for liquid 
level control—covering such applica 
tions as carburetors, humidifiers, 
sump pumps, water closets, etc. These 
are made to customer's specifica 
tions. We invite your inquiries 
*Trade Mark Registered 


THE AYLING & REICHERT CO. 
3047 NORTH ERIE...TOLEDO 11, OHIO 





A 
\ - Where are you in the 
> 


(Continued from page 103) 
stallations has been in eight years.”—Han- 
over (Pa.) 

Contractors also engaged in well drilling 
had these comments. 

“Out of 600 in five years, we have pulled 
five pumps.”—Courtland (Pa.) 

“In our territory, about once a year.” — 
Blythe (Calif.) 

“We haven't pulled any for servicing.” — 
Schenectady (N. Y.) 

“If the pump is installed in a sand-free 
well and non-corrosive water, the pull-out 
is rare.”’—New Kensington (Pa.) 

“Indefinitely, provided a well is properly 
constructed.”—Ulysses (Kans.) 

“We have used them for seven years and 
out of 700 have pulled only one.”—Parma 
(Mich.) 

“We have quite a few that have never 
been pulled after 
Doniphan (Mo.) 

Only one contractor reported outright dis- 
satisfaction with submersibles. Located in 
East McKeesport (Pa.), he said, “They have 


to be pulled too soon and too often.” 


five years’ service.” — 


What is the average cost for pulling a sub- 
mersible—not counting the cost of repair 
or replacement? 


The average cost of pulling is $40. This 
figure is based on replies by 111 contractors 
(61 percent). Seventy others couldn’t esti- 
mate an average or gave other replies. 

A Cambridge (Mass.) contractor said, 
“The cost per pull is very low, because they 
are easy to pull, but the bigger cost is in re- 
pairs.” A Morning Sun (lIa.) contractor 
said, “Mine are all over 100 feet. To pull 
and put back replacements costs $15 to $30.” 


#A Philadelphia contractor said, “Our cost 
is based on one man-day plus equipment 
charges.”” From Verona (Mo.) “Five 
dollars per 100 feet.” 

The survey analyst noted that while the 
average cost was $40, individual answers 
varied widely. They attributed this to vari- 
ances in local labor rates and experience. 


submersible pump picture? 


Are you equipped to repair, in your own 
shop, either or both the pump and motor if 
service is required? 


Of the replying contractors, 13 percent are 
equipped to handle motor repairs, and 51 
percent provide pump repair service in their 
own shops. Eighty-two percent replied “no” 
on the motor question and 46 percent said 
“no” to the pump repair question. 

Of those who do not provide motor serv- 
ice facilities, 46 percent said they send their 
work to a motor repair shop, 33 percent to 
a pump wholesaler and 21 percent to the 
manufacturer. 


# The survey analyst noted that, while the 
number of contractors doing their own mo- 
tor repairs is relatively small, the number is 
larger than had been expected due to the 
specialized knowledge and facilities required 
for this type of work. 

He concluded: “The large percentage who 
have pump repair facilities available verifies 
the growing belief that pump repair can and 


“Isn't this wonderful? We won’‘t have to 
pay the plumber after all he says this 
is his LAST and FINAL notice!” 
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should be done in the field. With pump re- 
pair in the field, it follows that motor repair 
must also be done in the field to cut ‘down- 
time’ to a minimum. It is the responsibility 
of the pump and motor manufacturers to 


make field repair facilities available as soon INSTALL THE PATCO LIN 3 


as possible.” 


SAVE INSTALLATION TIME, 
EPTANCE 


GET BETTER CUSTOMER Acc 


You'll see why so many other contractors find PATCO products so prof 
itable when you install the PATCO line. You'll get more jobs done 
Would you favor selling a one-half hp sub- in less time and your customers will like the economies each PATCO 


mersible for $30 less, knowing it might unit provides. 
require pulling and servicing sooner and PATCO “Low LINE” HOT WATER BASEBOARD 


more frequently than present submersi- This real low baseboard saves considerable 
bles? space and it can even be installed under 
‘ picture windows. Snap-fit cover and acces- 

An overwhelming 171 contractors (95 sories eliminate drilling and screws, save 


0 
; as much as 30% installation time. Attractive, —_—" 
percent) said they would not sell on this efficient, eliminates drafts and uneven heating. 


basis. Seven (4 percent) said they would, PATCO WARM AIR BASEBOARD 
and three had no answer. Easy-to-install PATCO Air Baseboard requires no fabricating, provides 


. , - aidan greater economy, cleanliness and silent, draft-free operation. Inexpen- 
The lopsided vane om this qenEEOn .peaves sive industrial downspouting in 10’ lengths is used with any 3%” x 
that quality and dependability are the most 10” standard fitting. 


important considerations of plumbing con- PATCO GAS AND OIL BOILER 
tractors. Although they would stand to make BURNER UNITS 


oF as ;' ly heat for the home, year ‘round 
additional profits through additional servic- a > aaa factory 


ing, they put reputation first, knowing their wired and assembled, ready for immediate in- 


— ye Alli av f ality stallation and are attractive, sturdy, quiet operat 
customers are willing to pay for quality. ing units, low in first cost, economical to operate, 
service and maintain. Oil units 


. ‘ S.B.1. and A.S.M.E. approved. Gas 
On service calls, which part of the submer- units: A.G.A. and S.U.R. approved 


sible system is usually at fault? Write, wire or call for additional details, 


Controls require most service, according wtets PATCO MFG. co., INC. 


to 45 percent of the contractors. Twenty-five 231 N. Bread St., Philo. 6, Po. WAlnut 5-2416 
percent named motors as the greatest cause 
of service. Another 17 percent listed the 
pump itself. The remainder gave “other” 
reasons. 
For example, a Washington D. C. con- 
tractor reported, “The fault is usually none 
of these. Too small a tank, inadequate elec- 
trical service, misapplication and improper 
installation cause the components to fail.” 


#Other contractors named specific parts “i nn 

such as seals, bearings, cable, impellers, ‘tae st 7 ; 

vanes, check valves, voltage, etc. jee ran COMFORT 
The survey analyst said these answers a sais is “i CONTROL by 

“show the need for continued striving for ? ; cnt 

perfection of the submersible pump, with 

particular emphasis on the motor and elec- , 

trical control components.” But he also 4 

noted that “many failures result from faulty COMFORT 

field installations, indicating a need for more CONTROL by 


contractor instruction in this area.” 


Do you pay any attention to the brand (or 
make) of the motor on a submersible? Now Comfort Control by Zone-A-Trol mokes 


a ; it easy and inexpensive to install individual 
“Yes, said 70 percent of the contractors room temperoture control on ony new or ex- 


és ” an isting hot woter heating system 
No,” answered 26 percent. cost but 


The heavy emphasis on brand indicates A thermostat in each room, operates o cor $27 25 
° e . ‘ responding ZONE-A-Trol Valve installed on 
again the plumbing contractor’s concern the supply piping to the radiation and auto per room 


. . matically controls the temperoture 

with quality. The survey noted that manu- nate ul Renate Rial 

facturers who want to hold their place in the valve ond thermostat 
(Please turn to page 204) ECONO PRODUCTS COMPANY, INC East Hoddem, Cenn 
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(Continued from page 203) 


STEP UP bdeolti SALES plumbing market would do well to em- 


phasize the dependability of their motors 


: ! 
qutomatically® and reputation of their suppliers in their 


advertising. 


PRESS HERE What type of lubrication do you prefer in 
a submersible motor? 

Water-lubricated and oil-lubricated bear- 
ings finished virtually in a dead heat. Six- 
ty-four contractors (36 percent) voted 
for water-lubricated, while 61 contractors 
(34 percent) voted for oil-lubricated bear- 


FROST PROOF ings. The remainder of the respondents 
‘. SELF 


FOOT OPERATED 


SEND FOR didn’t answer or said they didn’t know. 


TREADLE — E | The survey analyst said the percentage 
V-101 


CLOSING of contractors who do not know which type 

VALVE | of lubrication functions best for them in- 
dicates that motor manufacturers “have not 

done a good job in selling” their type of 
DEFINITELY OUTSTANDING FOR | construction. “Honest and straightforward 
LA VA TO R | ES UR | NA L S salesmanship” could benefit many contrac- 


tors, he concluded. (In DE’s opinion, the 

DRINKING FOUNTAINS : evident confusion stems largely from the 

fact that competent opinion exists on both 

MANUFACTURED BY sides of this question. In many cases, the 

contractor may handle two submersible lines 

JOSEPH A. VOGEL COMPANY —one water-lubricated and one oil-lubri- 
WILMINGTON, DELAWARE cated, both functioning very well.) 























Where do you favor the location of start- 


ing switch, capacitor and overload pro- 


Vv I Ss I GAR D SAF ETY — in a submersible system? 


above-ground control box, such as 
used in a three-wire submersible, was pre- 
IN REX “BOOSTER” HEATERS ferred by 153 contractors. Six favored a 
‘location in the motor itself, such as found 
in the two-wire submersible, and 15 said it 
made no difference. 
The survey indicated that most contrac- 
tors want motor control components sepa- 
rate from the motor “in order that rapid 





and simple repair service can be given in 
the field.” 


The most thoroughly engineered 


= — — ase Rex # (It should be noted that two-wire sub- 
arge volume booster heater sys- L ° 
| toms offer both the designer and mersibles are produced by only two of the 


oe numerous exclusive pump manufacturers. Since their distribu- 
benefits: 





tion is naturally limited among the cross- 
Visigard visual anode check . 


Self-generating electric flame section of contractors replying to the sur- 
control 
Lifetime cast iron burners vey, 
~e cca tors are not experienced in their use. These 
phat gy Extra efficient all-over ‘ 
Nero insulation manufacturers say they have had little or 
Automatic snap-action ~ : 
thermostat no motor control trouble.) 
Easiest units to install 
Most rugged heater line made 


Do submersibles with three-wire motor 
Send for your free copy of “HOW TO DE- ° ° 
SIGN, SPECIFY AND BUY HOT WATER HEATER leads give better service or longer, trou- 
a Sees Sree A-2145 ble-free performance than those with two- 


wire motor leads? 
THE CLEVELAND HEATER CO. 


2310 Superior Cleveland 14, Ohio 


it is fair to assume that many contrac- 





Seventy contractors answered yes. No, 
said another 8. But there were 76 “don’t 
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knows”—42 percent of the total. Sixteen 
dealers said the leads made no difference, 
and 11 didn’t answer. 

Contractors indicated, in general, that 
three-wire submersibles are inherently de- 
pendable. (It should be pointed out that the 
same qualification noted on the question 
above will also apply here.) 


In a submersible, where should the thrust 
bearing be located? 

Fifty-one contractors (28 percent) said 
in the motor. Another 37 prefer the thrust 
bearing in the pump (20 percent). “Don’t 
know” answers were given by 78 contrac- 
tors. 

In general, the plumbing contractors in- 
dicated that they want simplicity of de- 
sign. However, once again there was a large 
percentage of “don’t knows.” The survey 
analyst says manufacturers must provide 
contractors with more information about 
their designs and the resulting benefits. 


Which motor construction results in the 
best protection for windings? 

Hermetically-sealed windings are pre- 
ferred by 33 percent. Sixteen percent favor 
plastic-impregnated windings, while 17 per- 
cent like oil-filled windings. Thirty contrac- 
tors said windings were “all the same,” and 
33 had no answer. 

Again, the survey analyst called for more 
educational promotion by manufacturers, so 
that contractors can have a better idea of 
the advantages of each type of winding. 
Many contractors apparently confuse plas- 
tic-impregnated windings with hermetical- 
ly-sealed ones 


If you were granted one wish concerning 
submersibles, what would it be? 

Comments here were naturally varied. 
For example, 10 percent called for “im- 
proved dependability,” and 12 percent for 
lower cost without lower quality. Easier 
pump repair in the field was most important 
to 8 percent, and an equal number wanted 
a submersible pump for sandy wells. 

Other “wishes” were for improved con- 
trols and accessories (4 percent), smaller 
diameter units (3 percent), better trained 
installers (3 percent), standardization of 
pump mounting and interchangeability of 
motors (3 percent), and plastic pipe instal- 
lation (3 percent). 

Also noteworthy is the fact that 3 per- 
cent of the contractors believe submersible 
water systems have reached the “ultimate” 


in dependability END 
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EXCLUSIVE DESIGN—AMAZING PERFORMANCE! 


Bubblo-Ctreom, MERATOR 


WITH 


NO-SPLASH 
AERATOR 
YOU AIM = 
inses those 


with a ; hard-to-reach 
touch of ( sink corners! 


. 1 J 
a finger! a. Te 


sink hose 


— 





eens ee 


IN FAST-SELLING NEW Bubble-Pak 
This ingenious aerating device combines all 
the advantages of SPLASH-FREE, odor- 
free water with a swivel-action connection 





that lets you aim the stream anywhere within 
the sink area! Beautifully designed, made of 
solid brass, chrome finished. 

The only favcet aerator with ONE INTERNAL PART 


MODEL /SM-100 MALE THREAD MODEL /SK-100 FEMALE THREAD 
Pocked 6 or 12 per disploy box 











AV Ae ‘ 
Ch 28, i. Write for CATALOG SW-100 or 
ENGINEERING Co anni order from your supplier today! 


~ SWIMMING POOL ~~~ 
FILTER-SKIMMER 


OFFERS THESE ADVANTAGES 


. Diatomite filtration—for finest 
water clarity and purity 


All in one compact unit—ef 
ficient filtering, automatic skim 
ming, valveless vacuuming and 
fast pool brush down 


Stainless Steel Filter 
Tank 


Installed below pool deck. No 
bulky tanks to hide 





» Quality materials and work 
manship throughout 
Set the tank, THE FILTER AND SKIMMER are in. Connect the pump 
and motor, the job is done 


Costly construction eliminated Short filter cycle eliminat 
proper filter area. Saves backwashing water 


Engineering Services Are Available 
Patent Number 2826307 


Write... PACE FILTERS | 


7, ND. 





SINGLE HANDLE 
BALL FAUCET 


available in new ““‘DISPENSER” * models 


for hand cream or detergents 


oe 


3 


ONLY 
ONE 
MOVING 
PART 


available with 


ale hl ee hAL® | 4alail Jaki 


The national trend is toward single 
handle faucets . . . and the single 
handle trend is for DELTA... the 
ONLY FAUCET with ONLY ONE 
MOVING PART. 


DELTA is ‘competitively priced... 
simply installed (actually easier 
than old fashioned faucets)... 
and literally DEPENDABLE. 


IN CANADA: 
EMCO LIMITED 
16 Branches across Canada 


Literature available upon request. 


Deka FAUCET CORPORATION 


GREENSBURG, INDIANA 








SHOWER | 
CABINETS | 


VOG 





are 
Channel-Ribbed 
for 


EXTRA STRENGTH 
LONGER LIFE 


Channel-ribbing, long used by 





auto and plane manufacturers, 
prevents “oil canning” noise 
.. adds great-|~ °°» 
er strength and 
rigidity toevery DETAIL: 
Vogt Shower|Rolled “channel 


Cabinet. Exclu-| ‘ibs’ dividing 
cabinet panel in- 


sive with Vogt. | to segments. 





Contact your wholesaler for 
Vogt Shower Cabinets, Terraz- 
zo Receptors, Glass Shower 
Doors, and Tub Enclosures. 


Sizes: 
30 x 30 x 76 
32 x 32 x 76 
36 x 36 x 80 
in bonderized galvanized 
steel or tempered aluminum 


VOGT BROTHERS MFG., CO. 


1400 West Main St. Since 1833 





Louisville, Kentucky 








206 


The Replacement Market for 
Pumps: Is It Ready to Explode? 


(Continued from page 105) 
as for a suburban home in an area where 
the extension of city water service was prom- 
ised, but never provided. 

A farm may have been converted from 
“cash crops” to livestock (the trend today). 
Droughts may have made irrigation advis- 
able. Falling water tables may be a growing 
problem. The entire well may need to be 
improved. 

These are good reasons why a new water 
system may be needed—irrespective of the 
mechanical condition of the pump and in 
spite of the fact that it may not be more than 
a few years old. 


#In many rural areas, especially those in 
which rural electric power has been availa- 
ble over a period of eight or 10 years, the 
entire standard of living has risen so specta- 
cularly that more water capacity and more 
pressure is needed both in the home and 
around the barn. 

Why wait until the old pump falls apart 
before offering such families a service that 
will enable them to enjoy more and more 
of the benefits of an electrical age? 

The replacement market is just as big as 
we choose to make it. It is just as big as the 
human need for water—more water and 
more pressure. It’s limited only by our lack 
of imagination and lack of sound merchandis- 
ing sense. 


« Two principal factors make it possible, just 
now, to expand the pump replacement mar- 
ket: (1) Conditions that closely affect the 
replacement market are rapidly changing. 
These conditions are favorable to earlier re- 
placement. (2) With the submersible pump, 
a new product is available. This, too, should 
favor earlier replacement. 

The heart of the water pump replacement 
market is centered in large part in the full- 
time farmer and the part-time farmer. Let’s 
consider briefly what is happening in both 
these areas: 


= Every year there are fewer full-time farm- 
ers. Many of the smaller, traditional family 
farms (on which highly diversified farming 
was done) are disappearing. There is a 
marked and continuing trend toward fewer, 
but larger farms. This means fewer prospects, 
but a better quality of prospect. Among the 
larger, full-time farmers there’s also a trend 
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away from “cash crops” to livestock. And 


livestock needs water! 
The new breed of farmer is smarter. In- 


creasingly, he is a graduate of an agricultural 


college. He operates on a big scale. He's “4 EATE R 4 
completely mechanized. His investment may 
run from $100,000 to $150,000 or more. 


@ For the larger jobs 
where fast recovery 
plus storage are re- 
quired. Handles a 
battery of showers 
with a single heater 
near the point of use. 
Save hundreds of dol- 
lars in tanks, pipe 
and fittings. 


# This operator needs plenty of water in lots 
of places. And the cost of one or two good 
water pumps will not cause him to blink an 
eye. It is only a drop in the bucket compared 
with his total investment. He can be shown, 
in no time at all, that it is more profitable for 
him to keep his rapidly depreciating farm 
equipment moving than to spend time carry- 
ing water. And since plenty of water under 
pressure also gives him a modern, comfort- 
able and convenient home—plus a happier | @ Used 
wife, plus good fire protection—he’s really 
getting a lot for his money when he installs 
a new, completely adequate water system. = 

This fellow didn’t wait for all his Percher- or high temperature 
ons to wear out before replacing them with a water. Available with 
tractor, and he didn’t wait for a two-gang standard or A.S.M. 


plow to fall apart before buying a larger one. E. tank. Oil or gas 


Someone “sold” him. He can be sold a new Me 2 fired. 
water system. CoP 


110 S. DICKINSON ST., MADISON 4, WIS. 





in schools, 
dormitories, apart- 
ments, motels, camps 
etc. supplies medium 


= Now let’s take a look at the part-time farm- 
er—who comes in two varieties. First, there’s 
the part-time farmer who grew up in the 


country. He may live on the old homestead, YOUR BEST BUY 
the traditional family farm. It 


may never 


have been large, or he may have sold some IN A FULL-SIZE 


of it to developers of suburban areas. At 


any rate, he has found it difficult to make a 36” SUMP PUMP 


(Please turn to page 208) 


Here are the quality features of 
the Triangle 90-IF brass-fitted 
cast-iron sump pump you can sell 








with confidence at its low pric 


GE 's hp motor, drip-proof top 





7 

@ Colectric silver contact switch 
@ Stainless-steel sleeved shaft 
@ Finest 5” copper float 
y 
. 
e 














Bronze-bearing surfaces 
Non-clogging bronze impeller 
Backed by 37-year experience 





See your wholesaler or write for 
further details and prices 


TRIANGLE 


MANUFACTURING CO 


2981 EAST LAFAYETTE DETROIT 7 MICHIGAN 











“Don’t tell me! Kelly's barroom 
had another leak!’ 
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PROBLEM WATER? 
You can Remove 


“  @ ODORS 

4 @ DISCOLORATION 

/  @ CHLORINE 

@ SUSPENDED MATTER 
















ACTIVATED CARBON 
FILTER AND PURIFIER 


Diamond Filters and Purifiers re- 
move the undesirable taste... the 
cloudy look, yes...and even the 
smell of chlorine, phenol, fishy 
sediment and organic tastes to 
provide a crystal clear, palatable 
water ...to rival the finest spring 
water. Activated Carbon actually 
adsorbs objectionable substances. 
No chemicals are added. Compact, 
well designed, easily-installed. 


For complete details, write 









Sir’ Patrick PEERLESS says 


“Buy PEERLESS!” 






QUALITY 
VITREOUS 
CHINA CLOSETS 
& LAVATORIES! 





No. 5200 Combination 





No. 30 Lavatory also = Close-coupled reverse trap combination 


available in white or jn pure white vitreous china for life-long 


matching colors cleanliness. Has the exclusive Peerless 


4-bolt tank connection and extra large 
trapway. 








Write, wire or phone for further information! 


Peerless Pottery, Tne. 


Quality Vitreous China Since 1902 Evansville 12, Ind. 
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(Continued from page 207) 

living by farming the small acreage left to 
him. So, through either preference or neces- 
sity, he got a job in town. He may have an 
unskilled or semi-skilled job in an industrial 
plant (the decentralization of industry has, in 
many cases, brought the job out to him). 

This person is making more money today 
than ever before. He gets good pay for his 
job in town and he continues to farm all, or 
part, of his land. Although he has the money, 
he may not be as easy to sell as the full-time 
farmer. As far as actual farming is con- 
cerned, he may not need more water. But 
his wife is beginning to ache for a modernized 
home with an automatic laundry, dishwash- 
er, another bath. So, with an assist from her 
he can be sold. 

In the years ahead, there will be more 
prospects of this sort, especially in the vicin- 
ity of growing industrial centers. 


» Now there’s another type of part-time 
farmer—and his kind is multiplying rapidly. 
He’s either the city fellow or the country boy 
who moved to the city and made good there, 
but always nursed a yen to return to God’s 
country. 

This type of part-time farmer, with his 
wife and children, has had a taste of modern 
conveniences—and lots of them. He wants 
his new country home to compare favorably 
with his former city place and with the 
homes of his friends in the suburbs. This fel- 
low usually wants to engage in one or two 
agricultural pursuits of the milder sort, have 
a pony or two, some chickens, an orchard, a 
tremendous lawn and assorted hobbies that 
he could not enjoy in the city. Most of these 
and the existing 





activities require water 
system will not be adequate to supply it! 
Many families in this growing category are 
also creating artificial ponds — for fishing, 
boating, swimming, skating. Of course a 
pump located at the pond, with piping to a 
central point between house and barn, will 
provide the best kind of rural fire protection. 


s The trek to the suburbs has taken on such 
gigantic proportions that the editors of For- 
tune recently released a report called the 
“Exploding Metropolis.” 
the trend, a reviewer wrote: “The accelerat- 


In commenting on 


ing middle-class exodus to suburban com- 
munities promises to make American cities 
the exclusive home of the rich, the poor and 
the odd.” 

Perhaps we can borrow a word from For- 
tune and say the market for water pump re- 
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placements is about to explode. At least it 
seems that never was the condition of the 
market more favorable. 

Now for the second reason why the re- 
placement market for water pumps can be 
exploited for greater volume and profit by 
the plumbing contractor. The submersible 
pump, relatively new, exciting, and offering 
many additional customer benefits, gives the 
contractor a tool that he did not previously 
have. Right now—when the market itself is 
more favorable than 
product is available. 





ever—a brand new 
What a combination! 


= Many plumbing contractors have already 
discovered that nothing matches the submer- 
sible as a This is 
especially true in the replacement field. 
Here is a pump that meets all the needs 
for great quantities of water in many places 
—the needs of the full-time farmer, especial- 
ly the one who is moving from cash crops 


“new business-getter.” 


to livestock, who is engaged in dairying, or 
who must irrigate. 

Here is the pump which, performing equal- 
ly well in shallow or deep wells, can give the 
recent suburbanite with a city background 
all the advantages of city water service 
and more. 

The market is right for greater volume and 
profit in pump replacements. And, with the 
submersible, the contractor has the right 


product with which to reach it. END 




















“If it weren’t that your stupid blunders 
keep me on my toes, Hendricks, 
I‘d fire you!” 
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Precision Machining 
Any Combination of Styles and Sizes for 
Lavatory, Closet and Sink Supplies. 









PRODUCTS CORP. 
sy Piano, Texas 


iT 


AZING NEW 
| TRENCHING TOOL! 


| DITCH 
WITCH 


LD oil Lower Trench Cost... 
| + Usually About 2c a Foot 
Je MEANS MORE TRENCHING 
, PROFIT FOR YOU 
© Self-Propelled * 3 MPH Mobility 
A Me ee ee 


i] iit} 
S| 


| Use the right tool for the right job 

|| There is a place for the big trencher, 
and an equally important place for 
the smaller portable machine. The 
difference is one of size—not quality 

| Fortrenches up to 6 wide and 2 
deep, you simply cannot top the 
Ditch Witch C-3 in performance, 
economy or durability! Trench for 
all types of service lines, under- 
ground cables, sprinkler systems, etc 


[core Machine Wks., Inc., 
6 


‘Machine Wks., 
PERRY, OKLA. 


“Try Ditch Witch and You'll 21 Birch, Perry, Okla 

Buy Ditch Witch!" Distrib- Gentlemen: Please send the information | 
vtors all over the world checked, at no obligation | 
sell, rent and service Ditch | Demonstration Rental Information 
Witch trenchers. Contrac- ) Literature Contractor's Service | 
tor's service is available 

everywhere at reasonable Nome __ | 
rates. For further informa- | Address 


tion, write, wire or call. 


Ly - State = 


209 








Tips on How to Make More 
Money in Water Systems 


SincorelBt Bui” 


More and More 
Homes are Using 


(Continued from page 105) 










tage. (4) Have close contact with the man- 
ufacturer and have the latest information 
on all allied products. (5) Have available 
sales promotion and contractor-dealer helps. 


It Won't CORRODE (6) Maintain a reasonable stock of repair 
parts, to continue pumps 1n service. 


| 
Cast Brass & Wrot { If I were taper : would “8 preye 
Fittings & Valves | gating one of the important markets in the 


business today—the selection, operation and 
Over 5,000 LEE’S to Please/ 


maintenance of motel water systems. Run- 
Copper tubing is also lighter and easier to handle 


fittings require no threading or caulking. For 


ning water is the most inexpensive, yet in- 
dispensable services a motel operator pro- 
vides his guests. A water shortage in a plush 


your fittings on “copper jobs,” look to LEE! Every motel is a most annoying and aggravating 
LEE fitting is air-tested under water, being individ- F we ; . 

wally submerged under water at 100 pounds of air inconvenience to travelers. Motel guests 
pressure. Fittings are also production line-tested. rightly expect their host to provide unlim- 
This double check is your double assurance that i i 


every LEE fitting is leak-proof. 


Get This! 


Write for Catalog No. 58. 





| ited water supply, whether he operates a 
motel on the Miami Beach strip or near a 
highway many miles from residential areas. 




















Reserve factory stocks in New York, Boston, 7 re Z - ‘Oo acto I would make 
os Angeles, Dallas, Philadelphia, Anniston, If I were a P h an enneial 


n 
L_ Cleveland and Ft. Lauderdale. sure that I got my share of the modern- 


$33 BROTHERS FOUNDRY CO. Inc ization business beyond the city water mains. 
- e 


P. O. BOX 231 - ANNISTON, ALABAMA For families without the convenience of run- 
ning water under pressure, a pump is the 


first step in gearing for modern living. 
There are many of these initial sales to 
be made in all trading areas, especially in 
rural areas. It is estimated that at least a 
quarter of a million homeowners need 







pumps to replace obsolete installations. 
Most attractive to the contractor who 
seeks modernization business is the oppor- 
tunity to sell water-connected appliances to 
every family that can be sold a water system. 
Pump manufacturers estimate that every 
water system installation potentially is worth 
at least $750 in additional home appliance 
sales and anywhere from $3,000 to $5,000 


s . 
polished pipe ! 
s F i yater-using equipment sales elsewhere 
ees handle it with ad me < farm. ; ee 


WARNO K tr elf I were a contractor, I would point out 
to my prospects and customers that water is 


still a bargain, despite inflation. Let’s com- 





Here’s the best safeguard against damaging polished pare the performance and prices of today 
and plated pipe. with those of 29 years ago: In 1930, a popu- 
An extra sturdy woven strap provides soft contact. Its lar home water system sold for $112. Today, 
scientifically curved nose prevents crushing. Its handle a system of comparable performance sells 
can’t break. And it is simple to use, quick to adjust. for only $119—an increase in cost of only 


- 


6 percent in 29 years. Today’s system has 

we many design and construction features de- 
veloped over the past quarter century. 

In 1930, an automobile could be purchased 

| for around $730. Now, the so-called low- 


For complete information ask for Bulletin D-54 


LOWELL WRENCH Co. 


WORCESTER 8, MASS 
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priced models sell for upwards of $2,500. A 
$4,000 new home in 1930 would cost about 
$12,000 today. Almost every manufactured 
item has increased in price far more than 
water systems. This is a good selling point 
for the contractor. 

Now let’s talk about contractor-dealer ed- 
ucation as far as water systems are con- 
cerned. In our company, we report most 
favorable results after 15 years of training 
distributors and contractor-dealers in sell- 
ing and servicing pumps. We've graduated 
over 4,000 salesmen and servicemen from 
our hydraulic schools, conducted at the fac- 
tory and at various points throughout the 
country. Experts in all phases of pump de- 
sign, operation and maintenance are avail- 
able to offer solutions to problems faced in 
the field by the students. 


# The contractor or wholesaler who wants 
to boost sales in the water system depart- 
ment has to make a special effort. Doing so 
is paying off big for one of our distributors. 
His pump sales are up 30 percent over a 
two-year period in which he made special 
promotional efforts. He’s shown contractor- 
dealers that he will go more than half way 
to help them with their pump problems. 
Any alert distributor of water systems 
can boost his sales to contractor-dealers by 
doing a few basic things to help them sell. 
The distributor can help his contractor-deal- 


(Please turn to page 212) 























“Yes, dear, the plumber was here today, 
but | don’t know what he was thinking of.” 
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‘duratub 
completes the modern 
automatic laundry 


9TD Patented 








Handifio 
handles suds 

and waste water O puzzle over which piece makes a 
N modern automatic laundry it’s 
— duratub, of course! Exclusive Handiflo* 
double drain stores suds-water, drains 
J waste water. No hose handling big 20 
ul} gallon Fiberglas® tub .. . storage space for 
, laundry supplies. White; pink, yellow 


baked enamel on bonderized, electro- 
galvanized steel. For suds-saver or single 
Hose connections hose washers. Ask your plumbing supplier 
are out of sight 


or write for nearest distributor. 











E.L. MUSTEE & SONS, INC. 
Cleveland 2, Ohio 


*duratub, Handifio are trademarks of E. lL. Mustee & Sons, Inc. 


6911 Lorain Avenue ° 








Aes VV 


CONVENIENCE - SAFETY - SANITARY EFFICIENCY 
STL Swcteless - Calorloss 
GAS INCINERATOR 





completely disintegrates 
all combustible trash 
and garbage without 
any smoke or odor! 








Total secondary combustion 
guarantees smokeless, odor- 
less operation, plus elimin- 
ation of fly ash. Space-sav- 
ing design, with snow-white 
baked enamel finish, char- 
coal gray porcelain enamel 
top and gray enamel bot- 
tom. Convenient fully au- 
tomatic timirig controls. 
Bound to be a top seller. 


Write for details! 





YOU’LL DO BETTER WITH BASMOR! 


The Complete Line: Gas and Electric Water Heaters, Gas-Fired 
Domestic and Commercial Boilers, Wall Heaters, Incinerators. 


BASTIAN-MORLEY CO., INC. 


BRANCH PLANT: PITTSBURG, TEXAS 


LoPORTE, INDIANA 





















| / wouldn't be 
7 re without it! 


IDEAL 
NOZZLE 
EXTRACTOR 


Removes nozzle 








in seconds! 


~ 


A special quality tool for oil burner service men, designed 
and perfected by an oil burner man with years of service 
experience. 


Three wrenches in one compact tool. 


Makes nozzle removal easy in practically every type 
gun assembly. 


Eliminates the bending of electrodes and cracking of 
porcelains caused by the use of ordinary wrenches. 


A “must” for good service work! 


“Saves me valuable time!” 














or details, write to: 


stehyse). MACHINE Oll Heating Supplies Div. 
7-17 WILLOW STREET 
WorRKS COMPANY 













LYNN, MASSACHUSETTS 


MAID-O’-MIST’S quick hook-up 
SADDLE VALVE No. 8 


Fits 2°’ or 34" iron, brass or copper water pipe 
Drill 44°’ hole in pipe, clamp on valve. Outlet for 
V4" O.D. copper tubing 


NEEDLE VALVE 


No. 816: controls water sup- 
ply to humidifiers and water 
valves. Brass; ga"’ |.P. male 
end; 4‘ O.D. copper tube 
size outlet 


WRITE FOR CATALOG 


MAID-O’-MIST, inc. 


NORTH PULASKI ROAD, CHICAGO 41, ILLINOIS 












TESTING DEVICES 
LEAK. GUARANTEE 


PROOF GASLINES 


Test your gas line installations with a Beekman 
Gas Proving Pump and Beekman improved Mer- 
cury Column to insure a leak-proof job. Quick, 
simple, and positive check against gas line leaks. 


MUTUAL MANUFACTURING CO. 
Dependable Testing Devices 
46-16 162ND ST. FLUGHING 58, N. Y. 
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(Continued from page 211) 

ers find new customers. He can make his 
technical skill available to them. He should 
work with them to make the best use of 
promotional literature and display pieces 
provided by the manufacturer. And, if he 
is really aggressive, he will develop a local 
sales promotion program of his own. 

To make the potential water system mar- 
ket of a million units a year a reality is 
going to take extra effort, initiative and 
plain old “get-up-and-go” on the part of 
both distributors and _ contractor-dealers. 
Those who don’t realize that we are in a 
buyers’ market are in for a rough time of it. 
Those who do—and do something construc- 
tive about it—stand to earn the profit from 
intelligent sales and service effort. END 


How to Eliminate Nozzle Coking 
in Gun-Type Oil Burners 


(Continued from page 97) 
piece with the burner in place. This can be 
done on a large percentage of installations 
where the nose piece is accessible through 
the door or opening of the boiler or furnace. 
The step-by-step procedure follows: 

1. Turn off the burner. 

2. Reach through the boiler or furnace 
opening and remove any refractory cement, 
chips of combustion chamber material, etc. 
from the burner nose piece area. Wire brush 
the nose piece to remove any soot deposits. 
This is necessary to insure adherence of the 
insulating material. 

3. Check to see that the nose piece is in 
the proper position in the combustion cham- 
ber. If possible, the burner should be po- 
sitioned so that the nose piece is recessed 
about one-half in. from the inside of the 
combustion chamber wall (see diagram, 
page 97). 

4. Mix a small amount (four to six hand- 
fuls, about one-half lb) of insulating cement 
with water to form a paste. 


#5. Reach through the boiler or furnace 
opening and apply the paste to the front-end 
nose piece as well as in the space between 
the combustion chamber wall and the burner 
blast tube. The insulation applied on the 
nose piece should be about one-half in. thick, 
and the space between the chamber and the 
burner should be filled. 

6. In applying the insulation, make cer- 
tain that the oil drain hole on the bottom of 
the nose piece is not covered. 

7. The insulation should be smooth and 
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flush with the combustion chamber’s inside 
surface. In cases when the burner cannot be 
recessed a full one-half in. before insulating, 
the insulation still should be one-half in. 
thick and can protrude slightly into the 
chamber. 

8. Remove all insulation that may have 
become lodged in the nose piece’s air pas- 
sages. 

9. The burner can be fired immediately 
after the insulation has been applied. Check 
that there is no impingement of the oil spray 


Procedure to be followed when the burner 
is not accessible through the fire door: 


1. Remove the burner from the boiler or 
furnace. 

2. Wire brush the nose piece and about 
six inches back on the blast tube, to insure 
a clean surface 

3. Mix a small amount (four to six hand- 
fuls, about one-half lb) of insulating cement 
with water to form a paste. 

4. Apply the paste by hand to the front 
end of the burner, covering the nose piece 
and outside of the blast tube to about six 
ins. back from the nose piece. The applica- 
tion of the insulation is illustrated by the 
photos on pages 96 and 97. The covering 
should be about one-half in. thick. 

5. Make certain the oil drain hole on the 
bottom of the nose piece is not covered over. 

6. Remove any excess insulating material 


(Please turn to page 214) 
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“Well, I’ve got it hooked up. Wonder 
what this was for?” 
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PLUMBING AND HEATING WHOLESALERS 
Attention! 
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ANSWERED 
QUICKLY 
EASILY! 






Published in 
Two Editions 
the MASTER and 
SUPPLEMENT Copy 


Two beautifully bound, ruggedly constructed loose leaf price data books for the 
plumbing and heating wholesaler. Fully illustrated. 24 sections of vital in- 
formation. The MASTER copy keeps you posted on the market changes, also 
ncludes cost sheets. Size 842’ x 11’ x 3/2’ expanding to 5’. The Supple 






ment is specially for wholesalers or jobbers who find it necessary to have 
additional copies for office salesmen and counter use. Sold at a reduced rate 
Size 842" x 11” x 3¥2” expanding to 5’. Also adaptable as a price service 
book to the customer. Published by the publisher of the Bradford Price Book 


The 


WRITE FOR FULL INFORMATION TODAY 








Mac EWAN MARKET MANUAL 


QUINCY 69, MASSACHUSETTS 






Has level vials graduated to 
accurately check Pitch, “1° Mains, 
1° Risers, plus Plumb, 45° Angle! 


A Specia/ 
Leve/ Made for 


PLUMBERS 


Machined V-g ved bottor ohm, ¥ 


Ask your jobber for Empire No. 26 TORPEDO 

Only $2.90 each 
10938 W. Potter Rd., 
Milwaukee 13, Wis 


or order direct 


EMPIRE LEVEL MFG. CO. 





THE 
ULTIMATE 
IN 
BASEBOARD 
RADIATION 


SELLS ON SIGHT 


Rich natural wood grain finish harmonizes 
perfectly with wood paneling. In Blond, Cherry and Mahogany. Easy to 
install. Quality construction throughout. Better appearance. More BTU's 
per foot. Write for more details. 


ARGO INDUSTRIES INC., HARTFORD, CONN. 














S YOUR SERVICE PROBLEM DUE TO 
eer MODERN DETERGENT FUEL OILS - 


Hydrovalve‘’s Hew NEOPRENE-BINDER 


GASKETS 


costly call backs 
on your Oil Burner Servicing. 
Modern fuel oils attack 
ordinary Gasket material... 


Hydrovalve's 
NEOPRENE-BINDER 


completely saturates the fibres 
of the Gasket material : 
and makes them detergent resistant... 
for long-lasting 
seepage-free sealing. 





our FREE 
Pepydrovalve 

Wall sa 

size ‘ 
actual oe ys today! 


“ig, “ 
erence 


Hydrovalve Co. ~~ | 


1319 Utica Ave., Brooklyn 3, N. Y., BUckminster 4-1330 


—Mlonitor 
PITLESS WELL UNITS 


| 

| 
First In The Field Monitor the nations 
most complete line of Pitless equipment . 
Pitless equipment for SIX different type instal- | 
lations the five usual installations, sub- 
mersible, reciprocating, single-pipe jet, double- 
pipe jet, and shallow well . . . only Monitor has 
the SIXTH the all new Montor PJ pttless- 
pump unit which combines the sealed safety of 
Pitless installation with the economy of the jet 
pump into one unit. For complete information 
about Monitor's SIX different types of pitless 
equipment write to: 


BAKER MANUFACTURING COMPANY 
Dept. 666 EVANSVILLE, WISCONSIN 


MANUFACTURERS’ AGENTS 
REGISTER NOW! 


Manufacturers’ Agency Service maintained for years by 
DOMESTIC ENGINEERING Magazine is for your ben- 
efit and if you have not already registered, write today 
for necessary registration forms and complete details of 
assistance available to agents. 

As a clearinghouse of information for the manufac- 
turers’ agents of plumbing, heating and air cenditioning 
equipment, DOMESTIC ENGINEERING Magazine has 
proven invaluable to many leading representatives in the 
past, and if you have not as yet taken advantage, get 
the details today. There is no charge. 

Attach this advertisement and mail it together with your 
letterhead for full information to Manufacturers’ Agency 

1881 Prairie Avenue, Chicago 16, IlIlineis. 
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(Continued from page 213) 


that may have lodged in the nose piece’s air 
passages. 

7. If necessary, enlarge the passage way 
for the burner through the combustion 
chamber wall to receive the larger insulated 
blast tube. 

8. Insert the burner in the proper position, 
taking care not to damage the nose piece 
insulation. The nose piece insulation should 
be flush with the combustion chamber’s in- 
side wall. Where this is not possible, it 
should protrude no more than one-half in. 
into the chamber. 

9. Seal off the back end of the blast tube 
in the normal manner. 

10. The burner can be fired immediately 
after the insulation has been applied. Check 
that there is no impingement of the oil spray. 


Procedure to be followed in special cases 
—i.e., burners with special nose pieces: 


Some burners may require slight varia- 
tions of these procedures. The following ex- 
amples are cited: 

Example 1. Some burner nose pieces are 
tapered or cone-shaped, such as those used 
on high-velocity airheads. This type of nose 
piece can be insulated by simply filling in 
the angular space between the head and the 
combustion chamber wall to form a smooth 
outer surface when the burner is insulated 
in place. If the burner is out of the boiler, 
cover the tapered part to about one-half in. 
thickness as with the conventional head. 

Example 2. Some burner nose pieces serve 
as air diffusers and contain numerous holes. 
In such cases the insulation cannot cover the 
entire nose piece. To achieve as much in- 
sulation effect as possible, the solid metal 
area (i.e. the outer rim of the nose piece) 
should be covered with insulating cement. 


= The effect of insulation on nozzle tip and 
screen temperatures of a burner may be 
noted from the following example: At 9 per- 
cent CO. (carbon dioxide) in the flue gas, 
one burner nozzle tip was at 345F before 
being insulated—but at 220F after insula- 
tion. This is a cool-running burner. 

In the case of another burner, the uninsu- 
lated nozzle tip temperature was 600F when 
running, 735F when shut down. When in- 
sulated the same nozzle tip had a 235F tem- 
perature when running and a 315F tempera- 
ture when shut down. 

These temperatures also serve to show 
how the nozzle tip temperature rises just 
after burner shutdown. They also explain 
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why hot nozzles cause oil coking. No fuel 
oil, no matter how good, could resist coking 
on or in a nozzle that gets up to 735F. 
Insulation of the burner blast tube and 
nose piece will not eliminate nozzle coking 
if the cutoff valve leaks, if the adaptor leaks, 
or if the burner extends too far into the com- 
bustion chamber—or, of course, if the fuel 
is of poor quality. But if these installation 
faults are not present and if good fuel is 
supplied, the method outlined will prac- 
tically end such coking, Socony says. 


Special note: 


Before removing any burner, the points 
listed below should be seriously considered. 
If difficulties are anticipated, removal of the 
burner to apply the insulation may not be 
warranted unless serious coking difficulties 
are being experienced. 

1. Will the front wall of the combustion 
chamber tear or fall when the burner is re- 
moved? 

2. Will the backfill surrounding the com- 
bustion chamber fall out when the burner 
is removed? 

3. Is the opening for the blast tube 
through the boiler or furnace and the com- 
bustion chamber large enough to receive the 
insulated blast tube and nose piece? An 
opening about one in. larger than the burner 
blast tube diameter must be provided to 
reinstall the burner after it is insulated. En- 
larging an existing hole in a combustion 
chamber that has been fired is often difficult 
to do without damage. END 


<r ‘ Wears 
— ae 














I'll be glad to take on the responsi 
bilities of a partner.”’ 
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Market 


AND A BIG OPPORTUNITY FOR YOU! 


Look around youl Among the schools, hotels, restau- 
rants and similar institutions in your community, 
wherever the need for Hot Water in abundance is a 
requisite, you'll find a ripe market for LECTRO-SPEED 
BOOSTERS and ABCO Commercial Water Heaters 
Designed for efficient, long-lasting and dependable 
operation, these units carry the Underwriters’ Labora 
tories and ASME-NB labels. Each is covered by the 
manufacturer's warranty. 


WRITE DIRECT TODAY OR CONSULT YOUR WHOLESALER 


APPLIANCE BUILDING CO., INC. 


1120 W. IDAHO ST., SEATTLE 6, WASH 


SAVE  Time-money-Lasor 





with with HENRY 
B a i Closet Flange 
PROTECTORS Specers! 


Instalied in seconds . . 

fasteners furnished. Removed 
in seconds Leaves 
in. space between cement 


Fits any recessed or end tub 

Quickly installed with water- 

proof pressure sensitive tape. 

Removed in seconds. Lifts and iron stub. No cement 

out; debris with it. to chisel 

Also: ONYX Stainless Gummed Kraft Protective Tub Paper 12” & 18” Rolls 
(Through Jobbers’’ or write for information) 


HENRY 


BATH TUB PROTECTOR CO. 





Orders to 72 First Avenue 
Pittsburgh 22, Penne. 


Inquiries to 840 N. E. 16th Ave 
Fort Lauderdale, Fie 


DOMESTIC, INDUSTRIAL AND COMMERCIAL 
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WATER SOFTENERS & FILTERS 
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4763 N. 32nd St. MILWAUKEE 9, WIS 
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ADVERTISEMENTS 





SITUATIONS OPEN 





HEATING MANUFACTURER 


and large distributor has opening in 
inside sales department. Good opportu- 
nity. Address Key 859-D, “DOMESTIC 
ENGINEERING,” 1801 


Chicago 16, Illinois. 


Prairie Ave., 


PUMP MAN 
DOMESTIC SYSTEM 


office level. To quote and sell. Address 
Key 863-D, “DOMESTIC ENGINEER.- 
ING,” 1801 Prairie Ave., Chicago 16, 


PLUMBING WHOLESALER 


Needs inside man with background in 
plumbing and wet heat. Should be 
qualified to do purchasing, handle lay- 
outs, talk with plumbers on phone, etc. 
Address Key 855-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois. 





SITUATIONS WANTED 





AVAILABLE — SALES & 
ADVERTISING MANAGER 
MANUFACTURING OR 
DISTRIBUTOR LEVEL 


Mature executive with long selling and 
advertising experience in oil and gas 
heating equipment. Excellent connec- 
tions with over 350 wholesalers and 
dealers. Highest references. Address 
Key 846-D, “DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave., Chicago 16, 
Illinois. 


SALES OPPORTUNITY WITH ORGAN- 
ization that can utilize 20 years sales 
experience; 12 in plumbing and build- 


ing flelds, at all levels of distribution 
to wholesalers, manufacturers, dealers 
Knowledge all phases selling; plan- 
ning, training, meetings, advertising 
market research, etc. Address Key 867- 
D, “DOMESTIC ENGINEERING,” 1801 


Prairie Ave., Chicago 16, Illinois 


WISCONSIN 


Plumbing and heating sales expediter 
to assist contractor in remodeling of 
plumbing and heating. 20 years expe- 
rience. Wish to relocate in Wisconsin. 
Address Key 852-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois. 


SITUATION WANTED—AS SALES RE- 

presentative, manufacturer or dis 
tributor level, southeastern states. Thir- 
teen years experience P & H contract- 
ing. Address Key 862-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Tllinois 
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Advertising Department, 


ceding publication date. 





RATES FOR CLASSIFIED ADVERTISEMENTS 


Light face advertisements, fifteen cents per word, including head- 
ing and address. For keyed address count seven words. Minimum 
advertisements, $3.00 per insertion. Rates for bold face adver- 
tisements, $6.00 per inch. Address all advertisements to Classified 
DOMESTIC ENGINEERING, 
Prairie Ave., Chicago 16, Illinois. All Classified Advertisements 
are payable in advance! Closing Date: Fifteenth of month pre- 


ALL COPY IS SUBJECT TO THE APPROVAL OF THE PUBLISHERS 


1801 











REPRESENTATIVES WANTED 


REPRESENTATIVES WANTED 





WE WANT HUNGRY MEN! FOR 

Illinois (Except Chicago), Wisconsi: 
Indiana Michigan Minnesota, North 
and South Dakota, calling on jobbers, 
distributors, mill suppliers, industrial 
suppliers. Sell full lines of pipe, fitting 
flanges, valves in carbon ste¢ carbor 
moly, chrome moly stainless steel and 
other alloys Full details first letter 
Address Key 848-D DOMESTIC EN 
GINEERING,” 1801 Prairie Ave Chi- 
cago 16, Illinois 


MANUFACTURERS’ 
REPRESENTATIVE 
FOR MICHIGAN 


Leading manufacturer of cast iron soil 
pipe and fittings interested in more 
thorough sales coverage in Michigan. 
Desires capable, qualified coverage of 
plumbing wholesalers. If interested, 
please give age, experience, personal 
qualifications, territory covered, lines 
now represented, number of wholesale 
accounts being sold, etc. All replies will 
be considered as confidential. Address 
Key 850-D, “DOMESTIC ENGINEER- 
ING,” 1801 Prairie Ave., Chicago 16, 


Illinois. 


EXCLUSIVE PROTECTED 

ries open for nationally 
unique washer ] 
specialty item 
plumbing supply houses 
tributors and retailers. Unique demor 
stration sells 8 out of 10 on first call 
Address Key 869-D, “DOMESTIC ENGI 
NEERING,” 1801 Prairie Ave Chik ‘ 
16, Illinois 


TERRITO 
distributed 
replacement plumbing 
packaged for 
hardware dis 


sale to 


ag 


REPRESENTATIVE WANTED UP 
state New York. We have the volume 
lines. We need more coverage. Looking 
for earnest, aggressive sales associate 
(s) to cover all or part of upstate New 
York to the wholesale plumbing job 
bers It will pay you to contact us 
give details. Address Key 837-D, “DO 
MESTIC ENGINEERING 1801 Prairie 


Ave., Chicago 16, Illino 


AGGRESSIVE 
wanted by 


REPRESENTATIVE 
specialty manufacturer 


High commission, good ‘lume. Mar 
areas open. Address Key &70-D DO 
MESTIC ENGINEERING 1801 Prairies 
Ave., Chicago 16, Illinoi 





MANUFACTURER OF TOP QUALITY 
plumbing heating and irrigatior 
brass goods, needs agent with good fol- 
owing, calling on wholesale plumbing 
jobbers and hardware houses, in Wast 
ington, Oregon, Alabama, Georgia, Miss 
uri, Kansas and Florida. Give full de- 
tai ir reply Address Key 856-D 
DOMESTIC ENGINEERING,” 1801 
Prairie Ave Chicago 16, Illinois 


MANY AREAS NOW OPEN 


For alert sales representatives. We 
manufacture budget and deluxe line of 
Vanities, Medicine Cabinets, Shower 
Doors, etc. Commission basis. Protect- 
ed territories. Give details in full confi- 
dence in first letter. Address Key 874- 
D, ‘“‘DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


AGGRESSIVE & GROWING MANU 
facturer of air valves for hot water 
& steam systems needs reps who are 
ible to devote time to line. Product line 
ides manifolds and other wet heat 
pecialties. Reply stating exact terri 
tory & all lines now carried. Address 
Key 866-D, “DOMESTIC ENGINEER- 
ING 1801 Prairie Ave Chicago 16 
Illinois 


AGGRESSIVE EXPERIENCED 
ing representative wanted to 
neé of quality boilers and a 

tively priced line or 

Profitable commission 

lent potential—backed by national 

advertising Address Key 858-D, “DO 

MESTIC ENGINEERING 1801 Prairie 
Ave Chicago 16, Illinois 


HEAT- 
handle 
ompeti 
smaller sized 
arrangement 

excel 


WANTED—MANUFACTURERS' 
REPRESENTATIVE 


With established following among 
water-system and pump wholesalers in 
Missouri and Kansas. The complete 
Jatic Line includes jet, reciprocating 
and submersible water systems; deep 
well working heads, and five cellar 
drainer models. Pump line includes 
self-priming irrigation. Write JOHNS- 
TON WATER-SYSTEM CO., MANS- 
FIELD, OHIO. 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 218 AND 220 
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EXPLAINING GOULDS’ FLOOR PLAN to wholesaler Michael 
Gibbons Jr. (right), Laib tells how studies have indicated 


a preference for certain types and sizes of pumps 
and he outlines the reasons for stocking accordingly. 


Water Systems Road Show.. 


(Continued from page 101) 
submersible pump business. Submersibles give 
more water and more pressure with less horse- 
power, and their advantages are making consum- 
ers demand them from our dealers.” 

Laib said the factors influencing the rapid rise 
of the submersible include (1) falling 
bles, (2) increasing water consumption, 


water ta- 
(3) a re- 
duction in the cost of submersibles and (4) new 
developments in the product. 


« “Submersibles definitely will play a big part in 
our program this year,” he added, “and we'll be 
encouraging our dealers to promote them through 
their local advertising.” 

Local radio, TV, billboard and newspaper ad- 
vertising is eligible for cooperative financial as- 
sistance under the Goulds plan. For billboards, 
Goulds will supply the posters and pay the ship- 
ping charges, while the dealer and the distributor 
split the cost of the board rental. On newspaper, 
radio and TV advertising, the dealer pays half the 
cost and Goulds and the distributor split the other 
half evenly. 


s Cooperative assistance will be offered the deal- 
er only during the heaviest water system season, 
Apr. 1 through Oct. 31, Laib said 
apply for cooperative advertising assistance with- 
in 30 days of the insertion date 


Dealers must 


Under the plan, Goulds distributors will be al- 


Aprit 1959 


CHARTING THE RISE in submersible sales, Richard “Bunny” 
Broyles, director of Goulds’ national sales training pro 
gram, predicts a continuing unit increase in the years 
ahead “that will result in greater dealer profits.” 


lowed cooperative advertising credit equal to one 
percent of their previous year’s pump purchases 
at net prices. 

“We want dealers to promote our four-point 
water system program as strongly as we are sup- 
porting it ourselves,’ Laib said. “We want them 


to merchandise our product, but we also want 


(Please turn to page 219) 
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these outline the various 
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REPRESENTATIVES WANTED 


LINES WANTED 


LINES WANTED 





MANUFACTURERS’ 
REPRESENTATIVE 
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REPRESENTATIVES WANTED 
For Eastern Idaho, Eastern Montana, 
Wyoming, Utah, Colorado, New Mexi- 
co, including El Paso, Texas. Top com- 
missions paid on well known repeat 
items. Interested in representatives that 
call on the wholesale plumbing and 
hardware trade only. Address Key 877- 
D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 





LINES WANTED 





SOUTHERN OHIO & KENTUCKY 


Well established representative desires 
one additional high volume line. Cur- 
rently handling three major lines that 
give me entree to every plumbing and 
hardware wholesaler in territory. Per- 
sonal contacts every thirty days mean 
alert and aggressive representation. 
Cincinnati office. Address Key 868-D, 
DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


ACTIVE, DEPENDABLE EXPERI- 
enced coverage in the State of Florida 
to plumbing and industrial wholesalers 


Can get results Address Key 865-D 
“DOMESTIC ENGINEERING," 1801 
Prairie Ave., Chicago 16, Illinois 

FLORIDA MANUFACTURERS REP- 


resentatives, experienced and aggres- 
sive, want top line with minimum an- 
nual potential of $100,000.00 Head 
quarters both east and west coasts 
Regularly cover plumbing and heating 
supply wholesalers entire state. Address 
Key 864-D, “DOMESTIC ENGINEER- 
ING,” 18961 Ave., Chicago 16, 
Illinois. 


Prairie 


EXPERIENCED 


Manufacturers’ Representatives with 
offices Houston, Ft. Worth and Tulsa 
covering wholesale plumbing jobbers 
Texas, Oklahoma, Arkansas and Louisi- 
ana desires additional major line. Ad- 
dress Key 861-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


ST. LOUIS, KANSAS CITY, JASON CITY 

rural areas, good accounts, consulta- 
tion invited. Address Key 860-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois 
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BOSTON 


Manufacturers’ representative with lang 
svecesstul eaperience selling ta New 
England plumbing and heating supply 
jabhers, GAA give pereanal AT 
representation ta additianal quality line 
Addvens Key €51-D. "DOMESTIC EN 
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Now contacting plumbing wholesaler 


jobbers in lowa only. Doing an effective 
job. Will give concentrated coverage 
Address Key 836-D, “DOMESTIC EN 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois 


CHALLENGING VouteMt LINI 

wanted by manufacturer representa 
tive ellin prominent plumbing job 
bers from Fresno California nortl 
Write in confidence Addres Kev 847 
I) DOMESTIC ENGINEERING 1801 


Prairie Ave Chicago 16, Illinois 


MANUFACTURERS' 
REPRESENTATIVE 


Covering Western Missouri, Kansas 
and Nebraska desires major line of fix- 
tures, equipment or special product for 
full time personal aggressive representa- 
tion. Address Key 845-D, “DOMESTIC 
ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois. 


WESTERN PENNSYLVANIA AND 

jacent areas, 5 vears selling 
jobbers, carrying few lines, will devote 
time to good line Address Key 787-D 
“DOMESTIC ENGINEERING,’ 1801 
Prairie Ave., Chicago 16, Illinois 


AD- 


leading 


NORTHERN OHIO—WELL ESTAB- 
lished, limited number lines, selling 
leading wholesalers, attending CSA, ag- 


gressive intelligent coverage. Address 
Key 788-D, “DOMESTIC ENGINEER- 
ING 1801 Prairie Ave Chicago 16 
Illinois 


TEXAS 
LOUISIANA-MISSISSIPPI 
Established representative 4 salesmen. 
Warehouse facilities available. We are 
expanding and need additional volume 
or major line. What do you have to 


offer? Address Key 806-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 
MANUFACTURERS’ AGENT WITH 22 
years of selling the plumbing and 
heating wholesaler in New England 
Can do justice to an additional line 
Over 25,000 feet of warehouse space 


with R. R. siding 
Can ship and bill 
“DOMESTIC 
Prairie Ave 


Four men in the field 
Address Key 816-D, 
ENGINEERING,” 1801 

Chicago 16, Illinois 


SEEKING ADDITIONAL LINES 


Chicage manufacturer's 
ageney with camplete warehousing 
facilities seeking manufacturers whe 
want large mavement af thety praduete 
teheenteatin wh plumbia supply 
hovers th Timely, ladiana aeanain 
avd Eastern Misenuet 1f van want the 
jeh dene praperly with veune Agate 
sive Grganigation, Address Key 890.1 


representative 
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CALIFORNIA—ARIZONA 
NEVADA 
Manufacturers’ representative desires 
one or two major competitive lines. 


Ample coverage. Warehouse facilities. 
Address Key 871-D, “DOMESTIC EN. 
GINEERING,” 1801 Prairie Ave., Chi- 


cago 16, Illinois. 


TOP MANUFACTURERS' 


Representatives (3 man organization) 
selling leading wholesalers Maryland, 
District of Columbia, Virginia for over 
fifteen years seeking one or two addi- 
tional top lines. Only first class full 
line manufacturers considered. Address 
Key 808-D, “DOMESTIC ENGINEER.- 
ING,” 1801 Prairie Ave., Chicago 16, 


Illinois. 


FREE SERVICE 


Manufacturers’ agents register now. 
Manufacturers’ Agency Service main- 
tained for years by DOMESTIC EN- 
GINEERING Magazine is for your 
benefit and if you have not already 
registered, write today for necessary 
registration forms and complete details 
of assistance available to agents. As a 
clearinghouse for information for the 
manufacturers’ agents of plumbing, 
heating and air conditioning equipment, 
DOMESTIC ENGINEERING Maga- 
zine has proven invaluable to many 
leading representatives in the past, and 
if you have not as yet taken advantage, 
get the details today. There is no 
charge. Attach this advertisement and 
mail it together with your letterhead 
for full information to Manufacturers’ 
Agency Service, 1801 Prairie Avenue, 
Chicago 16, Illinois. 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 216 AND 220 
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United Assn. Explains Revisions on 


WasHineton, D.C.—In a letter sent re- 


cently to members of the Joint Industry 
Program Committee, the United Assn. said 
that certain erraneaus impressions had aris 
eh eoneerhnihng the recently revised National 
\greement an Nemporary Heat 

Peter Sehoemann, UA general presiceyt 
ald the hearpect WipPessiiis ape hat 
(1) Loeal agreements ape voided Waatas 
ae they extend beyond of cover details nat 
iw Hed wut in the ational AB Pee Het 

(2) Use of en te tivaintain TeHAPOPALY 
Heat is optional with the owner op eonthaetor 

(hy Onl 


felniporary 


traight tine need be paid for 


heat inaintenanee in all cases 
except where the overtime provisions of the 
Fair Labor Standards Act apply 
eSchoemann’s letter pointed out that cor 
rect interpretation of the revised agreement 
on the three points listed above should be as 
follows 

(1) Local shift provisions or other contract 
provisions on temporary heat which honor 
the straight-time rate principle, applying 
that principle in detail to local conditions, 
are still in conformity with the national 
agreement, just as they have been for the 
past 35 years, even though they may require 
some overtime payments under given cir- 
cumstances. 

For example, provisions for working 
straight time on at least two shifts or re- 
quiring overtime payments on holidays are 
perfectly consistent with the national agree- 
ment. 


(2) All temporary heat is recognized as 


Water Systems Road Show... 


(Continued from page 217) 
them to merchandise a time-payment plan and 
local service. 

“Good service does more to build customer con- 
fidence and increase product sales than any other 
one thing a contractor can do. It’s the surest, 
fastest, least expensive way to build a profitable 
pump business,” Laib concluded. 

Broyles told the meeting that Goulds’ co-op 
plan also requires eligible dealers (1) to display 
Goulds’ pumps in their showrooms; (2) to iden- 
tify themselves as Goulds dealers through the use 
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Temporary Heat Agreement 


the work of 


maintenance by United Assn. members rath 


the heating contractor, with 
er than some other craft wherever tempor 
ary heat is used. The same now applies, by 
extensian af the ariginal agreement, to ga 
and ail-fired unit heaters and toa petrigera 
tian and aly eanditianing and ather tiatalla 
Thuy 
els Weane Tat ois optional with Uh 
OWHeP OF BOR TPaAPOP Whether ta ppovide fag 
heat, bul wherever 


Te porary Te porary 


heal me LUN ited then the oopedlithon vitiedes 


whieh it is tnaintained are left up to loeal 
agreement, as lone as all phases of mainte 
hance are recognized ia) the work of the 
United Assn. until the general tests are com 
pleted and the job is accepted by the owner 

(3) The national agreement in temporary 
heat only governs those matters expressly 
covered by the original Pittsburgh Agree 
ment, dated Feb. 19, 1924, as amended and 
extended by the new agreement, as ex 
plained above. Local unions and contrac 
tors are completely free to negotiate such 
other terms and conditions as they choose, 
just as they have been since 1924 during 
the entire period the Pittsburgh Agreement 


has been in effect 


aIn other words, the only purpose of the 
national agreement, in addition to recogniz- 
ing the straight time rate as a matter of prin- 
ciple, is to gain an understanding of the 
scope of the term temporary heat and the 
extent of the work falling within the juris- 
diction of the United Assn END 


of signs, banners or clocks; (3) to offer complete 
pump service; and (4) to have a demonstrator 
pump operating in their showrooms or have two 
Goulds signs erected along the highway 

To aid contractors in fulfilling the requirements 
for this co-op advertising plan, Broyles pointed 
out, Goulds has established a “floor plan” to en- 
able dealers to stock and display a selection of 
pumps without tying up a great deal of capital 
Under the plan, Goulds will stock the dealer's 
showroom for 90 days at a low rate of interest 
Contractors will be allowed to pay for the pumps 
as they are sold and any pumps unsold at the end 
of the 90-day period may be renewed during the 
next 90 days. END 
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ADVERTISEMENTS 





LINES WANTED 


LINES WANTED 





FOR SALE 








ENTIRE STATE OF OHIO 
M. M. MATHES & SON 


3494 Lee Road 
Shaker Heights 20, Ohio 


Serving the plumbing wholesaler 


EW ENGLAND MANUFACTURERS 

agent with Boston office and ware 
house 20 years experience selling to 
plumbing and heating wholesale dis 
tributors has opening for one or 
top quality lines. Our organization is 
tops in its fleld. NORMAN LEWIS AND 
COMPANY, 88 Broad Street, Boston 10 
Massachusetts 


THE SCHUTZE SALES CO. 


1999 North Snelling Ave., 
St. Paul 13, Minn. 


Manufacturers Agency Selling 
Important Mid-Northwestern Jobbers 


MANUFACTURERS’ REPRESENTA 

tive covering southern California 
Arizona, Las Vegas Wholesale plumb 
ing only DORSEY SALES COMPANY 
819 Venice Blvd Los Angeles Cali 
fornia 


ST. LOUIS AREA 


Plumbing wholesalers contacted twice 
monthly by aggressive representative 
agency. Can handle two additional 
quality lines. Address Key 840-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


EXPERIENCED REPRESENTATIVE 
Excellent following in western New 
York and northwestern Pennsylvania 
area. Want additional quality line al 
lied to domestic water system and con 
ditioning equipment. Address Key 853 
D, “DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois 


INDIANAPOLIS, INDIANA 


Home base of manufacturers’ repre- 
sentative who can handle one additional 
line covering entire state excluding 
Lake Porter County. Concentrating on 
plumbing and heating wholesalers. Ad- 
dress Key 832-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


WELL ESTABLISHED SALES ORGAN 

ization seeking plumbing and heating 
specialty line for New England ter 
ritory Full warehouse facilities and 
sales force. Will buy and bill material 
if desired by manufacturer. Must be 
quality line with distinctive selling 
points. Address Key 854-D, 
ENGINEERING,” 1801 Prairie Ave., Chi 
cago 16, Tllinois 


99() 


“DOMESTIC 


MANU FACTURERS’ REPRESENTA 
, years experience selling 
ating w 
lowing 
. 3 “Address Key 783 
DOMESTIC “ENGINEERING,” 18 
Prairie Ave ‘*hicago 16, Illinois 


ylesalers 


Desires « 


WISCONSIN 


Manufacturers’ representative selling 


plumbing supply jobbers desires addi- 
tional allied lines. Address Key 834-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


CHICAGO SALES REPRESENTATIVE 
wants one o we additional lines 
Strong following l years experienced 
lling top plu ‘and heating whole 
alers in this area ar s Key 876-D 
DOMESTIC ING ve IRING,” 1801] 
l’rairie Ave ; ago 16 llinoi 





BUSINESS OPPORTUNITIES 





MERGER DESIRED 

Have assets over $100,000.00 State of 
Florida. Holdings allied in plumbing, 
heating, air conditioning and hardware. 
Interested in manufacturer or large 
wholesaler. Wish to concentrate on and 
develop sales strategy. Address Key 
812-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


WANTED 


Jobbers and distributors for new stain- 
less steel Douglas flush valve renewal. 
Includes new valve seat and guide. 
Write P. O. Box 102, Moberly, Missouri, 


for prices and brochure. 





WANTED TO BUY 





WANTED—PLUMBING AND HEATING 
business in Florida. Please send per 
tinent facts and price wanted \ddress 
Key 849-D Ra yor page a ENGINEER 
ING,” 1801 Prairie \ Chicage f 
, 


1inols 


WANTED 


Manufacturing plant. Interested in buy 
ing plant manufacturing plumbing and 
heating prod uc ts. Confidential. Address 
Key 8&72-D, DOMESTIC ENGINEER 
ING,” 1801 Prairie Ave., Chicago 16, Ill 
inois 





MISCELLANEOUS 





WAREHOUSE LOW RATES—CENT 
ral Connecticut Receiving, shipping 

and invoicing service Via rail or tri ick. 

Sales representative ilable THI 

FRANKLIN TERMINAL. ‘COR P. % 

Rackliffe Co’s New Britair Conne 

cut Ba 9-1691 


PATENTS FOR SALE 


Flush valve grinder—abrasive slip-on 
cover for rubber tank ball. Also, patent 
on abrasive faucet grinder. Your sales 
slogan: 40 Million Flush Valves Have 
Never Been Cleaned. Address Key 857- 
D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


Use These Pages to Get 
What You Want 


Are you looking for a competent em- 
ployee? 


Do you contemplate changing posi- 
tions ? 


Do you have a patent for sale? 


Do you wish to buy or sell a plumbing 


and heating business? 


Are you a manufacturers’ representa- 
? 


tive seeking additional lines? 
Are you a manufacturer seeking addi- 
tional representation ? 


Your advertisements, under the proper 
classification in these pages, will put 
you in touch with the people you desire 
to reach. 


The cast for light-faced advertisements 
is only 15 cents a word and the mini- 
mum advertisement is only $3.00 per 
insertion. 


Bold-faced advertisements are $6.00 
per inch. Address your advertisements 
to Classified Advertising Department, 
DOMESTIC ENGINEERING, 1801 


Prairie Avenue, Chicago 16, Illinois. 





BOOKS 





4 PLN 


GIVES YOU 
any 


Many oo awines, 
graph simp 
66 tables bay é "pipe sizes and weigh 
tank apacities, et All material pre- 
ente inderstand man 
big sections and 27 hapter 
ery phase of plumbing, includ 
drainage system hot and 
supply, miscellaneous serv 
ice installations, electricity in 
plumbing work, and plumbing fixtures 
and materials 409 pages, size 5%” x 
8144”. Beautifully bound. Price postpaid 
$3.5 Book Department, DOMESTIC 
ENGINE ERING, 1801 Prairie Avenue 
Chicago 16, Tllinois 


iT al easy-to 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 216 AND 218 
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Revonsed Chpactly of larger 


THRUSH WATER CIRCULATORS 


15 H or V—112”" 
22 H or V—2"” 
222 H or V—212" 
23 H or V—3” 


Four-bolt flanges 


Quiet, 
Efficient 
Circulation 


AT GREATER HEADS 


PrERFORMANCE of the four larger Thrush 
Water Circulators has been greatly improved, giv- 
ing much higher heads as shown in the perform- 
ance chart at right. Time-tested Thrush Circula- 
tors are built on a design that has been giving 
dependable and efficient operation for more than 
thirty years. They are made in both vertical and 
horizontal types. Hi-head Thrush Water Circula- 


(Horizontal or Vertical) 














tors are also available in four sizes. With this wide 
choice, you can fit the Circulator to the job and be 
sure of the highest heating efficiency with the most 
economical installation cost. Remember, Thrush 
know-how gives you more Circulator for your 
money ... more capacity . 
struction . . 


. +» more rugged con- 
and service-free performance for 
more years of continuous operation. 


See your wholesaler for more information or write Department A-4. 


H. a. FHRUSH & COMPANY 


PERU, INDIANA 
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SOLIING 


LEADING AMERICAN INDUSTRIES 
offer their employees the Payroll Savings Plan for U.S. Savings Bonds 


These are but a few of the leading firms which support the Savings @ 
Bonds program with more payroll savers than ever before in peacetime. a 
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Acme Industries, Inc. 
*Aerofin Corp. 
Air Conditioning & Refrige ration Institute 
Alabama Pipe Co. : 
Albertson & Co., Inc. 
Alco Valve Co. 
Allis-Chalmers Mfg. Co 
* American Brass Co., The 
’ American Cancer Society 
American Radiator & Standard Sanitary Corp., 
C. F. Church Div. . 
American Radiator & Standard Sanitary Corp., 
Plumbing & Heating Div. 
American Telephone & Telegraph ( Co 
Appliance Building Co., Inc. 
Argo Industries, Inc. 
Armco Steel Corp., 
The National Supply Co., Subsidiary 
Armstrong Cork Co. 
* Ayling & Reichert Co., The 


Baker Mfg Co. 
Bastian-Morley Co., Inc 
*®Beaton & Cadwell Mfg. Co., The 
Beaver Pipe Tools, Inc 
*Bell & Gossett Co. 
Better Homes & Gardens 
*Bock Corp ; 
Borg-Warner Corp., York Corp. Subsidiary 
*Boston Machine Works Co., 
Oil Heating Supplies Div. 
Brand Names Foundation. Inc. 
*Brass-Craft Mfg. Co. 
*Bridgeport Brass Co. 
Briggs Mfg. Co. 
Bruner Corp. .. 
Buckeye Valve & Mfg. Co 
*Buffalo- Eclipse Corp., Penberthy Mfg. Co. Div 
Burnham Corp 


*Carlin Co., The 

Carrollton Mfg. Co., Sink Div 

Central Brass Mfg. Co., The 

Charles Machine Works, Inc 

Chicago Faucet Co., The 

Church Div., C. F., American Radiator & 

Standard Sanitary Corp. 

*Cleveland Heater Co., The . 
*Conkey & Co., H. D., Field Control Div 


*Cutler Metal Products Co., Plumbing Products Div 


*Decatur Pump Co 
Delta Faucet Corp 
Domestic Engineering. Catalog Directory 
Domestic Engineering Publications 
*Dunham-Bush, Inc 
*Dunkirk Radiator Corp 


190 & 


34, 180 & 


ERTISERS 


Eastman Products Corp 
Econo Products Co., Inc 
Empire Level Mfg. Co 


Fairbanks, Morse & Co 
Fiat Metal Mfg. Co. 
*Field Control Div., H. D. Conkey & Co 
Flint & Walling Mfg. Co., Inc 
Ford Motor Co 
Formica Corp. 
Frigidaire Div., General Motors Corp 


General Electric Co 
General Filters, Inc 
General Fittings Co 
General Motors Corp., Frigidaire Div 
Glo-Brite Products, Inc 
Goulds Pumps, Inc 31, 64 & 65 
Grayson Controls Div., 
Robertshaw-Fulton Controls Co 
*Grote Mfg. Co., The 172 


*Hammond Valve Corp 
*Henry Bath Tub Protector Co 
Hercules Chemical Co., Inc 

Hydrovalve Co 


I-XL Furniture Co 
Ideal Corp 

*&Insto-Gas Corp 
International Harvester Co 


Jacuzzi Bros.. Inc 
* Jamaica Mfg. Co., Inc 

Janitrol Heating & Air Conditioning Div 

Surface Combustion Corp 

Jenkins Bros 

Jensen Thorsen Corp 

Josam Mfg. Co 

* Just Mfg. Co 


*Kam Prod. Corp 
Kensico Tube Co., Inc 
Kohler Co 


Continued on Next Page 


%& See Our Catalog-in DOMESTIC ENGINEERING CATALOG DIRECTORY 
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Continued from Preceding 


*&Lee Brothers Foundry Co., Inc 
*Lowell Wrench Co 


Mac Ewan Market Manual, The 
& Maid-O’-Mist, Inc. . 
Mark & Co., Clayton 
*Marsh Valve Co 
*McDonnell & Miller, Inc 
Mueller Brass Co. 
Mueller Climatrol, Div. of Worthington Corp 
* Mueller Co es 
*Mustee & Sons, Inc., E. L 
*Mutual Mfg. Co. ... 
Myers & Bro. Co., The F. E 


National Clay Pipe Manufacturers, Inc 
National Supply Co., The, 
Subsidiary of Armco Steel Corp 
National Tube Div., U. S. Steel Corp., Columbia- 
Geneva Steel Div., U. S. Steel Export Co. 
Nesbitt, Inc., John J. 
Newbury Mfg. Co., Inc., 
Subsidiary of Soss Mfg. Co 
Nibco, Inc. 
Nye Tool Co 


Oshkosh Filter & Softener Co 


Pace Filters 
Patco Mfg. Co.. Inc 
Peerless Pottery, Inc. ; 

*Penberthy Mfg. Co., Div. Buffalo-Eclipse Corp 
Penn Controls, Inc. 

*Pennsylvania Range Boiler Co., Inc 
Pittsburgh Pipe & Coupling Co 
Plumbingware Mfg. Co 
Polar Ware Co 


*Reading Tube Corp 
*Reed-Cromex Corp 
Republic Steel Corp 
Revere Copper & Brass, Inc 
Rheem Mfg. Co., Home Products Div 


Richmond Plumbing Fixtures Div., Rheem Mfg. Co 159 


Ridge Tool Co., The 
Robertshaw-Fulton Controls Co., 
Grayson Controls Div. 


Sarco Co., Inc. - 
Sherman Products, Inc 
*Sherwood Brass Works 
Sloan Valve Co. . eee 
Soss Mfg. Co., Newbury Mfg. Co., Inc., Subsidiary 

*Spartan Convector Co., Inc ne : 
Speakman Co. . 
*Strataflo Products, Inc. 
Sumo Pumps, Inc ; 
Surface Combustion Corp., Janitro] Heating 
and Air Conditioning Div 
*Symmons Engineering Co 


Inside Back Cov 


Taco Heaters, Inc 
*Tait Mfg. Co., The 
*Thrush & Co., H. A 
*Titewall Hanger Co 

Trane Co., The 
*Triangle Mfg. Co 


Union Malleable Mfg. Co., The 

United States Plumbing Fixture Corp. oe 

U. S. Steel Corp., National Tube Div., Columbia- 
Geneva Steel Div., U. S. Steel Export Co 

U. S. Treasury Dept., Savings Bond Div. 

Utica Radiator Corp ee 


*Velocity Power Tool Co 
* Vogel Co., Joseph A 
*Vogt Bros. Mfg. Co 


* Warwick Co., The 1 

*Watts Regulator Co Inside Front Cov 

*Wheatland Tube Co. . 

* Wheeling Machine Products Co 1 
Worthington Corp., Mueller Climatrol Div 


37 
el 

35 
94 
44 


*Wrightway Engineering Co 205 


York Corp., Subsidiary of Bor 
York-Shipley, Inc 


%& See Our Catalog in DOMESTIC ENGINEERING CATALOG DIRECTORY 
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FROM CURB >} 


Water Service Lines go in to stay 
with Economical SRK 


It started with extensive testing. Herron Testing 
Laboratories, Inc., Cleveland, Ohio, was asked to subject 
Republic SRK Plastic Pipe to crucial tests to determine 
its suitability as a water service line piping material. 
The test results left no doubt. Republic SRK has every 
property needed for this type of service. 

The tests proved that SRK has the necessary strength, 
toughness and corrosion-resistance. It has smooth, friction- 
free walls. As a water service line piping material it is 
certified safe for drinking water—by the National 
Sanitation Foundation. These advantages mean a perma- 
nent, trouble-free installation that’s in the ground to stay. 

Two important features make SRK a natural choice for 


water service lines. One is cost. SRK service lines cost $8 
to $10 less than conventional piping. Another is ease of 
installation. Simple solvent welding with plastic cou 
plings takes the place of time-consuming joining methods 

Light, flexible SRK is quickly connected to the curb 
cock with simple adaptors. 

Throughout the country, cities and towns are installing 
water service lines of SRK. A permanent, economical 
installation is their reward. 

Your local Republic distributor will give you complete 
information on Republic SRK and Republic FE (Flexible 
Polyethylene) Plastic Pipe. He will welcome your phone 


call 


REPUBLIC STEEL 
ERS) SQL, Pioneer iu Pbastec libubar -R0ddoag 
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Theodds are 
rtol 
theyre already 





sold orm 


Church 





* A recent survey shows the Church name is recognized by three times as many people as 
all other brands combined! There's a complete line, too—all competitively priced for full 
profits. This means you can get a// your seats from Church—and simplify inventory and 
handling. To bet on a winner, put your money on Church, “the best seat in the house.” 


C. F. Church Division, American-Standard, Holyoke, Mass. 


[Church] ‘the best seat in the house... © 


Amenican-Standard and Standard are trademarks of ee American-Standard 


American Radiator & Standard Sanitary Corporation 








C. F. CHURCH DIVISION 
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“| bought another 
Sherman Digger because... 


. competition is rough! To protect my business, I’ve got to 
have fast, maneuverable and trouble-free rigs that out-perform 
anyone else’s. That’s why I own two Sherman Power Diggers 
now and why, at one time or another, I have owned six Shermans. 
Performance is a must in my work—I get it with Sherman!” 


CARL DIEM 
Diem Septic Tank Installers, Flint, Mich. 


herman units purchased f ref T 


Write for Bulletin No. 1390 








SHERMAN bey PRODUCTS 


POWER DIGGERS © LOADERS e@ SOIL WORKING TOOLS e¢ FORK LIFTS 
CRANES and EXCAVATORS © FOUR-WHEEL DRIVES 


SHERMAN PRODUCTS, INC., Royal Oak, Michigan 











Anybody 
want to buy 


a cheap 
2 rachute? 4 


i 


Nobody does . . . nobody wants to pinch pennies on any device his life or : 
property depends on. \ 
Use this basic fact to drive home McDonnell quality. If a boiler ; 


“* 


\ 

\ “ 
wants to buy a cheap safety control, just ask him if he would buy a cheatz 4 
parachute. Then, when he gasps, give him this clincher: **You may need a ‘gatas 
safety control only once, but when you need it bad you need it GOOD!” - 

One thing is certain: there is no such thing as absolute safets n 
people selling cheap safety devices claim it... BUT— 

McDonnell Water Level Controls do come closér to the goal of absolute safety than any others 
. .. because they offer the greater dependability that results from better design carried 
Out in quality construction. 


vo Ss 


It’s easy to sell something you believe in. It’s easy to point out quality you know so 
well in equipment you know so well. Some of the popular McDonnell products are illustrated 
here... all of them in the new and better Condensed Catalog. 


MCDonnell & Miller, Inc. 3500 N. Spaulding Ave., Chicago 18, Ill. 


fy = Gr : oe .. Well 
"9 —_ ng 


No. 51-2 Feeder and Cut-off Com- No. 157 Pump Control, Cut-off and : vilt-in Low Water Cut-off 230 Series Bt 
bination — for boilers of medium Alarm Switch — for boilers up to n tappings provided by lief Valves — for 
size, pressures to 35 psi both 150 psi. Integral water column has steam | er manufacturers 
steam and hot water. Other types tappings for steam trim. Also with 

for different sizes and pressures. out water column body (No. 150 ine of t 


heating boilers 


most complete Boiler Code 


ns’ available. and certified by 


Mi C D © Re he ie L L Porter Wed Lind Control ‘ 
7 4S fly 


. wn 
tha CMC Y Zz ¢ v4 ty So 





